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EXECUTIVE SUMMARY

Southern California Edison Company (SCE) offers a range of programs designed to help
customers reduce their energy bills, become more energy efficient, and receive payment
arrangements or financial assistance during periods of hardship. Two of these long-standing
programs—both focused on helping income-qualified residents—are covered in this annual
report: Energy Savings Assistance (ESA) and California Alternate Rates for Energy (CARE).'
Together, these programs directly benefit low-income customers by reducing their energy bills,
increasing the health, comfort and safety of their homes, and promoting energy education and
efficiency practices that lead to resource adequacy and a lower carbon footprint. Program
budgets and goals for the July 1, 2021 through December 31, 2026 period, were authorized in
Decision (D.)21-06-015, which provides the foundational parameters for this report. All program
accomplishments and expenditures herein relate to calendar year 2025 up to and including

December 31, 2025.

Energy Savings Assistance (ESA) Program

During Program Year (PY) 2025, SCE continued to operate its ESA program using the
new “deeper energy savings model” that prioritizes both customers with higher energy usage and
certain hard-to-reach customer segments.? In PY 2025, the ESA Program Portfolio treated
65,442 homes, which represents 110% of target number of annual homes treated and spent 101%
of its unspent and uncommitted authorized budget. In addition, through the ESA Program
Portfolio, customers saved approximately 26.9 gWh, which represents 80% of the annual energy
savings goal. This performance reflects combined contributions across the ESA Program
Portfolio, including the ESA Main program, the Southern Multifamily Whole Building (MFWB)
program, and the ESA Building Electrification (BE) pilot.

! SCE filed the Annual Report for the FERA Program on March 2, 2026. Additionally, SCE has
provided monthly reports for CARE and LIEE (now ESA) since 2001. See D.01-95-033,
Ordering Paragraph (OP) 17. SCE began including monthly FERA metrics beginning in 2022.
See D.21-06-015, p. 435.

2 D.21-06-015, p. 116.



California Alternate Rates for Energy (CARE) Program
In PY 2025, the CARE program ended the year with 1,364,107 income-qualified
households enrolled, representing 106% of the estimated eligible population and providing more

than $867 million in financial assistance.



ENERGY SAVINGS ASSISTANCE PROGRAM ANNUAL REPORT
1. ENERGY SAVINGS ASSISTANCE PROGRAM EXECUTIVE SUMMARY

Summary of 2025 Results

The ESA program serves SCE’s low-income customers within its 50,000 square-mile
service area. The objective of SCE’s ESA program is to help income-qualified customers reduce
their energy consumption and costs while increasing their health, comfort, and safety at no cost
to them. Through the ESA program, SCE offers several energy-efficient appliances to income-
qualified customers, including energy-efficient refrigerators, air conditioners, and home-
efficiency solutions like weatherization that can help customers save energy and money.
Throughout 2025, SCE offered two programs and three pilot programs under its ESA umbrella.
The current programs are ESA Main, which is available to income-qualified customers living in
single-family or mobile homes (MH); MFWB program, which is available to customers in
multifamily dwellings; and the ESA Whole Home (ESA WH) pilot, for high-energy, income-
qualified users. SCE also administers the ESA BE pilot and administered the ESA Clean Energy
Homes (CEH) pilot through its closing at the end of 2025. To be eligible for an ESA program or
pilot, a customer may be a homeowner or renter, and must meet the program’s income
guidelines, which are established, and updated annually, by the California Public Utilities
Commission (CPUC or Commission). Specific measures offered in each program or pilot are
determined by various conditions, including the presence of existing appliances to be replaced
and the feasibility of installation in each eligible home.

In D. 21-06-015, the Commission approved a new framework for the ESA Main program
that focused on achieving deeper energy savings per home versus number of homes treated and
included new energy savings goals.® The following program-wide changes were implemented in
2023 and continued in PY 2025.

1. Tiered Offering — Basic and Basic Plus. Whether a customer qualifies for Basic vs.

Basic Plus offering is based on their average energy use. Those who qualify for Basic
Plus are considered high-energy-use customers, or 200% above normal baseline

levels. Basic customers (below 200% baseline electricity usage) would be eligible for

3 D.21-06-015, p. 116.



Light-Emitting Diodes (LEDs) lighting, smart power strips, refrigerators, smart
communicating thermostats (SCT), clothes washers, dishwashers, freezers, pool
pumps, evaporative coolers, weatherization services, and heat pump water heaters
(HPWH), non-heat pump heating, ventilation, and air conditioning (HVAC) systems
and heat pump HVAC systems. Basic Plus includes all the Basic offerings as well as
additional heating/cooling measures (e.g., Portable Air Conditioners and Room Air
Conditioners). These are typically less cost-effective, but necessary to obtain deeper

energy savings in high usage homes.

2. Fuel Substitution measures are also being offered. SCE is offering highly efficient
Heat Pump HVAC systems and HPWHs to replace gas and propane fueled systems
where feasible. The ESA program along with the SCE-approved contractors are
actively working to educate SCE customers about the benefits of electrification

through these new program offerings.

During reconciliation activities associated with this Annual Report, SCE identified
potential contractor overpayments related to ESA program expenditures and shared this
information with Energy Division (ED) Staff in March 2026. SCE is continuing its analysis to
validate the extent of the issue and determine appropriate corrective actions. When SCE finalizes

the calculation, it will update or correct any Annual Report information affected by this review.

Procedural Background

On June 7, 2021, the Commission issued D.21-06-015, which approved the applications
of the investor-owned utilities (IOUs) and authorized program budgets and requirements for the
administration of the ESA, CARE and FERA Programs for the 2021-2026 program cycle. Most
significantly, the Decision approved programmatic changes for the ESA program, including the
authorization of two SCE-specific pilots — the BE and the CEH pilots, as well as the MFWB
Program. The MFWB is led by San Diego Gas & Electric Company (SDG&E) on behalf of
SDG&E, SCE and Southern California Gas Company (SoCalGas) and provides energy



efficiency (EE) measures for multifamily properties, benefiting both the property owners and

residents where applicable.

Additionally, the Decision approved ED*s Staff Proposal for the ESA Pilot Plus/Pilot

Deep also referred to as the ESA WH Pilot, a redesign concept of the ESA Program aimed at

achieving deeper energy savings for higher energy use households.

Among other things, D.21-06-015 revised fund shifting rules, established cost

effectiveness guidelines, approved IOU-tailored marketing and outreach strategies, including

coordination and leveraging efforts with local, state, and federal agencies for water,

telecommunications, and other low-income assistance programs, such as the Low Income Home

Energy Assistance Program (LIHEAP).

This report highlights SCE’s program initiatives and activities that address the

Commission’s guidance and directives for managing the portfolio of low-income programs.

1.1  Energy Savings Assistance Program Overview

1.1.1 Provide a summary of the Energy Savings Assistance Program

elements as approved in D.21-06-015.

ESA Main

ESA Table 1.1.1.1

2025 Main ESA SF, MH Program Summary

2025 Authorized
Budget / Fo.recasted 2025 Actual %
Planning
Assumptions
Budget $ 64,009,981 | § 71,796,791 112%
Administrative Budget* $ 7,179,679 $ 5,332,824 74%
Homes Treated 59,512 55,198 93%
kWh Saved 33,507,277 20,697,740 62%
kW Demand Reduced 13,451 3,299 25%
Therms Saved 363,961 78,195 21%

D.21-06-015, p. 316 states “We approve a cap on administrative expenses for the ESA program at
either 10 percent of total program costs, or the IOU’s historical five-year average spend on

administrative costs as a percentage of total program costs, whichever is greater. We phase out
the use of the historical five-year average spend such that the IOUs must propose to spend no




ESA Table 1.1.1.1
2025 Main ESA SF, MH Program Summary

2025 Authorized
Budget / Fo.recasted 2025 Actual %
Planning
Assumptions
GHG Emissions Reduced
(Tons) NA NA NA

SCE’s ESA Main program directly serves Single-Family (SF) and MH
residential customers. To qualify for ESA Main, households must receive
electricity service from SCE, meet the program’s income guidelines, and meet
feasibility requirements for measure installation. The program is available to both
homeowners and renters. Renters must have the homeowner’s written permission
before receiving certain program measures and services.

There are three stages in the ESA Main program. Each stage is delivered by
an SCE-approved contractor. First, the enrollment and assessment stage occur when
an ESA contractor confirms the customer’s income eligibility and does a walk-
through of the home to collect information to help SCE determine the potential for
installation of one or more appliances or services. Second, the installation stage
occurs when the appliances are delivered, replaced, and installed. Third, the final
stage occurs when an inspection is conducted in the home to verify that the
contractor has completed the work to meet quality standards. If the work is not done
properly, it will be redone at no cost to the customer.

The table above summarizes the budget spent, homes treated, and savings
generated for the PY. As of December 31, 2025, SCE has spent 112% of the year’s
ESA Main program budget. This includes both measures and Program
Administrative (PA) budget categories.

Administrative expenses are capped at 10% of the program costs. For PY

2025, SCE spent 7% of program costs on administrative expenses. The calculation

more than 10 percent of total program costs on administrative costs starting in program year

2024



of the percentage of administrative expenses has been adjusted to be consistent with

the EE programs per D. 21-06-015.

Improve and Sustain

SCE’s ESA Main Program achieved 93% of the home treated target and
62% of the kilowatt-hours (kWh) goal by December 31, 2025. In 2025, SCE
significantly sustained efforts and served 55,198 customers. This represents
roughly a 16% increase in the number of customers served as compared to 2024,
demonstrating a substantial growth in SCE’s service reach and impact of the ESA
Main Program.

The SCE team worked closely with ESA contractors to maintain steady
progress as the program continued in 2025. Strong yearly performance
demonstrated improved collaboration across the contractor network, with a shared
focus on improving operational readiness, delivering deeper energy savings, and
supporting contractors with the training, tools, and guidance needed for
high-quality installations. Throughout this period, SCE continued evaluating the
effectiveness of recent operational changes—such as strengthened
lead-management practices, improved pipeline visibility efforts, enhanced quality
and documentation requirements, and expanded workforce training
opportunities—to ensure the program operates efficiently and reliably. These
initiatives build upon earlier strategies that remain in place, including broadening
eligibility pathways, offering additional measures to more households, reinstating
joint enrollments with SoCalGas, and empowering contractors to enroll customers
through their own outreach. Together, these improvements and 2025 specific
efforts reflect SCE’s commitment to driving deeper energy savings, improving
customer experience, and partnering closely with contractors to deliver the
program.

The program also delivered substantial progress in key electrification and
energy-saving measures. ESA exceeded its Heat Pump installation targets and
contributed to statewide decarbonization objectives, earning joint recognition with

the ESA BE Pilot, from the Advanced Water Heating Initiative (AWHI) for



Excellence in Advanced Water Heating. This award highlighted the program’s
continued leadership in expanding equitable access to efficient and emerging
clean energy technologies.

Customer engagement efforts translated to meaningful program reach. The
ESA marketing campaign drove broad awareness and a sustained increase in
customer interest during the latter half of the year. These outcomes collectively
demonstrate a high-performing year aligned with program priorities for EE,

safety, equity, and customer impact.

System Performance: iEnergy Transition & Digital Improvements

A major operational milestone in 2025 was the full transition from the
legacy Energy Management Assistance Partnership System (EMAPS) platform to the
new iEnergy system, marking the successful completion of a multi-year
modernization effort. This shift consolidated workflows, improved data accuracy,
and enhanced program management capabilities across contractors, inspection
teams, and internal operations.

During 2025, the team completed over 450 system enhancement tickets,
including improvements to data validation, workflow visibility, duplicate lead
checks, and vendor inventory management. These enhancements resulted in better
coordination across the program ecosystem and improved the overall customer
experience by streamlining project processing timelines.

The system modernization also laid the foundation for 2026 enhancement
initiatives aimed at strengthening ESA’s operational readiness and aligning the

program with longer-term digital transformation goals.

April 2024 Letter — Request from Stakeholders for Response Regarding ESA
Program Challenges and Continued Impacts in 2025

In April 2024, the CPUC and the Low-Income Oversight Board identified
several challenges within the ESA program, prompting an official request for

SCE’s perspective on contractor payments, engagement, and the implementation
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of a new system. SCE responded by outlining ongoing initiatives and reaffirming
its commitment to addressing these concerns.

A significant milestone was achieved when SCE advanced $9 million in
payments to eligible contractors by June 2024, supporting their cash flow needs
during the system transition. Repayment of these advances commenced in
September 2024, with $4.9 million repaid by the end of 2025. Outstanding
December payments were resolved by January 2026, and no contractors defaulted
on their obligations. This financial support enabled contractors to expand their
operations and surpass the Homes Treated target for 2025.

Additionally, SCE filed Advice Letter (AL) 5278-E to document payments
and unrecovered amounts, which was approved by the CPUC in February 2025.
This action ensured regulatory clarity and facilitated appropriate cost recovery.

To enhance collaboration, SCE launched contractor forums in 2024 and
convened four sessions in 2025 focused on operational updates and collecting
feedback. Contractor input was instrumental in guiding improvements to the
iEnergy system and shaping plans for 2026 and future program cycles. SCE also
formally recognized contractors for exceeding performance goals and delivering

strong results throughout 2025.

ESA Southern MWFB Program

ESA Table 1.1.1.2°
2025 ESA Southern MFWB Program Summary
2025 Authorized
Budget /
Forecasted 2025 Actual %
Planning
Assumptions
Budget $ 45,409,646
Administrative Budget
Multifamily Properties Treated 260
Multifamily Tenant Units w/in
Properties Treated 46,783

This table is intentionally left blank. The information reflected in this table is a summary of
Southern MFWB data across the three participating IOUs and is reported solely by SDG&E in its
role as the lead utility.
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ESA Table 1.1.1.2°

2025 ESA Southern MFWB Program Summary

2025 Authorized
Budget /
Forecasted 2025 Actual %
Planning
Assumptions
kWh Saved 11,834,944
kW Saved 0
Therms Saved 723,721
GHG Emissions Reduced (Tons) NA NA NA

ESA Southern MWEFEB - SCE

2025 ESA Southern (SCE) MFWB Program Summary by IOU

ESA Table 1.1.1.3

2025 Authorized
Budget / Fo'recasted 2025 Actual %
Planning
Assumptions®
Budget’ $ 14,872,727 $9,128,739 | 61%
Administrative Budget® $ 1,470,080 $1,104,349 | 75%
Multifamily Properties
Treated 80 33| 41%
Multifamily Tenant Units
w/in Properties Treated 15,359 9,894 | 64%
kWh Saved 10,561,043 3,356,022 | 31%
kW Saved NA 372 -
Therms Saved NA 11,207 -
GHG Emissions Reduced
(Tons) NA NA -

*The reported 2025 Actual total of 9,894 treated units and 33 common area projects

includes 6,631 units and 30 common Area projects completed in Program Year PY 2025

and 3,263 units and 3 common Area projects completed in PY 2024. These units are

included in the 2025 Actual total due to delays in receiving MFWB program data.

12

2025 authorized budget includes $14,700,798 for ESA MFWB and $171,949 for ESA SPOC per
D.21-06-015, Attachment 1, Table 11.

Pursuant to D.21-06-015, planning assumptions for energy savings goals and homes treatment
targets are based on IOU allocations in Table 7 of AL 4115-E/3144-G.

D.21-06-015, Attachment 2 states: “General Administration — Funds may be allocated for
administration of the pilot, not to exceed 10 percent of the pilot budget.”



The MFWB program delivers comprehensive EE, electrification, and
health and safety improvements to income-qualified multifamily property owners
and residents. Through a whole building delivery model, eligible properties that
meet applicable income and building requirements may receive measures serving
the entire building, common areas, and individual dwelling units. The program
serves both deed-restricted and non-deed-restricted multifamily properties across
the service territories of SCE, SoCalGas, and SDG&E. Program implementation
is administered by Richard Heath & Associates, Inc. (RHA), a non-utility, third-
party implementer.

Following completion of property-level installations, the lead utility,
SDG&E, conducts post-installation inspections prior to authorizing payment. SCE
receives notification of project completion after payment approval, which may
result in timing differences between installation completion and reported activity.
In the table above, “Properties Treated” reflects Common Area and Whole
Building projects, including installations within shared spaces and/or the
replacement of equipment serving the building as a shole. The table also presents
SCE specific budget and planning assumptions alongside year-to-date actuals for

the Southern MFWB program.

Single Point of Contact (§SPOC) Activities

Throughout 2025, SCE’s Single Point of Contact (SPOC) continued to
support the MFWB program by identifying and referring eligible customers and
coordinating referrals to related programs. Building on initial implementation
efforts, SCE increased engagement in 2025 through regular coordination meetings
with joint IOU SPOCs and close collaboration with the program implementer,
RHA, to support enrollment activities and improve data sharing.

During 2025, SCE worked closely with RHA to provide customer and
property data to facilitate eligibility screening and streamline enrollment
processes. These efforts were intended to reduce administrative barriers and

improve the timeliness of project intake. SCE’s SPOC also continued to refer
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multifamily property owners to complementary programs, including SCE’s
Charge Ready program and the Solar on Multifamily Affordable Housing
(SOMAH) Program, for potential participation where appropriate.

As a result of these enhanced coordination and data-sharing efforts,
program activity increased in 2025 following a slower initial start, reflecting
improved cross-program alignment and more efficient referral and enrollment
workflows. For context, during 2025, SCE provided RHA with five multifamily
property leads, 1,980 residential leads, and 36 SOMAH program referrals. In
2025, 675 property referrals from the MFWB program have been provided to the
SOMAH program.

Program Performance

During 2025, the MFWB program experienced increased activity as
implementation efforts continued to stabilize. Program delivery expanded relative
to earlier periods, with growth in the number of completed projects and treated
units. SCE reports the completion of 33 common area projects and 9,894 treated
units under the Southern MFWB program. Of these totals, 30 common area
projects and 6,631 treated units were completed in PY 2025. The reported results
also include three common area projects and 3,263 treated units completed in PY
2024. Due to significant delays in receiving Southern MFWB program data for
the prior year, the associated performance data were incorporated into the 2025
reporting period.

To explain the process: once a property is enrolled and assessed, RHA
provides the property owner with a list of approved common area and/or whole
building program measures, known as an incentive proposal. CAM installations
proceed upon confirmation from the property owner and use either an owner-
selected contractor or a qualified trade ally from the designated contractor pool.
Simultaneously, a subcontractor is assigned to perform the tenant unit treatment.
Once the treatment passes the lead utility’s inspection, invoicing can proceed.

Despite this increase in activity, the Southern MFWB program did not

achieve its established goals or forecasted outcomes in 2025. The number of

14



completed treatments and associated energy savings continued to fall short of
projections, and not all interested and eligible tenants within SCE’s service
territory were able to receive program services during the reporting period.
Accordingly, while modest improvements were realized, overall program
performance remained below anticipated levels, underscoring ongoing challenges

in scaling delivery and fully meeting program demand.

Program Challenges

In 2025, the Southern MFWB program continued to face operational
challenges that affected overall program delivery and performance.
Administrative and system-related issues associated with invoicing and payment
processing resulted in extended processing timelines, which contributed to
variability in project pacing and production levels during portions of the reporting
period.

These conditions introduced uncertainty for some subcontractors and trade
allies and affected participation levels, particularly for in-unit installations. In
addition, data and processing limitations intermittently extended enrollment and
invoicing timelines, contributing to delays between project initiation and
completion. As a result, program activity fluctuated over the course of the year,
and overall performance remained below anticipated levels.

In response to ongoing program challenges, the program implementer, in
coordination with the lead utility, advanced several process improvements during
2025 to strengthen program delivery and oversight. Enhancements to system
automation and integration improved data accuracy, workflow efficiency,
program visibility, and invoicing timeliness. Quality control and reporting
improvements strengthened inspection oversight, invoice tracking, and
subcontractor communication. In addition, streamlined enrollment processes and
expanded subcontractor onboarding supported improved participation readiness

and program delivery.

15



Future Program Direction

Looking ahead, program efforts will prioritize the completion of projects
for properties that are already enrolled and have experienced extended wait times
for installation. The program implementer will focus on advancing these projects
through remaining stages of delivery to ensure that enrolled property owners and
tenants are able to realize anticipated program benefits. Emphasis will be placed
on improving project completion and resolving outstanding administrative or
operational barriers that have delayed completion.

While the Southern MFWB program has demonstrated incremental
progress, overall impacts to multifamily properties and tenants have been more
limited than anticipated to date. SCE remains committed to improving program
outcomes by continuing to provide support and directing resources toward the
completion of existing program commitments. These efforts are intended to
improve delivery consistency and enable more meaningful results for

participating properties in future program years.

ESA Whole Home
ESA Table 1.1.1.4
2025 ESA Whole Home Program Summary
2025
Authorized
Budget / 2025 Y
Forecasted Actual ¢
Planning
Assumptions
Program Budget $3,884,864 | $2,617,750 | 67%
Administrative Budget’ $ 388,486 | $443,531 | 114%
Homes Treated 400 142 | 36%
kWh Saved (Plus = 5-15 Percent) N/A 18,728 -
kWh Saved (Deep = 15-50 Percent) N/A 454,136 -
kW Demand Reduced N/A 31.75 -
Therms Saved (Plus = 5-15 Percent) N/A 974 -

D.21-06-015, Attachment 2 states: “General Administration — Funds may be allocated for
administration of the pilot, not to exceed 10 percent of the pilot budget.”
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ESA Table 1.1.1.4
2025 ESA Whole Home Program Summary

2025
Authorized
Budget / 2025
Forecasted Actual
Planning
Assumptions

%

Therms Saved (Deep = 15-50 N/A 9,005 -
Percent)

GHG Emissions Reduced (Tons) N/A N/A -

In D.21-06-015, the Commission approved a pilot-based redesign of the
ESA Program, guided by recommendations from the ED to run through 2026. The
restructured initiative, referred to as ESA Pilot Plus/Deep (PP/D) or ESA WH,
represents a collaborative effort between SCE and SoCalGas, targeting high-usage
CARE customers in shared service territories. Maroma Energy Services was
selected as the program implementer in late 2022, with [llume serving as the pilot
evaluator.

Strategic adjustments to marketing materials and enhanced email outreach
contributed to steady progress throughout 2024. In 2025, installations increased
by more than 400% compared to 2024 levels. Nine contractors are now actively
managing customer leads. The separation of installation contractors from the audit
process has streamlined operations in 2025, enabling contractors to focus
exclusively on installation and post-installation activities.

Despite these advancements, both utilities continue to pursue higher
installation rates and have implemented several strategies, including:

e Modifying customer segmentation and increasing the frequency of

lead list updates provided to Maroma;

e SCE establishing bulk equipment purchase agreements with Maroma;

e Revising payment terms from Net 30 to Net 10 to expedite contractor

reimbursement; and

e Providing Maroma with weekly usage data, based on the most recent

12 months of consumption, to ensure that percent savings meet

program eligibility requirements.
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These enhancements have improved operational efficiency and contractor
performance. As of December 31, 2025, a total of 753 customers have enrolled,
with 433 homes currently in the pipeline. Since program inception, the average
cost per treated home is $13,902.

In early 2025, SCE identified reporting anomalies associated with Maroma
iEnergy’s system transition. The migration of data from the legacy system to the
new platform resulted in periodic reporting irregularities, which SCE addressed as
they arose. For example, SCE observed that, for certain Pilot Deep measures,
deemed savings were reported in place of modeled savings. When such anomalies
were detected, the reports noted the affected records as exception cases.

In 2025, SCE included in its bridge funding application a proposal to
continue the pilot program through 2026, in accordance with D.21-06-015. The
remaining funds from the pilot were recommended for transfer to ESA Main.
Unless otherwise directed, SCE intends to gradually phase out the pilot during
2026 as originally established in the pilot plan. Marketing and outreach activities
will be reduced, and if current lead-to-enrollment trends persist, all such activities
are expected to be completed between August and mid-September. For more
information on marketing and outreach please see Section 1.2.2

To ensure we treat pipeline projects in 2026, ongoing training and quality
audits will be priority to cut job completion times, thereby streamlining operations
and accelerating enrollments, audits, and installations. Subcontractors for the pilot
have expanded their teams — both in office and in the field — to handle the
increased project volumes anticipated in 2026. Additionally, Maroma has
strengthened its internal resources, offering continuous feedback and oversight to
both subcontractors and energy auditors.

The final Joint Pilot Evaluation Study is scheduled for fall 2026 and will
provide a comprehensive analysis of cost-effectiveness and bill impacts. More

information on the pilot evaluation study can be found in Section 1.9.1
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ESA Building Electrification

ESA Table 1.1.1.5
2025 ESA Building Electrification (BE) Pilot Summary (SCE Only)
2025 Authorized
Budget / Forecasted 2025 Actual %
Planning Assumptions

Budget $ 12,115,651 $13,564,417 | 112%
Administrative Budget $ 1,211,565 $431,629 | 36%
Homes Treated'® NA 350 -
kWh Saved NA (640,431) -
kW Demand Reduced NA 44 -
Therms Saved NA 120,771 -
Claimable kWh Saved'! NA 2,898,159 -
GHG Emissions
Reduced (Tons) NA NA -

The ESA BE pilot is an SCE-only pilot offered to income-qualified
customers residing in single-family homes. While it prioritizes customers living in
disadvantaged communities (DACs), it is available to all income-qualified
customers within SCE’s service area. The BE pilot focuses on replacing existing
space and water heating systems with electric heat pump technologies, aiming to
reduce energy costs and Greenhouse Gas (GHG) emissions. In limited cases,
participating homes may also receive additional electrification measures, such as
induction cooking equipment, energy-efficient electric clothes dryers, and
electrical panel upgrades, where feasible.

In 2025, SCE continued to build on prior- year implementation efforts,
with a focus on increasing productivity, strengthening customer engagement, and
enhancing the overall customer experience. The BE pilot maintained an active and

stable pipeline of projects across enrollment, installation, and final verification

The Homes Treated number represents the number of projects that had the final verification
performed by SCE in 2025.

The claimable kWh saved was calculated using methodology in Fuel Substitution Technical
Guidance Document in accordance with D.19-08-009. Claimable kWh = kWh + (Therms x 29.3).
The California Public Utilities Commission, Fuel Substitution Technical Guidance Document v.1;
available at https://www.cpuc.ca.gov/-/media/cpuc-
website/divisions/energydivision/documents/building-decarb/fuel-substitution-technical-guide-
vll.docx.

19


https://www.cpuc.ca.gov/-/media/cpuc-website/divisions/energydivision/documents/building-decarb/fuel-substitution-technical-guide-v11.docx
https://www.cpuc.ca.gov/-/media/cpuc-website/divisions/energydivision/documents/building-decarb/fuel-substitution-technical-guide-v11.docx
https://www.cpuc.ca.gov/-/media/cpuc-website/divisions/energydivision/documents/building-decarb/fuel-substitution-technical-guide-v11.docx

stages, reflecting continued customer interest and acceptance of comprehensive
electrification solutions. Targeted outreach, education, and engagement activities
played a key role in supporting sustained participation and pipeline growth, while
coordination with implementation partners supported ongoing delivery. For more
information on the customer targeting approach for the BE pilot, refer to Section
1.2.2.

Evaluation of the BE pilot remains a key component of SCE’s efforts to
expand ESA offerings through electrification. Interim evaluation findings indicate
that participating customers experienced average annual reductions in total utility
costs when considering combined electric and gas bills, providing early evidence
of bill savings potential under the pilot. Ongoing data collection and analysis are
intended to inform effective targeting strategies, assess customer outcomes, and
support coordination with external partners to enhance value without exceeding
authorized scope. Evaluation activities and findings are discussed in more detail

in subsequent sections, including Section 1.9.1.

ESA Clean Energy Homes

ESA Table 1.1.1.6
2025 ESA Clean Energy Homes Pilot Summary (SCE Only) *

2025 Authorized
Budget / Fo.recasted 2025 Actual %
Planning
Assumptions

Budget $ 1,661,000 $286,686 | 17%
Administrative Budget NA NA -
Homes Treated NA NA -
kWh Saved NA NA -
kW Demand Reduced NA NA -
Therms Saved NA NA -
GHG Emissions Reduced
(Tons) NA NA -

* CEH does not track home treatments or installations, as it is a Design Assistance and Tenant
Education Incentive program.
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The ESA CEH pilot was an SCE-only pilot that intended to offer
incentives for low-income housing developers to incorporate innovative low-
carbon technologies and building practices into residential new-construction
designs that will provide housing with low utility cost to residents. This pilot
supported the state’s ambitious GHG reduction goals and strives to bring
environmental equity to vulnerable customers. It offered technical design
assistance, location-specific GHG-driven financial incentives, coordinated
education, and outreach to overcome barriers to affordable all-electric
construction.

Pursuant to D.21-06-015, CEH was restricted to geographic areas not
served by SoCalGas, PG&E, SDG&E, and Southwest Gas Corporation, limiting
eligibility to Catalina Island, Long Beach, Vernon, and portions of Inyo and
Mono counties. The pilot was also available to properties or buildings that did not
meet the Building Initiative for Low Emissions Development (BUILD) program’s
low-income community/DAC criteria.

As reported in 2024, these geographic constraints significantly hindered
project recruitment and enrollment. Despite best efforts to enhance interest in the
pilot, interest remained low, with only eight total project applications submitted
since pilot launch. In January 2025, SCE and its implementer began executing the
ramp-down plan, outlining work in progress, project statuses, and expected
incentive payment timelines. All participants were informed of the program’s
closure by the end of 2025. All recruitment efforts were concluded, and no
additional program enrollments were secured. All remaining pilot budget will be
reallocated to support other ESA program activities.

SCE completed all ramp down activities in December 2025. The final
milestone payment for the program’s single design incentive and outstanding
tenant education incentives claims have been processed for payment.

Information and details associated with evaluation of the CEH pilot are

described in Section 1.9.1.
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SASH and MASH

ESA Table 1.1.1.7
2025 Single Family Affordable Solar Homes (SASH) and Multifamily
Affordable Solar Housing (MASH) Unspent Funds (Electric IOUs Only)'?

. 2025 o
2025 Authorized Actual %
Budget N/A N/A N/A

SCE received approval of AL 5106-E to transfer the unused administrative
and incentive Single Family Affordable Solar Homes (SASH) and Multifamily
Affordable Solar Housing (MASH) program funds to the Energy Savings
Assistance Program Adjustment Mechanism (ESAPAM) consistent with the
requirement outlined in D.15-01-027, OP 12.'3 SCE fully utilized these funds to
provide energy-efficiency measures and services to single family and mobile
homeowners and renters at no cost to qualifying low-income customers as
required by Public Utilities Code Section 2852(c)(3) by year-end 2024. No
additional updates during PY2025.

1.2 Marketing, Education, and Outreach (ME&O)
1.2.1 Provide a summary of the segmentation strategy employed (i.e., tools

and analysis used to segment households and prioritized for

D.15-01-027, OP 12 states "The Program Administrators shall ensure that program expenditures
in each utility’s service territory do not exceed the total authorized budget amounts over the
duration of the programs. The program incentive budgets will be available until all funds are
exhausted or until December 31, 2021, whichever occurs first. Any money unspent and
unencumbered on January 1, 2022, shall be used for “cost-effective energy efficiency measures in
low-income residential housing that benefit ratepayers,” as set forth in Public Utilities Code
Section 2852(¢)(3)." The electric IOUs plan to file a Joint Advice Letter for disposal of unspent
funds from the SASH and MASH programs to the ESA Program. Joint IOUs plan to file Advice
Letter in Quarter 1 of 2024. After the Advice Letter is filed, budget authorization will be pending
per Energy Division disposition of Advice Letter.

PG&E and SCE AL PG&E 7028-E/ SCE 5106-E was approved with an effective date of October
20, 2023.
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treatment, and how this information is communicated to the

contractor/CBO).

ESA Main (SF, MH) Program Contractor Outreach

In 2025, SCE maintained its collaboration with ESA contractors to
evaluate residences and provide ESA program services within local communities.
This year, ESA marketing campaigns adopted a 2-Touch Wave email strategy,
complemented by direct mail and multi-platform media outreach. Email
communications commenced in late June, followed by the launch of media
campaign in August. Marketing efforts were directed toward customers identified
as having a higher probability of needing and qualifying for ESA program
services, using an ESA propensity score. As a result, SCE.com recorded 22,000+
lead submissions to help support the efforts of the ESA contractors.

The following are ways SCE prioritized customer segments for treatment

and provided this information to contractors at various times throughout PY 2025:

* SCE aggregated leads in targeted geographic areas and then allocated
these leads among contractors who worked in those specific areas. The
SCE-generated leads included those customers that contacted the
customer contact center (CCC) as well as those that signed up on the
ESA webpage on SCE.com. This practice of providing contractors
with SCE-generated contractor leads continued throughout 2025.

» SCE sent targeted Direct Mail letters and emails to customers to
inform them that they may qualify for the ESA program. These SCE
monthly marketing campaigns focused on specific ZIP codes that the
ESA contractors were targeting and needed additional lead-generation
support from in that given month. These marketing activities help
convert customers to leads and then were provided to ESA contractors
so that they can contact interested customers and enroll them into the
ESA program.

Prior to a contractor contacting customers, SCE sent customers emails and

direct mail letters with their respective assigned contractor’s contact information,
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encouraging them to call to set up an appointment. Sending a comprehensive mix
of communication materials prior to and possibly following the initial contact by
the contractor provided context and built trust for the customer, thus increasing
response and enrollment.

In addition to providing SCE-generated leads to ESA contractors, ESA
contractors also perform enrollments for SoCalGas (for those customers able to
jointly enroll) thereby increasing the contractors’ enrollment potential and
creating a better and more streamlined customer experience. ESA contractors also
do enrollment activities such as canvassing neighborhoods, door knocking,
participating in community events, and other outreach activities that reach
income-qualified customers. As a result of those contractor outreach and joint
utility leveraging efforts, ESA contractors generated over 53,100 leads throughout
PY 2025.

Southern Multifamily Whole Building (MFWB) Program

In 2025, outreach strategies for the Southern MFWB program emphasized
stronger coordination, data-driven targeting, and cross-program referrals to
support enrollment and stabilize program delivery, with a particular focus on
improving alignment among the investor-owned utilities and the third-party
implementer. These efforts included enhanced collaboration and data sharing,
refined outreach approaches to identify and engage eligible multifamily property
owners, increased use of referrals from related programs such as SOMAH, and
closer involvement by utility Single Points of Contact to support property owner
engagement and enrollment workflows, collectively contributing to increased
participation and improved program performance during the year.

The increase in program activity observed in 2025 reflects continued
coordination among the investor-owned utilities (IOUs) and the program
implementer, as well as targeted efforts to support enrollment and improve project
delivery. These efforts included enhanced collaboration, refined outreach
strategies, and adjustments intended to improve program execution. Collectively,

these actions contributed to measurable, incremental progress during the reporting
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period, indicating increased stabilization of program operations compared to

earlier implementation phases.
1.2.2 Provide summary of how customers are targeted/referred to
implementation Pilots (Pilot Plus and Pilot Deep, Building

Electrification and CEH Pilot)

ESA Whole Home Pilot Targeting

Customer segmentation modifications maximize the potential for eligible
customers which are sent to Maroma quarterly, supporting continued growth in
participation. Maroma’s targeted marketing—email campaigns for customers with
registered addresses and direct mail for others—has significantly improved
response rates, more than doubling since February 2024. Co-branded materials
from Maroma, SCE, and SoCalGas continue to enhance credibility, and door-to-
door outreach paired with direct mail has proven highly effective. Customers are
currently targeted by:

e Residing in Los Angeles, San Bernardino, or Riverside counties, and

e A current CARE customer at the time of reporting

e 200% above baseline for electricity and 100% above baseline for gas
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Sample Letter

Energy Savings
Assistance Program ,) MAROMA
WHOLE HOME

MSoCaIGas

As a residential customer of both Southern California Edison (SCE) and Southern California Gas Company
(SaCalGas), you may be eligible for the Energy Saving Assistance (ESA) Whole Home Program. Whether you
rent or own your home, this program offers energy-efficient home upgrades and appliances at no cost.
Upgrades made through this program may lower your energy bills and make your home more energy
efficient and comfortable.

Hello [Customer Name],

If you are eligible, upgrades may include:

» Mew energy-efficient appliances = New double pane windows
including refrigerator, freezer, o
dishwasher, and clothes washer * LED lighting

+  Heating and A/C system upgrades «  And marel

Let us know you're interested by calling 833-367-5497 or submitting an
online interest form at maromaesa.com. Use the access code 03020000.

SCE has contracted with MAROMA Energy Services to implement and
manage the ESA Whole Home program on behalf of SCE and SoCalGas.

How it works

Once you have confirmed your interest, a MAROMA Energy Services team member will be in touch to
review the program and schedule a home visit to begin the pracess.

During the home visit, a team member will review your eligibility and, if eligible, assess your home to
identify potential upgrades that could help you save energy. From there, we will work with you to set up a
project plan and schedule work to be performed on your home. The program covers all equipment and
installation costs for recommended and installed upgrades.

This program is only available to select income-eligible households in select areas. Funding for the program
is limited and available on a first-come, first-served basis.

Best regards,

MAROMA Energy Services

Upland, CA
833-367-5497
Mmaromaesa.com

The Energy Sauings Assisiance Whale Hom Program s funded by Calfomia usll I3tepayers Undsr tha Susoices of e Caliloma PUBlic Ulitiss Comnissian
(CPUC) 8N 1 Impiamented by MAROMA Ensrgy Sercss Mrough & conlrect with Souem Calfomls Ecéson (SCE] on Bensf of bolh SCE SoCalGas. This
Program may be modisd or tarmineted Without pr nifice nd Pogram funds ars pravidsd 1 Sikibis CUSTOMrs on a ist-com, frst-served basis urtl Program
funcs ars e longer avalanie. Eligbiity FEQUIFSMANts G5p. GUSIOMSTS N cNDOSS 10 PAFCIRALR In 1 Program & not obigated 10 pUTtass sy sdamonal
eos o arvices offsred by the Program Implementr. The trademarks. used harein 5o the property of heif Eapecive camers. Achual savings may vary and wil
depend on numeraus factars, Inchuding peographi ocalion, wealher cordilons, equpment nsiafed, usage rates and similar faciors

Sample Postcards 1-3

What if you could have energy-efficient s Out on No-Cost Energy Efficient
appliances and home upgrades Home Upgrades!
at no cost?

The program covers all equipment and
installation costs for elighble customers

That's what we're offering to select eligible customers.

ENERGY SAVINGS E HOME PROGRAM

et o L fcaten - ‘ —

e ) WMARONMA | ERISON msl,cims e evison Hsﬂ:nm.;
WHOLE HOME A 'WHOLE HOME !

Energy Savings ~ . e Energy Savings Enengy Savings

kaiiach rograne OMA EDISON ) MAROMA T <) OMA 3

Y Clesi v Rsccacas s QWAROMA ] EBISGR Aseceices s VAROMA | FBISEN Rsacaicas

[r—

wrmeys Getstarted by B T e e G oy I

reaching out today! Or call 333675197

. N 5 ” c 5  New applances e wincius
AROMA Erergy 1 e o6t ok o cerst Eontacions Wi manA0E your i S P e s e
s gomass oo e e e Funding = i 1 Counties of Lo Argess, i, o See B, Funding = i FeneamAAT g s An e
s avaisbic on o fr.corm,fr s ot vt MAROME Enrgy SeriIcs 0 0 et o IGSnEa ComaCons il work Wl o 10 MSnage asch 7 af youe pcjoct

o SCE and SocolGas n mancge the progan, G feam and rewark o

MARGMA Eneray Services woks an b
wvew maromagsa.com lce actors vl manege eoch sep ofyou proe

[
I3 150 e nccess code: 62020000 Uppraces mayinciude:
& O cal 833:367.5097 « o sppiances ev——

e

a1 G systom ugpaces w ik meeet
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Email campaigns launched in April 2024 led to higher response rates in
2025. Customers provided accurate contact information, making it easier for
contractors to assess and schedule promising leads. These campaigns helped
identify the most qualified customers for enrollment and targeted groups by

geography, reducing travel time for auditors and installation crews to maximize

efficiency.
ESA Whole Home Progress
(January 1 - December 31, 2025)
Project Status Number of Homes
In Progress (Enrollment phase) 37
Pending Approval (Enrolled, Pending Review and
261
Approval)

Enrolled/Installed (4udit, Savings Verified, Treated, Testing, 135
and Permits)

Completed (Invoiced) 170*

De-Enrolled (Min Savings not met, Refused to

%
Participate, Exceeds Mitigation cap) 150

*not included in current pipeline

ESA BE Pilot

In 2025, SCE continued to advance a coordinated targeting and marketing
strategy for the BE pilot designed to sustain customer engagement, support
program scale-up, and maintain a strong and stable project pipeline. Building on
earlier pilot efforts, outreach activities emphasized clear program messaging,
multiple customer touchpoints, and a combination of direct, digital, and
community-based engagement approaches. Together, these efforts supported

consistent customer awareness and participation across the year.

Customer-Centered Direct Outreach Strategy

Direct customer outreach remained a foundational element of the BE Pilot’s
marketing approach in 2025. SCE deployed a sequence of coordinated mail and
email communications designed to introduce the pilot, reinforce program benefits,
and encourage customer follow-through. Outreach included targeted letters,

follow-up emails, and postcards delivered to income-qualified customers
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identified through SCE’s Customer Insights predictive models. These models
incorporated geographic and demographic factors, such as location, financial
indicators, and homeownership status, to optimize outreach effectiveness.
Communications were sequenced to reinforce awareness across multiple
touchpoints and provide customers with sufficient time to consider participation.
Field-based outreach further complemented these efforts, with the implementer
and its subcontractors conducting door-to-door canvassing to engage customers
who had expressed interest or required additional assistance navigating the
enrollment process.

Sample of ESA BE Pilot Letter

Senison

[DATE]

[NAME]
[ADDRESS)
[CITY]. [STATE] [2IF]

Helio SCE Customer,

As & Southern California Edison (SCE) customer, you may be eligible to receive new, high-efficdency slectric
3ppliances 2t no cost through the Building Electrification Program. Whesher you rent or own, this program will
help you replace natural gas appliances with high-efficiency electric equipment If recommended for your home,
and you are an eligible customer, upgrades can include:

+ Heat pump heating and AC system = Smart thermostat
« Hest pump water heater « And more!
E&
Let us know you're interested by calling 833-367-5437 or submitting an online

imterest form at sce.com/goelectric ]
How it works
SCE has contracted MAROMA Energy Services (MAROMA) to implement the Building Blectrification (BE) Program.
Once you let us know you are interested, a MAROMA taam member will be in touch to review the program with
you and schedule 3 home visit to begin the process. MARCGMA and its network of service providers will work
with you to manage each step of the project.

Cur team will review your eligibility and, if you are eligible, assess your home to identify upgrades that could
help you zave energy. From there, we will work with you 1o 2t up 3 project plan and schedule work to be done
on your home. The BE Program covers the costs for the home assessment, new high-efficiency electric
equipment. and instaliation for recommended upgrades™,

Upgrades made through the BE Program may lower your energy bills and make your home healthier and
more comfortable.

The Building Blectrification Frogram iz limited and available on a first-come, first-served basis to income-
eligible households with qualifying homes.

Best regards,

MAROMA Energy Services

Upland. CA
833-357-5457 sce.com/goelectric

¥ Certain restrictions, such as electric paned capacity. size and condition of the system or applances 1o be replaced, may apply

who m

are delvered |
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Sample BE Pilot Emails

GO ELECTRIC
AT NO COST
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You may be efigile for the Soutfwern CaRfonmas Edaon’s [SCE) Bulting Dectrifation
program! IF you qualify, you may receve more than $20.000 i energy-saving home
upgrades heat pumg water heaters, Pest pump HVAL sysens, and other energy-
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‘eronica Saakyan
PFrincipal Manages, Building Hectnficaton and noome Quaified Programs
Southern California Edison
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Sample BE Pilot Postcard

GO ELECTRIC
AT NO COST

‘ -

What if you were offered new high-efficiency electric
appliances and upgrades to make your h healthier,
comfortable, and energy efficient at no cost

-

[BP_FULL_NAME]
[MAILING_ADDRESS]

That's what we are offering. [MAILING_CITY), [STATE] (ZIP]
MIAILING_CITY], [STATE] [ZIP]

_I EDISON ‘ &) MAROMA

FRILCATLD
STAMOARS

’} MAROMA 7.0, How 830 LK. POSTAGE

Rowamasd, CA 770

livisore

Southern California Edison (SCE) is offering hameowners and renters the opportunity to replace natural gas
appliances with high-efficiency electric equipment through the Building Electrification (BE) Program. The BE Program
covers the cost for the home assessment, new electric equipment, and installation for eligible income-qualified
single-family houssholds.

Upgrades can include:
@ * Heat pump heating and AC system + Induction cooking appliance
+ Heat pump water heater * Electric clothes dryer and more!

SCE has contracted MAROMA Energy Services to implement the Building Electrification Program. MAROMA and its
network of service providers will work with you to manage each step of your project. The BE Program is limited and
available on first-come, first-served basis. Take advantage of this opportunity that may improve the heaith, comfort,
and efficiency of your home.

Don't delay. Connect with us today.
sce.com/goelectric
Or call 833-367-5497

Digital Marketing and Campaign Optimization

In 2025, SCE expanded the BE Pilot’s outreach strategy to include a more
sustained and intentional use of digital marketing channels. Paid search and social
media campaigns were deployed to complement direct outreach efforts and help

maintain a steady flow of customer leads throughout the year.
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Digital campaigns were designed to reach customers actively searching for
electrification-related topics and energy assistance, using keywords and
messaging related to heat pumps, appliance upgrades, and energy savings.
Campaigns were offered in both English and Spanish and directed customers to
the BE Pilot implementer’s website, where customers could learn more about the
program and submit an interest form.

These digital efforts allowed SCE to reinforce program visibility between
direct outreach touchpoints and provided an additional channel for customers to

engage with the BE Pilot at their own pace.

Sample Paid Search

|Ad -| goelectric maromaesa.com/building/electrification v
Building Electrification | Southern California Edison | Go
Electric, At No Cost

Submit an interest form today to see if you qualify to receive high-efficiency
appliances. SCE'S Bullding Electrification Program helps eligible |

electrify their homes

About the Program - See What's Offered - FAQs - How the Program Works

UPGRADE GO ELECTRIC
TO ELECTRIC AT NO COST
FOR FREE

Community-Based and Event-Driven Outreach
To supplement direct and digital marketing efforts, SCE incorporated
community-based outreach and event participation into the BE Pilot’s 2025

strategy. These activities focused on customer education, trust-building, and
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reinforcing the benefits of home electrification within broader clean energy
conversations.

In 2025, SCE promoted the BE Pilot through a mix of community
webinars, workshops, and in-person events. Outreach included participation in a
City of Irvine Earth Month virtual webinar, where the BE Pilot was featured
alongside broader energy education efforts, as well as an income-qualified and
clean energy programs workshop that highlighted BE eligibility, benefits, and
enrollment pathways. SCE also engaged customers at community events such as
the Gateway Cities Energy Resource Fair, providing BE Pilot information within
a broader “energy savings” context, and participated in the Sth Annual Low
Income Clean Energy Workshop, where the BE Pilot was showcased alongside
complementary income-qualified offerings. Collectively, these engagements
allowed SCE to align BE Pilot messaging with related initiatives and to connect

customers to additional clean energy programs and resources.

Supporting Program Awareness Through Web Content

SCE also supported BE Pilot outreach by enhancing its online presence in
2025. Updates were made to several SCE webpages to feature information about
BE and to clearly reference the BE Pilot as a participation pathway for
income-qualified customers. These updates provided customers with accessible,
self-guided information to complement outreach campaigns and field

engagement.

Progress Toward Objectives and Pipeline Status

Collectively, the 2025 targeting and marketing activities supported strong
momentum for the BE Pilot and contributed to sustained customer participation.
As of year-end, the BE Pilot completed 470 comprehensive BE retrofits since
program launch in 2023, with the majority of these installations, 350 homes,
completed during the 2025 PY. This concentration of activity in 2025 reflects a

notable increase in program scale compared to prior years. In addition, 691
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projects were in various stages of implementation at year-end, indicating a robust
and active pipeline entering the next PY.

These results demonstrate that SCE’s integrated outreach strategy,
combining direct communications, digital engagement, field outreach, and
community-based education, effectively supported the BE Pilot’s objectives and

positioned the program for continued progress.

ESA BE Pilot 2025 Program Year Results
(January 1 - December 31, 2025)

Project Status Number of
Homes
Enrollment phase (home assessment, scope development, 283
etc.)
Installation in progress (procuring equipment and permits, 311
electrical upgrades, etc.)
Installations complete, pending final documentation 97
(completing Title 24, permit inspection, etc.)
Subtotal 691
Homes Treated 350
TOTAL 1,041

ESA CEH Pilot
As detailed in the CEH section of this report, the primary objective for
2025 was to fully close out the CEH pilot. All program activities, including

decommissioning the pilot website, were completed in December 2025.

1.2.3 Provide a summary of the customer segmentation strategies employed
(i.e., tools and analysis used to identify customers based on energy
usage, and other factors) and how these customer segments are
targeted in program outreach.

ESA Program — Direct Marketing to Customers
In 2025, SCE implemented various marketing strategies to engage
residential customers with high energy usage and energy burdens. By leveraging a

propensity model, SCE effectively targeted the most promising segments for ESA

33




participation. This targeting and segmentation approach streamlined customer
acquisition campaigns by using predictive statistical analytics to identify non-
ESA enrolled prospects most likely to qualify for ESA enrollment. The
methodology described below was employed to select and prioritize the best
candidates for ESA direct mail and email marketing campaigns. In addition, SCE
adopted a comprehensive targeting and segmentation strategy for media
campaigns, utilizing first-, second-, and third-party data to identify customers
based on their behaviors, context, and website interactions. This methodology
involved engaging lookalike audiences reflective of previous SCE IQP program
participants and incorporating ESA propensity scores to reach customers across
multiple platforms.

This direct targeting strategy utilized predictive statistical models to
estimate the likelihood of non-ESA enrolled residential customers based on their
socioeconomic, demographic, and geographic profiles. The statistical analysis
generated an estimated probability of a household being approved for ESA
enrollment. Outreach efforts were prioritized based on the ranked probabilities,
targeting the highest to lowest cohorts of scored prospects. These probabilities
were derived from a unique combination of socioeconomic and demographic
characteristics, including but not limited to:

e Financial: CARE or FERA, High Energy Burden, Socioeconomic
Vulnerability Index (SEVI)

e Demographic: Renters or Homeowners, Seniors

e Location: Climate Zone, DAC

e Health: MBL, Respiratory conditions (e.g., Asthma), Disabled

This information is obtained in the Acxiom third-party vendor-provided
database. Results of the monthly ESA customer acquisition campaigns serve as a
foundation for the refinement of these models to further enhance their predictive
capabilities and enhance efforts to prioritize non-ESA enrolled high energy users

in desired segments.
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The following sections describe some of the traditional and targeted
marketing and outreach activities SCE conducted in 2025 to inform customers
identified through the direct targeting methods described above of the ESA

program:

2025 Direct Marketing Summary

The ESA Program’s marketing efforts in 2025 effectively raised
awareness and generated interest, motivating customers to complete the SCE.com
ESA application for contractor follow-up. By leveraging a mix of proven channels
and introducing new tactics to broaden outreach, the campaign began in August
and ran through December across various platforms. The multi-channel approach
produced over 22,000 leads via SCE.com and helped guide customers to convert
to leads through other lead source channels, such as the call center and direct to
contractor calls.

The media strategy built on last year's insights, testing new segments and
channels to boost ESA awareness and generated over 68 million media
impressions in 2025—a 147% increase from 2024. Paid social ads on Meta drove
most of the actions on the website, accounting for nearly three-quarters of all
activity, while paid search ads were the most effective at turning visits into
actions.

A multi-channel approach, combining paid media, email campaigns, and
direct mail significantly boosted website activity with 453k visits, an increase of
165k visits, or +57% year-over-year (YOY). Overall, the multi-channel
communications strategy was successful in driving program awareness,

engagement, and the submission of 22,000+ SCE.com leads.

ESA Emails

In 2025, The ESA Program’s email communications expanded
significantly to better support contractor lead generation needs, increasing from
approximately 727,000 sends in 2024 to approximately 1 million emails in this

highly targeted outreach. Campaigns aligned to monthly contractor needs by
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using the ESA propensity model to prioritize customers most likely to enroll and
layering CARE/FERA enrollment across most waves to maintain audience
quality. In 2025, email campaigns drove 46,000 visits to ESA program pages,
with nearly three out of four visitors actively engaging with the content. This high
engagement shows the emails were reaching the right people—customers who
were genuinely interested, paying attention, and ready to take the next step. As a
result, email proved to be a reliable way to generate motivated leads and

consistently support contractor demand throughout the year.

Sample of E-mail Marketing Materials

___III 1SON

SAVE MONEY AND
ENERGY WITH A
FREE" REFRIGERATO

"
sarn More >
P
-~

Receive Free* Energy-Efficient Appliances that Could Lower Your Bills
—for Qualified Homeowners and Renters

Thee Enesgy Snvans Assistance (ESA) program s desigred 10 heip you corserve enely and save money. I's &
wirtwim. 1F s suialif, we'll eover the rasts of rew enengy-effcient spalianses —including installstion, shich
el #en Iniani ey SavIng MEAL P pFo

The cnfine appiication only takes.a fow minutes 1o complate. Once your application is processed, you will be
roferred to an authored contractar in your s

Appliances and Services that Could Save You Money

The ESA grograrn affers several appliante uogrades snd ereigy-raving products and
senvices' for which you may be eligible, ncluding:

* Lightirg + Heat Pumg Waner Heater Repiacement
« Pool Pumg Replacement

« Srmant Bower Strip
& Refrigorator Replacemen
* Srmart Thermostat

* Thermastatic Shower Vake/
Showerhean

* Clothes Washes Sy sl
e+ Rnplac + HWAL Fier
» Dishwashes Replacement + Weatherration Seniees

* Freeter Replacernent

hprztien e

We're Here to Help

T bty mmiore aiboast the ESA prograe and view ségiillity requisements, plesue visil soe.com/ounp
If you. are interested in learning mone about this and othes Money-saving Programs. you can also call
our SCF Energy Eficiency Departrment at 1-800-T36-4777, Monday through Friday, §am-& pm

“Terms and Condimons apply
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ESA Direct Mail
In 2025, the ESA Program’s Direct Mail expanded its support for

contractor lead generation needs, increasing outreach from 479K letters in 2024 to
more than 650K mailings. Targeting was aligned to monthly contractor demand,
prioritizing ZIP codes where additional leads were needed, and leveraging the
ESA propensity model to focus on customers most likely to convert into qualified
leads. This ensured contractors received higher intent prospects ready for follow-
up and enrollment.

A major enhancement in 2025 was the introduction of the revised Direct
Mail creative, first deployed on October 24. The refreshed design featured a more
modern, clean layout and a clearer, more direct call to action. Critically, each
letter included dynamic contractor information—automatically displaying the
customer’s dedicated contractor name and phone number based on their
location—along with a more prominent QR code to streamline response and drive
easier enrollment.

Together, these enhancements strengthened clarity, usability, and lead
quality, helping Direct Mail remain a dependable channel for generating

motivated, high propensity customers throughout the year.
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Sample of Direct Mail Marketing Materials

SR Cadied

SAVE MONEY AND

EDISON . -
Frergy for What's Aneac? ENERGY wn'H A
.
FREE* REFRIGERATOR
«Dates &F—-
«LLstomer MNames «Service Account ending in
“Mailing Address = X000K at 123 Main Streets
«City, Staze Zipsde
«BAR CODE=
-
9
Receive Free Energy-Efficient Appliances That Could Lower Your Bills —
Far Income-Qualified Homeowners and Renters* Appliances and
Products That Could
Our Energy Savings Assistance (ESA] program is designed to help you conserve Save You Money
energy and y. For gualitied s, we'll cover the costs of
new energy-efficient appliances and more — including instaliation. And that could Whether you own of rent,
even include new energy-saving heat pump products. you may be eligible to receive
these upgrades for free:
Applying is Easy i g
You can call your local contractor or go online to apply for ESA and qualify to .
receive free appliances and products. g ST S
D Cioll Diracr: Call your |seal SCE-approved contractor directly. * Smart Thenmestat
Contractor. sContractor Names + Thermostatic Shawer Valves
Contractor Phone.  «1-800-399-0999= Showerhead
+ Clothes Washer Replacement
Onfing: Visit sce.com/esa. The onfine sppiication only takes a few * Dishwasher R
minutes to compiete. Once processed, you will be referred to an = Freezer Replacement
SCE-approved contractor in your area. = Heat Purnp Water Heater
The SCE-approved contractor will let you know the appliances and other + Pool Pump Replacement
energy-efficient products that may be available o you at no charge * . z
. Cooler
We're Here to Help * Evaporative Cooler Maintenance:
To learn more and see household income guidelines, visit sce.com/esa or * Windye or Wal AT
scan the QR code. * Conk FN::: aral Maat
Pump Replacemert
Oy + HVAC Filter
@R = R s
N
Carter |. Prescott TThese sarvices my not be avelatie
Director of Advanced Energy Sobutions pidertpsprfonbe il o gom b

Customer Programs & Services

©F Southern Calilyrnis Edison
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Sample of Direct Mail Marketing Material Launched October 2025

M i-'ii'ié':'j'r\l: SAVE MONEY
WITH FREE* ENERGY-

SAVING APPLIANCES

You May Qualify to Upgrade Your Home with
FREE® Appliances
The Energy Savings Assistance (ESA) program provides gualified customers with free energy-efficient

apphances, upgrades and installation services. By participating, you could save money, improve your home's
comfort, and lower your electricity bill. You may qualify if you rent or own (see website for details).

Simply scan the QR code or visit o]
sce.com/esa to see if you qualify. i

=
EE

Here are some of the FREE" energy-saving appliances you may qualify for:

« Lighting « Pool Pump Replacement
= Smart Power Strip « Cooling':

» Refrigerator Replacement + Evaporative Cooler

+ Smart Thermastat » Evaporative Cooler Maintenance

= Thermostatic Shower ValverShawerhead » Window or Wall AC Replacement

- Clothes Washer Replacement + Central AC or Central Heat Pump Replscement
- Dishwasher Replacement + Portable AC

- Freezer Replacement « HVAC Filter

- Heat Pump Water Heater Replacement « Weatherization Services

1 These services may not be available in all areas. Certain restrictinns may apply for all preducts and services

Apply Today
You can call your designated SCE-approved contractor
or go online to see if you qualify.

=] Call Direct:
|| contractor: <<Contractor Name>>
=) Contractor Phone:  <<Contractor phone>>

Online: Visit sce.com/esa. The anline EEE
application only takes minutes! If approved, ,'f%é
you will be referred to an SCE-approved ol
€oNtractor in your area

The SCE-approved contractor will schedule a home visit
to let you know the appliances and other energy-efficient
products that may be available to you at no charge*

‘We're Here to Help
To learn more and see household income guidelines, visit sce.com/esa.

ESA Paid Search

The ESA Program’s Paid Search demonstrated strong efficiency in 2025,
generating 28K landing page visits and 5K site actions with a 25% site action
rate—up 4 percentage points year over year—indicating stronger program intent
and higher quality traffic. Overall performance was driven by English Brand
keywords, which delivered the highest volume of site actions, the best cost per

action (CPA) at $6.30, and the strongest site action rate (29%)'4. Paid Search

14 The average cost incurred to generate a completed site action.
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closed the year with 5.3K total site actions at a $7.16 CPA, while maintaining a
low $1.33 cost per landing page visit (CPLPV), underscoring its role as the most
cost-efficient performance channel. Top-performing queries centered on key
program terms such as “sce appliance replacement program” and “energy
assistance program,” reinforcing high alignment between search intent and

program offerings.

Example of Paid Search Advertisements

2025 1QP ESA SCREENSHOTS

|IQP ESA PAID SEARCH ENGLISH/SPANISH

Patrocinado

Sponsored
P ® www.scecom/esa

® wwwscecomiesa " : .
Recibe mejoras gratuitas - Energy

Appliance Upgrades - Energy Savings Assistance Savings Assistance
Qualified SCE customers may be eligible for appliance upgrades and energy-saving services.
The ESA program helps you conserve energy and save money. Check your eligibility now.
Types: Lighting, Smart Power Strip, Refrigerator Replacement, Smart Thermostat, Thermostatic

Presentar tu solicitud en linea te tomara unos minutos.
Solicita el programa hoy mismo. El programa ESA te
ayuda a ahorrar electricidad y dinero. Averigua ahora si
Shower Valve, Showerhead Installation, Dishwasher Replacement, Freezer Replacement, Heat calificas. Tipos: lluminacién, Cambio del refrigerador,
Pump Water Heater, Pool Pump Replacement. Community Resources. Arrearage Managemen Termostato inteligente, Instalacion de ducha, Cambio...
Additional Details - Energy Education Guide - Apply Online - Fact Sheet

Hoja informativa Aplica en linea Mas detalle

ESA Paid Social

The ESA Program’s paid social campaign achieved over 10.4 million
English impressions and more than 15.8 million Spanish impressions, totaling
over 26 million impressions to generate awareness and program consideration.
The campaign utilized Facebook to target specific audiences and optimize
placements, resulting in 165,000 lading page visits and 26,000 site actions.

Meta (Facebook and Instagram advertisements) led all media tactics in site
action volume, driving nearly 27k site actions through December. The overall
Meta click-through rate (CTR) was .81% (vs. .86% in 2024), however, English
CTR was observed at .94%. The top performing segments included ‘Site Action
Lookalikes (introduced in 2025) and ‘CARE/FERA Enrollees + Lookalikes’ OR
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‘ESA Enrollee Lookalikes’ led site action volume across both languages,

accounting for 62% of total English actions and 83% of total Spanish site actions.

Example of Social Media Advertisements

2025 1QP ESA SCREENSHOTS

|IQP ESA PAID SOCIAL (META)

o oot n
AT ENERGY SAVINGS | ryency sares ENERGY SAVINGS
ENERGY SAVINGS ASSISTANCE PROGRAM | s5iSTANCE PROGRAM ASSISTANCE PROGRAM
ASSISTANCE PROGRAM Save money and energy Free" aplinces and Free" appliances and energy
Save money andenrgy With a free" refrg o S g savings may be within reach.
witha free’ refrigerator, | e ' i LA
= P ' A : = /{ rrrrrrrrr .

& Learn more M & Learn more
-

ESA Programmatic Banner Advertisements

The ESA Program’s Programmatic banners delivered 7.6 million
impressions with a CTR of 0.04%, driving nearly 4,000 users to the ESA landing
page. By leveraging the ESA Program’s machine-learning model to determine the
probability a customer is a good candidate for ESA based on existing ESA
enrollees, customers in-market for home renovations/searching for appliances or
recently purchased a home and a household income between $25-$100k, nearly
4,000 page visits were achieved at a CPLPV of $7.93, which aligns with the
results from 2024.
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Example of Display Banner Advertisements

2025 1QP ESA SCREENSHOTS

IQP ESA PROGRAMMATIC BANNERS ENGLISH/SPANISH

lnﬂl'thi] stewart Q @k | Moy Mok | Sy = Better Homes & Gardens Sancrklr
o - Flesison 03 Restaurar el brillo a un piso de madera
‘Save maney and eergy with e efrgrata i}; [~ .
S —— : EL PROGRAMA ESA
e Fall® Herc's the Best Time to See Stunning gt Numerosos electrodomésticos
' gratutos” que podian

T apudarte  ahoar Goero.

= It

&I

|

2
im

ESA Programmatic Native Advertisements

The ESA Program’s Programmatic Native Advertisements showed
promise as a traffic-driving test in 2025, delivering 6.9 million impressions and
4,000+ landing page visits with a 0.06% CTR (higher than banners). Segment
performance suggests In Market for Appliances and Site Retargeting were the
primary drivers of visit volume (67% of LPVs combined), while the ESA
Propensity Model—particularly for English-speaking audiences—was the
efficiency leader, achieving the lowest CPLPV ($5.03).

Example of Native Advertisements

2025 IQP ESA SCREENSHOTS

|IQP ESA PROGRAMMATIC NATIVE ENGLISH/SPANISH

A TODAY on
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ESA Google Performance Max(PMAX)

Launched in 2025 as a test and learn initiative, Google Performance Max
is an automated Google Advertisement campaign that serves across Google
properties, including Search, YouTube, Display, Discover, Gmail, and Maps. In
its first year, PMAX delivered 22 million impressions, approximately 300,000
clicks, and a 1.36% CTR, establishing itself as a scalable reach driver. It also
proved highly efficient at moving users to the ESA Program Page, generating
nearly 215,000 visits at a $0.18 CPLPV, making it one of the most cost effective
traffic sources in the media mix.

PMAX contributed meaningfully to mid funnel performance as well,
achieving an $11 cost per action (CPA), the second most efficient among all
channels. Its ability to optimize across formats—Search, Display, and Video—
helped extend program visibility beyond traditional paid media channels while
maintaining cost efficient intent actions.

Overall, PMAX’s 2025 results validate its potential as a valuable new
addition to the ESA media strategy, offering strong reach and efficient

engagement as the program continues to refine its test and learn approach.

Example of Google PMax

IQP ESA GOOGLE PMAX ENGLISH
Display Discover Gmail

Google

’_
No-Cost Energy Savings
Now

Free Appliance
Upgrades

Qualify for free appliance

Upgrade Inefficient Appliances. The Savings Assistance (ESA
Energy Savings Assistance (ESA) program.
program helps you conserve energy...

43



ESA Streaming Audio

The ESA Program’s programmatic audio delivered strong performance in
2025, reaching 2.9 million impressions while improving overall cost efficiency
with a $17.15 cost per thousand (CPM) compared to $18.43 in 2024. English
placements were particularly effective, achieving an 11% year over year cost
improvement. Engagement remained exceptional as well, with listen through rates
averaging 94% across both English and Spanish audiences—indicating that

listeners consistently stayed connected with our audio content.

ESA Landing Page

In 2025, marketing driven activity to the ESA Program Page increased
significantly, reaching 453K visits—a 57% year over year lift fueled by Paid
Media, Email, and Direct Mail efforts. This growth reflects strong campaign
visibility and continued interest in the ESA program across multiple customer
touchpoints.

Channel contributions evolved in 2025, with Paid Media—especially Paid
Social—taking on a larger role in driving traffic and Intent Actions as Email and
Direct Mail volumes were optimized throughout the year. Paid Search, supported
by PMAX’s expanded display inventory, also played an important role in
increasing overall site visitation.

Across the full marketing mix, the IQP ESA Campaign remained the
primary driver of engagement on the program page. Additional contributions from
the IQP FERA/CARE and IQP BSC email campaigns demonstrated the value of
coordinated outreach and revealed opportunities for deeper cross promotion and
guided routing for eligible customers.

Overall, the landing page saw strong growth in 2025, supported by a
diversified channel mix and increasing opportunities to connect customers with
ESA program information earlier in their journey.

Cross Program Promotional Marketing

Throughout 2025, SCE conducted ongoing cross-program co-marketing to

expand awareness of the ESA program by leveraging outreach efforts associated
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with other customer programs. As part of these efforts, ESA developed a trifold
marketing brochure highlighting available ESA appliances and electrification
measures, which was incorporated into direct marketing campaigns for the
Medical Baseline Allowance (MBL) and Arrearage Management Plan (AMP)
programs over the course of the year. This approach enabled ESA messaging to
reach customers already engaged through other assistance programs, increasing
exposure while minimizing duplicative outreach. In addition, ESA materials were
included in MBL-based campaigns serving Low Income Home Energy Assistance
Program (LIHEAP) customers, with similar MBL-leveraged co-marketing efforts

planned as part of ongoing outreach activities.

Example of ESA Brochure

Note: Due to the popularity and Righ volume

of applications, picase be patient o we process S B
your request and assign an SCE-approve: EDISON
Pumped Savings conractor. Applications are processed in the S
A heat pump water heater ‘arder they are received, and you may check Sy for WhatE AR

can save a family of four
an average of $550a
year on their electric
bill with an expected
lifetime savings

your status at any time online at sce.com/esa,

Nota: debido ala popularidad y al alta
volumen de solicitudes, ten paciencia mientras

tramitamos tu solicitud y asignamos un e o AL ety Tom e

of $5,6001 conuratista aprobado. Las solicitudes se
Tramitan segun &l orden en que se recican,
uedes verificar su estaco en cuaiquier
bt e SAVE ENERGY AND
MONEY WITH FREE®
Cood Barvinge ey s o e by ENERGY-EFFICIENT APPLIANCES
Saving an average of approximately 8%
on your heating and cooling bills is just the
startwith a smart thermostar.®
‘Bombas que aharran

Un calentador de agua con bomba

de calor pusde ahorrarle a una
familia de cuatro un promedio Ahorrar un promedio de alrededor
de $550 al ailo en sus facturas de un 8% en tus facturas de calefaccién y
electricidad con un shorro previsto refrigeracion es solo el comienzo con
durante toda su vida Gtil de $5,600.4 un termostato inteligente.® -
4 Saurce  Fomnma: EnsepyStargor $Source | Fusnea:EnsegySeargov
Prtps o anergystar goviprosoctuiash the axpertsi [ g costings
when 1hewid u ré5lace 3o wats 1At A RLALL e harreitat (0
Programa Energy Savings Assistance
A happy and e un cliente felizy agradecida. | =ee

grateful eustomer.

“Life evotves, and life keeps getting expensive.
Tie benefits from SCE truly help people in ayudan a las personas ne:
need, like me.” Read more 8bout what SCE Lee ms s0bre 10 que Dar

AHORRA ENERGIA
Y DINERO CON

ELECTRODOMESTICOS DE
CONSUMO EFICIENTE GRATUITOS®

“La vida cambia y se encarece cada

customer, Daniel Gonzales and his wife have
16 38y about the energy and maney-savings
enefits they are enjoying from their new
free appliances received through SCE's
Energy Savings Assistance program. Visit
nerglzed.cdison.com/storles

meficios
que disfrutan
aomésticos

energled.cdison.com/staries.
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SAVING ENERGY = SAVING MONEY

The Energy Savings Assistance (ESA] program
delivers and inscalls new, energy-cficient
appliances and products o replace your
older, power-hungry models, Today's energy-
saving appliances not only use less electricity,
but are alsa good for sur envirenment,
improve grid reliability, and may help lower
your energy bills! Even better, new appliances
2nd produets through the ESA program are
provided and instalied at no cost*,

Qualify one of two ways.
» Household income limits
or
« Participation in 8 public assistance
program

Visit sce.com/esa for detalls.

The difference adds uj
As our state and SCE continue to focus on
becoming less dependent on fossil fuels
and reducing greenhause gas emissions,
programs like ESA can help make a
difference. Plus, a typical houschold can
save about $450 on their energy bills each
year enjeying the qualicy and performance
of energy-efficient appliances.’

ESA provides a varicty of energy-savings
appliances and products to make your home
mare comfortable and energy efficient.
Please visit sce.com/esa for a complete list.

* Sourcn  Fonne Enarysen gy

AHORRO DE ENERGIA = AHORRO
DE DINERO

Energy Savings Assistance o ESA [Programa
de ayuda para el ahorro de energia) entrega ¢
instala electrodomésticos y productos nuevos
de consume eficiente para reemplazar ts
modelos més antiguot que consumen mucha
energia. Los electradomésticos eficientes
modernos no 30lo conzumen menos
electricidad, sino que también son posicivs
para nuestro medio smbiente, mejoran la
confiabilidad de la red y pusden ayudar a
bajor s facturas de energia. ¥ lo que e3
mejor, los slectrodomésticas y productes
nuevos del programa ESA se entregan e
insealan sin costo alguno®

Es posible calificar de dos maneras
diferentes.

» Limites de ingresos del hogar
+ Participacin an un programa de
asistencia piblica
Visita sce.com/es/esa pars més detalles.

La diferencia suma.

Fresh Savings
An EnergyStar® refrigerator on average
uses up to 35% less energy than an
older model.?

Refrigeradores que ahorran

2y
consume en promedio hasta un 35% menos
i mis antiguo.?

Mientras que en California y SCE
esforzdndones per reducir nuestra.
dependencia en los combustibles fosiles,

o2i coma laz emiziones de gases de efecto
invernadero, programas como ESA pusden
ayudar & marcar la diferencia. Ademds, un
hogar tipico puede shorrar alrededor de $450
en sus facturas de energia todos los sfios
disfrutando de la calidad y el rendimiento de:
tos electrodamésticos de consumo eficiente.!

ESAaf ectad
¥ productos de shorro de energia que ayudan
& mejorar la comodidad y eficiencia energética
de tu hogar. Visita sce.com/es/esa para una

b
Cowrvitw of Achievsrmsts dt

2Source ) Fusnoe: EnrgySaargo
PR3 e 47 GO Ry Tpurchasing a0
muieaining. rafrigaraors and freezers

Apply now. It's simple.
Go to see.com/esa and eamplete the

short application. Once processed, an
SCE-approved contractor will

reach outto you to assess the  [E]RA[E]
eligible new appliances and
produces avaiable o you.* &

Moo Phases of appiancrs acy shewn for Sstrative
purposes ondy nd are AUbect 10 changs.

‘consume de agua que los modelos estandar.?

Bright Savings

EnergyStar® dishwashers, on average,
are 10% more energy efficient

‘and 20% more water efficient than
standard models.*

Lavavajillas que ahorran

En promedio, los lavavajilas EnergyStar®
son un 10% mis eficientes en el consumo
de energiny un 20% mas eficientes en ol

*Source Fusnce ErargySar g
it e snergysar goulsites detautt/Flesioos
RIS A oA ELancerohadniss. 08 51

Presenta tu solicitud ahora.
&5 muy sencillo.

Entra a sce.com/esiesay lena 3 breve
solicitud. Una vez que e3ta s haya
tramitado, un contratita aprobada por
SCE se comunicard contigo
para evalusr los electro-
doméssicos y productos
nuevos que se encuentran
disponibles para 6" Op

Noa: as focos delos sinctrodermissics sa munsiran solo.
il Bustraciv ¥ 38 anCUROL 80 SURERT 8 CaTIDS.

Home Energy Report (HER) — The HER is a user-friendly communication
sent to SCE customers. HERs provide residential customers with personalized
information to help them lower and manage their energy use in various styles.
HERs also use the customer’s household energy consumption data to present
compelling and behavior-based intervention strategies and actionable insights
designed to drive energy and demand savings. The ESA module was successfully
included in the July through August deployment and sent to over 1.4 million

emails to customers and generated over 3,600 clicks.

46



Example of ESA messaging on the Home Energy Report

Get free energy-efficient
appliances that could
lower your bills!

We offer many programs that may assist with lowering your
slectne bils, Incluaing owr Erergy Savings Assistance (ESA)
program — which s designed 10 help you conserve enengy and
save costs. With ESA, income-qualfied customens may be
eligbie to receve now, energy -e*cient applances at no (or
rmnemal) charge — such as refrigerators, dshwashers, hoat
pump water heaters, kghting, smar thermostats, and more

See if you qualify

4Su hogar califica para recibir
electrodomésticos gratuitos?

Ofrecemos MUChos NoQIaman qiss Puscen @mndarts a reduce
Sud facturad 00 electNCKiad. oMo o DAOGrRMa O ASa et
para o Arorro oe Enargla (ESA)L gue ostd dasfado pan
ayudarie A comnsarvie anangia y ahorar coslos. Con EBA, los
Clarios COM NQresis CaACaIOn Duadon s oagidies para
recr slectrodoméalicos Nuevos y enerpébcamente efciontes
sin costo (0 COSI0 Mirwno), Como rofriger acores, lnvavajlias,
Galeriacoms de agua con bomba de calor. termmosiatos
inteligented & dumeraded, anlre olFoa Drocuchon y Servcios &e
AhorTo e ereepla.”

Averigua si calificas

Inbound Calls

Customers who call SCE’s CCC are informed of and referred to the ESA
program. Customers are assigned to a contractor serving their service area. ESA
contractors then follow up on leads and contact customers to assess ESA program
eligibility and enrollment. In 2025, SCE received over 7,800 ESA-related calls

from interested customers.

1.2.4 Describe how the current program delivery strategy differs from
previous years, specifically relating to Identification, Outreach,
Enrollment, Assessment, energy Audit/Measure Installation, and
Inspections.

Following significant program design and implementation changes in

2023 and continued refinement in 2024, 2025 represented the first full year in

which the redesigned delivery model operated at scale. While the core

components of ESA program outreach and enrollment, assessment, measure
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installation, and inspections remained structurally consistent with prior years,
during this period, SCE focused on optimizing execution, building on lessons
learned from prior years to improve coordination, enhance customer targeting,

and support increased production under a stabilized operating environment.

Identification, Outreach and Enrollment

In 2025, customer identification continued to prioritize income-qualified
households with higher energy use and greater potential for energy savings,
consistent with program design enhancements introduced in 2023. Identification
strategies were further strengthened through improved data integration and
analytics enabled by iEnergy, which enhanced SCE’s ability to more effectively
target customers experiencing high energy burden. These advances supported
expanded use of data analysis and opportunity modeling to identify
under-penetrated geographic areas with high ESA eligibility.

In 2025, ESA continued to mature and strengthen its engagement with
Tribal communities through increased coordination, relationship management,
and operational alignment. A key milestone was the full implementation of the
Bridgeport agreement. While the agreement had been established previously,
2025 marked the first year in which all required coordination elements were fully
in place, allowing the program to operationalize services effectively within the
Tribal community. Successful Tribal engagement requires a project management—
oriented approach rather than a traditional volume-based enrollment model. This
included close coordination with Tribal liaisons, verification of service addresses
within reservation boundaries, alignment on scheduling expectations, and
confirmation that proposed measures were acceptable to the Tribe prior to
installation. These efforts required ongoing coordination among multiple parties
throughout outreach, enrollment, and installation phases and represented a notable
evolution in how ESA delivers services in Tribal contexts.

In 2025, ESA advanced a more targeted outreach strategy by expanding
and refining its outreach agency network through a competitive Request for

Proposal (RFP) process that concluded in 2024. This effort resulted in the
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selection of specialized outreach organizations that are particularly well suited to
engage hard to reach customer populations. This approach represented a shift
toward more focused, niche engagement strategies. Rather than prioritizing high
lead volume like traditional outreach, the new outreach agencies emphasized
reaching customers that may experience additional barriers to participation,
recognizing that these engagements may yield fewer leads but stronger customer
commitment and follow through. Onboarding these agencies allows ESA to
evaluate whether deeper, trust-based engagement translates into higher-quality
leads and improved conversion outcomes over time.

In parallel, ESA made operational adjustments to lead management
practices to reduce customer attrition and ensure customers moved through the
enrollment pipeline efficiently. This included selectively reassigning leads among
contractors to address backlogs and maintain service continuity. These changes
supported overall program stability while sustaining enrollment momentum

throughout the year.

Measure Installation

In 2025, ESA operated under a more mature implementation of its service
delivery model. While eligible measures and core installation requirements
remained largely unchanged, contractors were better positioned to deliver services
due to improved coordination, clearer processes, and accumulated program
experience. The program also expanded training efforts related to HPWH
installations. These training courses were intended to increase contractor comfort
and proficiency with installations, supporting quality and consistency in service
delivery.

SCE also introduced a rural incentive to address the higher costs and
logistical challenges of serving remote and mountainous regions. Its inclusion
reflected the program’s ongoing efforts to address geographic service challenges
and encourage participation in rural areas. These communities often have less
access to new and energy-efficient appliances due to the higher costs and

logistical difficulties associated with installations in remote and mountainous
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locations. The rural incentive was designed to help mitigate these barriers by

offsetting the additional challenges of serving these areas.

Inspections

In 2025, inspection protocols focused on improving the handover process
between contractors and inspectors. Efforts centered on clearer communication
and better alignment within the program system to enable smoother transitions
and reduce delays. While incremental improvements were made, most major
system enhancements—supporting data access and workflow optimization—are
scheduled for implementation in the first half of 2026. These upcoming upgrades
are expected to further streamline handoffs and strengthen coordination for both

contractors and inspectors.

1.2.5 Describe Tribal outreach activities, including a summary of the
biannual Tribal meetings, and an up-to-date list of Tribal contacts,
including progress towards meeting goal for relationships with non-

federally recognized tribes.

SCE has focused on strengthening partnerships with Tribal communities
in 2025 through a structured outreach program aimed at educating Tribal leaders
on income-qualified energy programs and promoting community engagement.
This includes the Mini Grant Outreach Program, community events, safety
meetings, and workforce initiatives.

Early in the year, SCE initiated outreach to identify Tribal organizations
within its service area for participation in the 2025 Tribal Mini Grant Outreach
Program and to expand structured engagement opportunities. SCE’s Tribal
outreach emphasized practical, community-facing education and resiliency
support. The Mini Grant Program included the Tule River, Bridgeport, and
Soboba Tribes, and the outreach strategy focused on equipping Tribal leaders with
information and resources to increase awareness and drive program participation.

In the spring, SCE participated in three Tribal Earth Day events at Soboba,

Morongo, Bishop Paiute, and Pechanga. In collaboration with internal partners
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such as Local Public Affairs, Public Safety Power Shutoff (PSPS), and Customer
Solutions, SCE shared information about EE and income qualified programs
(IQP), including CARE, FERA, and ESA. SCE also addressed wildfire safety and
mitigation questions raised by community members.

In June, SCE’s outreach included a visit to the Bridgeport Indian Colony,
where the Energy Assistance Program supported 23 residents with new energy-
efficient appliances. This effort demonstrated direct customer benefits alongside
broader education and outreach.

In the second half of the year, SCE expanded Tribal engagement to
include workforce exposure, leadership convenings, and enhanced community
education. In August, SCE sponsored the inaugural Central Valley Native Futures
event with the Tule River Tribe, introducing local students to EE careers and
workforce training, with a follow-up visit to the Tulare Energy Education Center
(EEC) planned. That same month, SCE participated in the Tribal Leaders Energy
Summit, which brought together more than 160 Tribal leaders, energy experts,
and government representatives to address energy resilience, hazard
communication, and emerging technologies. The summit was recognized by the
U.S. Department of Energy and the California Public Utilities Commission, with
the Governor’s Office of Indian Affairs proposing it as an annual requirement.
SCE also participated in monthly safety meetings and hosted two Citizen
PowerTalk workshops in August, further strengthening community education
efforts.

By the fall, Mini Grant participation expanded to include additional Tribal
partners, and SCE continued integrating Tribal outreach within safety and
preparedness touchpoints. In October, the Tule River, Bridgeport, Soboba, and
Chemehuevi Tribes were participating in the Mini Grant Program. SCE’s
outreach also included monthly safety meetings and participation in the Pechanga
Fire Prevention Open House community event. These efforts reinforced public
safety coordination while continuing education on IQP offerings and available

resources.
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Across 2025, SCE emphasized pairing relationship building with
measurable engagement. SCE conducted activities throughout the year and
documented a total of 36 Tribal-focused events. This cadence supported ongoing
communication, strengthened collaborative relationships, and sustained awareness

of IQP and resiliency resources.

1.2.6 Track Costs of Assembly Bill (AB) 793 related Energy Management
Technologies programs (identify all of the programs or initiatives that
will be able to benefit from the availability of the end-use and electric
usage profiles, and to coordinate with the relevant proceedings so that
the relevant costs can be considered in those proceedings’ cost-
effectiveness decision-making), including costs for Energy Education.
Customers with a functional central HVAC system and Wi-Fi may be

eligible for a SCT from ESA. A SCT with wi-fi connectivity enables customers to

participate in Demand Response (DR) programs, which offer the dual benefits of
lowering customer bills and reducing peak load on the electric grid. The total
number of SCTs installed and their energy savings are detailed in Table 2ESA

Main Program Total — 2025 Completed & Expensed Installation in the Appendix.
In accordance with D.17-12-009,'° PG&E, SCE, and SDG&E were

directed to select a load disaggregation vendor to create individual CARE

program customer reports that illustrate disaggregated household usage by end
use, over time. These reports were to be accessible to ESA program contractors
and customers that supplemented customer self-service functionalities that are
available on the respective utilities customer portal commonly referred to as My

Energy or My Account.

SCE launched the first phase of the Load Disaggregation Report on

October 17, 2024, delivering emailed reports to CARE and FERA customers. The

second phase was launched on February 19, 2025, expanding access to the

15

D. 17-12-009, OPs 94, 96, 97.
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Disaggregation Report through My Account for customers and iEnergy for
contractors.

During 2025, outreach emails were successfully delivered to 4,751,627
customers, with 1,400,272 emails opened, resulting in an overall 29.47% open
rate.

Also, part of the second phase, CARE and FERA program welcome letters
were updated to inform newly enrolled customers that they can download their
Load Disaggregation Reports through My Account. These reports are available in
five languages: English, Spanish, Chinese (Mandarin), Korean, and Vietnamese.

Additionally, information about SCE’s DR programs was incorporated
into the in-home energy education provided to customers. This was completed
during both the enrollment and assessment phases, as well as the installation
phase, when applicable. Costs for the leave-behind materials (flyers, enrollment

pamphlets, etc.) were covered by the respective DR program.

1.2.7 Managing Energy Use

SCE contractors consistently review the ESA program’s Customer Energy
Education and Resource Guide with each participating customer, either through
in-person interactions or virtual engagements. The guide is available in both
printed and digital formats across seven languages and may also be provided in
Braille upon request. Its primary purpose is to provide low-income customers
with practical information to support energy conservation and help reduce utility
costs. The guide also outlines the steps for enrolling in SCE My Account, the
online self-service portal available on SCE.com. Through this platform, customers
can access additional tools and resources designed to save time, energy, and
money, as well as participate in residential EE rebate and demand response

programs.
1.2.8 Services to Reduce Energy Bills

ESA contractors are mandated to provide at least 20 minutes of in-home

energy education during their Enrollment and Assessment visit with customers.
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1.3

This education includes energy-saving techniques and specific cost-saving
strategies tailored to each customer’s home.

Additionally, contractors offer information on SCE’s Arrearage
Management Plan (AMP) program, MBL, and other assistance programs designed
to help customers reduce their energy costs.

ESA contractors also encourage customers to visit

https://www.sce.com/residential/assistance to explore all of SCE’s financial

assistance programs. ESA contractors serve as a valuable communication channel,
informing customers about the benefits and resources available through SCE,

state agencies, and local programs.

Energy Savings Assistance Program Customer Enrollment

1.3.1 Report the number of customers or households treated, the IOU
specific 2025 household treatment target, and the percentage of
households treated. If the IOU was not able to reach the total
household target, please explain.

In PY 2025, the ESA program met and exceeded its homes treated target
at the portfolio level. SCE treated a total of 65,442 homes, representing 110
percent of the households treated goal of 59,512. This performance reflects
contributions across the ESA Main program, the MFWB In Unit program, and the
ESA BE pilot, representing a broader accounting of program impacts than in prior
years. The strong homes treated performance in 2025 demonstrates meaningful
progress in program scale, delivery efficiency, and customer reach. The increased
number of households served reflects improvements in outreach, enrollment
throughput, system performance, and contractor execution compared to earlier
years.

By 2025, the combined effects of contractor stabilization, improved
system performance, clearer workflows, and targeted program delivery
refinements enabled the ESA program to transition from stabilization to scaled
execution and optimization. Key contributors to improved performance in 2025

included:
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e Increased lead generation and conversion driven by expanded,
data-driven outreach efforts
e More predictable enrollment and assessment workflows supported
by improved iEnergy stability
e Stronger contractor execution as field experience increased and
training expanded
e (Continued use of advance payments and milestone-based invoicing
to support contractor cash flow
¢ Inclusion of multifamily and pilot program activity in
portfolio-level reporting
As aresult, SCE significantly increased the number of households served
in 2025 and exceeded the portfolio homes treated target, reflecting meaningful

progress toward program maturity and sustained delivery capacity.

1.3.2 Please summarize new efforts to streamline customer enrollment
strategies, including efforts to incorporate categorical eligibility and
self-certification.

In 2025, the ESA program implemented improvements to the enrollment
process through coordination with SoCalGas on income-verification practices
supported by PRIZM data. While this effort began in 2024, 2025 marked the first
year these enhancements were fully incorporated into ESA enrollment activities.
The updates were designed to better align enrollment approaches across utility
programs and simplify the income-verification experience for customers. These
changes helped reduce the need for duplicative documentation while continuing to
apply the program’s existing income eligibility requirements. Prior to
implementation, contractors received guidance and training to support appropriate
use of the new approach, ensuring a measured and consistent rollout that
maintained program integrity.

In 2025, SCE continued the long-standing practice to utilize categorical
eligibility and self-certification to streamline enrollment efforts for the ESA

Program. Categorical eligibility based on qualifying programs is used to simplify
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the enrollment income verification and data collection process for customer

enrollment.

1.3.3 If the IOU has failed to meet its annual energy savings goal, please
provide an explanation of why the goal was not met. Explain the
programmatic modifications that will be implemented in order to
accomplish future annual energy savings goals.

In 2025, SCE achieved 26,892,090 kWh of energy savings,
representing 80 percent of the portfolio energy savings goal. While the
ESA program did not fully meet its energy savings targets at the portfolio
level, this performance reflects contributions across the ESA Main
program, the MFWB In-Unit and Common Area/Whole Building
components, and the ESA BE pilot, representing a broader accounting of
program impacts than in prior years.

Despite not fully achieving the authorized savings targets, 2025
represented a significant improvement over 2024, when the program
achieved approximately 58 percent of the energy savings goal. The more
than 20-percentage-point improvement year over year reflects continued
recovery from earlier operational challenges and progress in installation
throughput, contractor execution, and savings realization.

There were several interrelated factors that may have contributed
to the program not fully achieving its energy savings goals in 2025.

e Inventory-related delays continued to affect the timing and
sequencing of measure installations, particularly for
high-savings measures such as HPWHs, HVAC equipment,
and certain refrigeration products. Extended lead times for key
equipment may have limited contractors’ ability to complete
full measure packages within the PY.

e The continued maturation of the deeper savings program
design introduced in 2023 may have affected savings

realization. While prioritizing higher-energy-use customers has
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increased long-term savings potential, deeper savings measures
often require more complex installations, longer scheduling
windows, and greater coordination with inventory and
permitting processes. These operational realities could have
constrained the pace at which higher-savings measures could
be fully deployed within the PY.

e System and process transitions continued to influence savings
realization. Although iEnergy system performance improved
substantially in 2025 compared to 2024, ongoing refinements
to workflows, documentation requirements, may have affected
the timing of when savings could be fully claimed and
reported.

At the same time, ESA observed meaningful progress in claimable
energy savings in 2025. The program applied refined claimable kWh
calculations during the year and recorded an increase in claimable savings
compared to the prior year. These refinements improved alignment
between installed measures and reported savings and helped address
methodological limitations identified during earlier program years.
Claimable savings did not fully offset inventory- and timing-related
constraints in 2025 but represent positive progress in savings realization
and provide a stronger foundation for achieving energy savings targets as
installation activity continues to scale.

Looking ahead, SCE is planning several targeted refinements in
2026 to further increase energy savings outcomes and better align program
delivery with savings goals.

e Improved inventory forecasting and coordination, including

earlier ordering and enhanced visibility into vendor supply
timelines, to reduce installation delays for high-savings

measures.
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Greater emphasis on full measure installation packages,
supported by contractor guidance and system prompts to ensure
all feasible measures are installed where appropriate.
Continued optimization of measure mix, prioritizing
technologies with higher verified savings while maintaining
program accessibility for income-qualified customers.
Ongoing enhancements to iEnergy workflows and savings
attribution, supporting more timely and accurate reporting of
installed and claimable savings.

Expanded contractor training and technical assistance,
particularly for complex measures such as HPWHs and HVAC
systems, to reduce rework, inspection failures, and deferred

installations.

Together, these actions are expected to strengthen the program’s

ability to convert increased enrollment and homes treated into higher

realized energy savings in future program years.

ESA Table 1.1.1.8
Claimable kWh for ESA Main

Total Savings Methodology

kWh (Annual)

% of 2025 Authorized
Forecasted Planning

and Replaced with Claimable
kWh

Assumptions
As Reported 20,697,740 62%
As Reported with Heat Pump o
Negative Savings'® Removed 22,886,433 68%
As Reported with Heat Pump
. . 18
Negative Savings ® Removed 28,502,938 85%

The ESA Table 1.1.1.8 Claimable kWh presents a comparison of total

savings in kWh determined by the methodology of savings calculations. The

16
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reported savings are 20,697,740 kWh, which accounts for 62% of the forecast.
When heat pump negative savings are removed, the savings increase to
22,886,483 kWh, representing 68% of the forecast. Furthermore, when these
negative savings are replaced with claimable kWh, the total savings rise to
28,502,938 kWh, achieving 85% of the forecast. This table underscores the

impact of how savings calculations methodologies affect kWh savings.

Disability Enrollment Efforts
1.4.1 Provide a summary of efforts to which the IOU is meeting the 15%
enrollment goal.

SCE continued efforts to identify and enroll low-income customers with
disabilities. SCE’s system of records does not collect information on customer or
household members’ disabilities. This also complies with privacy protections, and
laws such as Americans with Disabilities Act (ADA) and Health Insurance
Portability and Accountability Act (HIPAA).

Targeted customer outreach efforts encouraged households to schedule
assessments with ESA service providers to review their homes and determine
program measure eligibility. SCE does not inquire if a customer, or someone in
their household, has a disability. A customer may self-identify that they, or
someone in their household, is disabled. Alternatively, during in-home
assessments, the service provider representative may learn that someone is living

in the home that is disabled.

1.4.2 Describe how the Energy Savings Assistance Program customer
segmentation for ME&O and program delivery takes into account the
needs of persons with disabilities.

SCE’s Marketing, Education, and Outreach (ME&O) efforts continued to
emphasize accessible and inclusive outreach approaches by collaborating with
organizations that serve customers with a range of health, accessibility, and
functional needs. While SCE does not collect or track disability status, it

leverages certain program participation indicators available in its systems—such
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as enrollment in the MBL Program—to help inform outreach planning and service
delivery. Participation in MBL may indicate households with medical or
energy-dependence considerations that warrant additional attention to
accessibility, communication, and accommodation needs. These indicators are
used solely to support effective, inclusive outreach and to ensure ESA services are
delivered in a manner that is responsive to customer needs.

As stated in Section 1.2.3, MBL criteria is included in direct targeting
predictive statistical models used to prioritize those households most likely to be
approved for ESA enrollment. SCE cross promoted ESA with programs such as
MBL to reach this customer segment. In training workshops delivered to ESA
service providers, SCE includes guidelines on proper etiquette to observe when
working with customers with disabilities. Through this approach service providers
can customize service delivery for households based on their specialized needs.

To inform individuals about the ESA program, SCE provides targeted
direct mail letters and emails in both English and Spanish to customers who have
not participated in the program. ESA informational flyers used by program
contractors in outreach activities are provided in English, Spanish, Chinese,
Korean, Cambodian, Tagalog/Filipino, and Vietnamese. SCE also provides access
to on-demand translation services for ESA program contractors. This in-language
support is provided by a third-party to further assist ESA program contractors
with customer enrollments, assessments, installations, or inspection activities
while in customers’ homes where they do not speak the language. Various
languages are available for translation, including American Sign Language
(ASL).

In addition, when requested, SCE continues to provide the statewide
Energy Education and Resource Guide in a large font format, with increased font
sizes for headlines, sub-headlines, and text, for customers with partial vision to
read helpful energy savings tips provided. SCE also continues to provide the

Guide information in Braille for blind or low vision customers upon request.
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1.4.3 Identify the various resources the IOUs utilize to target the disabled

community and the enrollments as a result.

Most ESA enrollments come from various sources such as SCE Referrals,
Joint Utility, or Outreach efforts, which consist of a sub-set of customers who
voluntarily self-identify themselves and/or a household member as disabled, or
who were enrolled in MBL or CARE programs. SCE Referrals are from various
SCE sources such as marketing campaigns, calls to the CCC, and sign-ups from
SCE.com. Joint Utility enrollments are from SCE and other utilities such as
SoCalGas or SouthWest Gas. Outreach enrollments result from contractor
outreach, canvassing and door knocking activities. Enrollment numbers are likely
underreported as SCE must rely on customers with disabilities to voluntarily self-
identify. (See 2025 Disability Enrollments table below for information on

enrollment numbers of customers with disabilities.)

2026 Disability Enrollments (Self-reported)

Source Total Disability % of Disability
Enrollments Enrollments Enrollments
SCE Referral 17,199 3,880 23%
Joint Utility 36,847 3,665 10%
Outreach 91 25 27%
Total’ 54,137 7,570 14%
Target Enrollment 15%
Rate

1.4.4 If participation from the disabled community is below the 15% goal,
provide an explanation why.
SCE is not permitted by law to ask customers or household members if
they have disabilities and therefore must rely on customers to voluntarily self-
identify their disability for tracking purposes. The numbers represented above

relate specifically to those customers who have self-identified and are likely not

17 Excludes Disabled enrollments with missing categories, or which declined to provide.
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representative of the total customers served by SCE’s ESA program in this
segment. In 2025, 14% of ESA participants self-identified as belonging to the
disabled community, with SCE Referral at 23%, Joint Utility at 10%, and
Outreach at 27%.

In 2025, ESA achieved disability enrollment levels of 14 percent, just one
percentage point below the program target and a substantial improvement
compared to prior years. This represents a notable increase from 2024, when
disability-related enrollments accounted for approximately 9 percent of total ESA
participants.

While no single causal factor was identified, the YOY increase reflects a
meaningful shift relative to historical performance. Potential contributing factors
for the improvement in disability related enrollments include the use of varied,
data driven marketing approaches, PRIZM aligned enrollment practices, and
increased comarketing efforts with partner organizations such as the AMP and the
MBL program. Although these efforts were not designed to target disability status
directly, they may have supported broader reach into customer populations with
accessibility or health related needs. A definitive attribution, however, is not

possible.

Leveraging Success, Including Low-Income Home Energy Assistance

Program (LIHEAP)

1.5.1 Describe the efforts taken to reach out to low-income customers and
coordinate the Energy Savings Assistance Program with other related
low-income programs offered outside the IOU.

In 2025, SCE shared ESA program customer leads and enrollments with
the following programs: Disadvantaged Community — Single-family Solar Homes
(DAC-SASH) and SOMAH. The DAC-SASH program aids with upfront financial
incentives towards the installation of solar generating systems on homes of low-
income homeowners who are resident homeowners of single-family homes in

DAC areas. SCE receives a list of new DAC-SASH participants monthly from the
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DAC-SASH program administrator. SCE provides these leads to ESA program
contractors for future potential enrollments.

In October 2025, ESA coordinated with GRID Alternatives’
(administrator of the DAC-SASH program) by distributing DAC-SASH
informational brochures through ESA contractors as part of routine Energy
Education activities. A digital version of the brochure was also made available
alongside ESA Energy Education materials to support consistent messaging
across in-person and digital outreach channels. These materials informed eligible
ESA customers about opportunities to receive no-cost rooftop solar systems
through DAC-SASH and encouraged participation in complementary programs
that further reduce long-term energy costs. This collaboration reflects ESA’s
strategy to maximize customer impact through coordinated outreach and
cross-program leveraging, rather than standalone service delivery.

The SOMAH program provides energy credits to owners that lower
electricity bills for common areas and tenants, as well as provide opportunities for
tenant jobs and training. SCE receives a list of SOMAH participants monthly
from the SOMAH contractor. SCE then provides these as leads to ESA
multifamily contractors for future potential enrollments.

SCE also continues to share customer enrollment data with other utilities
such as SoCalGas, PG&E, and Southwest Gas to identify eligible households in
overlapping service areas. In 2025 SCE provided Southwest Gas with over 1,700
leads and received about 1,300 leads from Southwest Gas. SCE works with
several contractors that also have contracts with the SoCalGas ESA program. This
customer sharing has multiple benefits, including avoiding duplication of efforts
by reducing the number of contractor visits to a customer’s home, and helping to
avoid additional expenses. SCE received over 500 Joint Utility leads through this
effort.

Additionally, SCE leverages the Comprehensive Manufactured Home
Program (CMHP) contractor to identify and enroll eligible MH into the ESA
program. The CMHP offers a specific set of HVAC EE services for dwellings and

common areas of manufactured housing in SCE’s service area. These services are
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provided at no cost to owners and renters, regardless of income. Households that
qualify for the ESA program may receive additional services that are not available

in CMHP.

1.5.2 1In addition to tracking and reporting whether each leveraging effort
meets the above criteria in order to measure the level of success,
please describe the Other Benefits resulting from this particular
partnership not captured under the 3 criteria described above.

Many of the benefits of leveraging with other external programs are not
always quantifiable. Working with external programs has likely resulted in
increased awareness of ESA, which may lead to new enrollments. Perhaps more
importantly, leveraging ESA in combination with multiple external programs is
also likely to enhance the credibility of marketing for all the programs involved,
thereby helping overcome the public perception that receiving free measures from
ESA (or any other source) is “too good to be true”. For example, leveraging with
the CMHP program likely increases ESA program awareness amongst MH
households in general by word of mouth, with enrollees telling their neighbors

and friends about the benefits of the program.

1.5.3 Please provide a status of the leveraging effort with CSD. What new
steps or programs have been implemented for this program year?

What was the result in terms of new enrollments?

Although no shared projects were completed in 2025, SCE will continue
to leverage any opportunities with customers served by the California Department
of Community Services & Development’s (CSD) Low-Income Weatherization
Program (LIWP). This is a state program that provides low-income households
with no cost solar systems and EE upgrades.

Since CSD eligibility requirements for measure replacements are more
flexible than the ESA program’s requirements, identifying feasible projects has

been limited. For instance, the ESA program replaces refrigerators that are 15
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years or older. However, CSD’s LIWP can replace refrigerators that are newer

than 15 years old.

1.5.4 Describe the coordination efforts with water agencies or companies

(wholesalers or retailers).

The ESA program does not have separate agreements with water agencies
or companies. Instead, the ESA program leverages similar agreements with its
CARE program. As the ESA program targets CARE customers, CARE-enrolled
customers who have not enrolled in the ESA program are targeted in ESA’s
marketing efforts.

The CARE program has existing data sharing agreements with the
following water utilities:

e C(California Water Association

e Liberty Utilities

e C(California Water Service

e Golden State Water

e Great Oaks Water

e San Gabriel Valley Water

e San Jose Water

e Suburban Water

Integration Success
1.6.1 Describe the new efforts in program year to integrate and coordinate
the Energy Savings Assistance Program with the California Alternate

Rates for Energy (CARE) Program.

Contractors providing ESA program enrollment services assist customers
by informing them about the CARE discount programs and inquire about
potential interest in program participation. The customer’s request to participate is
noted on the ESA enrollment, and the information is sent to the CARE team at
SCE for enrollment in the appropriate rate discount. A file extract is received

from the ESA Program on a monthly basis. This information is cross-checked
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against the active CARE enrollment lists to verify that the customer is not already
enrolled. Once confirmed through robotic processes, the customer is
automatically enrolled in the appropriate discount rate program using the income
information provided in the ESA Program data extract.

The ESA and CARE programs continue to coordinate their respective

marketing plans to create cross-enrollment opportunities where feasible.

1.6.2 Describe the new efforts in program year to integrate and coordinate
the Energy Savings Assistance Program with the Energy Efficiency
Residential Program.

There were no new efforts to integrate and coordinate SCE’s ESA
program with the EE Residential Program, as SCE focused on improving and

sustaining the momentum under the new ESA program design.

1.6.3 Describe the new efforts in program year to integrate and coordinate
the Energy Savings Assistance Program with the Energy Efficiency
Government Partnerships Program.

There were no activities to coordinate the ESA program with EE
Government Partnerships Programs because these programs have been either
closed or reduced. These programs are implemented through collaborations
between SCE and local or regional governments or state agencies. Programs are
typically building retrofits or the promotion of various EE programs. SCE will
continue to explore opportunities to integrate the ESA program with EE

Government Partnership Programs.

1.6.4 Describe the new efforts in program year to integrate and coordinate
the Energy Savings Assistance Program with any additional Energy
Efficiency Programs.

The ESA Program coordinates efforts with activities in the EE Programs
in the following ways: SCE’s HER is a personalized report that provides insights

into a household’s energy usage. It helps customers understand how much energy
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they are consuming, compares usage with similar homes, and offers tips on how
to save energy and reduce the electricity bill. The ESA program takes advantage
of coordination opportunities within SCE’s EE Programs, such as co-marketing
ESA on SCE’s HERs that are sent to a broad base of SCE customers. ESA
messaging was included in approximately 1.4 million HERs sent to customers in
July and August of 2025. The ESA module was included in both print and emails
versions of the HER. Workforce, Education and Training (WE&T) is funded
through the EE Proceeding. SCE encourages the ESA contractors to attend the
EEC Training Courses; these are all funded through the EE program WE&T
budget. Each month, SCE provides ESA contractors with the schedule for EEC
courses in both Irwindale and Tulare via email. These communications serve as a
reminder and invitation for them to participate in the various educational
programs. Some examples of the courses offered include: Benefits and
Installation of HPWH:

e Hot Water Design for HPWH

e Residential Electrification — 5Ws and 1H (Webinar)

e Practical Guide to All-Electric Residential Buildings (Webinar)

e BE Community-Based Organization (CBO) Training (Presented by
Technology and Equipment for Clean Heating (TECH) Clean CA
and SCE)

e Title 24: What’s New in the Residential 2025 Energy Code
(Webinar)

1.6.5 Describe the new efforts in program year to integrate and coordinate
the Energy Savings Assistance Program with the Demand Response
programs, including successes in Air Conditioning Cycling or other
Demand Response programs, including the new Summer Reliability
programs from D.21-12-015.

As part of its integration efforts, when appropriate, the ESA program
provides information related to DR programs such as the Smart Energy Program
(SEP) and Summer Discount Plan (SDP) during the installation of HVAC
replacements. Specifically, customers deemed eligible for HVAC replacement are

provided with information brochures for participation in both SEP and SDP;
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installation crew members briefly explain the benefits of the programs to the
customer. Additionally, ESA shares HVAC and Smart Thermostat installation
data monthly with the DR teams. There were 70 ESA customers that participated
in SDP and 129 customers that participated in SEP, for a total of 199 customers
participating in DR programs.

Additional information for both programs can be located on SCE’s

website, available at www.SCE.com/sdp and www.SCE.com/sep.

1.6.6 Describe the new efforts in program year to integrate and coordinate
the Energy Savings Assistance Program with the California Solar
Initiative Programs.

Refer to Section 1.6.7, below.

1.6.7 Provide the number of referrals to the Single Family and Multi-

Family Affordable Solar Homes Program Administrator.

The California Solar Initiative provides incentives for solar technologies
in SCE’s service area. GRID Alternatives implements California’s SOMAH
program and acts as the administrator of the DAC-SASH program. SCE continues
to partner with GRID Alternatives for the DAC-SASH program and Center for
Sustainable Energy for the SOMAH program. SCE continued to provide GRID
Alternatives with monthly lists of owner-occupied, single-family households that
meet ESA program requirements of the CARE program high-usage process. The
referral list contains, at a minimum, the customer-of-record’s name, address,
phone number, preferred language, household income, and size. In 2025, SCE
provided GRID Alternatives with 19 referrals. SCE receives referrals from GRID
Alternatives and in 2025 received 373 referrals.

In 2025, SCE provided 675 MFWB program referrals to the SOMAH
administrator. During the same period, SCE received 36 referrals from the
SOMAH administrator, which were subsequently provided to the MFWB

implementer for consideration and potential program participation.
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1.7

1.6.8 Report annually the number of referrals provided to other PAs and
the number of leads they successfully acted on by program type.
For annual report results, see ESA Table 13B (Clean Energy Referral,

Leveraging, and Coordination) in the Appendix.

Workforce Education & Training
1.7.1 Please summarize efforts to improve and expand Energy Savings

Assistance Program workforce education and training. Describe steps

taken to hire and train low-income workers and how such efforts

differ from prior program years.

In 2025, SCE extended a contract with Proteus, Inc. to support the
implementation of the Sustainable Energy Efficiency Development (SEED)
program. This initiative is designed to equip individuals from low-income and
disadvantaged communities with essential soft and technical skills. The program
aligns with the WE&T objectives established in D.21-05-015. Additional details

are provided in Section 1.7.3.

1.7.2 Please list the different types of training conducted and the various
recruitment efforts employed to train and hire from the low-income
energy efficiency workforce.

SCE communicated extensively via email to all ESA contractors and
vendors to keep them informed about the educational offerings at the EECs in
Tulare and Irwindale, California. These communications served as reminders and
invitations for all contractors and vendors to participate in the various educational
programs offered throughout the year.

In July 2025, the SCE EEC launched the Contractor Demand Building
Program to conduct HPWH training across various locations in Southern
California. The program offered 42 training courses, providing participants with
high-level knowledge and understanding of BE and decarbonization. These
trainings equipped contractors with basic knowledge of HPWH technology and its

components, proper installation techniques, leveraging rebates and incentives for
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customer benefit, information about DR opportunities, and troubleshooting to
ensure efficient HPWH operation.

In August 2025, in partnership with Ventura TV and RHEEM
manufacture, a third-party vendor, SCE hosted a training session on HPWH and
HP-AC at the EEC in Irwindale, California. This training focused on ensuring
contractors were well-versed in correct installation procedures for HPWH
technology, proper programming of the HPWH and effectively marketing this
technology to customers.

In September 2025, SCE in collaboration with Energy Efficiency
Resources, Inc. (EER) and Allied Manufacturing, hosted an in-person training at
the EEC in Irwindale, California. The session covered Central HVAC and Pool
Pump technologies and emphasized proper installation practices, accurate
equipment programming, and effective customer engagement strategies. This
training was designed to reinforce contractor proficiency and support consistent,

high-quality implementation of energy-efficient measure(s).

1.7.3 For the ESA Program - Provide the following metrics related to
WE&T in support of Commission’s effort to increase workforce

opportunities for workers in disadvantaged areas.

. Percent of incentive dollars spent on contracts with a
demonstrated commitment to provide career pathways to
disadvantaged workers.

In 2025, the ESA Program supported workforce development
objectives by leveraging existing EE WE&T activities, including training
delivered through SCE’s EECs and the Career Workforce Readiness
program, to help create career pathways for disadvantaged workers. In
addition, the ESA Program supported workforce development through the
SEED program.

The purpose of SCE’s partnership with Proteus, Inc. is to continue

supporting the implementation of the SEED program, which aims to equip

70



individuals in low-income areas and DACs with soft and technical skills.

This program aligns with the WE&T objectives outlined in D.21-05-015.

The program has several key objectives such as the following:

1. Hiring Local and Disadvantaged Workers: The ECT program seeks to
enable the hiring of local individuals who face disadvantages in the job
market.

2. Career-Ladder Opportunities: It aims to create opportunities for career
development, allowing participants to progress through the career
ladder.

3. Monitoring and Metrics: The program will establish metrics to monitor
effectiveness in achieving goals.

The SEED program consists of an eight-week cohort class, with
the first four weeks dedicated to classroom learning and the remaining
four weeks to hands-on training. The curriculum includes Occupational
Safety and Health Administration (OSHA) 10-hour construction safety
training and other topics, including math concepts, construction basics,
heat pump measures, refrigeration, pool pump measures, plumbing,
electrical, HVAC installations and more.

In 2025, the SEED program offered five cohort classes, graduating
a total of 85 participants. Of these graduates, 24 secured employment, and
11 were offered job positions but declined.

Students will focus on classroom learning, covering both theory
and concepts. In addition, students will focus in completing the OSHA 10-
hour construction safety training and other topics, including math
concepts, construction basics, heat pump measures, refrigeration, pool
pump measures, plumbing, electrical, and HVAC installations.

Support for SEED represents .6% of the ESA Main Program’s total
budget.

. Number of Career & Workforce Readiness (CWR)

participants who have been employed for 12 months after
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receiving the training. (Provide contractors early warning of

need for this information)

Career & Workforce Readiness (CWRs) are administered as a
statewide program in which PG&E serves as the IOU lead contract
administrator. Metrics are tracked for the IOUs at the statewide level.

In 2025, 1,045 participants enrolled in training through the CWR
program with 701 participants who completed training were placed in jobs
using EE skills and 475 were employed for 12 months after receiving the
training. Many students are still actively involved in training and have not

yet been placed in jobs.

. Percent of total WE&T training program participants that
meet the definition of disadvantaged worker.
The percentage of total WE&T program participants that meet the
definition of disadvantaged workers is 77%. For additional information,
please reference the table Energy Education Annual Report Pg.48 under

the Workforce Education and Training Program

1.8 Studies
1.8.1 For each Study, provide (1) a summary describing the activities
undertaken in the study since its inception; (2) the study progress,
problems encountered, ideas on solutions; and (3) the activities

anticipated in the next quarter and the next year.

Energy Savings Assistance Program Non-Energy Impacts Study

The statewide Non-Energy Impacts (NEI) Study was proposed to address
the need for updated California-specific data on non-energy program impacts
associated with Health, Comfort, and Safety (HCS). SCE served as the contract

manager for this study and Evergreen Economics was selected as the third-party

72



consulting firm after the completion of a competitive solicitation process. The
focus of activities associated with the ESA NEI study in 2025 was the completion
of a survey to gather data from ESA participants and a similar group of non-
participants, and analysis to develop updated ESA NEI for comfort, noise, and
indoor air quality, which were subsequently incorporated into SCE’s ESA
Program Cost Effectiveness Test (ESACET).!8

The customer survey was developed and fielded in March 2025. Using a
conjoint methodology, the evaluator developed average IOU first year non-energy
impact values for comfort, noise, and indoor air quality equal to $9, $1, and $1,
respectively. Upon completion of the analysis, Evergreen Economics delivered a
draft report, prepared and delivered a public webinar about the results and
submitted a final report on June 2025.

The comfort, noise, and noise reduction non-energy benefit values were
then incorporated into the latest version of the IOUs’ non-energy benefits (NEB)
tool within ESACET and was used in the PY 2028-2033 IQP Application and will
be applied for all subsequent ESACET applications until such time that improved
NEI are developed and added. Note that comfort and noise NEI valuation is
dependent on the specific measure mixes installed each year and may vary across
program years and IOUs. A memorandum was sent to the low-income service
list, which provided a comparison of the NEI valuation before and after
incorporating updating comfort and noise benefits from the study.!® Using PY
2023 program data as a reference (to produce a parallel comparison that aligns
with the study period), the overall NEB valuation reduced by 16% on average for
all IOUs. For SCE specifically, the NEB valuation was reduced by 26%.%°

19

20

Concerns about collecting health related data led to an adjustment of study scope to instead focus
on quantifying comfort (e.g., reduced draftiness, and increased comfort in winter and summer)
and noise benefits (e.g., noise reduction in homes from both indoor and outdoor sources) of ESA
participants. A non-energy benefits study proposed in the SCE’s PY 2028-2033 Income Qualified
Programs Application will be used to explore and quantify health and safety benefits.

2026-02 - ESA Non-Energy Benefits - Tool Update Memo" sent to the Low-Income Service List
A. 19-11-003 on February 3, 2026.
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The following key activities took place during 2025:

e From January to March 2025, the Evergreen Economics consulting team
completed implementation of a web survey with a total of 1,303 completes
(865 ESA participants and 438 comparison group respondents).

e In April, the consultant completed analysis of the data collected through the
survey and delivered a draft report to the study team for review and comment.

e A public workshop to present study findings was held on May 28, 2025 with a
comment period running through June 4th.

e The study was finalized on June 17, 2025, and posted on the CPUC’s Public
Documents Area.?!

e From July through September, SCE developed its IOU-specific values for
comfort, noise reduction, and indoor air quality improvements that were used
to update ESACET.

e SCE closed out the contract with Evergreen Economics through the end of

2025.

2025 CARE/ESA Low Income Needs Assessment (LINA)

The Low Income Needs Assessment (LINA) is a mandated study required
to be completed every three years by Assembly Bill (AB) 327 and Public Utilities
Code (PUC) §382(d). Each LINA is expected to examine the energy-related needs
of income qualified customers residing in one or more of the four IOUs’ service
territories in California.

The primary goal of the 2025 LINA Study was to gain a deeper
understanding of the needs of customers with particularly high or low energy
usage and develop recommendations on how the IQP can best serve these
customers. SoCalGas managed the contract for this study on behalf of the ED and
the IOUs, and Evergreen Economics was selected as the evaluation consultant.

The study’s draft research plan was presented to the Low-Income Oversight

Evergreen Economics, ESA Non-Energy Impact Study, available at
https://pda.energydataweb.com/api/view/4163/2025ES~1.PDF.
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Board (LIOB) in April 2024 so that members could provide their feedback for
incorporation into the finalized research plan.

High- and low-usage income qualified households were defined as the 90™
and 10" percentiles of annual electricity and gas consumption by climate zone
group. This approach allows for differentiation in climate across IOU service
territories. Using secondary data sources, Evergreen Economics conducted a
market characterization to profile high- and low-energy usage customers. The
consultant also implemented a multi-mode survey, which was conducted with
1,103 active CARE and FERA program participants, stratified by climate groups
and usage levels. The survey gathered information on demographics, home
characteristics, energy behaviors, and behaviors that drove high- and low-energy
usage. This information was complemented by data gathered from seven in-
person focus groups conducted in multiple languages, including Spanish,
Cantonese, and Vietnamese.

Based on these research activities, Evergreen Economics provided a list of
recommendations. Some of the recommendations reflect current activities SCE is
employing to serve its customers through ESA and CARE. The study suggested
primary cooling system replacements for high-energy using households in high
cooling areas with older cooling systems. It also recommended replacement of
older dishwashers and clothes dryers for high-energy using households with older
equipment. Benefits of smart strips and second refrigerator replacements for high-
energy using customers were also noted. The following activities occurred
throughout 2025 in support of this study.

Based on these research activities, Evergreen Economics provided a list of
recommendations. Some of the recommendations reflect current activities SCE is
employing to serve its customers through ESA and CARE. The study suggested
primary cooling system replacements for high-energy using households in high
cooling areas with older cooling systems. It also recommended replacement of
older dishwashers and clothes dryers for high-energy using households with older
equipment. Benefits of smart strips and second Survey implementation was

completed in March 2025. Focus groups conducted in English, Spanish,
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Cantonese, and Vietnamese took place in Summer 2025. Evergreen Economics
delivered a draft report to ED and the [OUs in August and study results were
presented to the LIOB in September 2025.The study report was finalized on
October 30, 2025 and posted to the CPUC Public Documents Area website.??

ESA Main Impact and Process Evaluation

In accordance with D.21-06-015, the California IOUs are in the process of
planning an impact and process evaluation of the ESA Main program covering the
implementation activities carried out in 2024, with the potential to add activities
in 2025 should the IOUs finalize tracking and billing data for this year in time to
include in the evaluation. The ESA Main program served qualified households in
single-family residences and MH regardless of whether they were renters or
homeowners. This evaluation is expected to serve as the primary method to
estimate weather-normalized program impacts and to inform future program
delivery strategies.

The ESA Main Impact and Process Evaluation held its kickoff meeting
and began scope planning in June 2025. The study team, which includes
representatives from each of the IOUs and selected ED team members, conducted
weekly meetings through the remainder of Q2 and Q3 of 2025 to discuss study
scope and development of an RFP package. The lead IOU, SoCalGas, issued an
RFP in October 2025, and solicitation activities progressed through the remainder
of the year. In Q1 of 2026, the study team will review proposals and select a third-
party evaluator to conduct the study through this competitive solicitation process.

The study is expected to be completed by Q4 2027.

2 https://pda.energydataweb.com/api/view/4241/2025%20LINA%20Final%20Report_103025.pdf.
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1.9

1.8.2 For studies that concluded in 2025, submit a Final Study Report
describing: (1) overview of study; (2) budget spent vs. authorized
budget; (3) final results of study; and (4) recommendations.

No studies were completed in 2025.

Pilots

1.9.1 For each active Pilot, provide 1) a summary describing the activities
undertaken in the study since its inception; 2) the study progress,
problems encountered, ideas on solutions; 3) the activities anticipated
in the next program quarter and the next program year; and 4) Status

of Pilot Evaluation Plan (PEP).

ESA Whole Home Pilot Evaluation

In D.21-06-015, Attachment 2, Section 7, the Commission allowed the
I0OUs to consider a variety of program designs, including regional
implementation, particularly in the shared service area for SoCalGas and SCE for
the ESA WH Pilot. SoCalGas and SCE are jointly implementing the pilot to
reduce customer confusion, streamline the process and costs of the Joint Pilot, and
to provide more comprehensive services that include both gas and electric
measures to customers. As was done in the 2024 research program, the 2025
research effort featured significant process evaluation research with customer
participants and non-participants (NP) to help explain program strengths and
weaknesses as program uptake remained below targets. Limited impact evaluation

work was completed in 2025.

Process Evaluation — Non-participant (NP) Survey Results

The NP survey was structured to provide feedback to SCE, SoCalGas, and
the implementer on the characteristics of customers who have not yet participated
in the pilot (non-participants) and deliver insight about their experiences and

barriers regarding pilot outreach, awareness, and experience.
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Key Findings from Non-participant Survey

While half of the respondents reported that they had seen or heard of the pilot,
when prompted, most respondents did not remember seeing direct mail about
the pilot, which may mean that they are conflating or confusing programs.
Potential data quality issues in the implementation data could hinder the
success of pilot marketing and execution, as well as its evaluation.

Of respondents who indicated that they knew of the pilot learned about it
from direct mail (38%, n=45) but reported preferring email for future
outreach.

After reviewing pilot marketing materials, respondents generally found the
fact sheet to be useful, though some need more information or reassurance
before applying.

The information provided through marketing materials may not be sufficient
to educate customers on program offerings and qualifications.

Respondents who wanted additional details most often cited wanting to know
how much the program would cost, qualification requirements, and options if
they do not qualify.

After reviewing the pilot marketing materials, most respondents did not have
any additional outstanding questions about pilot details.

Slightly more than half of respondents reported having high electric bills,
which aligns with criteria used to target customers for the pilot.

Most respondents were homeowners in older homes who had lived in their
homes for more than five years. They primarily used central air conditioning
to cool their homes, a gas furnace to heat their homes, and either a
programmable or manual thermostat.

Most respondents (1) identified as white; (2) speak English and identified this
as the language they spoke most often; and (3) have some college, a technical

college degree, or a two-year college degree.

Contractor Survey Findings
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The process evaluation research also included program participant and

contractor interviews. The objectives were to gain insights into how program

processes are working, what successes and challenges they are having, and

suggestions for improvement.

Many of the contractors who work with the Whole Home Pilot are also active
in the ESA Main program and have had previous experience working with
SCE and SoCalGas.

Feedback from active contractors suggests that program improvements are
proving effective in reducing the challenges they experience in completing
jobs, and the steady increase in assessments, enrollments, and installations in
the past six months supports this. However, there are some notable issues
identified in previous interviews regarding 2023 program experiences that

persist in 2025:

Persistent Program Challenges

Continued poor quality of leads (information outdated, customers ineligible)
Slow reviews of assessment and modeling

Customers’ lack of knowledge of the program

Customer utility data requirements

Delays due to one HERS rater

Interim Impact Evaluation

The goal of the Interim Impacts Findings Report of 2025 includes the following:

Estimate the annual electricity and gas savings for participants in the Plus and
Deep pathways for the ESA Whole Home Pilot program.

Compare estimated impacts with ex ante values from tracking data provided
by the implementer.

Summarize bill impacts (pending).

The research team decided upon the following methodology:

1.

Develop control groups
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Weather normalize both pre- and post-usage data
Use OpenDSM’s OpenEEmeter Python libraries for computations
Build an hourly model for electric impacts

Develop a standard billing model for gas impacts

AN T

Estimate a two-stage difference-in-differences (DiD) model via “did2s” R

package with a first stage to remove fixed effects of time and location

Analysis Results

e Savings for the Plus pathway were largely aligned with ex ante values, hence
consistent with the realization rate.

e For the Deep pathway, however, while some ex-post savings align with
estimated savings, the majority are well below the 15% savings threshold to
qualify for Deep.

e For gas, both the Plus and Deep pathways exhibit ex post savings that were
lower than ex ante values.

e There was some evidence that ex ante estimates for Deep were excessively
high.

e There was no tracking data pre-usage to cross validate.

e Savings were estimated robustly, considering the very small sample size.

e Statistically significant savings of around 10% for electric were found.

e There were no significant results for gas.

e Tracking data consistency complicates our ability to identify sources for the
low realization rates.

e With a larger sample and resolved tracking issues, the second phase of

analysis should shed more light on the pilots’ impacts.

ESA Building Electrification Pilot Evaluation
SCE ESA BE Pilot continued evaluation activities throughout calendar
year 2025 to assess program design, implementation effectiveness, anticipated

energy and GHG impacts. The evaluation is designed to support regulatory
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oversight, inform continuous program improvement, and generate insights to

guide future income qualified electrification program design.

Evaluation Scope and Objectives
The ESA BE Pilot evaluation is structured to assess both process and

impact elements across the lifecycle of the pilot. The evaluation focuses on, but is

not limited to, the following objectives:

e Assessing the effectiveness of Pilot design and delivery approaches used to
support comprehensive BE in income qualified single family homes

e Assessment of Pilot benefits and costs

e [Evaluating customer experience across enrollment, assessment, installation,
and post installation phases

e Examining contractor and implementer processes, including coordination,
timelines, and implementation challenges

e Assessing expected energy savings, fuel substitution impacts, and GHG
reduction potential and customer bill impacts using approved methodologies

e Identifying implementation lessons learned and opportunities to improve
scalability, cost effectiveness, and customer outcomes in future program

offerings

Evaluation Activities Conducted in 2025
During 2025, evaluation activities progressed to support both formative

learning and preparation for subsequent reporting. Key activities completed or

advanced during the year included:

¢ Continued development and refinement of the evaluation framework covering
process evaluation and impact evaluation planning

e Ongoing coordination between the BE Program team, implementer, and
Evaluation, Measurement, and Verification (EM&V) teams to support data
availability and evaluation readiness

e Program documentation and implementation approach review to support

evaluation design and planned assessment activities
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¢ Continued collection and organization of participation and project tracking

information to support future process and impact evaluation reporting

Interim and Draft Evaluation Reporting (Timing and Treatment)

Interim impact and process evaluation findings and related draft materials
were not completed for review during 2025; interim findings were developed and
circulated for internal review in 2026. Accordingly, interim findings are not

reported in this 2025 Annual Report narrative.

Relationship to Program Performance

Evaluation activities in 2025 occurred alongside continued
implementation of the ESA BE Pilot, which maintained a pipeline of projects
across enrollment, installation, and completion phases. The evaluation design
accounts for the program’s phased delivery approach and incorporates learning
from operational experience to ensure that evaluation outputs reflect

implementation conditions.

Next Steps and Forward-Looking Evaluation Milestones (Early 2026)
Evaluation activities for the ESA BE Pilot continue into early 2026.

Planned milestones include completion of interim evaluation reporting

deliverables and continued data collection to support a comprehensive final

impact evaluation report consistent with the evaluation plan.

Clean Energv Homes Pilot

The CEH Pilot was approved for closure in 2024 due to sustained
underperformance and limited market interest. As a result, PY 2025 evaluation
activities focused primarily on program ramp-down, close out, and documentation
of lessons learned to inform future program design.

SCE worked with the program evaluator Apex Analytics (Apex) to

complete close out research activities. Prior evaluation planning and data

82



collection efforts conducted in earlier years informed the 2025 close out work but

were not the primary focus of PY 2025 activities.

PY Close-Out 2025 Activities
During 2025, SCE coordinated with the CPUC ED regarding the program
phase-down and close-out approach. Evaluation activities in PY 2025 included:
e Continued targeted interviews with market participants and program and
implementation staff to better understand persistent barriers to participation.
e Focused assessment of program design, eligibility criteria, incentive structure,
and market conditions contributing to low enrollment.
e Development of documented lessons learned to support program closure and
inform future affordable housing and new construction program designs.
Apex synthesized findings from prior evaluation work and PY 2025
close-out research. Apex delivered a lessons learned memorandum which

supported SCE’s decision to phase down and close the CEH Pilot.

Key Lessons Learned and Recommendations
Based on the close-out research conducted in 2025, the following
recommendations were identified:

e Geographic Eligibility: Restrictive geographic eligibility significantly
limited the pool of eligible applicants. Expanding eligibility to include all
SCE, 10U, and non-IOU territories may have increased participation and
improved equity in the distribution of program benefits. Market conditions,
geographic constraints, and eligibility parameters collectively limited the
program’s ability to demonstrate success.

e Design Assistance & Incentive Offering: Program requirements did not
align well with standard development workflows. In particular, the pre permit
design review requirement created administrative friction and constrained
participation. While the intent was to maximize implementation of best
practice recommendations, similar benefits could have been achieved by

offering non-mandatory design guidance. Design incentives were also
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insufficient to motivate participation. Increasing base design incentives on a
per bedroom basis and raising the incentive cap may have made the program
more competitive. The program’s incentive targets exceeded available market
supply, limiting overall participation.

¢ Tenant Education Offering: The tenant education component would have
benefited from a more structured approach. A dual pathway model—offering
both standardized, pre-approved activities supported by program developed
materials and a custom pathway for tailored scopes of work—may have
improved participation and outcomes.

Participants expressed ongoing uncertainty regarding reimbursement for
time and labor, underscoring the need for clearer guidance and proactive
communication. Explicit direction on reimbursable costs, including limited
administrative expenses (capped at 15 percent of total incentives), site
management training, and operations and maintenance training for maintenance
staff, could have supported more meaningful engagement. Given that installed
equipment was new, future programs should also support strategies to sustain long
term GHG reduction outcomes.

Since the CEH Pilot was closed, the close out evaluation did confirm that
incentive programs supporting new construction affordable housing require strong
alignment with market conditions, development workflows, and incentive
adequacy to succeed. Lessons learned from the CEH Pilot will inform the design
of future programs. The BUILD Program continues to serve as a strong example

of an effective model when these conditions are met.

1.9.2 If applicable, submit Final Pilot Report describing: 1) Overview of
pilot; 2) Description of Pilot Evaluation Plan (PEP); 3) Budget spent
vs. authorized budget; 4) Final results of pilot (including effectiveness
of the program, increased customer enrollments or enhanced
program energy savings); and 5) Recommendations.

No Pilots have been completed during 2025.
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1.10

ESA Working Group (WG) and Sub-Working Groups (SWG)
1.10.1 Please provide a brief background on each WG and SWG.

ESA WG

D.21-06-015 specified the requirement for the IOUs to establish an ESA
WG with multiple sub-groups to address a diverse set of program operations and
improvements; one of the guiding principles being to provide energy savings and
hardship reduction to low-income households in line with IOU program goals.
The ESA WG held its first kick-off meeting in January 2022 and since then, the
group has been meeting six times a year to address specific subjects and/or
deliverables with rotating SWG discussions.

The ESA WG functions were initially divided into the ESA Council and
three Sub-Working Groups (SWGs): ESA Program Cost-Effectiveness (CE)
SWG, ESA Program Policy & Procedures and Installation Standards Manuals
(PP&IS) SWG, and Universal Application System (UAS) SWG. D.22-12-029
added the CARE/FERA Post-Enrollment Verification (PEV) SWG to expand the
SWGs from three to four for PY 2023.

The ESA WG operates with specific guiding principles that are outlined in
the Charter and Governance documents, and once the planned SWG tasks are
completed, the SWG members delegate the SWG charter back to ESA WG. Prior
to 2025, three of the four SWGs were completed: the CARE/FERA PEV SWG in
2024, the ESA Program CE SWG in 2023 and UAS SWG in 2022.

CARE/FERA PEV SWG
This SWG was tasked with developing recommendations for improving
the income verification procedures policies. This SWG was open to the public and
supported by selected ESA WG Members. Although this SWG ended activity at
the close of the 2023 PY, the IOUs didn’t present their conclusive annual findings
until the ESA WG June Public Meeting in 2024, officially completing this SWG.
Status: Completed in 2024.

PP&IS SWG
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The statewide PP&IS Manuals Sub-Working Group (PP&IS SWG)
discusses and recommends revisions to the P&P Manual and IS Manuals and
conducts an initial assessment of "healthy building materials,” and reviews
proposed revisions to Main ESA and MFWB measures. Since 2022, this SWG has
held public meetings and is supported by selected ESA WG Members. This SWG
meets on the second Wednesday every other month, is open to the public and
accepts new participants.

Status: Ongoing into 2026.

1.10.2 What were the accomplishments of each WG and SWG in the 2025

PY?

2025 ESA WG

In 2025, the ESA WG grew to twelve non-IOU members, comprised of
contractors and non-profit organizations and retained four [OU members and one
ED representative. The ESA WG completed six statewide public meetings
throughout 2025, capturing the interest of more than 400 total attendees including
ESA WG IOUs, non-IOUs member organizations and the public.

In addition to delivering annual and monthly reports as outlined in the
decision, the ESA WG collaborated on several additional items including, but not
limited to:

* The Clean Energy workshop,

* QP California Energy Data and Reporting System (CEDARS)

updates,

» Pilot Program budget(s),

* Northern and southern Multi-Family programs,

» Income qualified potential and goals study report results,

* ESA workforce development,

* PG&E FERA barriers studies,

* ESA BE pilot AL,

» Full cycle applications, and
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» Contractor experiences with city permitting process, marketing and

outreach.

2025 PP&IS SWG
The PP&IS SWG continued executing its core function throughout 2025

including revisions and updates to the manual, updates to PP&IS measure
specifications to include polices and installation standards and modifications, and
revisions to the charter. The SWG met bi-monthly and provided updates and/or
presentations in five out of six ESA WG public meetings.
2025 accomplishments for this SWG include but are not limited to the
following:
* Released two revisions of statewide ESA program P&P manual,
» Completed one revision of IS Manual (v.1.5),
» Released two revisions of MFWB Program P&P Manual,
» Completed one revision of Measure Spec Manual (v4.0),
* Provided loading order (LO) guidance to ESA WG Council and ED,
» Developed infographic document detailing partial electrification’s
effects on the pressure dynamics of a home and examples of when
NGAT may be needed,
* Developed decision tree outlining when combustion appliance testing
is needed during electrification and
* Developed guidance document regarding upgrading and sizing the

main distribution panel.

Annual Public Meeting of ESA and CARE Program Prior Year Results

In 2025, the ESA WG held a total of six public meetings and 12 council
meetings. Throughout the six Public Meetings, the ESA WG presented a
combination of annual and monthly reports as outlined in the decision as well as
additional meeting topics as suggested by stakeholders. In addition to the public
and council meetings held, two additional meetings were held to help further

achieve the objectives outlined in the Decision and Charter: The Multi-Family
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workshop and the TECH Low Income Electrification Findings presentation. Both
in collaboration with the ED, the Multi-Family workshop was held to discuss the
MFWB program model and multifamily-specific challenges while the TECH
Clean California team presented insights and analysis on the benefits,
opportunities, and strategies for advancing low-income electrification for ESA-
eligible customers—specifically focusing on heat pump deployment in alignment
with both programmatic and state heat pump adoption goals.

Ongoing opportunities for growth identified during the 2025 PY included
balancing HCS and energy savings measures; ESA workforce development
planning, training, and recruitment; outreach and marketing adaptations for
contractors; permit acquisition and inspection delays; Multifamily Whole
Building program challenges; and program lessons learned as new Full Cycle
Applications are prepared. The WG has discussed and set goals for the 2026 PY
including a list of priority topics and objectives to address the challenges faced in

2025.

Multifamily Properties

1.12.1 The IOUs shall conduct and report an annual analysis of the square
footage, energy consumption, and ESA Program participation. Please
include the breakdown of market rate and deed restricted properties
treated.

SCE’s Multifamily Market Characterization Final Report, dated October
23, 2025, provides a comprehensive assessment of five-plus unit multifamily
properties within SCE service territory and serves as a reference framework for
documenting multifamily housing stock characteristics, energy consumption
patterns, and low-income eligibility in support of regulatory reporting
requirements. This section summarizes key characterization findings using
consistent methodology and terminology applied in prior PY reporting.

The market characterization was developed by Residential Energy and
Water Intelligence (Res-Intel) using a combination of tax assessor records,
commercial property databases, low-income housing datasets, and SCE electric

meter metadata. Multifamily properties were identified as sites with five or more
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dwelling units, and multi-parcel developments were aggregated to the site level to
improve data accuracy. Properties were classified as deed-restricted using federal,
state, and local affordable housing databases, while all remaining properties were
categorized as non-deed-restricted.

Based on the updated analysis, SCE identified 39,014 multifamily
properties with five or more units, representing approximately 889,887 dwelling
units across the service territory. Of these, 1,794 properties were identified as
deed-restricted low-income multifamily sites, accounting for approximately
126,014 units. The remaining properties were classified as non-deed-restricted
market-rate multifamily housing.

The multifamily portfolio is geographically concentrated in highly
urbanized areas and is primarily composed of small- to mid-sized properties.
While the majority of properties consist of fewer than 20 dwelling units, larger
properties represent a disproportionate share of total units. Properties identified as
mixed-use account for a relatively small portion of the overall portfolio and were
analyzed separately for energy benchmarking purposes due to differing load
characteristics.

Energy consumption metrics in the characterization study are reported
using benchmarking-based Energy Use Intensity (EUI). The average Site EUI for
non-mixed-use multifamily properties is approximately 14.9 kBtu per square foot,
as reported in the Final Report. These values are provided for descriptive

purposes only and do not reflect ESA program tracking data.

Property Estimated Estimated Average Average ESA-
Type Number of | Total Conditioned | Site EUI Treated
Properties Conditioned | Area per (kBtu/sq.ft.) | Properties
Area Property
(million sq. | (thousand
ft.) sq. ft.)
Deed- 1,794 ~126 ~70 =14.9 33
Restricted
Multifamily
Non-Deed- | 37,220 ~764 ~20 ~14.9 0
Restricted
Multifamily
Total 39,014 ~890 — ~14.9 33
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1.12.2 The IOUs shall describe the activities conducted in multifamily
properties for multifamily common area measures under the ESA
Program.

Multifamily common area activities in southern California are delivered
through the Southern MFWB program and focus on enrolling eligible multifamily
properties, conducting comprehensive assessments, and installing approved
common area measures (CAM) as part of a coordinated whole-building approach.
In SCE’s service territory, PY 2025 activities emphasized property owner
engagement, technical assessments, development of incentive proposals for
common area and whole-building measures, coordination with owner-selected or
qualified trade ally contractors, and inspection and verification prior to project
closeout.

By the end of 2025, 33 multifamily common area projects were completed
within SCE’s service territory, resulting in EE upgrades benefiting 9,894 tenant
units. All common area projects were implemented exclusively within
deed-restricted low-income multifamily properties. No electrification projects
were completed within SCE’s service territory during 2025, as program efforts
during the year were primarily focused on establishing project pipelines,
completing assessments, and advancing non-electrification CAM.

Program delivery during the first half of 2025 was significantly affected
by system configuration and invoicing challenges that disrupted contractor
payment processing and slowed field activity. These issues constrained
production early in the year and contributed to delays in project initiation and
completion. In addition, reporting limitations reduced program visibility and
limited timely performance monitoring during the early portion of the PY.

To mitigate these challenges, corrective actions were implemented to
stabilize operations and support continued delivery. These actions included
adjustments to payment processes, accelerated invoice review procedures, and
temporary advance funding to maintain subcontractor stability and preserve
production capacity. As system functionality improved later in the year, program
delivery progressed, accompanied by increased contractor capacity, improved

documentation quality, and reduced invoicing delays.
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As of the end of 2025, 156 multifamily properties within SCE’s service
territory had active project plans in various stages of development, demonstrating
a pipeline of future common area work. In addition, the implementer, RHA,
reported their pipeline includes 1,062 multifamily property prospects, including
electrification opportunities. Enhanced coordination with complementary
initiatives such as the SOMAH and TECH programs may create opportunities to

enhance integrated service delivery in future program years.

1.12.3 Normalized Metered Energy Consumption (NMEC) Analysis of Multi-
family Common Area Measures (MF-CAM) Initiative.

As per D.16-11-022 and D.17-12-009, current Multifamily Common Area
Measures (MF CAM) annual reports are expected to include normalized energy
use and savings, which amounts to measuring savings at the meter using
Advanced Metering Infrastructure (AMI) data. The analysis requires 12-months
of metered consumption data, prior to and after measure installation. As such, this
analysis was conducted for the two properties treated between January 2024 and
December 2024, with a minimum of 12-months of post-installation consumption

data by the end of PY 2025.

Targeted Units Installed Measures

Site 1 58 Heat Pump Split System + Smart Thermostat

Site 2 30 Smart Thermostat + Power Strip
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Based on the modeled results, neither property produced statistically
significant results using the pre-specified alpha level of 0.05%. On the portfolio-
level, the ESA related changes did not have a significant impact on decreasing

usage across the two eligible properties.

Annval Pre-Period Usage 115.8 MWh
Estimated Savings -0.2 MWh

g5% Confidence Interval [-g.2 MWh, 8.8 MWh]

Pre- and post- usage data were intentionally excluded to safeguard customer privacy in
accordance with data protection requirements.
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CALIFORNIA ALTERNATE RATES FOR ENERGY (CARE) ANNUAL

REPORT

2. CARE PROGRAM EXECUTIVE SUMMARY
Summary of 2025 Results

The CARE program provides a discounted electric rate to income-qualified customers
within SCE’s service territory whose household income does not exceed 200 percent of the
Federal Poverty Guidelines.?* Eligible customer segments include single-family residences,
sub-metered multi-family properties, nonprofit group living facilities, agricultural employee
housing, and migrant farmworker housing. Enrolled customers receive an average rate reduction
of approximately 32.5 percent on their monthly electricity charges.?®

This Annual Report summarizes SCE’s CARE program performance for PY 2025,
including enrollment outcomes, outreach activities, and program expenditures. As of year-end
2025, CARE enrollment totaled 1,364,107 customers, representing a penetration level of 106
percent of the estimated eligible population.?® Compared to the prior year, CARE participation
increased by 64,488 customers. CARE customers realized an average monthly electric bill
reduction of $55.03 in 2025. In total, SCE delivered more than $876 million in CARE rate

subsidies to participating customers during the reporting period.

Procedural Background

Consistent with the ESA program, the CARE program operated in 2025 in accordance
with the direction and program requirements set forth in D. 21-06-015. Among its key directives,
D.21-06-015 authorized SCE’s CARE administrative budget and subsidy forecast for PY 2021—
2026 and established a minimum CARE enrollment goal of 92 percent within SCE’s service

territory for those program years.?” Within this Commission-approved framework, SCE

24 California Public. Utilities Code § 739.1(a).

25 Following D.25-06-010 and effective June 1,2025, CARE residents of Catalina Island, receive the
following discounts: electricity, water and gas at 32.5%.

26 Athens Research performs the analysis using the joint utility methodology to provide

the estimates for the California IOUs.

27 D.21-06-015, Attachment 1.

93



administered the CARE program in compliance with applicable eligibility criteria and
administrative requirements.

Recent legislative actions further expanded CARE program eligibility and introduced
targeted structural enhancements to better align the program with State housing and
homelessness initiatives. Assembly Bill (AB) 2672 extended CARE eligibility to
income-qualified residents of Project Homekey—funded housing developments.?® Project
Homekey is a State-administered initiative established through legislative and budgetary actions
to accelerate the development of permanent supportive housing by enabling the acquisition,
rehabilitation, and conversion of existing properties, including hotels and motels, to address
homelessness, which SCE implemented for CARE eligibility effective June 1, 2025.

AB 2052 directed the CPUC to implement an income-graduated fixed charge for
residential electric rates. In D.24-05-028, the CPUC established a new Base Services Charge
(BSC), which SCE implemented for residential customers in late 2025, with discounted charges
for CARE and FERA customers. The BSC recovers a portion of fixed grid costs and is intended
to promote greater equity and affordability. Monthly charges are $6 for Tier 1 customers (up to
200 percent of the federal poverty level or CARE-eligible), $12 for Tier 2 customers (200-250
percent of the federal poverty level or FERA-eligible), and $24 for all other residential

customers.>°

28 AB 2672 amends PUC Section 739.1(1), available at
https://leginfo.legislature.ca.gov/faces/codes _displaySection.xhtml?lawCode=PUC&sectionNum
=739.1.

29 In June 2022, the California Legislature enacted Assembly Bill (AB) 205 (Stats. 2022, Ch. 61).
30 Resolution E-5356, p. 5.

94


https://leginfo.legislature.ca.gov/faces/codes_displaySection.xhtml?lawCode=PUC&sectionNum=739.1
https://leginfo.legislature.ca.gov/faces/codes_displaySection.xhtml?lawCode=PUC&sectionNum=739.1

2.1 Participant Information
2.1.1 Provide the total number of residential CARE customers for the
reporting period, including sub-metered tenants, by month, by energy

source, and explain any variances of 5% or more in the number of

participants.
CARE Table 2.1.1.1
2024 Residential CARE Program
Electric Enrollments by Month

PY 2025 | CARE Enrollments P(glclglllltgaege
Jan 1,353,319

Feb 1,350,016 -0.26%
Mar 1,337,247 -0.99%
Apr 1,338,136 0.07%
May 1,332,105 -0.47%
Jun 1,328,245 -0.30%
Jul 1,329,989 0.14%
Aug 1,335,829 0.45%
Sep 1,350,779 1.16%
Oct 1,353,642 0.22%
Nov 1,358,502 0.38%
Dec 1,364,107 0.44%

2.1.2 Describe the methodology, sources of data, and key computations
used to estimate the utility’s CARE enrollment rates by energy
source.

SCE used the joint utility methodology adopted in D.01-03-028 to develop
monthly enrollment estimates by energy source in 2025.3! This methodology

entails annual estimation of eligibility for CARE, FERA and ESA and other

3 Athens Research performs the analysis using the joint utility methodology to provide the

estimates for the California IOUs.
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income-by-household size parameters at the small area (block group, census tract,
ZIP+2, etc.) for each IOU territory and for the state.

Sources for the 2025 eligibility estimates included:

* The January 2025 Health and Human Services (HHS) Federal Poverty
Guidelines (FPG)*? (“bundling” one- and two-person households at
the HHS-defined 200% FPG limit as required by AB 327),

* Current year small area vendor marginal distributions on household
characteristics,

* Census American Community Survey (ACS) Five Year Summary
Block Group Data (2020-2024),

* Five years of American Community Survey Public Use Microdata
Survey (ACS PUMS: years 2019-2024, skipping Covid-impacted 2020
data),

+ Utility individually-, sub-, and master-metered household counts,

* Department of Finance Consumer Price Index series, and

* Various Geographic Information System sources.

The method takes into consideration ACS microdata relationships between
guideline status (above/below 200% FPG), tenure, and fuel payment relationships.
These cross classifications are fitted to small area (block group) marginals to
produce payer type specific distributions, which can be aggregated to various
other geographical level.

Estimates from the block group level are aggregated to county/utility and
whole utility level, among other aggregations. Annually, SCE applies
county/utility level eligibility fractions to a new set of “technical eligibility
counts” (for CARE, these are metered and sub-metered occupied housing units) to
obtain an estimate of income/demographic eligibility in household count form.

SCE counts the number of households (by small area, by county, and

overall) that are enrolled in CARE. The CARE household total, including

32 Federal Register/Vol. 90, No. 11/January 17, 2025/Notices; p.5917.
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individually metered and sub-metered occupied housing units, is divided by the

total income/demographic eligibility to estimate the CARE enrollment rate.

2.1.2.1 Describe how the estimates of current demographic CARE-
eligibility rates, by energy source for the pre-June 1st periods,
were derived.
The joint utility methodology, as described above, was used

throughout 2025.

2.1.2.2 Describe how the estimates of current CARE-eligible meters
were derived. Explain how total residential meters were
adjusted to reflect CARE-eligible meters (i.e., master meters
that are not sub-metered or other residential meter
configurations that do not provide residential service.)
CARE program eligibility is based on small and large areas,

focusing on individual residential meters and sub-metered units. Master

meters without sub-meters and non-residential meters are excluded from

the "technical eligibility" count.

2.1.2.3 Discuss how the estimates of current CARE-eligible households
were developed.

Refer to Section 2.1.2 for details. This approach estimates
household size at the block group level using current income and
householder-age data. These estimates are linked with counts of metered
households at the small-area level. Utility-specific estimates are then
adjusted to various geographic levels within the utility area, such as
Zip+2, ZIP tract, county, and territory. Additionally, statewide estimates

are provided for all areas, regardless of utility boundaries.
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2.1.2.4 Describe how current CARE customers were counted.

SCE produces a monthly report detailing all flagged customers
currently enrolled in the CARE program within the specified date range.
This report includes critical enrollment information necessary for
reporting purposes, such as program status, enrollment dates, and
recertification/verification process dates.

Additionally, SCE generates a separate report for tenants who
receive the CARE discount through their master-metered facilities. This
report identifies the number of dwelling units in each master-metered
facility marked as enrolled in the CARE program. SCE provides a report,
or Tenant List, to each master-meter customer. See Section 2.1.7 hereof,
where SCE explains the mismatch that occurred between the Tenant Lists
and the number of units receiving a CARE or FERA discount (as well as
MBL allocations) on the master-meter customer’s bill. The current CARE
customers are counted based on “enrolled” customers, which is reflected

on the Tenant Lists.

2.1.2.5 Discuss how the elements above were used to derive the
utility’s CARE participation rates by energy source.
The energy source-specific participation rate is calculated by
dividing the total number of CARE customers participating in each energy

source by the estimated eligible CARE population for that energy source.

2.1.3 Provide the estimates of current demographic CARE-eligibility rates
by energy source at year-end.
Electric 29%
Gas™? 11%

33 SCE only provides gas services on Catalina Island; 11% is based on the number of CARE gas

customers (147) divided by the total of Catalina Island accounts (1,390).
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2.1.4 Provide the estimates of current CARE-eligible sub-metered tenants
of master-meter customers by energy source at year-end.

Electric 45,026

Gas N/A

2.1.5 Provide the current CARE sub-metered tenant counts by energy

source at year-end.
Electric 20,285
Gas N/A

2.1.6 Provide the current CARE sub-metered enrollment rates by energy
source at year-end.
Electric 45%
Gas N/A

2.1.7 Discuss any problems encountered administering the CARE Program
for sub-metered tenants and/or master-meter customers during the
reporting period and how they were addressed to resolve them.
Domestic Master-meter Service (DMS) customers are property owners or

managers with multiple sub-metered units under a master meter. DMS customers

are billed by SCE for the total usage shown on the master meter. DMS customers
must pass through any CARE/FERA discounts or MBL credits to enrolled
tenants. The number of units enrolled in CARE/FERA and/or MBL programs,
along with the total discounted or credited amount, is stated on the DMS
customer’s bill.

Since 2021, customers being enrolled into CARE, FERA or MBL
(“Programs”) were being manually entered into SCE’s Program enrollment
system. However, the manual process that updated the billing system to reflect
sub-metered tenants’ enrollment in the Programs was not consistently performed
and eventually stopped. This led to discrepancies between the number Program

discounts and allowances the DMS customer was entitled to receive for its sub-
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metered tenants and the credits and allowances actually received by the DMS
customer on their bills. In some cases, the discrepancy caused a DMS customer to
receive more Program discounts than it should have received, and in other cases,
the discrepancy caused a DMS customer to receive fewer Program discounts than
it should have received based on the number of sub-metered tenants enrolled in
the Programs.

Additionally, approximately 250 DMS service accounts experienced a
change that required a new account to be opened. For these DMS sites, the
CARE/FERA discounts and MBL allowances were not transferred to the new
account, resulting in a loss of the associated CARE/FERA discounts and MBL
allowances. In 2025, SCE corrected the Programs enrollment issues on a going-
forward basis.

In May 2025, SCE also found that recertification letters had not been sent
to customers, leading to some customers being de-enrolled from the Programs.
SCE has now re-enrolled incorrectly removed customers and started the rebill
process in December, issuing appropriate bill credits as part of the overall DMS
remediation efforts.

Throughout 2025, SCE worked with ED to develop a remediation plan
that included: rebilling the DMS customers, informing DMS customers and their
tenants of the error and their respective rights and obligations with respect to the
billing credits provided by SCE to the DMS customers, and locating tenants that
have moved out.

On September 23, 2025, SCE also met with the California Public
Advocates Office to socialize the remediation plan and respond to questions
regarding the issue.

On November 18, 2025, SCE submitted a Tier | DMS Remediation AL
(Advice 5686-E) which was accepted on December 17, 2025, without protest.
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2.1.8 Discuss the steps taken towards Marketing CARE to Mobile Home
customers and converting Mobile Home Sub-metering to direct utility
served customers.

As part of the Mobile Home Park (MHP) Utility Conversion Program,

SCE integrates targeted customer education and outreach to ensure MH residents

are aware of available assistance programs. Once an MHP is selected, SCE

conducts onsite informational meetings and coordinate resident communications.

During these engagements, CARE enrollment materials and EE literature are

distributed to explain eligibility requirements, program benefits, and application

options, helping income-qualified residents access bill assistance and energy-
saving resources. In parallel, SCE supports the conversion of MHPs from
sub-metered service to direct utility service by coordinating closely with park
owners throughout application, construction, and resident engagement. Upon
transfer to direct service, back-end operational processes ensure that customers
already enrolled in CARE, FERA, or MBL are seamlessly transitioned to new
individual accounts without disruption of benefits, while customers not
previously enrolled are provided information on how to apply. These coordinated
outreach and operational efforts facilitate a smooth customer transition while

preserving affordability protections for eligible households.

2.2 CARE Budget Summary

2.2.1 Please provide CARE Program summary costs.

CARE Table 2.2.1.1
2025 CARE Program Summary Costs
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2025 2025 % of
CARE Budget Categories Authorized Actual Budget
Budget Expenses Spent
Outreach $ 3,794,128 $ 1,731,404 46%
Procegsing, .Certiﬁcation and $1,660211 $1.982.343 119%
Recertification
Post Enrollment Verification $ 524,278 $ 162,061 31%
Information Tech./Programming $ 570,000 $ 154,616 27%
CHANGES $ 525,000 $ 486,962 93%
Measurement and Evaluation $ 36,000 $ 75,091 209%
Regulatory Compliance $ 597,354 $ 634,634 106%
General Administration $ 1,459,095 $ 2,423,028, 166%
CPUC Energy Division Staff $ 135,625 $199,218| 147%
Total Expenses $ 9,301,691 $ 7,849,358, 84%
Subsidies and Benefits $421,034,721| $ 867,781,311 206%
Total Program Costs and 430,336,412 | $ 875,630,669 | 203%
Discounts

In 2025, total CARE administrative expenditures were $7.85 million,

representing 84 percent of the authorized administrative budget of $9.30 million.

Spending supported core program operations, eligibility oversight, and regulatory

requirements in a year marked by sustained, high CARE participation levels.

Administrative expenditures exceeded authorized amounts in select

categories, including Processing, Certification, and Recertification, General

Administration, and Regulatory Compliance. These cost levels align with the

operational demands associated with very high program participation, including

increased application processing volumes, ongoing eligibility maintenance,

centralized program management support, and the scope and timing of required

regulatory activities.

By contrast, Marketing and Outreach expenditures were below authorized

levels, reflecting a controlled reduction in outreach activities as CARE continued
to demonstrate participation rates above the estimated eligible customer
population. Lower spending in this category is consistent with a mature program
environment in which broad-based outreach was not necessary to sustain

enrollment levels.
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Administrative spending supported the delivery of CARE benefits while
maintaining compliance with Commission requirements. Program subsidies
reached 206 percent of the authorized subsidy budget in 2025, reflecting a
significant increase in enrolled customers combined with rising electricity rates
over time, which together drove higher aggregate discount levels. CARE bill
discounts and subsidies totaled $867.8 million, resulting in total program costs

and discounts of $875.6 million for the year.

Community Help and Awareness of Natural Gas and Electric Services
(CHANGES) program

The CHANGES program, which assists customers with limited English
proficiency (LEP) through CBOs, is administered by the International Institute of
Los Angeles (IILA). IILA has been a longstanding member of the CHANGES
statewide consortium since 2010.

The CHANGES staff and IOUs continued to meet quarterly throughout
2025 to discuss updates on

e CHANGES Evaluation

e Bridge Funding

e CARE Proceeding

e Website updates

e Factsheet updates

e IOU updates on residential or other program services (if any); and

e IILA updates on CHANGES activities

SCE met with CHANGES staff to strengthen interactions between SCE,
CHANGES CBOs, and LEP customers. SCE moved back to supporting
CHANGES CBOs through a dedicated support line for CHANGES at 1-866-743-
1648, where SCE agents are trained to handle CHANGES-related issues,
including payment plans. In addition, SCE shared some CHANGES CBOs have
adopted call-handling practices that are counterproductive. These concerns were

shared with CPUC staff to discourage continuation of those practices.
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2.2.2 Please provide the CARE Program enrollment rate to date.

. . Estimated
Participants Eligible Enrollment Target Met?
Enrolled .. Rate
Participants
1,364,107 1,284,448 106% Yes

2.2.3 Discuss any issues or challenges to maintain enrollment goals,
including enrollment, recertification, and post-enrollment verification,
how those issues or challenges were addressed, and why goals were
not met (if applicable).

During the reporting period, SCE met and exceeded CARE enrollment
targets. While operational and external factors affected recertification and PEV
activities, these challenges did not materially affect program participation or
SCE’s ability to sustain enrollment levels.

SCE administered PEVs for Traditional and High-Usage CARE customers
consistent with Commission-approved criteria, using targeted customer selection
and reminder notifications to support timely completion while minimizing
unnecessary attrition. Consistent with D.19-07-015, CARE and FERA customers
subject to an Emergency Protection Order (EPO) are exempt from recertification
and PEV requirements during the protected period. EPOs, declared by the
Governor of California, provide consumer protections for customers experiencing
disaster-related service disruption or degradation for at least 12 months, with
extensions as applicable. During this period, SCE is required to suspend
CARE/FERA removals, postpone recertification requests, and freeze PEV
activities.

Historically, SCE implemented EPO protections using a “ZIP-code
approach,” under which all CARE and FERA customers within an EPO-impacted
ZIP code received these protections. Beginning in December 2025, SCE
transitioned to protecting only directly impacted customers, defined as those who

experienced service disruption or degradation during the emergency event, as
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specified in D.19-07-015.3* SCE identifies directly impacted customers using
customer self-reports, damage assessments conducted by SCE or external
agencies, and outage data. An exception remains for Domestic Master-Metered
Service (DMS) customers and Traditional/High-Usage PEVs, for which SCE
continues to apply EPO protections at the ZIP-code level. SCE intends to
transition these remaining activities to a directly impacted customer approach in
2026. As of December 2025, 155 of 770 ZIP codes in SCE’s service territory
were subject to an EPO, based on outage events lasting 24 hours or more*.

In June 2025, SCE identified issues in which CARE/FERA recertification
and verification notices were inadvertently issued to customers under active
EPOs. These customers should have been exempt from recertification,
verification, disconnections, late payment charges, reconnection fees, and
deposits. The issue resulted from system configuration and process gaps,
including incomplete ZIP-code suppression logic, reliance on mailing addresses,
rather than premise addresses, ZIP+4 mismatches, and legacy limitations
following the COVID-19 moratorium. As a result, some customers were
incorrectly removed from CARE/FERA or transitioned between programs.

In August 2025, SCE proactively disclosed the issue to ED and began
providing biweekly remediation updates to the ED. As of year-end, SCE had
re-enrolled and corrected approximately 1,000 directly impacted customers and

implemented the following remediation actions:

e Conducted a root-cause analysis identifying

e System and process gaps effecting EPO-related suppression of
recertification and verification activities.

e Implemented enhanced controls to prevent future errors, including
addressing delayed EPO declarations and enrollment changes such as

move-ins and AMP participation.

34

35

See D.19-07-015, Conclusion of Law 4 and 5.

It should be noted that the count and expiration dates are subject to change as new EPO events are
called and causes ZIP codes to be assigned a new date later than in previous reporting.
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e Re-enrolled directly affected CARE/FERA customers, prioritizing
those under active EPO protections.
e Issued bill credits through standard Rule 17 billing correction
processes for customers with enrollment gaps, with approximately 26
percent of impacted accounts credited by year-end 2025.
e Refined impact analysis by transitioning from print-literal review to
billing operand data to improve accuracy.
In addition, SCE addressed DMS account enrollment and billing issues in
2025, as discussed further in Section 2.1.7. Throughout the year, SCE
implemented system enhancements and process improvements that supported
sustained CARE participation, resulting in SCE meeting or exceeding all CARE

enrollment goals during the reporting period.

2.2.4 Report the number of customer complaints received (formal or
informal, however, and wherever received) about their CARE re-
certification efforts, the nature of the complaints.

The table below presents a monthly summary of customer complaints
related to CARE recertification activities that were received and resolved by
SCE’s Consumer Affairs Department. Complaints associated with recertification
generally involve issues related to benefit removals, processing delays, and
program eligibility questions.

In 2025, SCE continued tracking both informal and formal complaints
related to CARE recertification. Based on SCE’s review, no formal complaints
pertaining to CARE recertification were received during the reporting year.
Formal complaints are filed with the Commission’s Consumer Affairs Branch
(CAB) and are adjudicated through a formal hearing process. This tracking was
implemented to strengthen oversight and enhance transparency in complaint
reporting.

SCE continued to address CARE/FERA and MBL issues throughout 2025,
including matters affecting tenants served under DMS arrangements, as discussed

in the 2024 Annual Report and further explained in Section 2.1.7. As part of these
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2.3

ongoing efforts, SCE conducted an additional review of customer contact

databases to identify potential informal complaints related to CARE

recertification that may not have been escalated to the Consumer Affairs

Department. This review did not identify any additional recertification-related

complaints warranting reporting.

CARE Recertification
Month Nature of Complaint
Complaint Received

Customer CARE account had a

January 1 missing discount and bill
discrepancy.
Customer CARE account had a

February 2 L .
missing discount.

March 5 Custqmer inquiry on the
recertification process

April 1 Custqmer inquiry on the
recertification process
Customer inquiry on when they are

May 1 . .
required to recertify

June 4 Custqmer Inquiry on the
recertification process

July 3 Custqmer Inquiry on the
recertification process

August ) Custqmer Inquiry on the
recertification process

September | Varlogs qu§st10ns pertaining to the
recertification process
Removed from rate due to failure to

October 3 . i
complete recertification
Customer CARE account had a

November 1 e .
missing discount.

December 0

CARE Program Costs

2.3.1 Discount Cost

2.3.1.1 State the average monthly CARE discount received, in dollars,

per CARE customer by energy source.

Average Monthly Electric Discount $ 55.03
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Average Monthly Gas Discount?® $14.39

The average monthly CARE discount cost is calculated by dividing
the total recorded CARE bill discount for each month by the number of
enrolled CARE customers in that month and then averaging those monthly

per customer discounts over the 12-month reporting period.

2.3.1.2 State the annual subsidy (discount) for all CARE customers by
energy source.

Electric Subsidy $ 867,781,311

Gas Subsidy?’ $ 25,341

2.3.2 Administrative Cost
2.3.2.1 Show the CARE Residential Program’s administrative cost by
category.

See CARE Table 2.2.1 — CARE Program Summary Costs.

2.3.2.2 Explain what is included in each administrative cost category.
QOutreach

Includes solicitations, advertising, applications (printing and
mailing), posters, brochures, flyers, postage, other outreach, staff labor,
costs related to outbound dialing, a dedicated 800 phone number for

CARE, and Capitation Fee Project.

Processing, Certification and Recertification

Includes staff labor, information technology (IT), application

processing, training, programming labor, and sub-meter certification.

36 The average monthly gas discount applies only to residents of Catalina Island.

37 The average gas subsidy applies only to residents of Catalina Island.
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Post Enrollment Verification (PEV)

Includes staff labor, IT, verification processing, training,

programming labor, and sub-meter verification.

Information Technology (IT) /Programming

Covers programming, labor costs for system enhancements,

compliance, and process maintenance.

CHANGES Program
Includes Cost of CHANGES program as invoiced by ED.

Measurement and Evaluation

Includes costs for the Categorical Eligibility study, an evaluation

of the CHANGES program, and planning for the 2025 LINA.
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Regulatory Compliance

Includes applications, testimony, advice filings, comments and
reply comments, hearings, reports, and studies, working group meetings,

public input meetings, and tariff revisions.

General Administration

This includes office supplies, market research, program
management labor (including pensions and benefits), technical support,

and software licensing.

Commission Energy Division Staff Funding

Includes CPUC ED Staff expenditures.

2.3.3 Provide the year-end December 31 balance for the CARE balancing

account.

Electric CARE $112,702,85838

2.3.4 Describe which cost categories are recorded to the CARE balancing
account and which are included in base rates.

SCE does not include CARE-related costs in base rates. According to
D.97-08-056, the CPUC directed that SCE’s administrative costs related to the
CARE program be included in Public Purpose Programs rates. Later, D.02-09-021
required SCE to establish a CARE balancing account for monthly recording
purposes, which includes:

e The variance between CARE discounts granted to eligible customers

and CARE surcharges billed to non-CARE customers.

e The difference between the authorized amounts for CARE

administration and the actual expenses for CARE administration.

38

See A.26-04-002, Energy Resource Recovery Account (ERRA) Review Of Operations 2025,
Exhibit SCE-02, p. 63 (April 01, 2026).
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e Costs related to the CARE automatic enrollment program.

e Costs related to the ED’s audit of SCE’s CARE program.

2.3.5 Provide a table showing, by customer class, the CARE surcharge

paid, the average bill paid, the percentage of CARE surcharge paid

relative to the average bill, the total CARE surcharge collected, and

the percentage of total CARE revenues paid.

CARE Electric Surcharge and Revenue Collected by Customer Class

Percentage
Customer Average Monthly CARE Total CARE of
Surcharge | Surcharge CARE
CARE as Percent Revenue Surcharge
Class Surcharge | oY BIL | of Bin Collected | Revenue
Collected
Residential | $ 22,239,838 | $ 557,273,907 4% $ 266,878,053 27.29%
Agricultural | $ 1,732,042 | $27,000,777 6% $ 20,784,506 2.13%
Commercial | $49,869,318 | $ 662,274,689 8% $ 598,412,597 61.19%
Industrial | $ 3,819,934 | §$ 38,247,400 10% $ 45,839,212 4.69%
Public Authority | $ 3,766,827 | $ 46,436,003 8% $ 45,195,684 4.62%
Railroads $ 75,773 $ 1,170,367 6% $ 909,271 0.09%
Interdepartmental $ 894 $ 18915 5% $ 10,722 0.00%
2.4  Marketing, Education and Outreach

2.4.1 Discuss utility outreach activities and those undertaken by third

General Awareness

parties on the utility’s behalf including Lifeline coordination.

In 2025, SCE supported the CARE program through integrated marketing

and outreach efforts designed to sustain customer awareness and engagement and

include information on Base Services Charge. CARE messaging was incorporated
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across broader affordability outreach and targeted to customers with a high

propensity for CARE eligibility.

Direct Communication Channels: Email Marketing and Direct Mail

In 2025, SCE deployed 3.3 million automated emails targeting
high-propensity customers for both CARE and FERA programs. Communications
followed a structured cadence from August to December targeting both CARE
and FERA audiences.

A refreshed automated email journey launched in August, consisting of
three redesigned emails:

1. Introduction Email — Highlighting CARE and FERA program benefits

2. Guidance to Apply Email — Providing pathways to enrollment

3. Reminder Email — Reinforcing benefits and encouraging enrollment

Messaging also incorporated information about the lower BSC, helping
customers understand the broader bill-reduction benefits associated with CARE

and FERA participation. A new approach in 2025 leveraged Marketing
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Technology (MarTech) to identify when customers received their initial BSC
notifications. Once the BSC notice was delivered, customers were automatically
targeted with the corresponding CARE/FERA communications, ensuring timely,
relevant outreach that aligned program awareness with the customer’s most recent
bill changes. Email open-rate performance was 64%, while sustaining a 5%
unique click-to-open rate.

To reach customers without an email address on file, SCE deployed
targeted direct mail from March through May (FERA-only) and September
through November (CARE + FERA). In 2025, SCE distributed more than
121,000 bilingual mail pieces, including refreshed self-mailers featuring updated
creative and messaging. Mailers contained QR codes and URLSs directing
customers to the CARE/FERA enrollment webpage and included reminders of
related assistance programs such as California Lifeline and Internet for All Now.

In June 2025, SCE implemented its annual CARE/FERA solicitation
campaign to notify non-participating households of updated CARE and FERA
income eligibility guidelines, effective June 1, 2025. The campaign focused on
communicating revised income thresholds and eligibility criteria. As part of this
effort, SCE distributed approximately 2 million printed application inserts through
customer billing statements and delivered approximately 2 million email
communications to customers enrolled in paperless billing, consistent with
customer communication preferences.

In November, marketing letters with Homekey CARE applications fulfill
AB 2672 requirements. Project Homekey is part of California's AB 2672 and
seeks to increase housing for those facing or at risk of homelessness. The
campaign promoted CARE enrollment to all Homekey awardees in its territory,
helping vulnerable groups access energy bill discounts.

In December, direct mail communication was sent to submetered
customers and tenants to promote CARE, FERA, and MBL program awareness. A
total of 1,277 customer letters and 30,335 tenant letters. The communications
informed DMS customers of billing corrections related to CARE, FERA, and/or

MBL discounts, detailed the two-phase issuance of retroactive bill credits.
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CARE Rate Education Report
In November 2025, SCE identified that it was not utilizing targeted,

personalized Rate Education Report (RER) to market to customers with a high
likelihood of CARE eligibility, as required. SCE did not provide a tailored digital
experience for pre-screened, potentially eligible customers within SCE’s online
My Account platform. These high-propensity customers continued to receive
CARE marketing and outreach solicitations, and existing rate comparison tools
have consistently remained available to all customers. However, these tools do
not illustrate the potential bill impacts of enrolling in CARE.

SCE has initiated efforts to develop and implement a rate education
marketing strategy, including expanded use of propensity-based eligibility data to
deliver personalized bill comparisons illustrating the potential CARE discount

through customers’ preferred communication channels.

SCE.com

Email, direct mail, and digital media collectively drove 297,842 total page
visits and 69,473 intent actions to the CARE/FERA enrollment website in 2025
(inclusive of both combined CARE/FERA and FERA specific email/direct mail).
These interactions resulted in a 23% intent action rate, which represents the share
of visitors who took an action signaling enrollment intent such as starting an
application. These actions contributed to 66,046 application starts and 14,339
completed applications.

A new outreach approach helped create connections with households that
may not typically engage through digital or traditional outreach channels.
Outreach effort included three in-person events in November and December,
distributing +1,200 branded tote bags with informational flyers highlighting
CARE and FERA benefits. Each event reached an average of 1,400 attendees,
allowing ambassadors to speak directly to approximately 1,200 customers about

bill-assistance programs.
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Partner Education & Outreach

Capitation Agencies

The Capitation Fee Program aims to encourage CBOs to collaborate with
SCE to assist hard-to-reach customer populations in enrolling in the CARE
program. The program reimburses organizations for helping income-qualified
customers receive assistance through the program.

The Capitation Fee Program team will be continuing its efforts to engage
existing Capitation Agencies (those CBOs participating in the Capitation Fee
Program) while strategically registering additional contractors to overcome
enrollment barriers, including language, culture, and special needs, to enroll the
hardest-to-reach customers. In addition, the Capitation Agency team coordinated
with SCE’s Community & Climate Equity team to communicate CARE
messaging through the SCE network of CBOs as well as in tradeshows and
community events throughout SCE’s service area. The CBOs are encouraged to
apply and become CARE capitation agencies during these community events SCE
currently has 60 Capitation Agencies participating in the program. In 2025,
Capitation Agencies successfully enrolled 847 new customers in the CARE
program. Current and ongoing campaign strategies and efforts include:

e Leveraging events sponsored by communities and cultural celebrations
to reach populations that may be eligible to enroll in the CARE
program;

e Partnering with SCE personnel to leverage existing SCE relationships
with Faith-Based Organizations (FBOs), CBOs, and local
governments; and

e Utilizing existing channels to develop creative approaches for agencies
to conduct CARE/FERA outreach, including community-based virtual
outreach events and fairs.

During 2025, SCE hosted a CARE Capitation agency webinar. SCE

capitation agencies were informed of SB 1130 as well as the Base Services

Charge (BSC). The capitation agencies in turn informed SCE customers of the
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new CARE guidelines as well as the BSC when recruiting and enrolling the

customers on CARE.

Community Engagement

SCE is committed to strengthening outreach and customer
communications for IQP programs, with a sustained focus on underserved and
linguistically diverse communities. These efforts are coordinated across multiple
internal organizations; including Local Public Affairs, Consumer Affairs,
Marketing, Corporate Communications, Access and Functional Needs, and
Strategic Engagement to ensure messaging is consistent, accessible, and delivered
through channels that effectively reach eligible customers and support program
participation requirements.

In addition to internal coordination, SCE conducts external outreach by
partnering with chambers of commerce, regional centers, food banks, foundations,
FBOs, and CBOs to extend program awareness through trusted community
networks and increase engagement with hard-to-reach customer segments. To
strengthen accountability and reporting quality, SCE has continued enhancing its
outreach tracking and reporting approaches, including improved event capture
methods and more standardized reporting practices that support consistent
documentation of engagement activity.

SCE also expanded cross-collaboration with the Mobile Education Unit
(MEU) program to increase in-person, community-based touchpoints and improve
access to enrollment support and program education in underserved communities.
To augment capacity and broaden coverage, SCE worked with an external
outreach agency that supported community event execution and provided
recurring monthly activity reporting, which strengthened visibility into event-
level engagement and outcomes and helped improve consistency in how results
are documented.

In 2025, SCE participated in or hosted more than 196 external engagement
activities promoting IQP, engaging approximately 29,000 customers. Of these

activities, 73.3% specifically targeted disadvantaged communities.
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Other Efforts

In 2025, SCE launched a cost-effective school partnership strategy using
the ParentSquare platform to help schools share information about CARE, FERA,
and other customer assistance programs with parents and guardians across SCE’s
service territory. This outreach reached approximately 5,500 schools, generated
strong engagement (with over 415 schools requesting program files for
distribution), and resulted in continuing invitations for SCE participation in
school connected events such as PTSA meetings, community resource fairs, and
similar forums—extending program awareness through trusted community
channels. As a representative example of the relationships built through this
approach, SCE developed a strong partnership with Hawthorne School District,
including a presentation to the district’s Community Schools team and follow up
distribution of program flyers and outreach resources for sharing with families

and the broader community.

Press Article Mentions

Media coverage information about IQP programs was shared with several
media outlets, including Univision Los Angeles, Telemundo Los Angeles,
Univision Palm Springs, NBC Palm Springs, KERO Bakerstfield, and the Orange
County Register. Coverage discussed the ongoing need for and importance of
assistance programs and offered ways to save on energy bills, especially during

extreme weather conditions.

Outbound Calls

In 2025, SCE leveraged the Genesys Cloud outbound calling platform as an
innovative, scalable outreach tactic to support CARE/FERA customers in meeting
ongoing recertification and verification requirements and maintaining program
participation. The cloud-based solution enabled automated outbound dialing
campaigns from uploaded customer contact lists, routed customers directly to

SCE’s self-service IVR flow, and provided real-time reporting on contact
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attempts and outcomes—reducing reliance on live-agent outreach while
expanding reach. As reflected in operational reporting, approximately 75% of
outbound calls were consistently transferred to the IVR flow month over month,
demonstrating strong customer engagement with the automated self-service
experience. This approach strengthened SCE’s ability to deliver timely reminders,
streamline customer interactions, and improve operational efficiency while

helping customers stay informed and compliant with program requirements.

2.4.1.1 Discuss outreach to CARE customers for the Home Energy
Report (HER), including percentage participation.
Home Energy Report Total Counts for 2025

Customers enrolled in CARE as of December 31, 2025 1,364,107

Number of HER Recipients on a CARE rate 743,591

Percentage of CARE population that received HERs 55%

SCE uses a Randomized Control Trial experimental design model*° to
select customers to receive a HER. In PY 2025, 743,591 CARE customers
received HERSs. In total, HERs reached approximately 2.4 million customers,
30.8% of those customers were also on CARE. This exceeds the 15% of HERs
that should be sent to CARE customers, as mandated by the CPUC.

In May 2025, low-income and bill assistance program information was
incorporated into the monthly Home Energy Reports. Featured programs were
rotated monthly and included MBL, ESA, AMP, and FERA. Additionally,
customers who received monthly digital Home Energy Reports were provided
with a printed report on a quarterly basis. The printed version included a Bill
Assistance message directing customers to the range of programs available to

support bill affordability.

39 A Randomized Controlled Trial (RCT) is an experimental research design where participants are
randomly assigned to groups (treatment or control) to determine the effectiveness of an
intervention by comparing outcomes between groups.
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2.4.2 Discuss the most effective outreach method, including a discussion of
how success is measured.
SCE uses various outreach methods, such as CBOs, events, partnerships
with schools and tribal entities, and marketing communications.

The most effective outreach approach combines multiple methods to
support CARE awareness, including partnerships with community-based
organizations, participation in community events, and coordinated marketing
communications. Among these, marketing communications have proven most
effective in engaging customers through a multi-channel strategy that includes
customer journey emails, direct mail, and paid media. Effectiveness is measured
by customer engagement and the number of CARE applications submitted
through the sce.com website.

In 2025, SCE implemented a multi-channel marketing strategy with
mentions of both CARE and FERA. These channels collectively drove 297,842
page visits to the CARE/FERA enrollment website and generated 69,473 intent
actions, defined as customer behaviors signaling interest in enrollment, such as
initiating an application. These interactions resulted in an overall intent action rate
of 23 percent, demonstrating the effectiveness of integrated marketing

communications in motivating customer engagement.

2.4.3 Discuss barriers to participation encountered during the reporting
period and steps taken to mitigate them.

Low-income assistance programs have historically faced participation
challenges such as limited customer awareness, language, cultural barriers,
documentation and eligibility verification requirements, and difficulties reaching
highly mobile or under-penetrated populations. However, SCE did not identify
material barriers that impeded participation in the CARE Program. Enrollment
and penetration levels remained strong and consistently exceeded Commission-
approved targets, with CARE achieving a 106 percent penetration rate in 2025.

To proactively address these commonly recognized accessibility challenges and
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support continued access, SCE implemented several accessibility-focused
enhancements during the 2025 reporting year. These efforts included making
large-print CARE/FERA applications available online and ensuring that any
updates made to the SCE.com CARE/FERA portals remain compliant with Web
Content Accessibility Guidelines standards. Additionally, SCE implemented
targeted outreach and marketing strategies focused on traditionally hard-to-reach
customers. These efforts included multilingual direct-to-consumer and
mass-media outreach, with print and digital advertising in Spanish and select
Asian languages, as well as CARE marketing materials and customer
communications tailored to diverse communities and under-represented
geographic areas. These efforts supported sustained enrollment momentum and
program accessibility, and no barriers were identified that adversely affected

CARE participation or the achievement of program objectives.

2.4.4 Discuss how CARE customer data and other relevant program
information is shared by the utility with other utilities sharing its
service territory.

SCE consistently shares CARE-related enrollment data with other utilities
operating in overlapping service territories and with applicable water districts, in
accordance with the requirements set forth in D.11-05-020. These data exchanges
support coordinated administration of low-income programs, reduce duplicative
outreach, and facilitate timely enrollment of eligible customers.

CARE eligibility data are submitted through a secure interface that
safeguards customer information and ensures data integrity. Once data are
received, SCE’s systems automatically validate and match the records against
existing CARE enrollments. If a customer record does not align with a current
enrollment, SCE’s system initiates the creation of a new CARE enrollment in
accordance with approved program rules and data-sharing protocols. This process
supports efficient enrollment while maintaining appropriate controls over data
access and use. SCE conducts data exchanges on both a monthly and quarterly

basis, depending on the counterparty and program alignment. Monthly exchanges
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occur between investor-owned utilities (IOUs), specifically Southern California
Gas Company (SoCalGas) and SCE, as well as across internal low-income
programs, including transfers from the ESA program to CARE and from the Low
Income Home Energy Assistance Program (LIHEAP) to CARE. Quarterly
exchanges are conducted with Southwest Gas and Pacific Gas and Electric
Company (PG&E), CPUC-regulated water agencies, and non-CPUC-regulated
water agencies, such as the Eastern Municipal Water District (EMWD).
Collectively, these exchanges support consistent application of CARE eligibility
and coordinated program administration across utilities. In 2025, SCE further
expanded its data-sharing framework by onboarding a new non-regulated water
agency, Ventura Water, enhancing coordination in overlapping service areas and

strengthening support for CARE enrollment through inter-utility data exchanges.

2.4.5 Discuss how CARE customer data and other relevant program
information is shared within the utility, for example, between its
Energy Savings Assistance Program and other appropriate low-
income programes.

SCE supports coordinated administration of its low-income programs
through the sharing of CARE customer data and other relevant program
information across internal program areas, including the ESA Program and other
qualifying assistance programs. These data-sharing practices are intended to
improve operational efficiency and reduce duplicative customer requirements.

As part of ESA program delivery, ESA contractors inform customers
about the CARE and FERA rate discount programs and respond to questions
regarding eligibility and participation. When a customer requests enrollment in
CARE or FERA during an ESA interaction, the request is captured through the
ESA enrollment process and transmitted to the CARE program for enrollment at
the applicable discounted rate. Information sharing also occurs in the reverse
direction; when a customer enrolls directly in CARE, enrollment information is
shared with the ESA program to support identification of potential ESA

participation opportunities.
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Beginning in 2025, SCE enhanced cross-program coordination by
allowing income information collected through the ESA Program to satisfy CARE
PEV requirements for customers already receiving the CARE discount. This
approach streamlined ongoing eligibility management by eliminating the need for
duplicative income documentation. SCE plans to extend this practice to FERA
customers in 2026. Additionally, SCE plans to establish a coordination process in
which CARE will notify the ESA program when a customer successfully
completes income documentation through the PEV process, enabling exemption
from duplicative income re-verification for ESA eligibility.

SCE continues to coordinate CARE enrollment with other low-income
assistance programs. Customers enrolled through the Low-Income Home Energy
Assistance Program (LIHEAP) are automatically enrolled in CARE and receive
information regarding the MBL Program, where applicable. SCE’s Arrearage
Management Plan (AMP) utilizes CARE enrollment data to support targeted
outreach and assistance for CARE customers with outstanding balances.
Collectively, these coordination and data-sharing practices support a more

seamless customer experience and efficient program administration.

2.4.6 Describe the efforts taken to reach and coordinate the CARE
Program with other related low-income programs to reach eligible
customers.

SCE leverages the Capitation Fee Project to collaborate with service
providers involved in relevant low-income programs, offering personalized
assistance to reach SCE’s most challenging customer demographic. Throughout
2025 SCE maintained partnerships with its agencies, facilitating the distribution
of electronic versions of assistance materials to provide optimal support.

In 2025, SCE worked with 60 Capitation agencies, collectively, the
agencies enrolled 847 customers into the CARE program.

Additionally, the CARE team coordinates with SCE’s Community &
Climate Equity team to communicate CARE messaging through the SCE network

of CBOs as well as in tradeshows and community events throughout SCE’s
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service area. The CBOs are encouraged to apply and become CARE capitation
agencies during these community events. On a quarterly basis, SCE furnishes
updated messaging to CBOs. The CBOs are encouraged to distribute across their

respective networks via email and social media channels.

2.4.7 Track Costs of AB 793 related Energy Management Technologies
programs (Identify all of the programs or initiatives that will be able
to benefit from the availability of the end-use and electric usage
profiles, and to coordinate with the relevant proceedings so that the
relevant costs can be considered in those proceedings’ cost-
effectiveness decision-making).

The IQP Load Disaggregation Report supports the requirements and
objectives of AB 793 and is intended to benefit SCE’s income-qualified
customers, including CARE and FERA participants. This project supports the
development and availability of end use and electric usage profiles that enhance
customer education and enable targeted outreach.

The IQP Load Disaggregation Report was launched in 2024 to provide
income-qualified customers with personalized insights into household electricity
usage by end use, consistent with CPUC requirements. Phase 1 of the project
included report generation and delivery to customers via email, allowing
customers to better understand their energy usage patterns and identify potential
opportunities for energy savings.

In early 2025, SCE implemented Phase 2 of the IQP Load Disaggregation
project, expanding customer access by enabling reports to be downloaded directly
through SCE.com My Account within the Data Sharing and Download section.
This enhancement improved transparency, self-service access, and ease of
retrieval. Updated customer communications and welcome letters were deployed
to increase awareness of this capability among income-qualified customers.

Ongoing enhancements to the IQP Load Disaggregation project include
expanded digital self-service access and coordination with CCC teams to address

customer inquiries and escalations related to report access and usability.
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For PY 2025, SCE incurred costs totaling $805,013.20 for the IQP Load
Disaggregation Report contract. These costs are tracked by the CARE and ESA
balancing accounts to support AB 793 requirements. In addition, -DR program
information supported by AB 793-related data was incorporated into ESA
in-home energy education efforts. Costs associated with leave-behind materials,
including flyers and enrollment pamphlets, were funded and tracked under the

applicable DR programs.

2.4.8 Describe the process for cross-referral of low-income customers
between the utility and Department of Community Services and
Development (CSD). Describe how the utility’s CARE customer
discount information is provided to CSD for inclusion in its federal
funds leveraging application. (Note: These agreements are limited to
sharing 1-800 phone numbers with customers and providing CARE
benefit information for the federal fiscal year, October 1 of the
current year through September 30 of the subsequent year. There are
no tracking mechanisms in place to determine how many customers
contact the other programs or are actually enrolled in other
program(s) as a result of these agreements.)

In 2025, SCE coordinated with the CSD to support cross-referral of
low-income customers between CARE and the Low-Income Home Energy
Assistance Program (LIHEAP), consistent with Commission-approved
data-sharing directives.

As part of this coordination, SCE conducted informational outreach with
CSD’s Local Service Providers (LSPs), which are community-based
organizations that assist customers applying for LIHEAP. SCE facilitated a
webinar for LSPs that provided an overview of the CARE program, including
eligibility requirements, the CARE online application process, and information
related to the Basic Service Charge. This outreach supported LSPs’ ability to
share accurate CARE program information with eligible customers and assist

them during the LIHEAP application process.
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During these outreach efforts, LSPs were encouraged to provide CARE
program information to their constituents and, where appropriate, assist customers
with completing the CARE online application. To support this assistance, SCE
provided LSPs with a toll-free telephone number that connects directly to
dedicated SCE representatives who can respond to CARE-related inquiries and
provide application support as needed.

In addition to outreach and education, throughout 2025, SCE maintained
an operational cross-referral process for customers receiving LIHEAP assistance.
On a monthly basis, customers who received a LIHEAP payment pledge through
CSD’s LSPs were automatically enrolled in the CARE program, if not already
enrolled. This process supported timely access to CARE benefits for

income-qualified customers and reduced the need for duplicative customer action.

2.4.9 Discuss any recommendations to improve cost-effectiveness,
processing of applications, or program delivery. Discuss methods
investigated or implemented by the utility or third parties under
contract to the utility to improve outreach and enrollment services to
non-participating households in the prior year. Provide cost-
effectiveness assessments, if available.

SCE continued to implement targeted operational improvements to
enhance the cost-effectiveness, efficiency, and consistency of CARE program
administration, while supporting sustained outreach and enrollment among
eligible, non-participating households.

To strengthen program delivery and internal controls, SCE implements a
structured correction and monitoring framework for CARE/FERA operations.
Under this framework, identified items are tracked to resolution with documented
corrective actions and supervisory oversight. Controls include periodic spot
checks, with secondary review by supervisors to reinforce accountability and
consistency. This process was formalized within CARE/FERA program policies
and procedures and supports more efficient issue resolution while reducing the

need for repeated corrective effort.
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SCE is further strengthening billing accuracy and program integrity by
implementing enhanced system controls to prevent duplicate CARE and FERA
discounts and to improve account transfer handling through SCE.com. IT impact
assessments and implementation planning for these enhancements were
completed in early 2025, with project completion expected in Q3 2026. These
controls will reduce downstream corrective actions, support consistent application
of discounts, and enhance overall customer experience without increasing
administrative burden.

In parallel, SCE maintained enhanced program reporting capabilities to
support verification and recertification oversight. These reporting enhancements
enable ongoing monitoring of enrollment and recertification outcomes, trend
analysis, and timely management response.

With respect to outreach and enrollment of non-participating eligible
households, SCE continued to leverage centralized, data-driven outreach methods
implemented internally rather than through third-party contractors. These efforts
focused on targeted customer communications and system-enabled outreach
aligned with eligibility triggers and program touchpoints. While formal
quantitative cost-effectiveness assessments were not conducted for each discrete
enhancement, these initiatives were designed to improve operational efficiency,
reduce rework, and support sustained enrollment outcomes through scalable and

repeatable processes.

2.4.10 Low CARE Enrollment Rate Zip Codes: Identify the low CARE
enrollment zip codes, including the names of the cities, and discuss the
strategies that were effective or not effective in targeting and enrolling
these hard-to-reach households. Include the IOU’s corrective action
plans and ME&O strategies to maintain and bolster enrollment in
these zip codes.

SCE identified several ZIP codes with comparatively low CARE
enrollment rates, primarily located in rural, seasonal, or higher-income service

areas where the eligible CARE population is smaller or more difficult to reach.
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These ZIP codes are listed in the table below.

Low CARE
Penetration Rate City County
Zip Codes
93634 Lakeshore Fresno County
93664 Shaver Lake Fresno County
93208 Cantua Creek Fresno County
92266 Palo Verde Imperial County
93529 June Lake Mono County
92662 Newport Coast Orange County
92617 Irvine Orange County
93226 Hollister Kern County
92267 Parker Dam San Bernardino County
93108 Montecito Santa Barbara County

During the reporting year, SCE consistently exceeded its overall CARE
penetration targets early in the year. As a result, SCE strategically applied a
data-driven targeting approach leveraging a CARE propensity score. Using the
CARE propensity score allows prioritization of customers with a higher
likelihood of enrollment. While mass direct mail has historically been effective in
driving enrollment at scale, it was less effective in certain low-penetration ZIP
codes due to factors such as lower residential density, language barriers, and
limited engagement with traditional marketing channels. Through direct response
efforts, SCE outreach used CARE propensity scores to identify households most
likely to enroll for CARE. While outreach was not uniform across all identified
ZIP codes, SCE’s efforts reached customers based on individual-level propensity
data.

Looking ahead to 2026, SCE plans to maintain and bolster CARE
enrollment by continuing to monitor penetration trends, applying preferential
targeting where appropriate, and adjusting outreach channels based on customer
engagement. SCE plans to continue using the CARE propensity score to guide
outreach prioritization, while also identifying customers in identified
under-penetrated ZIP codes. The table below identifies under-penetrated service

areas as of December 31, 2025, which will remain a key area of emphasis for
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2.5

SCE’s outreach efforts in the coming year. Outreach strategies may include a mix
of customer journey emails, targeted direct mail, digital outreach, and in-person
community engagement, coordinated with other active low-income customer

communications and supported through community events and school

partnerships.
County Name Pen Rate as of December 31, 2025 (less
than 90%)
Fresno 6%
Fresno 6%
Imperial 12%
Inyo 60%
Kern 84%
Mono 33%
Santa Barbara 53%

Processing CARE Applications
2.5.1 Describe the utility’s process for recertifying sub-metered tenants of
master-meter customers.

As discussed in Section 2.1.7, DMS CARE/FERA recertification activities
had not been reinstated following the conclusion of the COVID-19 moratorium on
August 26, 2021. In May 2025, SCE resumed auto-recertification process for
sub-metered CARE customers.

Moving forward, SCE directly contacts enrolled tenants to initiate
recertification. Recertification requests are issued through the customer’s
preferred communication channel to ensure timely awareness and response. To
further facilitate successful recertification, SCE provides multiple advance
notices, prior to the recertification deadline. Customers may complete the
recertification process via mail, phone, or online. Failure to complete
recertification by the established deadline results in automatic de-enrollment from
the CARE program, and the customer is transitioned to their Otherwise

Applicable Tariff.
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2.5.2 Describe any contracts the utility has with third parties to conduct
certification, re-certification and/or verification on the utility’s behalf.
Describe how these third-party efforts compare to the utility’s efforts
in comparable customer segments, such as hard-to-reach or under-
served. Include comparisons of effectiveness and cost-effectiveness of
comparable customer segments, if available.

SCE does not employ any third parties to conduct enrollment,
recertification, or verification on its behalf. All CARE enrollment, recertification,
and verification activities are administered through SCE’s internal processes and
supported by SCE-led processing operations.

SCE does contract with third parties under the Capitation Fee Project,
approved by the CPUC in D.01-05-033, to extend SCE’s outreach efforts. This
program facilitates CARE enrollment for eligible low-income customers at the
point of service through trusted organizations. SCE partners with CBOs, private
entities, and Women, Minority, Disabled Veteran, or Business Enterprise
(WMDVBE) contractors, as reflected in CARE Table 7, and pays a $30 capitation
fee per newly enrolled customer to offset enrollment assistance costs. These
entities support enrollment only and do not perform eligibility determinations,
recertification, or income verification, which remain under SCE’s control.

Enrollments generated through the Capitation Fee Project have been
significantly lower than those achieved through SCE’s direct acquisition and
outreach efforts. In 2025, SCE’s internal, data-driven outreach was substantially
more effective in reaching hard-to-reach and under-served customer segments.
While the capitation model may be cost-effective on a per-enrollment basis, its
overall contribution to total enrollments has been modest. SCE is evaluating
opportunities to revitalize the program and explore potential future roles for these
partners in supporting recertification and verification-related outreach, while
maintaining SCE’s responsibility for eligibility determinations and compliance

oversight.
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2.6

Program Management
2.6.1 Discuss issues and/or events that significantly affected program
management in the reporting period and how these were addressed.

In 2025, CARE program administration was impacted by extended
verification timelines, verification threshold limitations, and temporary
recertification and verification exemptions implemented under EPOs, including
related implementation considerations, as discussed in Section 2.2.3. SCE also
identified issues affecting CARE and FERA administration for DMS accounts,
including discrepancies among eligible dwelling units, applicable allowances, and
billed credits; related issues and remediation efforts are discussed in Section 2.1.7.

Collectively, these events required SCE to balance compliance with
emergency-related regulatory directives and corrective actions with ongoing
program management responsibilities. In response, SCE enhanced monitoring of
enrollment trends and verification activity and implemented additional controls to
support the orderly resumption of standard verification and recertification
processes as regulatory conditions permitted.

In November 2025, SCE also implemented the residential Base Services
Charge (BSC) pursuant to AB 205 and D.24-05-028. Under the
Commission-approved structure, CARE customers receive a discounted BSC of
approximately $6 per month, compared to approximately $12 per month for
FERA customers and $24 per month for non-income-qualified residential
customers.*’ To support implementation, SCE conducted targeted customer
education and internal readiness activities, including customer communications,
billing explanation updates, and training for customer service and program staff.

To further improve transparency and customer understanding of eligibility
and verification requirements, SCE established a vendor contract in 2025 to
support the development of Al-assisted educational tutorials. Instructional content

is under development for implementation in 2026 to support customer

40

Resolution E-5356, p. 5.
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2.7

2.8

2.9

comprehension and successful completion of CARE and FERA eligibility and
verification processes.

Overall, these actions enabled SCE to address significant operational and
regulatory developments, maintain continuity of service for vulnerable customers,
and administer the CARE program in alignment with authorized budgets and

applicable regulatory requirements.

Pilots
There are no active pilots for the CARE Program in PY 2025.

Studies
There are no active studies for the CARE Program in PY 2025.

CARE Working Groups and Sub-working Groups (SWG)

2.9.1 Identify recommendations provided by the working group to improve
program performance that were adopted by the IOU.

The CARE/FERA/PEV Statewide Working Group concluded its work in
2023 and issued recommendations to improve program performance, several of
which were adopted by the IOUs and continued or advanced in 2025. A central
focus of these recommendations was reducing avoidable disenrollment by
strengthening customer notification practices and promoting greater consistency
across program administrators. Non-response to Program Eligibility Verification
and recertification notices was identified as a primary driver of CARE and FERA
disenrollment, with mitigation strategies emphasizing enhanced outreach,
automation, and standardized communications.

Consistent with this statewide direction, SCE continued implementing the
Genesis outbound communications platform to deliver automated PEV and
recertification reminders and maintained a defined communication cadence
consistent with regulatory notice requirements.

To reduce administrative burden and avoid duplicative verification, SCE

continued coordination across income-qualified programs. CARE customers
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2.10

participating in the Low-Income Home Energy Assistance Program (LIHEAP)
remained exempt from PEV. The IOUs also maintained enhanced program
reporting to monitor verification and recertification outcomes. In 2025, SCE
continued to report on recertification and verification activities, including PEV
re-enrollment rates, as reflected in the CARE Annual Report tables. In addition,
the IOUs sustained regular joint utility coordination meetings to share best

practices, with SCE remaining an active participant.

Miscellaneous
2.10.1 Describe outreach efforts contained in Attachment 6 of the Joint

Stipulation adopted in D.21-06-015.

In 2025, SCE maintained active and ongoing coordination with the
California Emerging Technology Fund (CETF) in support of affordable
broadband ME&O, consistent with the Joint Stipulation objectives. Internet for
All and California Lifeline were incorporated into the CARE/FERA direct mail
marketing journey, with 179,559 mailers distributed in 2025. SCE operationalized
this collaboration through regular meetings and information exchanges with
CETF and by integrating CETF-developed “Internet for All” messaging into
existing CARE, FERA, and ESA outreach channels, as permitted under the Joint
Stipulation.

Consistent with CETF guidance, SCE integrated the CETF website link
and dedicated phone numbers into SCE CARE/FERA website, refreshed and
deployed approved CETF flyers and call scripts, incorporated updated CETF
collateral into ESA customer education booklets, and coordinated internally to
ensure all customer-facing communications reflected the correct CETF website
link, dedicated phone number, and call routing. These updates ensured accurate
referral of customers to CETF for broadband eligibility questions and enrollment
assistance.

SCE further supported CETF engagement by sharing “Internet for All”
information through contractor and partner forums and by providing CETF

materials for distribution during community-based outreach. This included
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making CETF-funded materials available to CBOs to support local dissemination,
consistent with Joint Stipulation provisions related to CBO education and
outreach.

The year concluded with a year-end coordination meeting with CETF to
review activities and close out annual reporting. As part of this process, SCE
provided CETF with the total count of 1,117,295 CARE and FERA customers
with email addresses, supporting CETF’s outreach planning and fulfilling Joint
Stipulation requirements for annual coordination and reporting. These efforts
positioned SCE and CETF to maintain momentum and continue collaborative

affordable broadband education and outreach in subsequent program years.

SCE Website Link

& G (| O htps//wwwsce.com/save-money/income-qualified-programs/community-assistance-resources O i@ - €
SOUIHERN CALIFORNIA . i
DISON Outages & Safety  Save Money  Clean Energy & Efficiency ~ For Business Q 9

Low-Cost Internet & Computers

You may be eligible for low-cost internet and computers. Call «. 1-844-547-2171 or visit Internet For All Now (7.

N
California LifeLine Program

A state program providing discounted home or cellular phone services to eligible households. For more information, or to see if you
qualify, visit California LifeLine Program [.

Magnified Section of Community Resource Guide

Additional Community Resources*

= The most comprehensive source of = No-cost solar installation
information about local resources and services gridsolar.org/scesolarcare
211.0rg

= Energy efficiency rebates by ZIP code
» California LifeLine discount phone service incentives.switchison.org
CaliforniaLifeLine.com/en

m Social Security Administration
= Low-cost internet access ssa.gov
internetforallnow.org

*Not SCE programs.

Funding for many programs is provided on a first-come, first-served basis and are subject to change without notice. References to non-SCE programs in this
document is provided for information purposes only, and are not meant as endorsements. Specific program terms and conditions may apply.

Magnified Section of Direct Mail Piece
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You may qualify for a discounted Base Services Charge and
SAVE on your electricity costs EVERY month.

Startingin November 2025, most customers will see a Base Services Charge of
approximately $24 per month on their bif, replacing the current Basic Charge.

fou for a discounted
monthly bill with one of these programs:

Family Electric Rate Assistance (FERA) Program: Your Base
Services Charge would be approximately $12 per month and you'l
also get an 18% discount on your electricity usage charges.

California Alternate Rates for Energy (CARE) Program: Your Base
Services Charge would be approximately $6 per month and you'l

also get a 32.5% discount on your electricity usage charges.

It takes just mi
program you may qualify for to save on your bill every month.

Other Ways to save

Internet For All Now
Need affordable internet? Learn more
" I

California Lifeline
Receive discounted home and
cell

More Households Qualify.

Yours Might To

0.

More customers now qualify with
new changes in eligibility. One simple

Es posible que califiques para un descuento en el Cargo por
Servicios Base y un ahorro mensual en tu costo de electricidad.

2025, la mayor

detoscli un Cargo por

Servicios Base de

y
both the FERA and CARE programs,
Once the application is approved,
you'llbe automatically enrolled in the
program that you qualiy for.

Effective 6/1/25 -5/31/26.

Household size.

7

8

Each Additionsl

“This figure s gross before toses

Household Income
Limits*
uptoss287S
uptossees
uptoss037s
uptosas 25
wptos107875
upto 121625
Uptos135375

ptos13750

1. Podrias ser elegible a obtener un descuento en el Cargo por
Servicios Base y ahorrar en tu factura mensual con uno de estos programas:
Programa Family Electric Rate Assistance o FERA (Programa familiar
de reduccion delas tarifas de energia): Tu Cargo por Servicios B:
seria aproximadamente $12 al mesy también recibirés un descuento
{5. de 18% en tus car o5 por ConsumG de electricidad.
Programa California Alternate Rates for Energy o CARE (Tarifas
alternativas de energia para Californial: Tu Cargo por Servicios Base
almes é

Més hogares c: ican..

€l tuyo también podria.
Anors, mas centes caifican gracias a
105 nuevos cambios en a elegiildad
Una simple solcitud verifica tu

aprobada, estards automaticamente
inscrito al programa que calfiques.
Effectivo 6/1/25 -5/31/26.

Limites de ingresos

del 32.5% en tus cargos por consumo de electricidad.

minutos. Verifica tu elegibi

tad y toma el control de tus facturas.
Mas formas de ahorrar

Internet For All Now california Lifeline

informacién sobre planes de bajo costo.  teléfono residencial y teléfone movil
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1-2 hasta $52.875
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. hasta 5107875
7 hasta 5121625
s hasta 5135375
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3. CARE EXPANSION PROGRAM

The CARE Expansion Program provides a monthly energy bill discount to qualifying
nonprofit, group-living facilities that serve low-income and special-needs populations. Eligible
facilities include, but are not limited to, nonprofit group-living facilities, Migrant Farmworker
Housing, and Agricultural Employee Housing that meet CARE program requirements.*' To
qualify, a facility must be owned and operated by a nonprofit organization that is exempt from
federal income tax under Section 501(c)(3) of the Internal Revenue Code. At least 70 percent of
the energy consumed at the facility must be attributable to residential use, reflecting its primary
function as housing rather than commercial or administrative operations.

In addition, eligible facilities must provide lodging in conjunction with a special-needs or
supportive social service—such as meal services, rehabilitation, counseling, or other
assistance—and all residents served by the facility must meet CARE income-eligibility
requirements. Migrant Farmworker Housing and Agricultural Employee Housing must similarly
serve income-qualified residents and operate primarily as residential facilities. For homeless
shelters, hospices, and women’s shelters, eligibility is further conditioned on the facility having a
minimum of six beds, operating for at least 180 days per year, and providing lodging as the
primary service. For-profit facilities, as well as facilities that are owned, operated, or subsidized

by government entities, are not eligible to participate in the CARE Expansion Program.

3.1 Participant Information
3.1.1 Provide the total number of residential and/or commercial facilities

by energy source by month for the reporting period.

2025 Commercial*? Residential
Month Electric Gas Electric Gas
Jan 133 NA 362 NA
Feb 132 NA 357 NA
Mar 134 NA 358 NA
4 For PY 2025, SCE did not have any active participants enrolled under the Migrant Farmworker

Housing, Agricultural Employee Housing, or Homekey CARE ELI categories.

42 Discount applies to both commercial and residential facilities if they meet the CARE Expansion
qualifications. See D.94-12-049.
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Apr 135 NA 368 NA
May 146 NA 373 NA
Jun 146 NA 372 NA
Jul 146 NA 371 NA
Aug 145 NA 372 NA
Sep 145 NA 382 NA
Oct 145 NA 381 NA
Nov 146 NA 383 NA
Dec 147 NA 385 NA

3.1.2 State the total number of residents (excluding caregivers) for
residential facilities, and for commerecial facilities, by energy source,

at year-end.
Facility Type Electric Gas
Commercial 7,723 NA
Residential 4,378 NA

3.2  Usage Information
3.2.1 Provide the average monthly usage by energy source per residential

facility and per commercial facility.

Commodity Electric Gas
(kWh)

Commercial 9,544 NA

Residential 846 NA

To calculate the monthly average, SCE identified the monthly energy
usage of all the residential and commercial accounts and divided the usage by the

total number of respective facilities.
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3.3

34

Program Cost

3.3.1 Administrative Cost (Show the CARE Expansion Program’s
administrative cost by category).
Administrative costs for CARE’s Expansion Program are not tracked

separately and are included with the overall CARE budget and expenditures.

3.3.2 Discount Information

3.3.1.1 State the average annual CARE discount received per

residential facility by energy source.

Residential Facility Gas Discount N/A

Residential Facility Electric Discount $1,200

3.3.1.2 State the average annual CARE discount received per

commercial facility by energy source.

Commercial Facility Gas Discount N/A
Commercial Facility Electric Discount $2,499
Outreach

3.4.1 Discuss utility outreach activities and those undertaken by third
parties on the utility’s behalf.

SCE did not utilize third-party entities to conduct outreach activities on its
behalf for the CARE Expansion Program. All outreach activities in 2025 were
conducted directly by SCE. In 2025, SCE undertook targeted, utility-led outreach
to engage Homekey awardees to raise awareness of available bill-assistance
options and facilitate CARE enrollment. As part of this effort, SCE issued a direct
mailer to all 76 Homekey awardees describing the CARE program. The outreach
emphasized that Homekey awardees may qualify for CARE through a streamlined
application process that does not require income documentation and can be

completed in just a few minutes. Awardees were encouraged to review the
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application materials and access additional information and assistance through
SCE’s CARE website at sce.com/care.

In 2025, eligible nonprofit group-living facilities could access CARE
information through the sce.com/care website, as referenced in SCE’s outreach

and informational materials.

3.4.2 Discuss the most effective outreach method including a discussion of
how success is measured.

For nonprofit group-living facilities, direct email outreach have proven to
be the most effective methods for promoting program awareness and enrollment.
These channels allow SCE to communicate directly with facility administrators
and authorized representatives who are responsible for managing utility accounts
on behalf of residents. Email is particularly effective when paired with online
enrollment tools, as it enables recipients to access program information and
submit applications electronically at their convenience, while paper mail ensures
continued reach to facilities with limited digital access. Outreach effectiveness is
measured by tracking key performance indicators, including the volume of
completed enrollments received, application response rates, and successful

processing of submitted applications attributable to each outreach channel.

3.4.3 Discuss how the CARE facility data and relevant program
information is shared by the utility with other utilities sharing service
territory.

At this time, SCE’s data-sharing activities with other utilities is limited to
information related to enrolled CARE participants. SCE does not exchange
facility-level information associated with CARE Expansion Program—eligible
nonprofit or group-living facilities. Information shared for inter-utility
coordination purposes is limited to participant enrollment status and related
customer identifiers, consistent with applicable data-privacy requirements and

program administration protocols.
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3.4.4 Discuss barriers to participation encountered in the prior year and
steps taken to mitigate these, if feasible, or not, if infeasible.

During the prior year, SCE did not identify material barriers to
participation in the CARE Expansion Program. Participation levels
indicate that eligible customers are able to access the program effectively,
and no systemic impediments to enrollment or ongoing participation were
observed or reported. SCE continues to monitor participation trends and
customer feedback to ensure continued accessibility and to identify any

emerging barriers that may require additional mitigation measures.

3.4.5 Discuss any recommendations to improve the cost-effectiveness,
application processing, or program delivery. Discuss methods
investigated or implemented by the utility or third parties on the
utility’s behalf to improve outreach and enrollment services to non-
participating facilities in the prior year. Provide cost-effectiveness
assessments, if available.

SCE continued to improve the cost-effectiveness, application processing,
and delivery of the CARE Expansion Program by leveraging existing CARE
infrastructure and standardized processes. This approach minimized incremental
administrative costs while ensuring consistent access for eligible nonprofit
group-living facilities.

CARE Expansion participants continued to be served through centralized
CARE enrollment systems and workflows, reducing manual processing and
avoiding duplicative systems. When Homekey facilities were implemented as an
eligible CARE Expansion category, SCE utilized the same enrollment and
reporting processes applied to other nonprofit group-living facilities, supporting
consistent implementation and oversight without establishing separate
administrative or reporting requirements.

Outreach to non-participating facilities relied on utility-led efforts using
existing CARE channels, including references to the sce.com/care website in

outreach collateral and informational materials distributed through events and
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3.5

engagement activities. While no separate cost-effectiveness assessment was
conducted specifically for CARE Expansion outreach in 2025, SCE’s use of
standardized platforms and internal resources reflects a cost-conscious approach
to supporting enrollment, with program performance monitored through

established CARE reporting processes.

Program Management
3.5.1 Discuss issues and/or events that significantly affected program
management in the reporting period and how these were addressed.

SCE implemented targeted program management initiatives to address two
significant developments affecting CARE Expansion program administration: the
integration of Homekey housing into CARE eligibility and the resumption of
CARE Expansion recertification activities pursuant to Commission direction.

Effective June 1, 2025, SCE formally recognized eligible housing funded
through the State of California’s Homekey initiative as participants in the CARE
program, consistent with statutory expansion of CARE eligibility to residents of
permanent supportive housing. Under this expansion, Homekey facilities may
qualify for CARE discounted rates where they are owned or administered by
public housing authorities or nonprofit entities and where residents substantially
meet applicable CARE income eligibility requirements. Incorporating Homekey
into the CARE program required coordinated policy alignment, operational
planning, and customer-support readiness to ensure consistent implementation
while maintaining program integrity.

To address the operational impacts of this eligibility expansion, SCE
applied its existing CARE Expansion Program framework for Non-Profit Group
Living facilities. Leveraging this established framework enabled SCE to integrate
Homekey properties into existing enrollment, verification, and compliance
processes while accounting for operational characteristics common to supportive
housing environments, including shared or master-metered utility accounts and
centralized account management. Eligibility is established at the facility level

through submission of required documentation, including verification of nonprofit
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or governmental ownership or administration, confirmation of a Homekey award,
and attestations regarding residential energy usage and compliance with CARE
income eligibility thresholds. This approach reduced administrative complexity
and supported consistent application of CARE eligibility standards.

As part of implementation, SCE developed a dedicated application form
aligned with nonprofit group-living requirements and made it readily available on
SCE’s website to facilitate enrollment. SCE also undertook internal readiness
activities, including informing call center representatives and processing teams of
the expanded eligibility and application process, to ensure customer-facing staff
were prepared to address inquiries and provide appropriate support. Beginning in
2026, SCE will initiate and continue coordination with housing authorities,
property managers, and nonprofit service providers to facilitate enrollment,
address operational questions, and support ongoing compliance for Homekey
facilities.

Separately, SCE continued to manage recertification activities for CARE
Expansion participants in accordance with Commission direction. All CARE
Expansion participants were recertified in 2020 and 2021. Following the
Commission’s decision in D.21-06-015 to extend the CARE Expansion Program
from a two-year to a four-year cycle, SCE resumed recertification of CARE
Expansion customers in 2024 and will continue issuing recertification notices as
customers become due. These recertification efforts support ongoing eligibility
verification and ensure continued compliance with CARE program requirements

for Expansion participants, including eligible Homekey facilities.
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FAMILY ELECTRIC RATE ASSISTANCE ANNUAL REPORT

4. FERA PROGRAM EXECUTIVE SUMMARY
In compliance with California Senate Bill 1130, SCE filed its FERA Annual Report on
March 2, 2026. In the FERA Annual Report, SCE noted that the completed FERA tables would

be available in the Low-Income Annual Report to be filed in May. As such, SCE includes the
tables with the detailed FERA data as attachments to this Annual Report. SCE has also included
some references to FERA in this report, where the context required it because FERA activities
were undertaken along with CARE program activities. Please refer to SCE’s FERA Annual
Report for more information about SCE’s 2024 FERA program specifically.
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FUND SHIFTING
5.1 Report ESA Program fund shifting activity that falls within rules laid out in
Section 10.5.8.2 of D.21-06-015.
During 2025, SCE shifted ESA funds within the rules laid out in Section 10.5.8.2
of D.21-06-015. Fund shifting activities were as follows:

e $7,726,386 from prior year committed funds to ESA EE measures and
Inspections

o $881,176 shifted from EE to General Admin

o $843,676 shifted from Marketing to Training Center, General Admin,

Regulatory Compliance, and CPUC ED
e $5,796,410 unspent carry forward to 2026 for MFWB
e $29,799 unspent carry forward to 2026 for SPOC
e $1,269,918 unspent carry forward to 2026 for Pilot Plus and Pilot Deep
e $1,374,314 unspent carry forward to 2026 for CEH Pilot

PY 2025 Committed Funds

SCE utilized the full 2025 authorized budget and no longer has any remaining

funds from the current year to commit to work that has not been completed.

Update on Prior Committed Funds

SCE utilized $7,726,386 of prior years committed funds on installation jobs that

were completed in 2025.

Total Commitments

Installations $ 7,078,824
Inspections $ 647,562
Total $ 7,726,386

Energy savings from completed installations are reported in the year the project is

completed. Although some project costs were funded using committed funds from prior
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program years, the associated savings are reflected in the same PY in which the budget is

expensed.®

Savings from Savings from Prior
2025 g . Total Energy
. Year Committed .
Authorized funds Savings
Budget
kWh 18,778,077 1,919,662 20,697,740
kW 2,951 348 3,299
Therms (30,057) 108,252 78,195

5.2  Report CARE Program fund shifting activity that falls within rules laid out
in Section 10.5.8.2 of D.21-06-015.
During 2025, SCE shifted CARE funds within the rules laid out in Section
10.5.8.2 of D.21-06-015. SCE shifted a total of $1,426,029 from the Outreach category to

the following categories:

Post Enrollment Verification $322,132
Measurement & Evaluation $ 39,091
Regulatory Compliance $ 37,280
General Administration $ 963,933
CPUC Energy Division $ 63,593
Total $ 1,426,029

5.3 Was there any ESA Program, CARE Program or FERA Program fund
shifting activity that occurred that falls OUTSIDE the rules laid out in
Section 10.5.8.2 of D.21-06-015?

There was no ESA, CARE, or FERA program fund shifting activity that occurred

in 2025 that fell outside of the fund shifting guidelines in Section 10.5.8.2 of D.21-06-

015.

EE Manual, D.12-11-015, p. 92.
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6. COMMONLY USED ACRONYMS

ACRONYM TERM
ACS American Community Survey
ADA Americans with Disabilities Act
AL Advice Letter
AMI Advanced Metering Infrastructure
AMP Arrearage Management Plan
ASL American Sign Language
AWHI Advanced Water Heating Initiative
BE Building Electrification
BSC Base Services Charge
BUILD Building Initiative for Low Emissions Development
CAB Consumer Affairs Branch
CAM Common Area Measures
CARE California Alternate Rates for Energy
CBO Community-Based Organization
CCC Customer Contact Center
CEDARS California Energy Data and Reporting System
CEH Clean Energy Homes
CETF California Emerging Technology Fund
CHANGES Community Help and Awareness with Natural Gas and Electricity Services
CMHP Comprehensive Manufactured Home Program
CPA Cost Per Action
CPLPV Cost Per Landing Page Visit
CPM Cost Per Thousand
CPUC California Public Utilities Commission
CRG Community Resource Guide
CSD California Department of Community Services & Development

145




ACRONYM

TERM

CTR Click-through rate
CWR Career & Workforce Readiness
D. Decision
DAC Disadvantage Communities
DAC-SASH Disadvantaged Community — Single-family Solar Homes
DMS Domestic Master-Meter Service
DR Demand Response
ED Energy Division
EE Energy Efficiency
EEC Energy Education Center
EER Energy Efficiency Resources, Inc
EM&V Evaluation, Measurement, and Verification
EMAPS Energy Management Assistance Partnership System
EMWD Eastern Municipal Water District
EPO Emergency Protection Order
ESA Energy Savings Assistance
ESA WG Energy Savings Assistance Working Group
ESA WH Energy Savings Assistance Whole Home
ESACET Energy Savings Assistance Cost Effectiveness Test
ESAPAM Energy Savings Assistance Program Adjustment Mechanism
EUI Energy Use Intensity
FBO Faith-Based Organization
FERA Family Electric Rate Assistance
FPG Federal Poverty Guidelines
GHG Greenhouse Gas
HCS Health, Comfort, and Safety
HER Home Energy Report
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ACRONYM

TERM

HHS Health And Human Services
HIPAA Health Insurance Portability and Accountability Act
HPWH Heat Pump Water Heater
HU PEV High Usage Post Enrollment Verification
HVAC Heating, Ventilation, and Air Conditioning
ILLA International Institute of Los Angeles
10U Investor-Owned Ultilities
1QP Income Qualified Programs
IT Information Technology
kWh Kilowatt-hours
LEDs Light-Emitting Diodes
LIHEAP Low Income Home Energy Assistance Program
LINA Low Income Needs Assessment
LIOB Low-Income Oversight Board
LIWP Low-Income Weatherization Program
LO Loading Order
LSP Local Service Provider
MASH Multifamily Affordable Solar Housing
MBL Medical Baseline
ME&O Marketing, Education, and Outreach
MF CAM Multifamily Common Area Measure
MFWB Multifamily Whole Building
MH Mobile Home
NEB Non-Energy Benefits
NEI Non-Energy Impacts
NMEC Normalized Metered Energy Consumption
op Ordering Paragraph
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ACRONYM

TERM

OSHA Occupational Safety and Health Administration
PEP Pilot Evaluation Plan
PEV Post Enrollment Verification
PG&E Pacific Gas & Electric Company
PMAX ESA Google Performance Max
PP/D Pilot Plus/Deep
PP&IS Policy and Procedures and Installation Standards
PSPS Public Safety Power Shutoff
PUMS Public Use Microdata Sample
PY Program Year
RER Rate Education Report
RFP Request For Proposal
RHA Richard Heath & Associates, Inc.
SASH Single Family Affordable Solar Homes
SCE Southern California Edison
SCT Smart Communicating Thermostat
SDG&E San Diego Gas & Electric Company
SDP Summer Discount Plan
SEED Sustainable Energy Efficiency Development
SEP Smart Energy Program
SEVI Socioeconomic Vulnerability Index
SF Single-Family
SoCalGas Southern California Gas Company
SOMAH Solar On Multifamily Affordable Housing
SPOC Single Point of Contact
SWG Sub-Working Groups
TECH Technology and Equipment for Clean Heating
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ACRONYM

TERM

WE&T Workforce Education and Training
WMDVBE Women, Minority, Disabled Veteran, or Business Enterprise
WG Working Group
YOY Year-Over-Year
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Southern California Edison

Energy Savings Assistance (ESA) Program

California Alternate Rates for Energy (CARE) Program and
Family Electric Rate Assistance (FERA) Program

2025 Summary Highlights

2025 Energy Savings Assistance Program Summary [1]

Auth01:1zed / Forecz.\sted Actual %
Planning Assumptions
Budget $ 96,372,294 | $ 89,667,997 93%
Committed Funds [2] $7,726,386 $7,726,386 100%
Summary Homes Treated 59,512 $ 65,442 110%
Summary kWh Saved 33,507,277| $ 27,424,784 82%
Summary kW Demand Reduced 13,451 $ 3,747 28%
Summary Therms Saved 363,961 $ 220,152 60%

™ This includes all programs for the reporting period Main ESA, MFWB, Pilot Plus and Pilot Deep, Building Electrification,

Clean Energy Homes, CSD Leveraging.

“ Commitments per D.17-09-022, OP 131, which stated “For the purposes ot this Decision, the term “committed funds” 1s
defined as funds that are committed to a specific California Alternate Rates for Energy (CARE) Program/Energy Savings
Assistance (ESA) Program contract or customer project. The term “uncommitted funds” is defined as those unspent funds that
are not committed to existing CARE Program/ESA Program projects or contracts. The term “unspent funds,” without
qualification, refers to all CARE Program/ESA Program authorized yet unspent funds, whether committed or not, unless the term
is qualified to specify whether funds are committed.”

2025 CARE Program Summary

Authorized Budget Actual Y%
Administrative Expenses $ 9,301,691 | § 7,849,358 84%
Subsidies $ 421,034,721 | $ 867,781,311 206%
Service Establishment Charge $ -1 $ - NA
Total Program Costs and Discounts S 430,336,412 | $ 875,630,669 203%
Self Certified as

Automatically Enrolled via Data Income or Self Certified as

2025 CARE New Enrollments Sharing, ESX Participation, etc Categorically Recertification
Eligible
Method 8,443 270,984 232,015
CARE Enrollment Rate Estimated Eligible Participants Participants Enrollment Rate
Total Enrolled 1,284,448 1,364,107 106%
2025 FERA Program Summary
Authorized Budget Actual %
Administrative Expenses $ 1,548,601 | $ 979,853 63%
Subsidies $ 51,506,652 | $ 14,937,883 29%
Service Establishment Charge $ -1 $ - 0%
Total Program Costs and Discounts $ 53,055,253 | $ 15,917,736 30%
Self Certified as

Automatically Enrolled via Data Income or Self Certified as

2025 FERA New Enrollments Sharing, ESX Participation, etc Categorically Recertification
Eligible

Method 3,513 16,190 5,125
FERA Enrollment Rate Estimated Eligible Participants Participants Enrollment Rate
Total Enrolled 357,233 45,641 13%
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ESA Summary Table 1 - Expenses, and Energy and Demand Savings Summary
Southern California Edison
Program Year 2025 Annual Report
ESA Summary Table 1A - Expenses Summary

Authorized Budget Year to Date Expenses % of Budget Spent YTD
ESA Program Expenses: Electric | Gas | Total Electric | Gas | Total Electric | Gas | Total
ESA Main Program (SF and MH)""! $ 64,009,981 | $ -|$ 64,009,981 | $ 71,796,791 | $ -1$ 71,796,791 112% 0%| 112%
ESA Multifamily Whole Building"”! $ 14,700,798 | $ -|$ 14,700,798 | $ 8,986,609 | $ -1$ 8,986,609 61% 0%|  61%
ESA Pilot Plus and Pilot Deep $ 3,884,864 | $ -|$ 3884,864 S 2617,750 | $ -1$ 2,617,750 67% 0%  67%
Building Electrification Retrofit Pilot $ 12,115,651 | $ -1$ 12,115,651 | $ 13,564,417 | $ -1 $ 13,564,417 112% 0%| 112%
Clean Energy Homes New Construction Pilot"! $ 1,661,000 | § -[$ 1,661,000 | $§ 286,686 | $ -|$ 286,686 17% 0% 17%
Single Point of Contact (SPOC) $ 171,929 | § -|s 171,929 [ $ 142,130 [ $ -I's 142,130 83% 0% 83%
ESA Program TOTAL $ 96,372,294 | $ -[$ 96,372,294 | $ 97,394,382 [ $ -1 $ 97,394,382 101% 0%| 101%
] Budget authorized in D.21-06-015, Attachment 1.
I Does not include MFWB Co-Funding Agreement payments/reimbursements to SDG&E (lead utility). Costs illustrates expenses only.
B3 Reflects the revised budget approved in AL 4664-E, December 15, 2021.
ESA Summary Table 1B - Energy and Demand Savings
Authorized / Forecasted Planning Assumptions Actual %
ESA Program: kWh | kW | Therms kWh | kW Therms kWh | kW |Therms
ESA Main Program (SF and MH) 31,762,240 12,681 383,213 20,697,740 3,299 78,195 65%|  26%|  20%
ESA Multifamily Whole Building 10,561,043 - - 3,356,022 372 11,207 32% 0% 0%
ESA Pilot Plus and Pilot Deep - - - 472,864 32 9,978 0% 0% 0%
Building Electrification Retrofit Pilot - - - 2,898,159 44 120,771 0% 0% 0%
Clean Energy Homes New Construction Pilot NA NA NA NA NA NA NA NA NA
CSD Leveraging - - - - - - 0% 0% 0%
ESA Program TOTAL 42,323,283 12,681 383,213 27,424,784 3,747 220,152 65%| 30%| 57%
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ESA Table 1 - ESA Main (SF, MH) Overall Program Expenses

Southern California Edison
Program Year 2025 Annual Report

2025 Authorized / Forecasted Budget 1 2025 Annual Expenses % of Budget Spent
ESA Program: Electric Gas Total Electric Gas Total Electric Gas Total
Energy Efficiency *! $ 54,623,567 $ 54,623,567
Appliances $ -1 $ 20,220,942 $ 20,220,942
Domestic Hot Water $ -|$ 12,295,879 $ 12,295,879
Enclosure $ -3 29,660 $ 29,660
HVAC $ -1 $ 10,309,405 $ 10,309,405
Maintenance $ -1$ 241,665 $ 241,665
Lighting $ -1$ 2,282,720 $ 2,282,720
Miscellaneous $ -1$ 3,905,008 $ 3,905,008
Customer Enrollment $ -1$ 9,699,191 $ 9,699,191
In Home Education $ -|1$ 1,836,744 $ 1,836,744
Pilot $ -19$ - $ -
Energy Efficiency TOTAL $ 54,623,567 | $ - $ 54,623,567 | $ 60,821,214 $ 60,821,214 111% 111%
Training Center $ 450,488 $ 450,488 | $ 546,754 $ 546,754 121% 121%
Inspections $ 950,922 $ 950,922 | $ 1,598,484 $ 1,598,484 168% 168%
Marketing and Outreach $ 2,539,025 $ 2539,025|9$ 1,695,349 $ 1,695,349 67% 67%
Statewide Marketing Education and Outreach $ - $ - $ - $ - 0% 0%
Measurement and Evaluation Studies $ 92,500 $ 92,500 | $ 152,924 $ 152,924 165% 165%
Regulatory Compliance $ 821,669 $ 821,669 | $ 1,132,520 $ 1,132,520 138% 138%
General Administration $ 4,480,231 $ 4,480,231 |$ 5,724,839 $ 5,724,839 128% 128%
CPUC Energy Division $ 51,579 $ 51,579 | $ 124,707 $ 124,707 242% 242%
Administration Subtotal $ 9386414 | $ - $ 9386414 |$ 10,975,576 $ 10,975,576 117% 117%
TOTAL PROGRAM COSTS $ 64,009,981 | $ - $ 64,009,981 | $ 71,796,791 $ 71,796,791 112% 112%
Funded Outside of ESA Program Budget
Indirect Costs $ 1,789,683 $ 1,789,683
NGAT Costs $ - $ - 0%
ESA Program Administrative Expensesm
Administrative Expenses[3] $ 5,332,824 $ 5,332,824
Total Program Costs $ 71,796,791 $ 71,796,791
% of Administrative Spend 7%

L] Budget authorized in D.21-06-015, Attachment 1.

I D.21-06-015, OP 112 - "Pacific Gas and Electric Company, Southern California Edison Company, Southern California Gas Company and San Diego Gas & Electric Company’s Energy
Savings Assistance (ESA) program administrative expenses are capped at either 10 percent of total program costs, or the Utility’s historical five-year average spend on administrative costs as a
percentage of total program costs, whichever is greater. The use of the historical five-year average spend will be phased out such that the Utilities must propose to spend no more than 10
percent of total program costs on administrative costs starting in program year 2024. The definition and categorization of administrative cost for the ESA program will be consistent with that of

the main energy efficiency program."

BT Administrative Expenses adjusted to be consistent with the Energy Efficiency program administrative costs categories.
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ESA Table 1A-1 - Multifamily Whole Building Program Expenses

ESA Table 1A - Program Expenses Summary

Southern California Edison

Program Year 2025 Annual Report

2025 Authorized / Forecasted Budget 2025 Annual Expenses % of Budget Spent
Electric Gas Total Electric Gas Total Electric Gas Total
ESA Multifamily Whole Building 14,700,798 | $ -] $14,700,798 | $ 9,128,739 9,128,739 62% 0% 62%
TOTAL 14,700,798 | $ -1s 14,700,798 | $ 9,128,739 9,128,739 62% 0% 62%
ESA Table 1A-2 - Pilot Plus and Pilot Deep Expenses
2025 Authorized / Forecasted Budget 2025 Annual Expenses % of Budget Spent
Electric Gas Total Electric Gas Total Electric Gas Total
ESA Pilot Plus and Pilot Deep Program 3,884,864 | $ - $3,884,864 | $ 2,617,750 2,617,750 67% 0% 67%
TOTAL 3,884,864 | $ - $ 3,884,864 | $ 2,617,750 2,617,750 67% 0% 67%
ESA Table 1A-3 - Building Electrification Expenses
2025 Authorized / Forecasted Budget 2025 Annual Expenses % of Budget Spent
Electric Gas Total Electric Gas Total Electric Gas Total
ESA Building Electrification Program 12,115,651 | $ - s12,115,651 8 13,564,417 13,564,417 112% 0% 112%
TOTAL 12,115,651 | $ -|$ 12115651 |$ 13,564,417 13,564,417 112% 0% 112%
ESA Table 1A-4 - Clean Energy Homes Expenses
2025 Authorized / Forecasted Budget 2025 Annual Expenses % of Budget Spent
Electric Gas Total Electric Gas Total Electric Gas Total
ESA Clean Energy Homes Program 1,661,000 | $ - $1,661,000 | $ 286,686 286,686 17% 0% 17%
TOTAL 1,661,000 | $ -|s 1,661,000 $ 286,686 286,686 17% 0% 17%
ESA Table 1A-5 - Leveraging - CSD Expenses
2025 Authorized / Forecasted Budget 2025 Annual Expenses % of Budget Spent
Electric Gas Total Electric Gas Total Electric Gas Total
ESA Program Leveraging - CSD -1 - $01]$ - - 0% 0% 0%
TOTAL -1$ -1s -1s - - 0% 0% 0%
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ESA Table 2 - ESA Main (SF, MH) Expenses and Energy Savings by Measures Installed

Southern California Edison

Program Year 2025 Annual Report

ESA Main Program Total
2025 Completed & Expensed Installation

Quantity kWh [1] kW [1] Therms [1] oo (6 % of Effective Useful| Total Measure Life
Measures Basic Plus Units Installed (Annual) (Annual) (Annual) Expenditures| Life (years) Cycle Bill Savings
Appliances
Clothes Dryer N/A N/A Each - - - - - 0%
Dishwasher [7] Each 40 2,233 0) - 30,549 0% 11 $6,177
Freezer [7] Each 2,536 2,150,528 259 - 3,063,973 5% 11 $5,949,345
High Efficiency Clothes Washer [7] Home 36 3,356 1 - 40,489 0% 11 $9,284
Induction Cooking Appliance-FS N/A N/A Each - - - - - 0%
Microwave N/A N/A Each - - - - - 0%
Refrigerator [7] X Home 12,505 5,856,296 703 - 17,085,931 28% 14 $20,619,703
Domestic Hot Water
Combined Showerhead/TSV [7] X Each 182 367 0 - 8,624 0% 10 $923
Faucet Aerator N/A N/A Home - - - - - 0%
Heat Pump Water Heater N/A N/A Each - - - - - 0%
Heat Pump Water Heater - Electric [7] Each 428 705,507 88 - 2,382,309 4% 10 $1,774,323
Heat Pump Water Heater - Gas [7] Each 1,438 (2,171,371) (131) 263,458 9,847,656 16% 10 ($1,825,197)
Heat Pump Water Heater - Propane [7] X Each 7 (10,569) @) - 50,871 0% 10 ($26,580)
Low-Flow Showerhead N/A N/A Home - - - - - 0%
Solar Water Heating N/A N/A Home - - - - - 0%
Other Domestic Hot Water [2][7] X Home 134 147 0 - 1,330 0% 10 $370
Tankless Water Heater N/A N/A Each 0%
Thermostatic Shower Valve [7] X Each 45 2,227 0 - 2,298 0% 10 $5,601
Thermostatic Shower Valve Combined Showerhead N/A N/A Each - - - - - 0%
Thermostatic Tub Spout/Diverter N/A N/A Each - - - - - 0%
Water Heater Repair N/A N/A Each - - - - - 0%
Water Heater Replacement N/A N/A Each - - - - - 0%
Water Heater Tank and Pipe Insulation X Home 34 - - - 2,791 0% 7 $0
Enclosure
Air Sealing[3] X Home 199 1,911 0 - $ 6,049 0% 11 $5,287
Attic Insulation X Home 2,893 1,075 0 - $ 19,739 0% 20 $5,407
Attic Insulation CAC NonElect Heat X Home 380 473 0 81 1S 3,685 0% 20 $4,606
Caulking X Home 9 196 0 - $ 187 0% 11 $542
Diagnostic Air Sealing N/A N/A Home - - - - $ - 0%
Floor Insulation N/A N/A Home - - - - $ - 0%
Minor Home Repairs N/A N/A Home - - - - $ - 0%
HVAC
Central A/C Replacement [7] X Home 755 138,876 21 - $ 3,430,036 6% 15 $523,902
Central Heat Pump-FS (propane or gas space) N/A N/A Each - - - - $ - 0%
Duct Test and Seal[4] X Home 1,148 - - - $ 289,120 0% 0 $0
Energy Efficient Fan Control [7] Home 3 330 0 - $ 1,396 0% 5 $415
Evaporative Cooler (Installation) [7] Home 3,630 1,739,100 261 - $ 4,845,928 8% 15 $6,560,654
Evaporative Cooler (Replacement) [7] Home 5 2,805 0 - $ 6,835 0% 15 $10,582
Furnace Repair N/A N/A Home - - - - $ - 0%
Furnace Replacement N/A N/A Home - - - - $ - 0%
Heat Pump Replacement [7] Home 121 114,095 51 - $ 748,487 1% 15 $430,417
Heat Pump Replacement - CAC Gas [7] Each 20 17,372) 15 2931159 109,529 0% 15 ($4,856)
Heat Pump Replacement - CAC Propane [7] Each 2 (2,140) 2 - $ 9,834 0% 15 ($8,074)
High Efficiency Forced Air Unit (HE FAU) N/A N/A Home - - - - $ - 0%
High Efficiency Forced Air Unit (HE FAU) - Early Replacement N/A N/A Home - - - - $ - 0%
High Efficiency Forced Air Unit (HE FAU) - On Burnout N/A N/A Home - - - - $ - 0%
Portable A/C [7] X Each 13 (11,193) (13) - $ 6,815 0% 9 ($25,335)
Prescriptive Duct Sealing N/A N/A Home - - - - $ - 0%
Removed - A/C Time Delay N/A N/A Home - - - - $ - 0%
Removed - FAU Standing Pilot Conversion N/A N/A Each - - - - $ - 0%
Room A/C Replacement [7] X Home 97 (9,860) (1) - $ 78,911 0% 9 ($22,318)
Smart Thermostat [7] X Home 2,227 579,964 - - $ 782,516 1% 9.1 $1,327,315
Wholehouse Fan N/A N/A Each - - - - $ - 0%
Maintenance
Central A/C Tune up [7] X Home 860 101,160 68 19)] $ 120,137 0% 3.3 $83,872
Furnace Clean and Tune N/A N/A Home - - - - $ - 0%
HVAC Air Filter Service [7] X Each 358 3,157 1 - $ 21,984 0% 1 $794
Condenser Coil Cleaning [7] X Each - - - - $ - 0%
Evaporative Cooler - Maint Functioning [7] X Each 191 - - - $ 64,479 0% 3 $0
Evaporative Cooler - Maint Non-Functioning [7] X Each 71 462 1 - $ 35,065 0% 3 $349
Evaporative Cooler Maintenance X Home - - - - $ - 0%
Evaporator Coil [7] X Each - - - - $ - 0%
Fan Control Adjust [7] X Each - - - - $ - 0%
Range Hood N/A N/A Home - - - - $ - 0%
Refrigerant Charge Adjustment [7] X Each - - - - $ - 0%
Lighting
Exterior Hard wired LED fixtures [7] Each 3,554 51,905 - - $ 347,254 1% 16 $208,863
LED A-Lamps [7] Each 208,376 4,209,168 509 (73,567)] $ 1,923,818 3% 16 $15,313,065
LED R/BR Lamps [7] X Each 1,137 16,036 2 BoD)| $ 11,648 0% 16 $57,881
Removed - Interior Hard wired LED fixtures N/A N/A Each 0%
Removed - LED Night Light N/A N/A Each 0%
Removed - LED Torchiere N/A N/A Each 0%
Removed - Occupancy Sensor N/A N/A Each 0%
Miscellaneous
Air Purifier N/A N/A Home 0%
CO and Smoke Alarm N/A N/A Each 0%
Cold Storage N/A N/A Each 0%
Comprehensive Home Health and Safety Check-up N/A N/A Home 0%
Pool Pumps [7] X Home 476 356,356 110 - $ 770,471 1% 10 $896,222
Smart Strip N/A N/A Home - - - - $ - 0%
Smart Strip Tier IT [7] X Each 49,499 6,882,515 1,352 (114,387)] $ 3,134,538 5% 5 $7,865,357
Pilots

0%
Customer Enrollment
ESA Outreach & Assessment Home 58,515 $ 9,699,191 16%
ESA In-Home Energy Education Home 58,328 $ 1,836,744 3%
Total Savings/Expenditures 20,697,740 3,299 78,195| $ 60,821,214 100% $59,748,894
Total Households Weatherized [6] 64
Households Treated Total
- Single Family Households Treated Home 49,440
- Multi-family Households Treated Home -
- Mobile Homes Treated Home 5,758
Total Number of Households Treated Home 55,198
# Eligible Households to be Treated for PY[7] Home 64,922
% of Households Treated % 85%
- Master-Meter Households Treated Home 2,238
Year to Date Expenses

ESA Main Program Electric Gas Total
Administration $ 10,975,576 $ 10,975,576
Direct Implementation (Non-Incentive) $ - $ -
Direct Implementation $ 60,821,214 $ 60,821,214 |<<Includes measures costs
TOTAL ESA Main COSTS $ 71,796,791 |$ - |$ 71,796,791

Y Savings are based on DNV/GL Impact Evaluation Program Years 2015-2017 for measures studied by that evaluation. Savings for all other measures are based on SCE or Statewide Work Papers.

2] Other Domestic Hot Water includes Faucet Aerators and Low Flow Showerheads.

3] Envelope and Air Sealing Measures may include outlet cover plate gaskets, attic access weatherization, weatherstripping - door, caulking and minor home repairs. Minor home repairs predominantly are door jamb repair /

¥'ScE performs Duct Test and Seal only as required by Title 24 as part of HVAC replacements. Costs and savings are embedded in the HVAC costs and savings.

51 Weatherization may consist of attic insulation, attic access weatherization, weatherstripping - door, caulking, and minor home repairs.

%) Based on authorized 2025 Program Year budget approved in CPUC Decision 21-06-015 (June 13, 2021).

" These measures meet the current definition of Health, Comfort, and Safety (HCS) measures, which are characterized by estimated energy savings of less than 1 therm or 1 kWh.
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ESA Table 2A - Multifamily Whole Building Program
Southern California Edison
Program Year 2025 Annual Report

Table 2A-1 ESA Program - Multifamily Whole Building (Southern 10U)"

2025 Completed & Expensed Installation

Table 2A-2 ESA Program - Multifamily Whole Building - [SCE]
2025 Completed & Expensed Installation [6]

Number 2025 Number
. of Units Effective | Total . of Units Effective| 2025 Total
Units (of Measure. Type Quantity | for Cap- kWh kW Therms |Expenses % of Useful | Measure Units (of Measure. Type Quantity for Cap- kW Therms % Of Useful | Measure Life
Measure such (In-unit vs . . . Measure such| (In-unit vs kWh (Annual) Expenses ($) | Expenditur . .
as "each™) CAM /WB)m Installed kBTUh | (Annual) | (Annual) | (Annual) (&) Expenditure| Life Life . as "each") CAM /WB)m Installed kBTUh (Annual) | (Annual) o Life Cycl(.e Bill
and Cap- (years) |Cycle Bill and Cap- (years) Savings
Measures' Tons Savings Measures' Tons
Appliances Appliances
High Efficiency Clothes Washer Each In-Unit - - - - - 0.00% - - High Efficiency Clothes Washer Each In-Unit - - - - - $ - 0.00% $ -
High Efficiency Clothes Washer - CAM Each CAM/WB - - - - - 0.00% - - High Efficiency Clothes Washer - CAM Each CAM/WB 21 - 5,538 1 441.00 | $ 28,800 0.39% 1118 12,609
Refrigerator Each In-Unit - - - - - 0.00% - - Refrigerator Each In-Unit 963 - 522,909 63 - $ 1,209,659 16.17% 141$ 1,515,291
Refrigerator - CAM Each CAM/WB - - - - - 0.00% - - Refrigerator - CAM Each CAM/WB 8 - 3,258 0 - $ 10,272 0.14% 1418 9,441
- 0.00% -
Domestic Hot Water Domestic Hot Water
New: Non-Condensing Domestic Hot Water Boiler Cap-kBtuh CAM/WB - - - - - 0.00% - - New: Non-Condensing Domestic Hot Water J Cap-kBtuh CAM/WB - - - - - $ - 0.00% $ -
New: Condensing Domestic Hot Water Boiler Cap-kBtuh CAM/WB - - - - - 0.00% - - New: Condensing Domestic Hot Water Boiler) Cap-kBtuh CAM/WB - - - - - $ - 0.00% $ -
Storage Water Heater Cap-kBtuh CAM/WB - - - - - 0.00% - - Storage Water Heater Cap-kBtuh CAM/WB - - - - - $ - 0.00% $ -
Tankless Water Heater Cap-kBtuh CAM/WB - - - - - 0.00% - - Tankless Water Heater Cap-kBtuh CAM/WB - - - - - $ - 0.00% $ -
Heat Pump Water Heater kW CAM/WB - - - - - 0.00% - - Heat Pump Water Heater [5] kW CAM/WB - - - - - $ - 0.00% $ -
Demand Control DHW Recirculation Pump Each CAM/WB - - - - - 0.00% - - Demand Control DHW Recirculation Pump [Each CAM/WB - - - - - $ - 0.00% $ -
Low flow Showerhead Each In-Unit - - - - - 0.00% - - Low flow Showerhead Each In-Unit 402 - 77,650 15 - $ 13,531 0.18% 10]$ 160,725
Faucet Aerator Each In-Unit - - - - - 0.00% - - Faucet Aerator Each In-Unit 939 - 90,249 18 - $ 10,400 0.14% 10($ 186,803
Thermostatic Tub Spout/Diverter Each In-Unit - - - - - 0.00% - - Thermostatic Tub Spout/Diverter Each In-Unit 105 - 14,499 3 - $ 13,167 0.18% 10| $ 30,011
TSV and Low Flow Showerhead Each In-Unit - - - - - 0.00% - - TSV and Low Flow Showerhead Each In-Unit 107 - 11,330 2 - $ 5,080 0.07% 10]$ 23,452
Thermostatic Shower Valve Each In-Unit - - - - - 0.00% - - Thermostatic Shower Valve Each In-Unit 193 - 12,672 3 - $ 8,865 0.12% 10| $ 26,230
Water Heater Tank and Pipe Insulation Household In-Unit - - - - - 0.00% - - Water Heater Tank and Pipe Insulation Household In-Unit - - - - - $ - 0.00% $ -
Water Heater Repair/Replacement Household In-Unit - - - - - 0.00% - - Water Heater Repair/Replacement Household In-Unit - - - - - $ - 0.00% $ -
Heat Pump Water Heater - FS - CAM Each CAM/WB - - - - - 0.00% - - Heat Pump Water Heater - FS - CAM Each CAM/WB 4 - (5,340) - 781.00 | $ 40,500 0.54% 10]$ (11,053)
Hot Water Pipe Insulation Each CAM/WB - - - - - 0.00% - - Hot Water Pipe Insulation Each CAM/WB - - - - - $ - 0.00% $ -
Boiler Controls Each CAM/WB - - - - - - - Boiler Controls Each CAM/WB - - - - - $ - 0.00% $ -
Envelope Envelope
Air Sealing Household In-Unit - - - - - 0.00% - - Air Sealing Household In-Unit 2,736 - - - - $ 29,673 0.40% 319 -
Attic Insulation Sq Ft In-Unit - - - - - 0.00% - - Attic Insulation Sq Ft In-Unit 1,850 - 77 0 29.32 | $ 2,057 0.03% 30 S 475
Attic Insulation - CAM Sq Ft CAM/WB - - - - - 0.00% - - Attic Insulation - CAM Sq Ft CAM/WB 86,450 - 14,456 13 975.62 | $ 88,952 1.19% 3018 89,766
Wall Insulation Blow-in Sq Ft CAM/WB - - - - - 0.00% - - Wall Insulation Blow-in Sq Ft CAM/WB 13,000 - 7,020 5 1,404.00 | $ 10,400 0.14% 30($ 43,591
Windows Sq Ft CAM/WB - - - - - 0.00% - - Windows Sq Ft CAM/WB - - - - - $ - 0.00% $ -
Window Film Sq Ft CAM/WB - - - - - 0.00% - - Window Film Sq Ft CAM/WB - - - - - $ - 0.00% $ -
Repair Ceiling/Floor/Wall (Interior/Exterior) Area-ft2 In-Unit - - - - - 0.00% - - Repair Ceiling/Floor/Wall (Interior/Exterior) |Area-fi2 In-Unit 181 - - - - $ 2,711 0.04% 318 -
HVAC HVAC
Air Conditioners Split System - CAM Cap-Tons CAM/WB - - - - - 0.00% - - Air Conditioners Split System - CAM Cap-Tons CAM/WB 145 - 2,285 2 (6.81)] $ 510,387 6.82% 15195 7,095
Heat Pump Split System Cap-Tons CAM/WB - - - - - 0.00% - - Heat Pump Split System Cap-Tons CAM/WB 19 - 1,507 1 - $ 67,390 0.90% 15(9% 4,679
New: Packaged Air Conditioner - CAM Cap-Tons CAM/WB - - - - - 0.00% - - New: Packaged Air Conditioner - CAM Cap-Tons CAM/WB 4 - 1,328 0 9.60 | § 7,520 0.10% 1518 4,123
Package Terminal A/C Cap-Tons CAM/WB - - - - - 0.00% - - Package Terminal A/C Cap-Tons CAM/WB - - - - - $ - 0.00% $ -
Package Terminal Heat Pump Cap-Tons CAM/WB - - - - - 0.00% - - Package Terminal Heat Pump Cap-Tons CAM/WB - - - - - $ - 0.00% $ -
Furnace Replacement Cap-kBtuh CAM/WB - - - - - 0.00% - - Furnace Replacement [5] Cap-kBtuh CAM/WB - - - - - $ - 0.00% $ -
Space Heating Boiler Cap-kBtuh CAM/WB - - - - - 0.00% - - Space Heating Boiler Cap-kBtuh CAM/WB - - - - - $ - 0.00% $ -
Smart Thermostats Each In-Unit - - - - - 0.00% - - Smart Thermostats Each In-Unit 3,037 - 279,341 - 7,070.16 | $ 483,704 6.47% 915% 526,159
Smart Thermostats - CAM Each CAM/WB - - - - - 0.00% - - Smart Thermostats - CAM Each CAM/WB 51 - 3,100 - 3301 |$ 13,426 0.18% 91% 5,839
Furnace Repair/Replacement Each In-Unit - - - - - 0.00% - - Furnace Repair/Replacement Each In-Unit - - - - - $ - 0.00% $ -
Central A/C Replacement Each In-Unit - - - - - 0.00% - - Central A/C Replacement Each In-Unit - - - - - $ - 0.00% $ -
High Efficiency Forced Air Unit (HE FAU) Each In-Unit - - - - - 0.00% - - High Efficiency Forced Air Unit (HE FAU) |Each In-Unit - - - - - $ - 0.00% $ -
Portable A/C Each In-Unit - - - - - 0.00% - - Portable A/C Each In-Unit - - - - - $ - 0.00% $ -
Central A/C Tune up Each In-Unit - - - - - 0.00% - - Central A/C Tune up Each In-Unit - - - - - $ - 0.00% $ -
Blower Motor Retrofit Each CAM/WB - - - - - 0.00% - - Blower Motor Retrofit Each CAM/WB - - - - - $ - 0.00% $ -
Efficient Fan Controller Area-fi2-BA In-Unit - - - - - 0.00% - - Efficient Fan Controller Area-ft2-BA  |In-Unit 535,633 - 207,104 198 4,093.35 | $ 57,794 0.77% 518 285,073
Lighting Lighting
Interior LED Lighting Each In-Unit - - - - - 0.00% - - Interior LED Lighting Each In-Unit 4,357 - 69,493 81 (1,324.43)( $ 58,084 0.78% 1619 230,147
Interior LED Lighting - CAM Each CAM/WB - - - - - 0.00% - - Interior LED Lighting - CAM Each CAM/WB 836 - 23,869 - - $ 111,852 1.50% 16 | $ 79,049
Interior TLED Type A Lamps Each In-Unit - - - - - 0.00% - - Interior TLED Type A Lamps Each In-Unit 14,167 - 88,788 10 | (1,643.52)| $ 152,062 2.03% 1218 220,535
Interior TLED Type C Lamps Each CAM/WB - - - - - 0.00% - - Interior TLED Type C Lamps Each CAM/WB - - - - - $ - 0.00% $ -
New: LED T8 Lamp - Interior Each CAM/WB - - - - - 0.00% - - New: LED T8 Lamp - Interior Each CAM/WB - - - - - $ - 0.00% $ -
New: LED T8 Lamp - Exterior Each CAM/WB - - - - - 0.00% - - New: LED T8 Lamp - Exterior Each CAM/WB - - - - - $ - 0.00% $ -
LED, New Fixtures, Exterior - CAM Each CAM/WB - - - - - 0.00% - - LED, New Fixtures, Exterior - CAM Each CAM/WB 328 - 4,082 0 (78.10)[ $ 51,319 0.69% 16 | $ 13,517
LED, New Fixtures, Interior - CAM Each CAM/WB - - - - - 0.00% - - LED, New Fixtures, Interior - CAM Each CAM/WB 533 - 28,555 1 (261.20)( $ 91,826 1.23% 1218% 68,895
Interior LED Screw-in Each CAM/WB - - - - - 0.00% - - Interior LED Screw-in Each CAM/WB - - - - - $ - 0.00% $ -
Interior LED Exit Sign Each CAM/WB - - - - - 0.00% - - Interior LED Exit Sign Each CAM/WB - - - - - $ - 0.00% $ -
Exterior LED Lighting Each CAM/WB - - - - - 0.00% - - Exterior LED Lighting Each CAM/WB - - - - - $ - 0.00% $ -
New: LED Parking Garage Fixtures Each CAM/WB - - - - - 0.00% - - New: LED Parking Garage Fixtures Each CAM/WB - - - - - $ - 0.00% $ -
LED Exterior Wall or Pole Mounted Fixture Each CAM/WB - - - - - 0.00% - - LED Exterior Wall or Pole Mounted Fixture |Each CAM/WB 2 - 178 - - $ 1,200 0.02% 16 | $ 590
LED, Wall Mounted Fixture, Exterior - CAM Each CAM/WB - - - - - 0.00% - - LED, Wall Mounted Fixture, Exterior - CAM|Each CAM/WB 170 - 10,879 0 - $ 43,650 0.58% 1619 36,028
LED, Pole Mounted Fixture, Exterior - CAM Each CAM/WB - - - - - 0.00% - - LED, Pole Mounted Fixture, Exterior - CAM|Each CAM/WB 33 - 2,578 - - $ 17,875 0.24% 121% 8,027
LED Corn Lamp for Exterior Wall or Pole Mounted Each CAM/WB - - - - - 0.00% - - LED Corn Lamp for Exterior Wall or Pole M{Each CAM/WB - - - - - $ - 0.00% $ -
LED, Type A Lamps - CAM Each CAM/WB - - - - - 0.00% - - LED, Type A Lamps - CAM Each CAM/WB 280 - 11,035 0 (142.97)| $ 7,344 0.10% 518 10,529
LED, A Lamps - CAM Each CAM/WB - - - - - 0.00% - - LED, A Lamps - CAM Each CAM/WB 21 - 1,724 0 (3297 $ 420 0.01% 1293 4,282
Exterior LED Lighting - Pool Each CAM/WB - - - - - 0.00% - - Exterior LED Lighting - Pool Each CAM/WB - - - - - $ - 0.00% $ -
Wall or Ceiling Mounted Occupancy Sensor - CAM Each CAM/WB - - - - - 0.00% - - Wall or Ceiling Mounted Occupancy Sensor {Each CAM/WB 53 - 10,394 0 (149.17)| $ 6,319 0.08% 818$ 17,212
LED Diffuse A-Lamps Each In-Unit - - - - - 0.00% - - LED Diffuse A-Lamps Each In-Unit - - - - - $ - 0.00% $ -
LED Reflector Bulbs Each In-Unit - - - - - 0.00% - - LED Reflector Bulbs Each In-Unit - - - - - $ - 0.00% $ -
LED, PAR/R/BR Lamps, Interior - CAM Each CAM/WB - - - - - 0.00% - - LED, PAR/R/BR Lamps, Interior - CAM Each CAM/WB 6 - 284 0 (1.85)] $ 180 0.00% 12193 706
Miscellaneous Miscellaneous
Tier-2 Smart Power Strip Household In-Unit - - - - - 0.00% - - Tier-2 Smart Power Strip Household In-Unit 9,448 - 1,826,944 25 2.89) $ 724,225 9.68% 318 631,515
Tier-2 Smart Power Strip - CAM Each CAM/WB - - - - - 0.00% - - Tier-2 Smart Power Strip - CAM Each CAM/WB 4 - 773 0 (0.00)| $ 400 0.01% 219 267
Variable Speed Pool Pump Each CAM/WB - - - - - 0.00% - - Variable Speed Pool Pump Each CAM/WB 5 - 27,670 3 - $ 15,045 0.20% 318 57,273
Cold Storage Each In-Unit - - - - - 0.00% - - Cold Storage Each In-Unit - - - - - $ - 0.00% $ -
Air Purifier Household In-Unit - - - - - 0.00% - - Air Purifier Household In-Unit - - - - - $ - 0.00% $ -
CO and Smoke Alarm Household In-Unit - - - - - 0.00% - - CO and Smoke Alarm Household In-Unit 2,746 - - - - $ 57,532 0.77% 318 -
Minor Repair Household In-Unit - - - - - 0.00% - - Minor Repair Household In-Unit 27,149 - - - - $ 414,592 5.54% 318 -
Electrification Electrification
New - Central Heat Pump-FS (propane or gas space) Each In-Unit - - - - - 0.00% - - New - Central Heat Pump-FS (propane or gajEach In-Unit - - - - - $ - 0.00% $ -
Heat Pump Clothes Dryer - FS Each In-Unit - - - - - 0.00% - - Heat Pump Clothes Dryer - FS Each In-Unit - - - - - $ - 0.00% $ -
Induction Cooktop - FS Each In-Unit - - - - - 0.00% - - Induction Cooktop - FS Each In-Unit 1 - (207) - 1430 | $ 1,762 0.02% 16 | $ (686)
Ductless Mini-split Heat Pump - FS Each In-Unit - - - - - 0.00% - - Ductless Mini-split Heat Pump - FS Each In-Unit - - - - - $ - 0.00% $ -
Heat Pump Water Heater - FS Each In-Unit - - - - - 0.00% - - Heat Pump Water Heater - FS Each In-Unit - - - - - $ - 0.00% $ -
Heat Pump Pool Heater - FS Each CAM/WB - - - - - 0.00% - - Heat Pump Pool Heater - FS Each CAM/WB - - - - - $ - 0.00% $ -
Ductless Mini Split - FS Each CAM/WB - - - - - 0.00% - - Ductless Mini Split - FS Each CAM/WB - - - - - $ - 0.00% $ -
Heat Pump Water Heater - FS Each CAM/WB - - - - - 0.00% - - Heat Pump Water Heater - FS Each CAM/WB - - - - - $ - 0.00% $ -
Customer Enrollment - In Unit Customer Enrollment - In Unit
ESA Outreach & Assessment Household In-Unit - - 0.00% - ESA Outreach & Assessment Household In-Unit 10,887 481,720 6.44% $ -
ESA In-Home Energy Education Household In-Unit - - 0.00% - ESA In-Home Energy Education Household In-Unit 10,772 179,387 2.40% $ -
Ancillary Services Ancillary Services
Ancillary Services , Common Area - CAM Each CAM/WB - 0.00% - Ancillary Services , Common Area - CAM |Each CAM/WB 14 - - - $ 41,935 0.56% $ -
Assessment CAM Each CAM/WB - 0.00% - Assessment CAM Each CAM/WB 263 - - - $ 711,424 9.51% $ -
Enrollment Whole Building Each CAM/WB - 0.00% - Enrollment Whole Building Each CAM/WB 303 - - - $ 496,218 6.63% $ -
Project Completion, Common Area - CAM Each CAM/WB - 0.00% - Project Completion, Common Area - CAM [Each CAM/WB 39 - - - $ 116,718 1.56% $ -
Project Completion, Whole Building Each In-Unit - 0.00% - Project Completion, In Unit Each In-Unit 10,195 - - - $ 546,341 7.30% $ -
Project Completion, In Unit Each CAM/WB - 0.00% - Project Completion, Whole Building Each CAM/WB 39 - - - $ 141,618 1.89% $ -
Taxes - 0.00% - Taxes 11,457 - - - $ 212,636 2.84% $ -
Shipping - 0.00% - Shipping 11 - - - $ 7,055 0.09% $ -
Permit Fee - 0.00% - Permit Fee 54 - - - $ 15,890 0.21% $ -
QA/Inspection, In Unit - 0.00% - QA/Inspection, In Unit 8,729 - - - $ 99,015 1.32% $ -
Implementer QA/Inspection, In Unit - 0.00% - Implementer QA/Inspection, In Unit 8,731 - - - $ 59,433 0.79% $ -
Total - - - - - $ - 0.00% $ - Total - - 3,356,022 372 11,207 [ § 7,479,364 100% - $ 4,298,197
Multifamily Properties Treated Number Multifamily Properties Treated [6] Number
Total Number of Multifamily Properties
Total Number of Multifamily Properties Treated'" 0 Treated'" 399
Subtotal of Master-metered Multifamily Properties Subtotal of Master-metered
Treated 0 Multifamily Properties Treated N/A
Total Number of Multifamily Tenant Units w/in Total Number of Multifamily Tenant
Properties Treated’ 0 Units w/in Properties Treated 13,864
Total Number of buildings w/in
Total Number of buildings w/in Properties Treated 0 Properties Treated 946 21786 3.631
Multifamily Households Treated (In-Unit) Number Multifamily Households Treated (In-Unit Number
Total Number of Households Individually
Total Number of Households Individually Treated 0 Treated 9,894
Year to Date Expenses Year to Date Expenses [1][6]
ESA Program - MFWB Electric Gas Total ESA Program - MFWB Electric Gas Total
Administration $ - Administration $ 1,186,570 | $ - $ 1,186,570
Direct Implementation (Non-Incentive) $ - Direct Implementation (Non-Incentive) | $ 3,118,587 | $ - $ 3,118,587
Direct Implementation $ - <<Includes measures costs Direct Implementation $ 4,681,452 | $ - $ 4,681,452 |<<Includes measures costs
SPOC $ - SPOC $ 142,130 | $ - $ 142,130
TOTAL MFWB COSTS $ E - | - TOTAL MFWB COSTS $ 9,128,739 | $ - |'s 9,128,739

[t Multifamily properties are sites with at least five (5) or more dwelling units. The properties may have multiple buildings.

- Multifamily tenant units are the number of dwelling units located within properties treated. This number does not represent the same number of dwellings

treated as captured in table 2A.

B Measure type column added to identify if a measure is for in-unit or common area/whole building because they use different workpaper savings.

"1 Southern IOU consolidated data will be provided by SDG&E, the lead utility.

B These measures meet the current definition of Health, Comfort, and Safety (HCS) measures, which are characterized by estimated energy savings of less than 1 therm or 1 kWh.

I The reported 2025 actual treatment, savings, and costs include projects completed in PY 2024. These units are included in the 2025 Actual total due to delays in receiving Southern Multifamily Whole Building

(MFWB) program data.
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Energy Savings Assistance Program Table 2B - Pilot Plus and Pilot Deep

Southern California Edison

Program Year 2025 Annual Report

ESA Program - Pilot Plus

Year-To-Date Completed & Expensed Installation

ESA Program - Pilot Deep

Year-To-Date Completed & Expensed Installation

Effective | 2025 Total
uantit kW Therms % of Useful |Measure Life
?nstalleg LG ULUE) (Annual) | (Annual) B EEIEE) Expenditure Life Cycle Bill
Measures Units (years) Savings
Appliances
Energy Star Chest Freezer: 14-18 cf Each - - - - $ - 0% -
Energy Star Chest Freezer: 20-22 cf Each - - - - $ - 0% -
Energy Star Chest Freezer: 5-9 cf Each - - - - $ - 0% -
Energy Star Qualified Clothes Washer Each - - - - $ - 0% -
HP Washer/Dryer Combo Unit Each - - - - $ - 0% -
Energy Star Qualified Dishwashers Each 2 45 0.011 118 2,060 2% 11 142
Energy Star Qualified Refrigerators - Large 20+ cf Each 3 142 0.000 )] % 4,305 4% 14 462
Energy Star Qualified Refrigerators - Medium 17 - 19 cf Each - - - - $ - 0% -
Energy Star Qualified Refrigerators - Small 14-16 cf Each - - - - $ - 0% -
Energy Star Upright Freezer: 13.5-15 cf Each - - - - $ - 0% -
Energy Star Upright Freezer: 16-18 cf Each - - - - $ - 0% -
Energy Star Upright Freezer: 20-22 cf Each - - - - $ - 0% -
Cooling Measures
Energy Star Qualified Ceiling Fans Each 1 60 0.008 (D]'$ 300 0% - -
Whole House Fan Each - - - - $ - 0% - -
Evaporative cooler installation 3,000 CFM Each - - - - $ - 0% - -
Evaporative cooler installation 4,000 CFM Each - - - - $ - 0% - -
Evaporative cooler installation 5,000 CFM Each - - - - $ - 0% - -
Replace Room AC with Energy Start Qualified RAC - 10k Each - - - $ - 0% - -
Replace Room AC with Energy Start Qualified RAC - 12k Each - - - - $ - 0% -
Replace Room AC with Energy Start Qualified RAC - 15k Each - - - - $ - 0% - -
Replace Room AC with Energy Start Qualified RAC - 6-8k Each - - - - $ - 0% -
Domestic Hot Water
Faucet Aerator Each 41 292 0.156 166 | $ 385 0% 7 2,015
Low-Flow Showerhead - Handheld Each 38 1,573 0.443 257 | $ 1,614 1% 10 7,504
Low-Flow Showerhead - Regular Each 0% -
Energy Star HE Gas Storage Water Heater - 40G Each 0% -
Energy Star HE Gas Storage Water Heater - 50G Each 0% -
Replace existing electric W/H with HP Water Heater - 40G Each 0% -
Replace existing electric W/H with HP Water Heater - 50G Each 0% -
Replace existing electric W/H with HP Water Heater - 80G Each 0% -
Replace with Solar Water Heating w/storage back up Each 0% -
Replace with Solar Water Heating w/tankless back up Each 0% -
Replace with Tankless Water Heater Each 0% -
Thermostatic Shower Valve Each 38 905 0.476 299 [ $ 2,145 2% 10 6,408
Thermostatic Tub Spout/Diverter Each - - - - $ - 0% -
Water Heater - Repair water leak - NTE $300 T&M - - - - $ - 0% -
Water Heater Blanket Each - - - - $ - 0% -
Water Heater Pipe Insulation Each 13 - - 25 (% 369 0% -
Enclosure
Attic Cover Replacement Each - - - - $ - 0% -
Attic Insulation, Add R-11 Per Square - - - - $ - 0% -
Attic Insulation, Add R-19 Per Square 5,311 74 - 133 $ 12,508 10% 20 4,048
Attic Insulation, Add R-30 Per Square 1,879 164 0.226 381§ 4,039 3% 20 1,870
Attic Insulation, Add R-38 Per Square 0% -
Attic Insulation, Add R-49 Per Square 0% -
Caulking Per Linear 0% -
Cover Plate Gaskets Per Home 0% -
Duct Sealing - 120 Minutes Per System 18 1,878 1.008 481 % 6,840 6% 18 9,689
Duct Sealing - 60 Minutes Per System - - - - $ - 0% -
Duct Sealing - 90 Minutes Per System - - - - $ - 0% -
Floor Insulation, Add R-19 Per Square - - - - $ - 0% -
Glass Replacement Per Square - - - - $ - 0% -
High Efficiency Windows Per Square - - - - $ - 0% -
High-Performance Cool Roofs Per Square - - - - $ - 0% -
Insulated Exterior Doors Per Door - - - - $ - 0% -
Kitchen Exhaust Dampers Each - - - - $ - 0% -
Minor Home / Envelop Repairs - NTE $600 T&M - - - - $ - 0% -
Prescriptive Duct Sealing (No HVAC Replacement) Per System - - - - $ - 0% -
Radiant Barriers Per Square - - - - $ - 0% -
Room AC/Evaporative Cooler Cover Each - - - - $ - 0% -
Wall Insulation, Add R-13 Per Square - - - - $ - 0% -
Weather-stripping Per Linear 576 - - 0$ 3,312 3% 15 2
Window Film (Tint) Per Square - - - - $ - 0% -
HVAC
Duct Insulation (R-6) Per Linear - - - - $ - 0% -
Duct Repair Each 1 - - - $ 32 0% - -
Duct Replacement Per Linear 30 - - - $ 315 0% - -
Duct Test - Title 24 or to perform duct sealing Per System 18 - - - $ 2,550 2% - -
ECM Blower Motor Each - - - - $ - 0% -
Efficient Fan Controller Each 17 5,040 5.293 - $ 4,675 4% 15 19,015
HE Wall Furnace 82% AFUE Each - - - - $ - 0% -
HVAC System - Filter Replacement (No HVAC Replacement) |Each 19 155 0.072 - $ 1,235 1% 1 39
HVAC Tune-up Each 17 839 0.289 0)] $ 7,330 6% 3 632
Mobile Home Split System, 2 TON 16 SEER/60 KBTU 95% |Each - - - - $ - 0% -
Mobile Home Split System, 2 TON 16 SEER/75 KBTU 95% |Each - - - - $ - 0% -
Mobile Home Split System, 3 TON 16 SEER/60 KBTU 95% |Each - - - - $ - 0% -
Mobile Home Split System, 3 TON 16 SEER/75 KBTU 95% |Each - - - - $ - 0% -
Mobile Home Split System, 4 TON 16 SEER/72 KBTU 95% |Each - - - - $ - 0% -
Replace FAU with HE FAU, 100 KBTU 95% AFUE Each - - - - $ - 0% -
Replace FAU with HE FAU, 40 KBTU 95% AFUE Each - - - - $ - 0% -
Replace FAU with HE FAU, 60 KBTU 95% AFUE Each - - - - $ - 0% -
Replace FAU with HE FAU, 80 KBTU 95% AFUE Each - - - - $ - 0% -
Replace Package G/E with 16+ SEER/80%+ AFUE -2 1/2 Ton|Each - - - - $ - 0% -
Replace Package G/E with 16+ SEER/80%+ AFUE - 2 Ton Each - - - - $ - 0% -
Replace Package G/E with 16+ SEER/80%+ AFUE - 3 1/2 Ton|Each - - - - $ - 0% -
Replace Package G/E with 16+ SEER/80%+ AFUE - 3 Ton Each - - - - $ - 0% -
Replace Package G/E with 16+ SEER/80%+ AFUE - 4 Ton Each - - - - $ - 0% -
Replace Package G/E with 16+ SEER/80%+ AFUE - 5 Ton Each - - - - $ - 0% -
Replace Package HP with 16+ SEER/8.5+ HSPF -2 1/2 Ton  |Each - - - - $ - 0% -
Replace Package HP with 16+ SEER/8.5+ HSPF - 2 Ton Each - - - - $ - 0% -
Replace Package HP with 16+ SEER/8.5+ HSPF -3 1/2 Ton  |Each - - - - $ - 0% -
Replace Package HP with 16+ SEER/8.5+ HSPF - 3 Ton Each - - - - $ - 0% -
Replace Package HP with 16+ SEER/8.5+ HSPF - 4 Ton Each - - - - $ - 0% -
Replace Package HP with 16+ SEER/8.5+ HSPF - 5 Ton Each - - - - $ - 0% -
Replace Split AC Only with 16+ SEER -2 1/2 Ton Each - - - - $ - 0% -
Replace Split AC Only with 16+ SEER - 2 Ton Each - - - - $ - 0% -
Replace Split AC Only with 16+ SEER - 3 1/2 Ton Each - - - - $ - 0% -
Replace Split AC Only with 16+ SEER - 3 Ton Each - - - - $ - 0% -
Replace Split AC Only with 16+ SEER - 4 Ton Each 3 1,380 1.248 (0)| $ 18,600 16% 15 5,079
Replace Split AC Only with 16+ SEER - 5 Ton Each - - - - $ - 0% -
Replace Split HP System with 16+ SEER/8.8+ HSPF -2 1/2  |Each - - - - $ - 0% -
Replace Split HP System with 16+ SEER/8.8+ HSPF -2 Ton |Each - - - - $ - 0% -
Replace Split HP System with 16+ SEER/8.8+ HSPF -3 1/2  |Each - - - - $ - 0% -
Replace Split HP System with 16+ SEER/8.8+ HSPF - 3 Ton |Each - - - - $ - 0% -
Replace Split HP System with 16+ SEER/8.8+ HSPF -4 Ton |Each - - - - $ - 0% -
Replace Split HP System with 16+ SEER/8.8+ HSPF - 5 Ton |Each - - - - $ - 0% -
Replace Split System with 16+ SEER/95%+ AFUE - 2 1/2 Ton |Each - - - - $ - 0% -
Replace Split System with 16+ SEER/95%+ AFUE - 2 Ton Each - - - - $ - 0% -
Replace Split System with 16+ SEER/95%+ AFUE - 3 1/2 Each
Ton ) . - - $ - 0% -
Replace Split System with 16+ SEER/95%+ AFUE - 3 Ton'*  [Each
- - - - $ - 0% -

Replace Split System with 16+ SEER/95%+ AFUE - 4 Ton Each 3 1,892 1.568 1918 24,805 21% 18 9,049
Replace Split System with 16+ SEER/95%+ AFUE - 5 Ton'*! |Each 1 895 0.720 138 9,850 8% 18 4,386
Smart Thermostat Each 3 515 - 27| $ 705 1% 9 1,501
Maintenance
CO/Smoke Alarm Combo Each - - - - $ - 0% -
Comprehensive Home Health and Safety Check-up Per Home 21 - - - $ 1,659 1% - -
Furnace Clean and Tune Each 22 - - - $ 1,617 1% - -
Range Hood Each - - - - $ - 0% -
Smoke Alarm Each - - - - $ - 0% -
Lighting
Exterior LED Security Light (photocell and motion sensor) Each - - - - $ - 0% -
LED Fixtures - Exterior Each - - - - $ - 0% -
LED Fixtures - Interior Each - - - - $ - 0% -
LED Lamps - 40w Equivalent Each - - - - $ - 0% -
LED Lamps - 60w Equivalent Each 128 2,879 0.230 (45)| $ 1,560 1% 16 10,598
Miscellaneous
Energy Star Qualified Variable Speed Pool pumps Each - - - - $ - 0% -
Home Energy Monitor Each 1 - - - $ 75 0% - -
Tier 2 Smart Power Strips Each - - - - $ - 0% -
Vacancy Sensors Each - - - - $ - 0% -
Permitting Fees
Permits Each 6 - - - $ 1,503 1%

Quantity kWh kW Therms Expenses ($) % o.f

Installed | (Annual) | (Annual) | (Annual) Expenditure
Measures Units
Appliances
Energy Star Chest Freezer: 14-18 cf Each 2 698 - (3.12)| $ 2,390 0%
Energy Star Chest Freezer: 20-22 cf Each - - - - $ - 0%
Energy Star Chest Freezer: 5-9 cf Each - - - - $ - 0%
Energy Star Qualified Clothes Washer Each 2 - - 20.63 | $ 2,290 0%
HP Washer/Dryer Combo Unit Each - - - - $ - 0%
Energy Star Qualified Dishwashers Each - - - - $ - 0%
Energy Star Qualified Refrigerators - Large 20+ cf Each 25 10,865 - (69.33)| $ 35,875 2%
Energy Star Qualified Refrigerators - Medium 17 - 19 cf Each - - - - $ - 0%
Energy Star Qualified Refrigerators - Small 14-16 cf Each 1 548 - (1.38)] $ 1,000 0%
Energy Star Upright Freezer: 13.5-15 cf Each 1 - - - $ 925 0%
Energy Star Upright Freezer: 16-18 cf Each - - - - $ - 0%
Energy Star Upright Freezer: 20-22 cf Each - - - - $ - 0%
Cooling Measures
Energy Star Qualified Ceiling Fans Each 3 (47) - 0.53]8% 900
Whole House Fan Each 67 16,685 8.24 (4149)| $ 208,356 11%
Evaporative cooler installation 3,000 CFM Each 1 17,943 - - $ 1,415 0%
Evaporative cooler installation 4,000 CFM Each 2 722 - - $ 3,025 0%
Evaporative cooler installation 5,000 CFM Each 2 913 - - $ 3,680 0%
Replace Room AC with Energy Start Qualified RAC - 10k |Each - - - - $ - 0%
Replace Room AC with Energy Start Qualified RAC - 12k |Each - - - - $ - 0%
Replace Room AC with Energy Start Qualified RAC - 15k |Each - - - - $ - 0%
Replace Room AC with Energy Start Qualified RAC - 6-8k |Each 2 484 - - $ 1,700 0%
Domestic Hot Water
Faucet Aerator Each 224 1,033 0.05 668.96 | $ 2,239 0%
Low-Flow Showerhead - Handheld Each 206 3,616 0.38 1,32428 | $§ 8,989 0%
Low-Flow Showerhead - Regular Each 6 47 - 38.15 | $ 240 0%
Energy Star HE Gas Storage Water Heater - 40G Each - - - - $ - 0%
Energy Star HE Gas Storage Water Heater - 50G Each - - - - $ - 0%
Replace existing electric W/H with HP Water Heater - 400G |Each 1 - - 3093 | $ 2,540 0%
Replace existing electric W/H with HP Water Heater - 50G  |Each 1 - - 3417 | $ 3,164 0%
Replace existing electric W/H with HP Water Heater - 80G  |Each - - - - $ - 0%
Replace with Solar Water Heating w/storage back up Each - - - - $ - 0%
Replace with Solar Water Heating w/tankless back up Each - - - - $ - 0%
Replace with Tankless Water Heater Each 23 - - 1,875.18 | $ 113,410 6%
Thermostatic Shower Valve Each 198 2,515 0.19 1,282.03 | $ 11,644 1%
Thermostatic Tub Spout/Diverter Each 2 28 - 2.60 | $ 110 0%
Water Heater - Repair water leak - NTE $300 T&M - - - - $ - 0%
Water Heater Blanket Each - - - - $ - 0%
Water Heater Pipe Insulation Each 38 - - (16.88)| $ 1,086 0%
Enclosure
Attic Cover Replacement Each - - - - $ - 0%
Attic Insulation, Add R-11 Per Square 11,000 1,533 - 66.56 | $ 22,550 1%
Attic Insulation, Add R-19 Per Square 39,181 7,152 - 409.99 | $ 78,166 4%
Attic Insulation, Add R-30 Per Square 21,667 11,016 - 493.87 | $ 46,583 3%
Attic Insulation, Add R-38 Per Square 12,548 7,949 - 71028 | $ 27,022 1%
Attic Insulation, Add R-49 Per Square 1,320 24 - 9791 | $ 3,102 0%
Caulking Per Linear - - - - $ - 0%
Cover Plate Gaskets Per Home - - - - $ - 0%
Duct Sealing - 120 Minutes Per System 95 26,305 - 260.70 | $ 35,280 2%
Duct Sealing - 60 Minutes Per System - - - - $ - 0%
Duct Sealing - 90 Minutes Per System - - - - $ - 0%
Floor Insulation, Add R-19 Per Square - - - - $ - 0%
Glass Replacement Per Square - - - - $ - 0%
High Efficiency Windows Per Square 3,783 22,075 - 19565 |8 213,184 12%
High-Performance Cool Roofs Per Square - - - - $ - 0%
Insulated Exterior Doors Per Door 1 4 - 7591 $ 650 0%
Kitchen Exhaust Dampers Each - - - - $ - 0%
Minor Home / Envelop Repairs - NTE $600 T&M 14 52 - 0751 $ 2,681 0%
Prescriptive Duct Sealing (No HVAC Replacement) Per System - - - - $ - 0%
Radiant Barriers Per Square - - - - $ - 0%
Room AC/Evaporative Cooler Cover Each - - - - $ - 0%
Wall Insulation, Add R-13 Per Square - - - - $ - 0%
Weather-stripping Per Linear 3,111 2,543 - 802.22 | § 18,295 1%
Window Film (Tint) Per Square - - - - $ - 0%
HVAC
Duct Insulation (R-6) Per Linear - - - - $ - 0%
Duct Repair Each - - - - $ - 0%
Duct Replacement Per Linear 65 - - - $ 593 0%
Duct Test - Title 24 or to perform duct sealing Per System 132 - - - $ 20,510 1%
ECM Blower Motor Each 1 252 (1.40) - $ 630 0%
Efficient Fan Controller Each 45 11,762 11.34 - $ 12,315 1%
HE Wall Furnace 82% AFUE Each - - - - $ - 0%
HVAC System - Filter Replacement (No HVAC Each 75 629 0.28 26.61 | $ 4,928 0%
HVAC Tune-up Each 16 838 0.93 - $ 6,355 0%
Mobile Home Split System, 2 TON 16 SEER/60 KBTU Each - - - - $ - 0%
Mobile Home Split System, 2 TON 16 SEER/75 KBTU Each - - - - $ - 0%
Mobile Home Split System, 3 TON 16 SEER/60 KBTU Each - - - - $ - 0%
Mobile Home Split System, 3 TON 16 SEER/75 KBTU Each - - - - $ - 0%
Mobile Home Split System, 4 TON 16 SEER/72 KBTU Each - - - - $ - 0%
Replace FAU with HE FAU, 100 KBTU 95% AFUE Each 1 - - 25918 6,060 0%
Replace FAU with HE FAU, 40 KBTU 95% AFUE Each - - - - $ - 0%
Replace FAU with HE FAU, 60 KBTU 95% AFUE Each 3 5 - 163.29 | $ 15,720 1%
Replace FAU with HE FAU, 80 KBTU 95% AFUE Each 1 (0) - 18.11 | $ 5,925 0%
Replace Package G/E with 16+ SEER/80%+ AFUE -2 1/2 |Each 1 2,256 - 1.06 | $ 9,555 1%
Replace Package G/E with 16+ SEER/80%+ AFUE -2 Ton |Each - - - - $ - 0%
Replace Package G/E with 16+ SEER/80%+ AFUE -3 1/2 |Each - - - - $ - 0%
Replace Package G/E with 16+ SEER/80%+ AFUE -3 Ton |Each - - - - $ - 0%
Replace Package G/E with 16+ SEER/80%+ AFUE -4 Ton |Each - - - - $ - 0%
Replace Package G/E with 16+ SEER/80%+ AFUE - 5 Ton |Each - - - - $ - 0%
Replace Package HP with 16+ SEER/8.5+ HSPF - 2 1/2 Ton |Each - - - - $ - 0%
Replace Package HP with 16+ SEER/8.5+ HSPF - 2 Ton Each - - - - $ - 0%
Replace Package HP with 16+ SEER/8.5+ HSPF - 3 1/2 Ton |Each - - - - $ - 0%
Replace Package HP with 16+ SEER/8.5+ HSPF - 3 Ton Each - - - - $ - 0%
Replace Package HP with 16+ SEER/8.5+ HSPF - 4 Ton Each 1 501 - (2.27)] $ 9,650 1%
Replace Package HP with 16+ SEER/8.5+ HSPF - 5 Ton Each - - - - $ - 0%
Replace Split AC Only with 16+ SEER -2 1/2 Ton Each - - - - $ - 0%
Replace Split AC Only with 16+ SEER - 2 Ton Each 1 1,422 - - $ 5,525 0%
Replace Split AC Only with 16+ SEER - 3 1/2 Ton Each 17 38,652 - 188.89 | $ 107,370 6%
Replace Split AC Only with 16+ SEER - 3 Ton Each 26 44,309 - - $ 151,540 8%
Replace Split AC Only with 16+ SEER - 4 Ton Each 15 33,494 - 74918 98,610 5%
Replace Split AC Only with 16+ SEER - 5 Ton Each 20 60,009 - 461 |8$ 133,480 7%
Replace Split HP System with 16+ SEER/8.8+ HSPF - 2 1/2 |Each 2 5,303 - 1.64 | $ 16,100 1%
Replace Split HP System with 16+ SEER/8.8+ HSPF - 2 Ton|Each - - - - $ - 0%
Replace Split HP System with 16+ SEER/8.8+ HSPF - 3 1/2 |Each - - - - $ - 0%
Replace Split HP System with 16+ SEER/8.8+ HSPF - 3 Ton|Each - - - - $ - 0%
Replace Split HP System with 16+ SEER/8.8+ HSPF - 4 Ton|Each - - - - $ - 0%
Replace Split HP System with 16+ SEER/8.8+ HSPF - 5 Ton|Each - - - - $ - 0%
Replace Split System with 16+ SEER/95%+ AFUE -2 1/2 |Each - - - - $ - 0%
Replace Split System with 16+ SEER/95%+ AFUE - 2 Ton |Each - - - - $ - 0%
Replace Split System with 16+ SEER/95%+ AFUE -3 1/2 |Each
Ton 14 36,500 - 55.56 | $ 119,131 6%
Replace Split System with 16+ SEER/95%+ AFUE - 3 Ton |Each

8 17,248 - 26.03 | $ 69,351 4%

Replace Split System with 16+ SEER/95%+ AFUE -4 Ton |Each 6 13,398 - 182.52 | § 57,900 3%
Replace Split System with 16+ SEER/95%+ AFUE - 5 Ton |Each 5 15,924 - 63.60 | $ 49,250 3%
Smart Thermostat Each 34 4,998 - 22268 | $ 6,565 0%
Maintenance
CO/Smoke Alarm Combo Each 4 - - - $ 324 0%
Comprehensive Home Health and Safety Check-up Per Home 111 - - - $ 8,979 0%
Furnace Clean and Tune Each 77 - - - $ 5,866 0%
Range Hood Each - - - - $ - 0%
Smoke Alarm Each 9 - - - $ 464 0%
Lighting
Exterior LED Security Light (photocell and motion sensor) |Each - - - - $ - 0%
LED Fixtures - Exterior Each - - - - $ - 0%
LED Fixtures - Interior Each - - - - $ - 0%
LED Lamps - 40w Equivalent Each - - - - $ - 0%
LED Lamps - 60w Equivalent Each 854 31,936 - (148.61)| $ 10,248 1%
Miscellaneous
Energy Star Qualified Variable Speed Pool pumps Each - - - - $ - 0%
Home Energy Monitor Each - - - - $ - 0%
Tier 2 Smart Power Strips Each - - - - $ - 0%
Vacancy Sensors Each - - - - $ - 0%
Permitting Fees
Permits Each 116 - - 0.00( $ 31,575 2%
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Customer Enrollment Customer Enrollment
ESA WH Outreach & Assessment Home 23 $ 4,800 4% ESA WH Outreach & Assessment Home 119 $ 23,440 1%
ESA WH In-Home Energy Education Home - $ - 0% ESA WH In-Home Energy Education Home - $ - 0%
Total Savings/Expenditures 18,728 11.75 974 | $ 119,188 100% | S 82,441 Total Savings/Expenditures 454,136 20 9,005 | $ 1,840,447 100%
Households Treated Total Households Treated Total
- Single Family Households Treated Home 19 - Single Family Households Treated Home 110
- Mobile Homes Treated Home 4 - Mobile Homes Treated Home 9
Total Number of Households Treated Home 23 Total Number of Households Treated Home 119
Year to Date Expenses
ESA Program - Pilot Plus and Pilot Deep Electric Gas Total
Administration " $ 443531 |$ 345723 |$ 789,254
Direct Implementation (Non-Incentive) %! $ 349,638 [ $ 349638 [$ 699,276
Direct Implementation "' $ 1,824,581 | $ 1,085,948 | $ 2,910,529 |<<Includes measures costs

TOTAL Pilot Plus and Pilot Deep COSTS

$ 2,617,750 | $ 1,781,308 | $ 4,399,058

Year to Date Expenses

ESA Program - Pilot Plus and Pilot Deep Electric Gas Total

Inspectio-ns $ 54249 | $ 54249 | $ 108,498
Marketing and Outreach $ 107,818 $ 107,818 | $ 215,636
General Administration $ 111,084 | $ 13,276 | $ 124,360
Direct Implementer -- ADMIN $ 349,638 | $ 349,638 | $ 699,276
EM&YV Studies $ 137,730 | $ 137,730 | $ 275,460
Direct Installation -- Materials $ 906,690 |$ 477,026 | $ 1,383,716
Performance Incentive $ 701935($ 363,935($ 1,065,870
Home Audit; Test-In Test-Out $ 21288518 220,533 | $ 433,417
Remediation & Mitigation $ 30721 % 24454 | $ 27,526
WE&T $ 32650 | $ 32,650 [ $ 65,300
Total $ 2,617,750 | § 1,781,308 [ $§ 4,399,058

() Administration includes expenses from the following categories: General Administration, Regulatory Compliance, Training, Inspections, Marketing and Outreach, and Evaluation.

) Direct Implementation (Non-Incentive) includes expenses for Implementer Administration and Marketing,

) Direct Implementation includes expenses for measures delivery.
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ESA Table 2C - ESA Building Electrification (SCE only) Expenses and Energy Savings by Measures Installed
Southern California Edison

Program Year 2025 Annual Report

ESA Program - Building Electrification Retrofit Pilot'"
Year-To-Date Completed & Expensed Installation
Effective 2025 Total
uantit kWh Therms % of Useful Measure Life
gnstalleg (Annuapy? KV Amnuabl o nual) Expenses (8) | g enditure | Life Cycle Bill
Measures Units (years) Savings
Appliances
Electric Dryer Each 111 (33,866) - 1,680 | $ 148,906 1.4% 12 $46,350
Heat Pump Dryer Each 7 (1,603) - 102 | $ 14,631 0.1% 12 $4,182
Induction Cooktop Each 10 (899) - 57 (% 18,690 0.2% 16 $3,103
Induction Range Each 87 (18,009) - 1,244 | $ 188,367 1.7% 16 $74,202
Domestic Hot Water
Heat Pump Water Heater Each 351 (436,490) - 59,581 | $ 1,823,913 16.9% 20 $6,585,343
Enclosure
Attic Insulation Home 132 76,997 44 818 471,526 4.4% 30 $582,702
HVAC
Heat Pump HVAC Each 367 (232,388) - 58,099 | § 5,054,551 46.8% 23 $8,502,580
Duct Seal Each 299 - - - $ 117,168 1.1% - $0
Smart Thermostat Each 190 5,827 - - $ 60,175 0.6% 9 $13,336
Miscellaneous'”!
Minor Home Repair Home 321 $ 1,178,498 10.9% - $0
Carbon Monoxide/Smoke Alarm Each 1,325 $ 109,094 1.0% - $0
Electric Panel Each 144 $ 505,400 4.7% - $0
Electric Sub-Panel Each 35 $ 66,090 0.6% - $0
Electrical Circuit Run Each 838 $ 880,440 8.2% - $0
Induction Cookware Home 96 $ 14,869 0.1% - $0
Customer Enrollment
Energy Assessment Home 350 $ 144,565 1.3% - $0
Total Savings/Expenditures (640,431) 44 120,771 | $ 10,796,883 100% $15,811,797
Claimable kWh Savings[‘” 2,898,159
Households Treated Total
Single Family Households Treated Home 350
Estimated Avg. Annual Bill SavingsTreated 2 Home $ 467
Year to Date Expenses
ESA Program - Building Electrification Electric Gas Total
Administration $ 431,629 $ 431,629
Direct Implementation (N on-Incentive)'ﬁl $ 310,898 $ 310,898
Direct Implementation'" $ 12,821,890 $ 12,821,890 |<<Includes measures costs
TOTAL Building Electrification COSTS $ 13,564,417 | $ - | $ 13,564,417

M The costs for the following measures are included in the overall expenditures of the BE Pilot: additional line set for ductless mini-splits, building permits, and thermostat

2] The BE Pilot has reviewed all fuel-substitution measures and updated the data with the negative kWh value.

BJ These measures do not have any savings associated and may be required to complete the installation to electrify the residential end-uses of participating households.

4 Claimable kWh Savings was calculated using methodology in Fuel Substitution Technical Guidance Document in accordance to D.19-08-009; Claimable kWh = kWh +

(Therm * 29.3).

B Estimated average annual bill savings is calculated prior to participation. The estimated annual bill savings is based on existing equipment in the home, electric and gas
utility rates, and usage. The bill savings analysis is based on the assumption that heating, cooling and hot water usage will remain the same in the future and using a Time-Of-

Use plan (e.g., TOU-D-PRIME) that best fits the home.

I ncludes Marketing & Outreach, Processing, and Inspection costs.

" Direct Implementation Year to Date (YTD) Expenses will have a monthly lag of recorded expenditures and not match the expenditures in Cell G31. The YTD expenditures
include an accrual reconcilation to reflect actual expenditures of the 2025 reported homes treated and installed measures.




ESA Table 2D - Clean Energy Homes New Construction Pilot
Southern California Edison
Program Year 2025 Annual Report

Cumulative Cumulative
Monthly | Monthly Total |Program Launch{ Program Launch-| Estimated
Total Units (Living to-date Total [to-date Total Units| [ncentive | % Incentive

ESA CEH Program Offerings Units (Projects) Units) (Projects)m (Living Units)m Expenses ($) Budget
Interest Form submitted B Homes 0 0 19 954

Interest Form denied Homes 0 0 11 539

Application for direct design assistance (in progress) Homes 0 0 0 0] $ - 0%
Application for direct design assistance (completed) Homes 0 0 0 0] $ - 0%
Applications for design incentive (in progress) el Homes 0 0 1 $ 50,000 1.32%
Applications for design incentive (completed) Homes 0 0 0 0] $ - 0%
Applications for tenant education incentive (in progress)m Homes 0 0 2 246| $§ 10,723 0.28%
Applications for tenant education incentive (completed) Homes 0 0 0 0] $ - 0%
Total Savings/Expenditures $ 60,723 1.60%

' CEH does not track installations since it is a Design Assistance and Tenant Education Incentive Program. CEH tracks Interest Forms (Interest in the Program).

) Interest Forms include a count of those customers interested in General Technical Assistance: AEA provides general education and guidance. Those participants who
submit a formal application to participate in the program will do so under with direct design or a design incentive. Direct Design: AEA provides direct design assistance for
all-electric builds. Design Incentive: Participant submitted an application for a design incentive. No new applications will be received in 2025 due to the ramp down of CEH.

All marketing and outreach activities have ceased.

B The ($) amount for DI is $50K for each project. One project have incentive totals to $50k.
I The ($) amount for the TE incentive maximum incentive is $25K for each project. Two projects have incentives totals to estimated at $30k. The Implementer provided
direct work on some TE work which lowered the incentive amount. The table was adjusted for the actual amount of $10,723 in November 2025.

ESA CEH Outreach and Education Units h?;;l;ly YTD Total
Number of

Webinars webinars 0 0

Active leads developer 0 0

*In 2025 all marketing and outreach activities have ceased. No n

ew webinars, active leads or n

on-active leads will be tracked.

Compliance Compliance Avoided CO2 Estimated
Design Assistance Completed Applications Units Quantity | Margin Designed | Margin Designed Emissions Incentive
kWh (Annual)* | BTU (Annual)* Expenses ($)
Direct Design Assistance Living Units 0 $ -
Design Incentive Living Units 9 $ 50,000
Total Savings/Expenditures $ 50,000
Year to Date Expenses
ESA Program - Clean Energy Homes Electric Gas Total
Administration $ 161,484 | $ - $ 161,484
Direct Implementation (Non-Incentive) $ 64,479 | $ - $ 64,479
Direct Implementation $ 60,723 | $ - $ 60,723 |<<Includes measures costs
TOTAL Clean Energy Homes COSTS $ 286,686 | $ - $ 286,686
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ESA Table 2E - ESA CSD Leveraging Expenses and Energy Savings by Measures Installed
Southern California Edison
Program Year 2025 Annual Report

ESA Program - CSD Leveraging

Year-To-Date Completed & Expensed Installation

Effective | 2025 Total
. uantit kW Therms % of Useful |Measure Life

Measures Units glstalle()i’ kWh (Annual) (Annual) | (Annual) Expenses (3) Expenditure Life Cycle Bill

(years) Savings
Appliances
Clothes Dryer Each 0.0%
Dish Washer Each 0.0%
Freezer Each 0.0%
High Efficiency Clothes Washer Each 0.0%
Induction Cooking Appliance-FS - New Each 0.0%
Microwave Each 0.0%
Refrigerator Each 0.0%
Domestic Hot Water
Combined Showerhead/TSV Home 0.0%
Faucet Aerator Each 0.0%
Heat Pump Water Heater Each 0.0%
Heat Pump Water Heater - Electric Each 0.0%
Heat Pump Water Heater - Gas Each 0.0%
Heat Pump Water Heater - Propane Each 0.0%
Low-Flow Showerhead Home 0.0%
Solar Water Heating Home 0.0%
Other Domestic Hot Water Home 0.0%
Tankless Water Heater Each 0.0%
Thermostatic Shower Valve Each 0.0%
Thermostatic Shower Valve Combined Showerhead Each 0.0%
Thermostatic Tub Spout/Diverter Each 0.0%
Water Heater Repair/Replacement Each 0.0%
Water Heater Tank and Pipe Insulation Each 0.0%
Enclosure
Air Sealing Home 0.0%
Attic Insulation Home 0.0%
Attic Insulation CAC NonElect Heat - New Home 0.0%
Caulking Home 0.0%
Diagnostic Air Sealing Home 0.0%
Floor Insulation Home 0.0%
Minor Home Repairs Home 0.0%
HVAC
Central A/C replacement Each 0.0%
Central Heat Pump-FS (propane or gas space) Home 0.0%
Duct Test and Seal Each 0.0%
Energy Efficient Fan Control Each 0.0%
Evaporative Cooler (Installation) Each 0.0%
Evaporative Cooler (Replacement) Each 0.0%
Furnace Repair/Replacement Home 0.0%
Heat Pump Replacement Home 0.0%
Heat Pump Replacement - CAC Gas - New Home 0.0%
Heat Pump Replacement - CAC Propane - New Home 0.0%
High Efficiency Forced Air Unit (HE FAU) Home 0.0%
High Efficiency Forced Air Unit (HE FAU) - Early ReplacenjHome 0.0%
High Efficiency Forced Air Unit (HE FAU) - On Burnout JHome 0.0%
Portable A/C Each 0.0%
Prescriptive Duct Sealing Home 0.0%
Removed - A/C Time Delay Each 0.0%
Removed - FAU Standing Pilot Conversion Each 0.0%
Room A/C Replacement Home 0.0%
Smart Thermostat Home 0.0%
Wholehouse Fan Each 0.0%
Maintenance
Central A/C Tune up Home 0.0%
Furnace Clean and Tune Home 0.0%
HVAC Air Filter Service Each 0.0%
Condenser Coil Cleaning - New Each 0.0%
Evaporative Cooler - Maint Functioning - New Each 0.0%
Evaporative Cooler - Maint Non-Functioning - New Each 0.0%
Evaporative Cooler Maintenance Home 0.0%
Evaporator Coil - New Each 0.0%
Fan Control Adjust - New Each 0.0%
Range Hood Home 0.0%
Refrigerant Charge Adjustment - New Each 0.0%
Lighting
Exterior Hard wired LED fixtures Each 0.0%
LED A-Lamps Each 0.0%
LED R/BR Lamps Each 0.0%
Removed - Interior Hard wired LED fixtures Each 0.0%
Removed - LED Night Light Each 0.0%
Removed - LED Torchiere Each 0.0%
Removed - Occupancy Sensor Each 0.0%
Miscellaneous
Air Purifier Home 0.0%
CO and Smoke Alarm Each 0.0%
Cold Storage Home 0.0%
Comprehensive Home Health and Safety Check-up Each 0.0%
Pool Pumps Each 0.0%
Smart Strip Each 0.0%
Smart Strip Tier II Each 0.0% - -
Pilots
Customer Enrollment
Outreach & Assessment Home 0.0%
In-Home Education Home 0.0%
Total Savings/Expenditures - - $ - 0.0% $ -

Total Households Weatherized

CSD MF Buildings Treated

Total

- Multifamily

Year to Date Expenses

ESA Program - CSD Leveraging Electric| Gas Total
Administration $
Direct Implementation (Non-Incentive) $
Direct Implementation $
TOTAL CSD Leveraging COSTS s - s - [s

<<Includes measures costs

M From ED: Add footnote in Table 2 series to explain that savinas for HVAC measures varv bv CZ and is averaaed in these tables




ESA Table 3 - Program Cost Effectiveness

Southern California Edison

Program Year 2025 Annual Report

Ratio of Benefits Over Costs

Program ESACET Re;‘:;trce TRC PAC RIM SCT Base SCT High
]?SSFA 11:/[4?{1;1 0.56 0.58 0.35 0.35 0.19 0.48 0.50
(In_Unli\f’F&& WE) 0.53 0.50 0.24 0.24 0.15 0.34 0.36
ESA Pilot Plus and Pilot Deep 0.24 0.49 0.19 0.19 0.14 0.28 0.28
Building Electrification 0.33 0.27 0.17 0.17 0.16 0.27 0.27

Notes:

* All program measures, including resource and non-resource measures, are represented in the ESACET. Only measures considered resource measures are
represented in the Resource Test. Resource measures, as defined in D.21-06-015, include any measure with a unit savings of less than one kWh or one therm.
* The ESACET includes energy and non-energy benefits and all program costs including measure, installation, and administrative costs.

* The Resource Test includes energy benefits and program measure and installation costs.

* Energy Division instructed the IOUs to use the results of the PY2015 to 2017 ESA Impact Evaluation for their 2019 and 2020 savings estimates. This does not
apply to ESA CAM. ESA CAM savings estimates are based on approved workpapers.

* Ordering Paragraph 43 of D.14-08-030 directs the application of the two new cost effectiveness tests, ESACET and Resource TRC (renamed the Resource Test).




ESA Table 4 - ESA Detail by Housing Type and Source|[1]
Southern California Edison
Program Year 2025 Annual Report

2025 Energy Savings|[2]
# Homes 2025
Housing Type /Properties (mWh) MW (mTherm) E
Customer Tt et xpenses

Electric Customers (only)
Owners - Total 29,468 10,831 1.71 94.22| $ 36,869,503
Single Family 25,921 9,637 1.54 100.10] $ 33,959,251
Multi Family - - -
Mobile Homes 3,547 1,193 0.17 -5.88] $ 2,910,252
Renters - Total 25,730 8,721 1.37 -90.59| $ 15,090,615
Single Family 23,527 7,952 1.25 -84.22| $ 13,858,058
Multi Family -
Mobile Homes 2,203 769 0.12 -6.37| $§ 1,232,557
ESA Multifamily Whole Building 9,927 3,315 0.37 11.21| §$ 6,471,296
In-Unit 9,894 3,160 0.34 824 [ $ 4,619,757
CAM/WB 33 155 0.03 297 ($ 1,851,539
Totals: 65,125 22,866 3.45 14.84 | $ 58,431,414

o Summary data which includes ESA Main Program (SF, MH)
2] Savings estimates for ESA treated homes are sourced from the PY 2015 to 2017 ESA Impact Evaluation.

Eligible H(]::lilsgellll)(:fds
Utility in Shared Households in
Year . . . Treated by Both
Service Territory | Shared Service crese o«
Territor Utilities in Shared
¥ Service Territory
2025 PG&E 6,914 0
2025 SDG&E 0 0
2025 SoCalGas 1,314,269 12,255




ESA Table 5 - ESA Direct Purchases & Installation Contractors

Southern California Edison
Program Year 2025 Annual Report

Contractor Type 2025 Annual
Contractor County Private CBO |WMDVBE| LIHEAP | Expenditures
Contractor 1 3,10 X X $ 1,134,947
Contractor 2 4,7,8,9,11 X X $ 3,736,695
Contractor 3 All X $ 1,499,840
Contractor 4 4,6,7,8 X $ 1,741,713
Contractor 5 1,2,3,4,5,8,9,10,11 X $ 7,600,655
Contractor 6 4 X X X $ 9,652,627
Contractor 7 49,11 X X X $ 2,599,740
Contractor 8 2,4,8,10 X X $ 9,609,726
Contractor 9 2,3,10 X $ 3,466,306
Contractor 10 4,8 X X $ 2,662,938
Contractor 11 All X X $ 12,907,912
Contractor 12 4,7,8,12 X X $ 2,797,042
Contractor 13 4,6 X $ 1,135,119
Contractor 14 4,6 X $ 275,955
Total Contractor Expenditures $ 60,821,214
th Summary data includes ESA Main Program (SF and MH).
1 Inyo 6 Orange 11 Ventura
2 Kern 7 Riverside 12 Fresno
3 Kings 8 San Bernardino 13 Service clients from within the organization
4 Los Angeles 9 Santa Barbara 14 Service SCG customers only
5 Mono 10 Tulare
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ESA Table 6 - ESA Installation Cost of Program Installation Contractors i

Southern California Edison

Program Year 2025 Annual Report

l\fljen;;;):e CBO/WMDVBE NON - CBO/WMDVBE 2025 Program Total
Installations Dwellings Costs Installations Dwellings Costs Cost/

Units % Units % $ % Units % Units % $ % Units Installed| Installations Costs Cost/ Unit | Household
Dwellings Each 277,207 94% $44,095,674 89% 16,266 6% $ 5,189,604 11% 293,473 55,198 | $49,285279 |$ 167.94 | $ 893
Appliances
Clothes Dryer Each - 0% - 0% |$ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Dishwasher Each 36 | 90% 36 1 90% | $ 27,443 90% 0% 4 0% $ 3,106 10% 40 40 | $ 30,549 | $ 764 | $ 19
Freezer Each 2,175 86% 2,147 | 86% | $ 2,638,160 86% 361 0% 359 0% $ 425813 14% 2,536 2,506 | $ 3,063,973 | § 1,208 [ $ 0
High Efficiency Clothes Washer Home 30 83% 30| 83% | $ 33,148 82% 0% 6 0% $ 7,340 18% 36 36| $ 40,489 | $ 1,125 | $ 31
Induction Cooking Appliance-FS Each - 0% - 0% |$ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Microwave Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Refrigerator Home 10,575 | 85% 9,817 | 84% | $14,418,602 84% 1,931 0% 1,818 0% $ 2,667,329 16% 12,506 11,635 | $17,085,931 [ $ 1,366 | $ 0
Domestic Hot Water 0
Combined Showerhead/TSV Each 182 | 100% 118 |100%| $ 8,624 100% - 0% - 0% $ - 0% 182 118 | $ 8,624 | $ 471 $ 0
Faucet Aerator Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Heat Pump Water Heater Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Heat Pump Water Heater - Electric Each 337 79% 337 | 79% | $ 1,881,245 79% 91 0% 91 0% $ 501,064 21% 428 428 [ $ 2,382,309 | $ 5,566 | $ 13
Heat Pump Water Heater - Gas Each 1,430 99% 1,428 1 99% | $ 9,811,523 100% 8 0% 8 0% $ 36,133 0% 1,438 1,436 | $ 9,847,656 | $ 6,848 | $ 5
Heat Pump Water Heater - Propane Each 71 100% 7 1100%| $ 50,871 100% - 0% - 0% $ - 0% 7 718 50,871 | $ 7267 | $ 1,038
Low-Flow Showerhead Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Solar Water Heating Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Other Domestic Hot Water Home 132 99% 65]98% | $ 1,310 99% 2 0% 1 0% $ 20 1% 134 66| $ 1,330 [ $ 10]$ 0
Tankless Water Heater Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Thermostatic Shower Valve Each 45 | 100% 33 |100%]| $ 2,298 100% - 0% - 0% $ - 0% 45 331 % 2298 | $ 5119 2
Thermostatic Shower Valve Combined Showerhead Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Thermostatic Tub Spout/Diverter Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Water Heater Repair Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Water Heater Replacement Each - 0% - 0% |'$ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Water Heater Tank and Pipe Insulation Home 34 | 100% 34 |100%| $ 2,791 100% - 0% - 0% $ - 0% 34 34§ 2,791 | $ 821 $ 2
Enclosure
Air Sealing Home 193 97% 43 [ 98% | $ 5,310 88% 6 0% 1 0% $ 739 12% 199 44 1 $ 6,049 [ $ 301§ 1
Attic Insulation Home 2,893 | 100% 8 [100%([ § 19,739 100% - 0% - 0% $ - 0% 2,893 813 19,739 | $ 718 1
Attic Insulation CAC NonElect Heat Home 380 | 100% 3 1100%| $ 3,685 100% - 0% - 0% $ - 0% 380 319 3,685 | $ 10($ 3
Caulking Home 9 100% 5 (100%| $ 187 100% - 0% - 0% $ - 0% 9 508 187 1 $ 211 % 4
Diagnostic Air Sealing Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Floor Insulation Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Minor Home Repairs Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
HVAC
Central A/C Replacement Home 698 92% 431 | 88% | $ 3,061,251 89% 61 0% 59 0% $ 368,785 11% 759 490 | $ 3,430,036 | $ 4519 |$ 9
Central Heat Pump-FS (propane or gas space) Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Duct Test and Seal Home 1,017 84% 520 [ 84% [ § 233,582 81% 190 0% 97 0% $ 55,538 19% 1,207 617 |8$ 289,120 | $ 240 | $ 0
Energy Efficient Fan Control Home 3| 100% 3 1100%| $ 1,396 100% - 0% - 0% $ - 0% 3 319 1,396 | $ 465 | $ 155
Evaporative Cooler (Installation) Home 3,277 90% 3,277 [ 90% | $ 4,387,368 90% 358 0% 358 0% $ 465,395 10% 3,635 3,635 |$ 4,852,762 | $ 1,335 | $ 0
Evaporative Cooler (Replacement) Home - 0% - 0% |'$ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Furnace Repair Home - 0% - 0% |'$ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Furnace Replacement Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Heat Pump Replacement Home 91 75% 67 |69% | $ 575,092 77% 30 0% 30 0% $ 175,331 23% 121 97 |$ 750,423 | $ 6,202 | $ 64
Heat Pump Replacement - CAC Gas Each 13 65% 11[61% | $ 69,166 64% 7 0% 7 0% $ 38,427 36% 20 18($ 107,593 | $ 5,380 | $ 209
Heat Pump Replacement - CAC Propane Each 1 50% 1[{50%|$ 6,071 62% 1 0% 1 0% $ 3,763 38% 2 218 9834 | $ 4917 | $ 2,458
High Efficiency Forced Air Unit (HE FAU) Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
High Efficiency Forced Air Unit (HE FAU) - Early] Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
High Efficiency Forced Air Unit (HE FAU) - On Burnout Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Portable A/C Each 13| 100% 13 [100%]| $ 6,815 100% - 0% - 0% $ - 0% 13 131$ 6,815 $ 524 | $ 40
Prescriptive Duct Sealing Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Removed - A/C Time Delay Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Removed - FAU Standing Pilot Conversion Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Room A/C Replacement Home 86 89% 73 189% | $ 68,180 86% 11 0% 9 0% $ 10,731 14% 97 82 1$ 78,911 | $ 814 | $ 10
Smart Thermostat Home 2,069 93% 1,913 [ 93% | § 726,594 93% 158 0% 155 0% $ 55,922 7% 2,227 2,068 |$ 782,516 | $ 351 1$ 0
Wholehouse Fan Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Maintenance
Central A/C Tune up Home 843 98% 383 196% | $ 117,252 98% 17 0% 16 0% $ 2,885 2% 860 399 [ $ 120,137 | $ 140 | $ 0
Furnace Clean and Tune Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
HVAC Air Filter Service Each 334 93% 301 |93% | $ 20,921 95% 24 0% 24 0% $ 1,063 5% 358 3251$ 21,984 | $ 611$ 0
Condenser Coil Cleaning Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Evaporative Cooler - Maint Functioning Each 167 87% 166 | 87% | $ 58,515 91% 24 0% 24 0% $ 5,964 9% 191 190 | $ 64,479 | $ 3381 $ 2
Evaporative Cooler - Maint Non-Functioning Each 70 99% 701 99% | $ 34,815 99% 1 0% 1 0% $ 250 1% 71 711$ 35,065 | $ 494 | $ 7
Evaporative Cooler Maintenance Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Evaporator Coil Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Fan Control Adjust Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Range Hood Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Refrigerant Charge Adjustment Each - 0% - 0% |'$ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Lighting
Exterior Hard wired LED fixtures Each 3,548 | 100% 1,660 |100%| § 346,668 100% 6 0% 0% $ 586 0% 3,554 1,666 | $ 347,254 | $ 98 | $ 0
LED A-Lamps Each 196,950 | 95% 44,480 | 92% | $ 1,784,326 93% 11,426 0% 3,891 0% $ 139,492 7% 208,376 48371 | $ 1,923,818 [ $ 918 0
LED R/BR Lamps Each 1,130 99% 283 199% | $ 11,577 99% 7 0% 0% $ 71 1% 1,137 286 | $ 11,648 | $ 10]$ 0
Removed - Interior Hard wired LED fixtures Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Removed - LED Night Light Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Removed - LED Torchiere Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Removed - Occupancy Sensor Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Miscellaneous
Air Purifier Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
CO and Smoke Alarm Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Cold Storage Each - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Comprehensive Home Health and Safety Check-up Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Pool Pumps Home 388 82% 388 [ 82% | § 636,822 83% 88 0% 88 0% $ 133,649 17% 476 476 | § 770,471 | $ 1,619 | $ 3
Smart Strip Home - 0% - 0% | $ - 0% - 0% - 0% $ - 0% - - $ - $ - $ -
Smart Strip Tier II Each 48,051 97% 25,603 | 96% | $ 3,044,327 97% 1,448 0% 1,019 0% $ 90,210 3% 49,499 26,622 | § 3,134,538 [ $ 638 0
Pilots
Customer Enrollment
ESA Outreach & Assessment Home 53,486 91% 53,432 1 91% | $ 8,950,081 92% 5,029 0% 5,027 0% $ 749,110 8% 58,515 58,459 [ $ 9,699,191 | $ 166 | $ 0
ESA In-Home Energy Education Home 53,328 | 91% 53325 [ 91% | $ 1,637,177 89% 5,000 0% 5,000 0% $ 199,567 11% 58,328 58,325 | $ 1,836,744 | § 311§ 0

L] Summary data which includes ESA Main Program (SF, MH)




ESA Table 7 - ESA Expenditures Recorded by Cost Element
Southern California Edison
Program Year 2025 Annual Report

ESA Program: Labor Non-Labor Contractor Total
Energy Efficiency

ESA Main Program (SF, MH, MF In-Unit)

Appliances $ 20,220,942 [ $ 20,220,942
Domestic Hot Water $ 12,295,879 | $ 12,295,879
Enclosure $ 29,660 | $ 29,660
HVAC $ 10,309,405 | $ 10,309,405
Maintenance $ 241,665 | $ 241,665
Lighting $ 2,282,720 | $ 2,282,720
Miscellaneous $ 3,905,008 [ $ 3,905,008
Customer Enrollment $ 9,699,191 | $ 9,699,191
In Home Education $ 1,836,744 [$ 1,836,744
Pilot $ - $ -
Energy Efficiency TOTAL $ - $ - $ 60,821,214 | §$ 60,821,214
Multi-Family Whole Building $ 2,165 $ 266 | $ 8,984,178 | § 8,986,609
SPOC $ 140913 | $ 1,217 | $ - $ 142,130
Pilot Plus and Pilot Deep $ 102,224 | $ 8,860 | § 2,506,665 |% 2,617,749
Building Electrification (SCE Only) $ 395771 |$ 10,340 | $ 13,158,306 [ $ 13,564,417
Clean Energy Homes (SCE Only) $ 141,890 | $ 698 | $ 144,098 | $ 286,686
CSD Leveraging $ - $ - $ - $ -
Training Center $ - $ 79,651 | $ 467,103 | $ 546,754
Workforce Education and Training $ -
Inspections $ - $ 5491 |$ 1,592,993 [ $ 1,598,484
Marketing and Outreach $ - $ 220,184 $ 1,475,165 % 1,695,349
Statewide Marketing Education and Outreach $ -
Measurement and Evaluation Studies $ 4051 $ 1,133 | $ 151,387 | $ 152,924
Regulatory Compliance $ 561,524 | $ 7,149 | $ 563,847 [ $ 1,132,520
General Administration $ 2,627,730 | $ 163,476 | $ 2,933,633 | $ 5,724,839
CPUC Energy Division $ - $ 10,159 | $ 114,548 | $ 124,707
Administration TOTAL $ 3,189,659 | $ 487,243 | § 7,298,675 | $ 10,975,576
TOTAL PROGRAM COSTS $ 3,972,622 ( $ 508,624 | $ 92,913,136 [ $ 97,394,382




ESA Table 8 - ESA Homes Unwilling / Unable to Participate
Southern California Edison
Program Year 2025 Annual Report

Reason Provided

Customer Cust?mer Hazardous Landlord Refused | Household Income |Unable to Provide .
Unwilling/Declined Unavallaple : Environment to Authorize Exceeds Allowable Required Other Il.lf.eaSIble/
Scheduling e e . . . . Ineligible
Count Program Measures Conflicts (unsafe/unclean) Participation Limits Documentation
A onflic

Fresno 0 0 0 0 0 0 0
Imperial 0 0 0 0 0 0 0
Inyo 0 0 0 0 0 0 2
Kern 110 28 16 6 55 170
Kings 66 14 14 6 7 33
Los Angeles 2709 295 5 99 124 218 2006
Madera 0 0 0 0 0 0 0
Mono 0 0 0 0 0 0 0
Orange 559 20 7 27 13 261
Riverside 826 61 4 44 148 174 619
San Bernardino 1975 86 31 177 178 547
San Diego 0 0 0 0 0 0 0
Santa Barbara 0 0 0 0 0 0 5
Tulare 277 45 25 27 41 350
Tuolumne - - - - - - -
Ventura 25 1 10 121
Total 6,547 549 9 237 515 696 4,114

t Summary data for ESA Main Program (SF, MH).

ESAP Coordinated Treatment (SCE and SCG only)

Reason Why Household did not Receive Additional Measures from one Utility or Partnering Agency

# of Households
Received Customer 7 (01 Cu.stomer # of Hazardous | Landlord Refused .
Measures from . . Unavailable - . . # of Other Infeasible/
o Unwilling/Declined . Environment to Authorize . .
one Utility, but not P M Scheduling ( e Participati Ineligible
other Utility or rogram Measures Conflicts unsafe/unclean articipation
Partnering Agency
2,243 84 2 286 2,800
Total 2,243 84 2 286 2,800

] Summary data for ESA Main Program (SF, MH).




ESA Table 9 - ESA Life Cycle Bill Savings by Measure
Southern California Edison

Program Year 2025 Annual Report

Residential Energy Rate Used for Bill Savings

2]

Non-Residential Energy Rate Used for

Calculations Bill Savings Calculations (MFWB) "'
Year $/kWh[1] $/Therm Year $/kWh[1] $/Therm
2025 $ 0.251 2025 $ 0.235
2026 $ 0.259 2026 $ 0.242
2027 $ 0.267 2027 $ 0.249
2028 $ 0.275 2028 $ 0.257
2029 $ 0.283 2029 $ 0.265
2030 $ 0.292 2030 $ 0.273
2031 $ 0.300 2031 $ 0.281
2032 $ 0.309 2032 $ 0.289
2033 $ 0.319 2033 $ 0.298
2034 $ 0.328 2034 $ 0.307
2035 $ 0.338 2035 $ 0.316
2036 $ 0.348 2036 $ 0.325
2037 $ 0.359 2037 $ 0.335
2038 $ 0.369 2038 $ 0.345
2039 $ 0.380 2039 $ 0.356
2040 $ 0.392 2040 $ 0.366
2041 $ 0.404 2041 $ 0.377
2042 $ 0.416 2042 $ 0.389
2043 $ 0.428 2043 $ 0.400
2044 $ 0.441 2044 $ 0.412
2045 $ 0.454 2045 $ 0.425
2046 $ 0.468 2046 $ 0.437
2047 $ 0.482 2047 $ 0.450
2048 $ 0.496 2048 $ 0.464
M For 2025, the average cost per kWh and therm paid by ESA participants is shown. Cost is

escalated 3% annually for remaining years.
2 Summary includes ESA Main Program (SF, MH) Pilot Plus and Pilot Deep, CSD Leveraging,

and Building Electrification. Clean Energy Homes is not applicable.
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ESA Table 10 - ESA Bill Savings Calculations

Southern California Edison

Program Year 2025 Annual Report

ESA Table 10A

Bill Savings Calculations by Program Year (ESA Main - SF, MH)

.Program. Program Bill Per Home Average
Program Year | Program Costs Llfecy?le Bill Savingsg/ Cost Ratio | Lifecycle Bill Saviﬁgs
Savings
2016 $ 56,095,969 |$ 33,470,336 0.60 $ 815
2017 $ 61,120,956 |$ 41,459,029 0.68 $ 516
2018 $ 67,817,718 |$ 63,225,275 0.93 $ 740
2019 $ 90,358,914 [$ 75,721,253 0.84 $ 794
2020 $ 54,903,984 % 39,800,161 0.72 $ 653
2021 $ 81,224,622 18 77,038,386 0.95 $ 848
2022 $ 54475942 S 48,191,478 0.88 $ 1,352
2023 $ 21,708,461 [$ 13,689,121 0.63 $ 1,038
2024 $ 45,306,834 |§ 204,542,994 4.51 $ 4,298
2025 S 71,796,791 [§ 59,748,894 0.83 $ 1,082

ESA Table 10B

Bill Savings Calculations by Program Year (Pilot Plus and Pilot Deep)

. Program Bill
Program Year Program Costs Progl:am Lffecycle Savigngs/ Cost l.’er HomeoAverz}ge
Bill Savings . Lifecycle Bill Savings
Ratio

2016
2017
2018
2019
2020
2021
2022

2023 $ 619,352 [ § 12,326 0.02 $ 6,163

2024 $ 1,631,552  § 203,973 0.13 $ 7,845

2025 $ 2,617,750 |5 2,025,778 0.77 $ 14,266

Data for program years prior to 2022 is not applicable as program not authorized until D.21-06-015.

ESA Table 10C

Bill Savings Calculations by Program Year - MFWB

Bill Savings Calculations by Program Year - Building Electrification

ESA Table 10D

Program . . Per Property
Program Year |Program Costs | Lifecycle Bill l?rogram Bill . P.er IIl-UIll.t Aver.a ge Average Lifecycle
. Savings/ Cost Ratio | Lifecycle Bill Savings . .
Savings Bill Savings
2022
2023
2024 $ 1,656,369 | § - 0.00 $ - $ -
2025 $ 9,128,739 | § 4,298,197 0.47 $ 388 | $ 14,014

. Program Bill
Program Year Program Costs Progl:am Lffecycle Savings/ Cost l.’er Home.Averzfge
Bill Savings . Lifecycle Bill Savings
Ratio
2022
2023 $ 535,452 [ $ 138,478 0.26 $ 34,620
2024 $ 3,017,561 ( $ 2,689,415 0.89 $ 23,185
2025 $ 13,564,417 | $ 15,811,797 1.17 $ 45177

Data for program years prior to 2022 is not applicable as program not authorized until D.21-06-015.

Note: Clean Energy Homes is not applicable.
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ESA Table 11 - ESA Fund Shifting
Southern California Edison
Program Year 2025 Annual Report

FUND SHIFT AMOUNT
(Budget - Expenditures = Among Categories Carry Forward from 2025 Commitments
Fund sning
Source
i 1. Current Year
(1) Sh'i&;g:;;"t Year (2) Shift of Carry Forward (3) Shift of Committed %of |Authorized _
Total Shifted | Authorized (2. Carried Forward Fund Shift
Program Year 2025 Variance Gas/ Electric| Total |3. Carried Back To/From Year Description Authorization
Electric Gas Total Electric | Gas | Total Electric | Gas | Total Electric | Gas | Total
ESA Program: ex. $x,xxx ex. $x x| ex. $x,xxx ex. $x,xxx ex. $xxxx | ex. $x,xxx ex. $x,xxx ex. $xxoxx | ex. $x,xxx ex. $x,xxx ex. $xxxx | ex. $x,xxx ($x,xxx) X% G-xxxx, D.xx- Xx-xxx
1. Committed from prior 1. Utilizing prior year
year committed funds on EE
2. Current year 2025 2. Shift from EE measure to  [1.D.21-06-015
Energy Efficiency [2] $(6,197,647) $(6,197,647)| $ (881,176)|$ - |$ (881,176)| $ - $ - | $7078824 $7,078824|$ 6197647 | 6.4% |authorized Gen Admin 2. D.17-12-009
Appliances $ - $ - $ - $ - $ - $ - $ - $ - 0.0%
Domestic Hot Water $ - $ - $ - $ - $ - $ - $ - $ - 0.0%
Enclosure $ - $ - $ - $ - $ - $ - $ - $ - 0.0%
HVAC $ - $ - $ - $ - $ - $ - $ - $ - 0.0%
Maintenance $ - $ - $ - $ - $ - $ - $ - $ - 0.0%
Lighting $ - $ - $ - $ - $ - $ - $ - $ - 0.0%
Miscellaneous $ - $ - $ - $ - $ - $ - $ - $ - 0.0%
Customer Enrollment $ - $ - $ - $ - $ - $ - $ - $ - 0.0%
In Home Education $ - $ - $ - $ - $ - $ - $ - $ - 0.0%
Pilot $ - $ - $ - $ - $ - $ - $ - $ - $ - 0.0%
Multi-Family Whole Building $ 5,714,189 $ 57141891 $ - $ - $ - $ 5,714,189 $ 5714189 | $ - $ - $ 5,714,189 5.9% 1.Carried Forward 1. 2025 to 2026 Carry forward to 2026 1.D.21-06-015
SPOC $ 29,799 $ 29,799 1 $ - $ - $ - $ 29,799 $ 29,799 1 $ - $ - $ 29,799 0.0% 1.Carried Forward 1.2025 to 2026 Carry forward to 2026 1.D.21-06-015
Pilot Plus and Pilot Deep $ 1,267,114 $1,267,114 ] $ - $ - $ - $ 1,267,114 $ 1,267,114 | $ - $ - $ 1,267,114 1.3% 1.Carried Forward 1. 2025 to 2026 Carry forward to 2026 1.D.21-06-015
Building Electrification $(1,448,766) $(1,448,766)] $ - $ - $ - $(1,448,766) $(1,448,766)] $ - $ - $ (1,448,766) -1.5% 1.Carried Forward 1. 2024 to 2025 Carry forward to 2026 1.D.21-06-015
Clean Energy Homes $ 1,374,314 $1,374,314 | $ - $ - $ - $ 1,374,314 $ 1,374,314 | $ - $ - $ 1,374,314 1.4% 1.Carried Forward 1. 2025 to 2026 Carry forward to 2026 1.D.21-06-015
Leveraging $ - $ - $ - $ - $ - $ - $ - $ - $ - $ - 0.0%
Energy Efficiency TOTAL $ 739,003[$ - [$ 739003]s (881,176)[ s - [$ (881,176)| $ 6,936,650 | § - | $6936,650]|$7,078824 % - |$7,078824]%13,134,298| 13.6%
1. Current Year
Training Center $ (96,266)| $ - $ (96,266)] $ 96,266 | $ - $ 96,266 | $ - $ - $ - $ - $ - $ - $ 96,266 0.1% Authorized 1.2025 Shift from Marketing 1.D.21-06-015
Utilizing prior year committed [1.D.21-06-015
Inspections $ (647,562)| $ - $ (647,562)] $ - $ - $ - $ - $ - $ 647,562 | $ - $ 647,562 | $ 647,562 0.7% 1. Prior year commitment|1. 2025 funds on EE 2.D.17-12-009
Shift to Training Center, Reg
1. Current Year Compliance, Gen Admin
Marketing and Outreach $ 843,676 | $ - $ 843,676 | $ (843,676)| $ - $ (843,676)] $ - $ - $ - $ - $ - $ - $ (843,676) -0.9% Authorized 1. 2025 CPUC ED 1.D.21-06-015
Statewide ME&O $ - $ - $ - $ - $ - $ - $ - $ - $ - $ - $ - $ - $ - 0.0%
$60,424 carry forward from
M&E Studies $ (60424)[$ - |$ (60,424)| $ - s - |s - |s (60,424)] % - |$ (60,424)| $ - s - |s - |s  (60424) -0.1% [1.Carried Forward 1.2024 102025 |2024 to 2025 1.D.21-06-015
1. Current Year
Regulatory Compliance $ (310,851)[$ - $ (310,851)] $ 310,851 |$ - $ 310,851 | $ - $ - $ - $ - $ - $ - $ 310,851 0.3% |Authorized 1.2025 Shift from Marketing 1.D.21-06-015
1. Current Year
General Administration $(1,244,608)| $ - $(1,244,608)] $ 1,244,608 | $ - $ 1,244,608 | $ - $ - $ - $ - $ - $ - $ 1,244,608 1.3% Authorized 1. 2025 Shift from EE and Marketing |1.D.21-06-015
1. Current Year
CPUC Energy Division $ (73,128)[$ - $ (73128)]$ 73,128|% - $ 73128]$ - $ - $ - $ - $ - $ - $ 73,128 0.1%  |Authorized 1.2025 Shift from Marketing 1.D.21-06-015
0.0%
Subtotal of Administration $(1,589,162)| | $(1,589,162)] $ 881,176 | [$ 881,176 | $ (60,424)| $ - |$ (60,424)|$ 647562|$ - |$ 647,562 |$ 1,468,314 1.5%
TOTAL PROGRAM COSTS $ (850,160)|$ - [$ (850,160)| $ - s - s - |$6876,226[$ - |$6,876226 | $7,726,386 |$ - [$7,726,386 | $ 14,602,612 | 15.1%

[ Subtotal of Administration is comprised of the Training Center, Inspections, Marketing and Outreach, Regulatory Compliance, General Administration, and CPUC Energy Division line items for ESA Main whose funds can be committed since they are part of ESA Main. M&E Studies and SPOC line items can be carried over, and are repre
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ESA Table 12 - ESA Categorical and Other Enrollment
Southern California Edison
Program Year 2025 Annual Report

ESA Table 12A ESA Table 12B
ESA Main (SF, MH) ESA Pilot Plus and Pilot Deep
Number of Number of
Type of Enrollment Homes Treated Type of Enrollment Homes Treated
Women, Infants, and Children Program (WIC) 2,113 Women, Infants, and Children Program (WIC) 1
Supplemental Security Income (SSI) 1,592 Supplemental Security Income (SSI) 1
CalFresh/Supplemental Nutrition Assistance Program - Food Stamps 3,779 CalFresh/Supplemental Nutrition Assistance Program - Food Stamps 8
CalWORKSs/Temporary Assistance for Needy Families (TANF) 132 CalWORKSs/Temporary Assistance for Needy Families (TANF) 1
Tribal TANF - Tribal TANF -
Medicaid/Medi-Cal for Families 10,786 Medicaid/Medi-Cal for Families 40
Healthy Families A&B - Healthy Families A&B -
National School Lunch Program (NSLP) - Free Lunch 8 National School Lunch Program (NSLP) - Free Lunch -
Low-income Home Energy Assistance Program (LIHEAP) - Low-income Home Energy Assistance Program (LIHEAP) -
Bureau of Indian Affairs General Assistance 2 Bureau of Indian Affairs General Assistance -
Head Start Income Eligible - (Tribal Only) - Head Start Income Eligible - (Tribal Only) -
CARE Income Certified - CARE Income Certified -
80/20 Rule [2] - 80/20 Rule -
Targeted Self Certification 20,193 Targeted Self Certification -
Other - Categorical 1,311 Other - Categorical -
Standard Enrollment 15,282 Standard Enrollment 91
Total 55,198 Total 142
ESA Table 12C
ESA Building Electrification (SCE Only)
Number of
Type of Enrollment Homes Treated
Women, Infants, and Children Program (WIC) 45
Supplemental Security Income (SSI) 10
CalFresh/Supplemental Nutrition Assistance Program - Food Stamps 19
CalWORKSs/Temporary Assistance for Needy Families (TANF) -
Tribal TANF -
Medicaid/Medi-Cal for Families 176
Healthy Families A&B -
National School Lunch Program (NSLP) - Free Lunch -
Low-income Home Energy Assistance Program (LIHEAP) -
Bureau of Indian Affairs General Assistance -
Head Start Income Eligible - (Tribal Only) -
CARE Income Certified -
80/20 Rule -
Targeted Self Certification -
Other - Categorical -
Standard Enrollment 100
Total 350

Note: Categorical enrollment is not applicable to MFWB or Clean Energy Homes.
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ESA Table 13A - ESA Leveraging & Integration [1]
Southern California Edison
Program Year 2025 Annual Report

ESA Table 13A-1
ESA Main (SF, MH)
: . Enrollments
Relationship Amount of Dollars| Amount of Ener Other Measurable Benefits | Resulting from
Partner Brief Description of Effort outside the | MOU Present? . &y 5 Methodology [5] Meets all Criteria | If not, Explain
Saved [2] Savings [3] [3] Leveraging Effort
10U?
[4]
G.A. shares with SCE leads for low
Grid Alternatives | income SF homes on which they intend to
(SASH program install solar panels. SCE ensures those Yes Yes $4,030 48,750 No 130 [5] Yes
administrator) homes have been or will be enrolled in
ESA.
Other IOU ESA
Programs I0Us share lists of homes served in joint
(SoCalGas, PG&E, territories. Yes Yes $18,011 217,875 No 581 [5] Yes
SWG, Data sharing)
Number of homes Referred to ESA Main
Whole Home to due to home not being able to meet
ESA Main minimum 5% energy savings to be eligible No N/A $38 385 No I [5] [6]
for ESA Whole Home participation.

NOTES:
[1] Leveraging, Interdepartmental Integration, Program Coordination, Data Sharing, ME&O, etc.

[2] Leveraging and Integration efforts are measurable and quantifiable in terms of dollars saved by the IOU (Shared/contributed/donated resources, shared marketing materials, shared information technology, shared programmatic infrastructure, among others are just some
examples of cost and/or resource savings to the IOU). In 2025 SCE spent approximately $31 ($1,695,349 / 55,198 HT) per Treated lead through marketing and outreach efforts. a) DAC-SASH: 130 homes x $31 per home = $4,030 b) 581 Treated homes through other IOUs'
ESA/low income programs at $31 per saved lead = $18,011. c¢) Whole Home to Core: 1 homes x $38 per home = $38

[3] Energy savings/benefits. Leveraging efforts are measurable and quantifiable in terms of home energy benefits/ savings to the eligible households. Average kWh saved per Treated home in PY 2025 is 385 kWh as calculated from ESA Table 2 of this report: 20,697,740 kWh /
55,198 treated homes = 385 kWh/home. a) 130 ESA homes treated with SASH 130 x 375 kWh/HT = 48,750 kWh. b) 581 ESA homes treated via IOU data sharing x 375 kWh/Home = 217,875 kWh. c¢) Whole Home to Main: 1 ESA homes treated x 385 kWh/Home = 385
kWh.

[4] Enrollment increases. Leveraging efforts are measurable and quantifiable in terms of program enrollment increases and/or customers served.
[5] Savings are calculated based on SCE Ex-Ante analysis of DNV-GL ESA Program 2015-2017 Impact Evaluation Final Report, or statewide or SCE workpapers.
[6] This integration effort did not truly save SCE any money. Outreach and marketing costs which would have otherwise been borne by ESA Main were instead paid for by the ESA Whole Home pilot.

ESA Table 13A-2
MFWB
Relationship Amount of Dollars| Amount of E Other Measurable Benefi Enrf l'lme; o
Partner Brief Description of Effort outside the | MOU Present? ount ot Dollars oun‘F of Energy | Other Measurable Benefits | Resu t1.ng rom Methodology [5] Meets all Criteria | If not, Explain
Saved [2] Savings [3] [3] Leveraging Effort
I0U?
[4]
CSE shares Multifamily property leads

Center for with SCE. These properties have already
Sustainable Energy installed solar panels or are pending Yes Yes $ 104 1500 N 4 (5] Yes
(SOMAH Program | installation. SCE shares the leads with the

Administrator) MFWB Implementer for potential
participation in MFWB.

(] Leveraging, Interdepartmental Integration, Program Coordination, Data Sharing, ME&O, etc.

2 Leveraging and Integration efforts are measurable and quantifiable in terms of dollars saved by the IOU (Shared/contributed/donated resources, shared marketing materials, shared information technology, shared programmatic infrastructure, among others are just some
examples of cost and/or resource savings to the IOU). In 2025 SCE spent approximately $31 ($1,695,349 / 55,198 HT) per Treated lead through marketing and outreach efforts. a) SOMAH: 4 Properties x $31 per home = $124

B3] Energy savings/benefits. Leveraging efforts are measurable and quantifiable in terms of home energy benefits/ savings to the eligible households. Average kWh saved per Treated home in PY 2025 is 375 kWh as calculated from ESA Table 2 of this report: 20,697,740kWh /
55,198 treated homes = 375 kWh/home. a) 4 ESA properties treated by SOMAH 4 x 375 kWh/HT = 1500 kWh.

4 . . . . .
) Enrollment increases. Leveraging efforts are measurable and quantifiable in terms of program enrollment increases and/or customers served.

5] Savings are calculated based on SCE Ex-Ante analysis of DNV-GL ESA Program 2015-2017 Impact Evaluation Final Report, or statewide or SCE workpapers.

ESA Table 13A-3
ESA Pilot Plus and Pilot Deep
: . Enrollments
Relationship Amount of Dollars| Amount of Ener Other Measurable Benefits | Resulting from
Partner Brief Description of Effort outside the | MOU Present? . &y 5 Methodology [5] Meets all Criteria | If not, Explain
Saved [2] Savings [3] [3] Leveraging Effort
I0U?
[4]
Note: ESA Whole Home Pilot is a targeted pilot being marketed to a limited customer list. Therefore, no leveraging is taking place at this time
ESA Table 13A-4
ESA Building Electrification (SCE Only)
Relationship Enrollments
. i . Amount of Doll Amount of E ) . .
Partner Brief Description of Effort [1] outside the | MOU Present? ount of Lotlars ount OF BACEY | Other Measurable Benefits Resulting from Methodology Meets all Criteria | If not, Explain
Saved [2] Savings .
10U? Leveraging Effort
Enabled comprehensive
_ . o electrification packages by
Bassett-Avocado 28 A infrastructure gaps, pre-qualifying customers through
. enabling ESA BE customers to receive . . o
Heights Advanced . .. improved customer BAAEC, if met ESA eligibility
. solar and battery storage in addition to Yes No $ 11,059 N/A ) 4 . . Yes N/A
Energy Community g . . . experience through requirements, then received BE
BAAEC) building electrification measures, while i . 1 i
( minimizing customer handoffs and coordinated delivery, and BAAI]?ga;lJHZS 3 .On%sh et.
avoiding duplication of funding. expanded customer benefits -unded mstaliations.
beyond ESA-funded
measures.

[1] ESA BE customers could also receive solar and battery storage, which is not funded through ESA BE and instead supported through the California Energy Commission Electric Program Investment Charge (CEC EPIC) initiative.

[2] The reported dollars saved are attributable to heat pump water heaters previously installed through the BAAEC initiative, with no associated costs incurred by the ESA BE Pilot.

ESA Table 13A-5
ESA Clean Energy Homes (SCE Only)

Relationship Enrollments
. o . Amount of Doll Amount of E i o .
Partner Brief Description of Effort outside the | MOU Present? ount of Lotlars Ot OL ERCTEY | Other Measurable Benefits Resultl‘ng from Methodology Meets all Criteria | If not, Explain
Saved Savings Leveraging Effort
10U?
[1]
Coordination, engagement and outreach to
BUILD participants; offering Tenant
BUILD Energy Education available through CEH Yes No N/A N/A N/A 3 N/A N/A
Pilot Program

1] Leveraging, Interdepartmental integration, Program Coordination, Data Sharing, ME&O, etc. Leveraging BUILD program enrollment for new Tenant Education component of CEH resulted in 6 applications for Tenant Education.

Fields not applicable to specific efforts are marked "N/A".
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ESA Table 13B - ESA Clean Energy Referral, Leveraging, and Coordination

Southern California Edison

Program Year 2025 Annual Report

# of
# of
. .. 1 # of . L. ] Enrollments
Partner Brief Description of Effort # of Referral ! .y | Coordination | #of Leads™ |
Leveraging 3] rom Successful
Efforts 151
Leads
Single-Family Affordable |Provides qualified low-income homeowners fixed, up front, capacity-based incentives to help
(91 [10] . 19 N/A N/A 373 130
Solar Homes (SASH) offset the upfront cost of a solar electric system.
Multifamily Affordable [Provides solar incentives on qualifying affordable housing multifamily dwellings. MASH is the 675 | N/A 36 0
Solar Housing (MASH) |low-income, multifamily component within the California Solar Initiative program.
Medical Baseline (MBL Provides eligible enrolled customers with an additional 16.5 kilowatt-hours (kWh) of electricity
cdica Tlel:] ine ( ) per day. Provided at the lowest baseline rate, this program helps offset the cost of operating the N/A N/A 148 8,847 5,160
necessary medical equipment.
CARE/FERA.Income Number of ESA Main enrqllmepts with their income .hav¥ng been vgrlﬁed by ESA program that N/A N/A 1,534 N/A N/A
Verification had the rate CARE/FERA identified and show no indication of previous PEV.
T - 5 >
CARE High Usage Custqmers whose usage was identified as exceeding 400% to 600% (or more) above the N/A N/A N/A 606 194
baseline.
Cool Center Informational | SCE provides 1nf0m.1at10n to respective countlés cool centers \ylthm the SCE service territory N/A N/A 10 N/A N/A
Exchange about all of the low-income programs and services that are available.
Residential and non-residential customers participate by allowing SCE to shut down their A/C
Demand Response = 1, 6 hours a day during “Energy Events” called during periods of high electrici
Summer Discount Plan  [F°F P to 6 hours a ay uring pergy vents .ca ed during periods o . 1gh electricity 70 N/A 17 N/A N/A
spp) 7 demand, or emergencies. SCE will supply and install a load control device on your home or
( ) central-A/C unit to remotely shut it off during energy events.
Eligible residential customers who own a qualifying Wi-Fi enabled smart thermostat may enroll.
Demand Response - Smart During an "energy eyent , SCE will notify the smart thermostat Prgwder to temporarl'l)'f adj_ust
E P SEpy 1 the temperature setting on the thermostat up to four degrees to limit A/C usage. Participating 129 N/A 20 N/A N/A
nergy Program (SEP) customers may qualify for a one-time $75 incentive for enrolling and earn up to $40 annually for
participating between June 1 through September 30.
SCE collaborated with Tribal leaders, offering $13K mini grants aimed at providing training on
SCE’s income-qualified programs. The objective was to empower Tribal leaders to act as
Tribal Activity intermediaries within their communities, disseminating information about these programs to N/A N/A 36 0 N/A
increase Tribal enrollments and installations. In addition, the SCE Tribal team engages daily
with 13 federally recognized tribes to promote SCE products and services.
Other Utilities Southwest Gas 1,718 N/A N/A 1,313 93
Other Utilities " SoCalGas N/A N/A N/A 512 488
Other Utilities " PG&E N/A N/A N/A N/A N/A
MFWB Coordination with RHA (SDG&E's Implementer) for the Southern MFWB program 2,021 N/A 0 N/A N/A
ESA Whole Home to ESA |[Number of Homes Enrolled in ESA Core as a result of being referred by ESA Whole Home due
. . .. S N/A N/A N/A 146 8
Main to home not being able to meet minimum 5% for ESA Whole Home participation.

! Number of outbound referrals being given to the Partner.

) Number of activities that involve the sharing of resources to jointly support program delivery or administration. (Example: Sharing of Lead Lists, Cost Splitting, etc.).

B Number of unique activities related to program communication (marketing), collaboration of events, and alignment of activities (outreach events, tradeshows, etc.) to support program awareness and delivery.
Unique marketing activities are different types of activities, not the total sum of the correspondences. Events are unique event counts, not the total sum of event days.

I Number of inbound Leads or Referrals from the Partner.

) Number of enrollments that results from the Leads or Referrals supplied by the Partner.

el Utility Territorial Overlap; Referrals being exchanged between the utilities.

VY TD number of customers that enrolled in the program within 120-days of their ESA in-home visitation in which they received Energy Education.
8] Number of referrals being supplied to SDG&E by SCE and the number of Enrollments being completed on behalf of SCE by MFWB.

®ID.16-11-022, OP 84: "Starting January 1, 2017, Pacific Gas and Electric Company, Southern California Edison Company, and San Diego Gas & Electric Company shall provide the Single-family Affordable
Solar Homes Program Administrator, current GRID Alternatives, with a monthly list of owner occupied single-family households that have completed the Energy Savings Assistance (ESA) Program requirements
of the California Alternate Rates for Energy (CARE) Program high usage process."

1% Enrollments previously calculated as leads successfully imported to ESA systems. Updated to reflect current calculation based on number of imported and enrolled customers.

UI'Number of Leads may be less than previously reported depending on the customers account status at the time the data is provided
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ESA Table 14 - ESA Expenditures for Pilots and Studies
Southern California Edison

Program Year 2025 Annual Report

Authorized 2021-26 Funding Year to Date Expenses Cycle to Date Expenses % of Budget Expensed

Electric Gas Total Electric Gas Total Electric | | Total Electric Gas Total
Pilots
ESA Pilot Plus/Deep Program Pilot $ 19,424318 | $ $ 19,424318 3% 2,617,750| $ $ 2,617,750 $ 4,243,086 | $ $ 4,243,086 22% 22%
Building Electrification Retrofit Pilot $ 40,832,693 [ $ $ 40,832,693 | $13,564,417 | $ $13,564,417 | $ 17,240,832 | $ $ 17,240,832 42% 42%
Clean Energy Homes New Construction Pilot $ 8,859,000 [$ $ 8,859.000]% 286,686|$ § 286,686]8$ 1,265,719 | $ $ 1,265,719 14% 14%
Total Pilots $69,116,010| $ $69,116,010] $16,468,853| $ $16,468,853 $22,749,638| $ $22,749,638 33% 33%
Pilot Evaluations (SCE) '°!
ESA Pilot Plus/Deep Program Pilot Evaluation $ 1,744,513 |$ - |8 174451318 1218378 $ 121,837 |% 350,280  $ $ 350,280 20% 20%
Building Electrification Retrofit Pilot Evaluation $ 594930 | $ - 1S 5949301$ 173,084 $ $ 173,084 1% 394,528 | $ $ 394,528 66% 66%
Clean Energy Homes New Construction Pilot Evaluation $ 164,550 | $ - s 164,550 | $ 19,1721 $ $ 19,172 | $ 47,667 | $ $ 47,667 29% 29%
Total Pilot Evaluations $ 2,503,993 [ $ - |$ 250399318 314,093|$ $ 314,093 $ 792,475 | $ $ 792,475 32% 32%
Studies "
Joint IOU - 2025 Low Income Needs Assessment (LINA) Study ™™ $ 75,000 | $ - 1s 75,000 | $ 68,143 | $ $ 68,143 % 74,169 | $ $ 74,169 99% 99%
Joint IOU - 2028 Low Income Needs Assessment (LINA) Study $ 75,000 | $ - s 75,000 | $ -1 $ - $ - |3 $ - 0% 0%
Joint IOU - Statewide CARE-ESA Categorical Study ™" $ 22,4951 $ - 1% 22,495 | $ - |3 $ - $ 22,494 |$ $ 22,494 100% 100%
Load Impact Evaluation Study $ 450,000 | $ -1 450,000 | $ - 1$ $ - $ - 13 $ - 0% 0%
ESA Non-Energy Impacts (NEI) Study ™ $ 150,000 | $ - I's 1500008  80247[$ $ 80247 s 131,712 [ $ $ 131,712 88% 88%
Rapid Feedback Research and Analysis $ 155,000 | $ - 1$ 155,000 | $ -1 $ - $ -1 $ - 0% 0%
Joint IOU - Process Evaluation Studies (1-4 Studies) $ 150,000 | $ - 1s 150,000 | $ - 1s $ - $ -1 $ - 0% 0%
Total Studies $1,077,495 $ - $1,077,495]  $148.390] $ $148,390 $228,375 $ $228,375 21% 21%

) Authorized per D.21-06-015. Funds for pilots and studies may be rolled over to the next program year or borrowed from a future program year within the cycle, to allow for flexibility in scheduling changes with these efforts. Funding amounts listed reflect SCE's
30% allocation among the IOUs. Final authorized budgets may be adjusted by the ESA/CARE Studies Working Group per D.21-06-015.

21 Some studies cover multiple cycles. Hence this column total reflects the total study spending (as opposed to cycle spending).
BJ Decision D.21-06-015 approved Joint Utilities' 2025 LINA Study for $500,000. SoCalGas holds the statewide contract for this co-funded study. SCE has not been fully cross-billed so the actual amount incurred will be greater than what is reflected in this table
until bills are reconciled. SCE's 30% allocation is $150,000, funded 50/50 via the ESA and CARE budgets.

4] Authorized per D.21-06-015, the Categorical Study will be funded 50/50 via the ESA and CARE budgets.

5 Decision D.21-06-015 approved Joint Utilities' 2022 ESA NEI Study for $500,000. SCE holds the statewide contract for this co-funded study and will cross-bill the other IOUs. The total budget and spend reflected includes SCE’s allocated CFA portion only.

6] pilot Evaluation budget and expenditures are included in the overall budget and expenditures of the Pilot.

L") This represents the full evaluation budget.
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ESA Table 15 - ESA Tribal Outreach
Southern California Edison
Program Year 2025 Annual Report

Quantity
OUTREACH STATUS C A(II{nFih;?(:L‘e;A, List of Participating Tribes
and ESA)
Tribes completed ESA Meet & Confer 1 Bridgeport Indian Colony
Tribes requested outreach materials or applications Brifigepo%*t Indian Colony, Sobobg, Tule River Indiap tribe, Chemehuevi
8 Indian Tribe, Morongo, Agua Caliente, Pechanga, Bishop Paiute
Tribes who have not accepted offer to Meet and Confer 0
Non-Federally Recognized Tribes who participated in Meet & Confer 0
Tribes and Housing Authority sites involved in Focused Project/ESA 1 Bridgeport Indian Colony
Partnership offer on Tribal Lands 0
Housing Authority and Tribal Temporary Assistance for Needy Families
(TANF) office who received outreach (this includes email, U.S. mail, and/or Bridgeport Indian Colony, Soboba, Tule River Indian Tribe, Chemehuevi
phone calls) 8 Indian Tribe, Morongo, Agua Caliente, Pechanga, Bishop Paiute
Housing Authority and TANF offices who participated in Meet and Confer 0
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ESA Table 16A - ESA Main (SF, MH)

ESA Table 16 - ESA Customer Segments/Needs State by Demographic, Financial, Location, and Health Conditions
Southern California Edison

Program Year 2025 Annual Report

ANEHIIID PRV T Avg. Energy Savings ANEHIRIO CaEEN T Avg. Energy Savings
# of Households | # of Households |Enrollment Rate| # of Households |Rate of Uptake (kWh) Per Treated (kWh) Per Treated Avg.‘Peak Demand |- (Therms) Per Treated (Therms) Per Treated Avg. Cost Per Avg: HH Energy
Eligible!" Treated™ = (C/B) Contacted"! = (C/E) Households (Energy | o coholds (Energy Savings (kW) Per Households (Energy Households (Energy | Treated Households Savings (kWh) /
Saving and HCS . Treated Household Saving and HCS . Total Annual
Customer Segments Measures) Saving Measures only) Measures) Saving Measures only) Energy Use (KWh)

Demographic ]
Housing Type

SF 1,182,355 49,448 4.18% 17,762 278% 356 356 0.060 0.34 0.34] $ 968 0.068

MH 109,067 5,750 5.27% 1,245 462% 341 341 0.050 2.13 2.13] $ 720 0.002

MF In-Unit 424,628
Rent vs. Own

Own 853,550 29,468 3.45% 11,930 247% 368 368 0.060 3.22 3.22] $ 1,253 0.016

Rent 866,356 25,730 2.97% 7,077 364% 339 339 0.050 -3.52 3.52] $ 587 0.022
Previous vs. New Participant
Previous - 10 0% 3 333% 225 225 0.190 59.09 59.09] $ 3,265 0.007
New Participant 27,051 55,188 204% 19,004 290% 354 354 0.060 0.07 0.07] $ 942 0.018
Seniors 517,903 18,610 3.59% 7,445 250% 368 368 0.060 0.6 0.6] $ 1,038 0.020
Veterans 93,998 1,047 1.11% 433 242% 372 372 0.060 5.64 5.64] $ 1,411 0.018
Hard-to-Reach™ 1,352,338 51,504 3.81% 17,596 293% 355 355 0.060 0.1 0.1] $ 929 0.018
Vulnerable™ 603,866 45,587 7.55% 15,783 289% 350 350 0.060 -1.1 1.1 s 820 0.024
Location
DAC 464,442 34,489 7.43% 11,692 295% 356 356 0.060 -2.85 -2.85] $ 690 0.023
Rural 276,728 11,334 4.10% 4,051 280% 404 404 0.060 4.93 4.93] $ 1,554 0.040
Tribal 8,832 87 0.99% 26 335% 394 394 0.060 3.22 3.22] § 1,446 0.015
PSPS Zone 118,256 324 0.27% 177 183% 317 317 0.050 1.89 1.89] $ 991 0.016
Wildfire Zone 281,693 8,707 3.09% 3,043 286% 321 321 0.050 4.32 4.32] $ 1,200 0.008
Climate Zone 06 255,968 1,877 0.73% 738 254% 297 297 0.040 -0.24 0.24] $ 871 0.031
Climate Zone 08 416,496 19,249 4.62% 6,774 284% 329 329 0.050 -4.03 4.03] $ 481 0.047
Climate Zone 09 322,218 9,424 2.92% 3,089 305% 400 400 0.060 -4.38 -438] $ 594 0.011
Climate Zone 10 354,584 10,677 3.01% 3,707 288% 281 281 0.050 5.82 5.82] § 1,160 0.017
Climate Zone 13 85,320 4,923 5.77% 1,741 283% 454 454 0.070 0.12 0.12] $ 1,502 0.049
Climate Zone 14 168,751 7215 4.28% 2,389 302% 451 451 0.070 6.67 6.67] $ 1,862 0.011
Climate Zone 15 63,163 1,322 2.09% 360 367% 172 172 0.030 10.47 10.47] $ 1,384 0.004
Climate Zone 16 53,342 511 0.96% 209 244%, 362 362 0.060 -1.98 -1.98] $ 928 0.045
CARB Communities!” 169,417 14,901 8.80% 5,143 290% 338 338 0.050 -4.35 -4.35] $ 479 0.060
Financial
CARE 1,284,448 40,598 3.16% 14,853 273% 357 357 0.060 0.73 0.73] $ 1,009 0.066
FERA 357,233 605 0.17% 234 259% 386 386 0.060 4.92 4.92] $ 1,352 0.072
Disconnected!” 35,313 178 0.50% 98 182% 305 305 0.050 -1.9 -1.9] 8 765 0.047
Arrearages 687,677 9,655 1.40% 4,515 214% 359 359 0.060 -1.26 -1.26] $ 846 0.027
High Usage 69,406 1,450 2.09% 650 223% 376 376 0.060 1.42 1.42] $ 1,112 0.057
High Energy Burden' 372,317 14,834 3.98% 5,117 290% 374 374 0.060 5.41 5.41| s 1,531 0.024
SEVI”!

Low™ 203,389 2,649 1.30% 969 273% 333 333 0.050 5.82 582 $ 1,374 0.022

Medium"! 595,200 17,360 2.92% 6,332 274% 360 360 0.060 3.43 3.43] s 1,245 0.019

High™ 523,601 35,189 6.72% 11,706 301% 353 353 0.060 2.01 2.01] s 760 0.018
Affordability Ratio''” 88,451 54,960 62.14% 18,973 290% 355 355 0.060 0.08 0.08] $ 943 0.018
Health Condition
Medical Baseline 26,355 2,726 10.34% 1,110 246% 376 376 0.060 4.05 4.05] $ 1,355 0.019
Respiratory“ 5

Low!'"! 370,549 3,629 0.98% 1,302 279% 317 317 0.050 3.63 3.63| $ 1,118 0.012

Medium" 506,698 25,709 5.07% 8,888 289% 336 336 0.050 -0.69 -0.69] $ 814 0.032

High!""! 444,943 25,860 5.81% 8,817 293% 377 377 0.060 0.35 0.35) $ 1,045 0.014
Disabled 338,216 7,569 2.24% 2,789 271% 392 392 0.060 3.29 3.29] $ 1,368 0.018
Customer Segments: NOTES:

Hard to Reach

Vulnerable

CARB Communities
Disconnected

High Energy Burden

SEVI
Affordability Ratio
Respiratory

[T Athens eligibility estimates at 250 FPL applied to customer segment population.

I Households Treated data is not additive because customers may be represented in multiple categories.

Bl Includes only households that SCE contacted by direct mail or email campaigns in CY2023. Customers could also have been contacted multiple times within a year. They could also be contacted by other means, such as by contractors or another
utility, which is not reflected in this value. SCE only tracks its direct mail and email campaign efforts.

I "Hard to Reach" is defined as a customer who meets at least one of the following characteristics: Prefers non-English language, is low income, lives in a mobile home or multifamily dwelling unit, is a renter/tenant, or is Rural.

) Vulnerable is defined as Disadvantaged Vulnerable Communities (DVC) which consists of communities in the 25% highest scoring census tracts according to the most current versions of the CalEnviroScreen, as well as all California tribal lands,
census tracts that score in the highest 5% of Pollution Burden within CalEnviroScreen, but do not receive an overall CalEnviroScreen score due to unreliable public health and socioeconomic data, and census tracts with median household incomes less
than 60% of state median income.

' Utilized AB617 Communities identified by CARB's Community Air Protection Program (CAPP).
") Based on calendar year 2024.

] Utilizing Low-Income Energy Affordability Data (LEAD) Tool to determine average energy burden as a % of income by census tract. High Energy Burden threshold of 6.3% and above is selected based on 2016 Low Income Needs Assessment

(LINA).

) The Socioeconomic Vulnerability Index (SEVI) metric represents the relative socioeconomic standing of census tracts, referred to as communities, in terms of poverty, unemployment, educational attainment, linguistic isolation, and percentage of
income spent on housing.

1ol Utilizing AR20 data, census tracts with Electric AR20 above 15% is selected. Threshold based on CPUC 2019 Annual Affordability Report.

') Based on Asthma score in CalEnviroScreen 4.0.

ESA Table 16B - ESA MFWB Whole Building

Avg. Energy Savings . Avg. Energy Savings . .
Avg. Energy Savings Avg. Energy Savings Avg. Properties
# of Properties # of Properties |Enrollment Rate| # of Properties |Rate of Uptake (kWh) Per Treated (kWh) Per Treated Avg.‘Peak Demand (Therms) Per Treated (Therms) Per Treated Avg. Cost Per Energy Savings
Customer Segments . . i Households (Energy Savings (kW) Per Households (Energy
Eligible Treated = (C/B) Contacted = (C/E) . Households (Energy . Households (Energy Treated Households (kWh) / Total
Saving and HCS . Treated Households Saving and HCS .
Saving Measures only) Saving Measures only) Annual Energy Use
Measures) Measures)
(kWh)
Location
DAC 20 5,993 5,993 1 158 158 1% 42,165 0.005
Rural 6 3,353 3,353 1 81 81]$ 25,702 0.140
Tribal - - - - - - $ - -
PSPS Zone - - - - - - $ - -
Wildfire Zone - - - - - - $ - -
Climate Zone 06 6 2,463 2,463 0 (16) 16)] $ 25,539 0.007
Climate Zone 08 5 12,236 12,236 0 (50) (50)] $ 90,351 0.031
Climate Zone 09 4 2,912 2,912 0 100 100 | $ 31,135 0.342
Climate Zone 10 6 4,161 4,161 3 421 4211% 34,453 0.006
Climate Zone 13 3 4,415 4,415 0 (33) 33)] $ 18,154 0.266
Climate Zone 14 3 4,300 4,300 0 (35) 39| $ 28,430 0.042
Climate Zone 15 - - - - - - $ - -
Climate Zone 16 1 568 568 0 590 59018 48,342 0.325
CARB Communities" 3 1,915 1,915 0 (17) anl s 31,301 0.003
Other
Vulnerable"! 24 5,356 5,356 1 130 130 | $ 42,219 0.004
High Energy Burden"” 10 2,515 2,515 0 (20) 0)] $ 31,665 0.016
SEVI®!
Low 4 1,009 1,009 0 1]5$ 51,800 0.026
Medium 12 6,942 6,942 0 (34) (34)] $ 56,437 0.015
High 17 3,331 3,331 1 198 198 ] $ 32,095 0.003
Affordability Ratio® 32 4,449 4,449 1 93 93 |$ 43,404 0.003
Respiratory ol
Low 11 878 878 0 (2) 2)] $ 44,461 0.004
Medium 6 12,353 12,353 1 17 a7n) s 50,820 0.047
High 16 3,762 3,762 I 193 193195 39,754 0.004
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Customer Segments:
Households Treated

CARB Communities

Vulnerable
High Energy Burden

SEVI
Affordability Ratio
Respiratory

NOTES:

" Households Treated data is not additive because customers may be represented in multiple categories.
Pl Utilized AB617 Communities identified by CARB's Community Air Protection Program (CAPP).

B Vulnerable is defined as Disadvantaged Vulnerable Communities (DVC) which consists of communities in the 25% highest scoring census tracts according to the most current versions of the CalEnviroScreen, as well as all California tribal lands,
census tracts that score in the highest 5% of Pollution Burden within CalEnviroScreen, but do not receive an overall CalEnviroScreen score due to unreliable public health and socioeconomic data, and census tracts with median household incomes less
than 60% of state median income.

t Utilizing Low-Income Energy Affordability Data (LEAD) Tool to determine average energy burden as a % of income by census tract. HEB threshold of 6.3% and above is selected based on 2016 Low Income Needs Assessment (LINA).

) The Socioeconomic Vulnerability Index (SEVI) metric represents the relative socioeconomic standing of census tracts, referred to as communities, in terms of poverty, unemployment, educational attainment, linguistic isolation, and percentage of
income spent on housing.

(] Utilizing AR20 data, census tracts with Electric AR20 above 15% is selected. Threshold based on CPUC 2019 Annual Affordability Report.

[ Based on Asthma score in CalEnviroScreen 4.0.

ESA Table 16C MFWB (MF In-unit)

Avg. Energy Savings

Avg. Energy Savings

Avg. Peak Demand

Avg. Energy Savings

Avg. Energy Savings

Avg. Properties

Customer Segments 4 of Units Eligible # of Units Treated|Enrollment Rate # of Units Rate of Uptake| (kWh) Per Treated | (kWh) Per Treated Savings (KW) Per (Therms) Per Treated | (Therms) Per Treated Avg. Cost Per Energy Savings
1 = (C/B) Contacted = (C/E) Unit (Energy Saving | Unit (Energy Saving Treated Unit Unit (Energy Saving and| Unit (Energy Saving Treated Unit (kWh) / Total
and HCS Measures) Measures only) HCS Measures) Measures only) Annual Energy Use
(KWh)
Rent vs. Own
Own 114 326 326 0.04 0.32 03218% 543 0.00
Rent 9,780 314 314 0.03 0.83 0831]8% 465 0.00
Previous vs. New Participant
New 9.894 314 314 0.03 0.82 082]$ 466 0.00
Previous - - - - - - $ - -
Seniors 5,858 280 280 0.02 0.26 0.26]9% 480 0.00
Veterans 166 235 235 0.02 0.09 0.091]8$ 361 0.00
Hard-to-Reach™” 6,830 331 331 0.03 0.81 0.81]$ 497 0.00
Vulnerable!” 7,872 314 314 0.03 0.79 0.79 | $ 478 0.00
Location
DAC 5,633 339 339 0.03 0.80 080]8$ 499 0.00
Rural 1,157 310 310 0.05 3.17 3178 422 0.00
Tribal - - - - - - $ - -
PSPS Zone 47 100 100 - 3.79 37918 220 0.00
Wildfire Zone 1,192 312 312 0.02 0.85 0851]8% 475 0.00
Climate Zone 06 667 283 283 0.03 0.54 0.54]$ 457 0.00
Climate Zone 08 3,891 296 296 0.02 (0.05) 0.05] $ 421 0.00
Climate Zone 09 1,554 300 300 0.02 0.20 0201]8$ 583 0.00
Climate Zone 10 2,613 342 342 0.01 0.46 04618 496 0.00
Climate Zone 13 497 283 283 0.10 5.84 58418 400 0.00
Climate Zone 14 268 239 239 0.12 9.07 9.0718% 430 0.00
Climate Zone 15 377 504 504 0.23 3.12 3121 $ 376 0.00
Climate Zone 16 27 330 330 0.01 (0.79) (0.79)] $ 222 0.03
CARB Communities'! 1,339 194 194 0.01 (0.18) 0.18)] $ 320 0.00
Financial -
CARE 6,351 327 327 0.03 0.79 079 1% 496 0.00
FERA 47 357 357 0.03 0.19 0.1918$ 463 0.00
Disconnected 26 467 467 0.10 3.07 30718 567 0.01
Arrearages 1,202 378 378 0.05 1.20 1.20]$ 491 0.00
High Usage 190 298 298 0.03 0.87 08718% 496 0.00
High Energy Burden ™ 2,020 312 312 0.08 3.19 3.19]$ 373 0.00
SEVI
Low 750 249 249 0.02 (0.12) ©0.12)] s 341 0.00
Medium 4,134 290 290 0.03 0.84 08418 449 0.00
High 5,010 344 344 0.04 0.95 09518% 498 0.00
Affordability Ratio " 9,839 314 314 0.03 0.82 0.821]$ 466 0.00
Health Condition
Medical Baseline 264 299 299 0.02 0.42 04218$ 468 0.00
Respiratoryfg]
Low 2,350 271 271 0.04 0.19 01918 396 0.00
Medium 4,140 347 347 0.03 1.16 1.16 | $ 563 0.00
High 3,404 303 303 0.03 0.85 0851]8% 396 0.00
Disabled 1,649 306 306 0.03 0.96 09618 476 0.00
Customer Segments: NOTES:

Households Treated
Hard to Reach
Vulnerable

CARB Communities
High Energy Burden
SEVI

Affordability Ratio

Respiratory

' Households Treated data is not additive because customers may be represented in multiple categories.

I "Hard to Reach" is defined as a customer who meets at least one of the following characteristics: Prefers non-English language, is low income, lives in a mobile home or multifamily dwelling unit, is a renter/tenant, or is Rural.
B! Vulnerable is defined as Disadvantaged Vulnerable Communities (DVC) which consists of communities in the 25% highest scoring census tracts according to the most current versions of the CalEnviroScreen, as well as all California tribal lands,

¥ Utilized AB617 Communities identified by CARB's Community Air Protection Program (CAPP).
Bl Utilizing Low-Income Energy Affordability Data (LEAD) Tool to determine average energy burden as a % of income by census tract. HEB threshold of 6.3% and above is selected based on 2016 Low Income Needs Assessment (LINA).

[6

g Utilizing AR20 data, census tracts with Electric AR20 above 15% is selected. Threshold based on CPUC 2019 Annual Affordability Report.
8] Based on Asthma score in CalEnviroScreen 4.0.

ESA Table 16D - Pilot Plus and Pilot Deep

! The Socioeconomic Vulnerability Index (SEVI) metric represents the relative socioeconomic standing of census tracts, referred to as communities, in terms of poverty, unemployment, educational attainment, linguistic isolation, and percentage of

Ave. Energy Savings Avg. Energy Savings Avg. Energy Savings Avg. Energy Savings
# of Households | # of Households |Enrollment Rate| # of Households |Rate of Uptake (kWh) Per Treated (kWh) Per Treated Avg.‘Peak Demand (Therms) Per Treated (Therms) Per Treated Avg. Cost Per Avg: HH Energy
Customer Segments . . Households (Energy Savings (kW) Per Households (Energy Savings (kWh) /
Eligible [1] Treated = (C/B) Contacted = (C/E) . Households (Energy . Households (Energy Treated Households
Saving and HCS St DS Gl Treated Households Saving and HCS St R Gl Total Annual
Measures) Measures) Energy Use (kWh)

Demographic
Housing Type

SF 68,689 142 0% 59,759 0% 3,284 - 0.17 70 1 3 13,817 0.003

MH N/A] N/A 0% N/A 0% N/A N/A N/A N/A N/A N/A N/A

MF In-Unit N/A N/A 0% N/A] 0% N/A] N/A] N/A] N/A] N/A] N/A] N/A|
Rent vs. Own [2]

Own 42,895 107 0% 37,428 0% 3,436 - 0.18 69 13 13,984 0.004

Rent 8,669 35 0% 7,558 0% 2,822 - 0.17 73 ) 13,305 0.014
Previous vs. New Participant [3]

Previous 15,341 36 0% 13,672 0% 3,122 - 0.17 54 $ 13,198 0.004

New Participant 53,348 106 0% 46,087 0% 3,340 - 0.17 76 $ 14,027 0.013
Seniors N/A N/A| 0% N/A| 0% N/A] N/A] N/A] N/A| N/A] N/A] N/A]
Veterans N/A] N/A] 0% N/A 0% N/A] N/A] N/A] N/A] N/A] N/A] N/A]
Hard-to-Reach 68,689 142 0% 59,759 0% 3,284 - 0.17 70 41 3 13,817 0.003
Vulnerable 44172 3 0% 38,366 0% 7,142 - 0.20 81 15 13,643 0.097
Location
DAC 27,833 32 0% 23,420 0% 2,430 - 0.18 72 413 12,923 0.008
Rural 11,691 75 1% 10,138 1% 3,722 - 0.18 64 1 8 13,555 0.007
Tribal 233 1 0% 225 0% 18,766 - - 32 1 8 8,639 0.000
PSPS Zone 10,806 135 1% 9,320 1% 3,288 - 0.17 69 1 8 13,792 0.004
Climate Zone 06 1,672 0 0% 1,313 0% . - - - 1 § - 0.000
Climate Zone 08 10,797 0 0% 10,030 0% - - - - 1 3 ] 0.000
Climate Zone 09 15,445 0 0% 13,164 0% - - - - 41 3% - 0.000
Climate Zone 10 27,672 141 1% 23,891 1% 3,175 - 0.17 70 ) 13,854 0.003
Climate Zone 13 N/A| N/A 0% N/A 0% N/A N/A N/A N/A N/A N/A N/A
Climate Zone 14 9,953 0 0% 8,777 0% - - - $ _
Climate Zone 15 1,706 1 0% 1,490 0% 18,766 - - 32 1 8 8,639 0.000
Climate Zone 16 1,050 0 0% 796 0% - - - - 1 $§ -
CARB Communities 7,949 3 0% 7,671 0% 2,496 - 0.27 41 18 15,224 0.135
Financial
CARE 68,689 142 0% 59,759 0% 3,284 - 0.17 70 ) 13,817 0.00
FERA N/A N/A 0% N/A 0% N/A N/A N/A N/A N/A N/A N/A
Disconnected 530 0 0% 504 0% - - - N 1 3 ]
Arrearages 48,016 99 0% 45,311 0% 3,529 - 0.16 73 ) 14,516 0.01
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High Usage

68,689

142

0%

59,759

0%

3,284

0.17

70

&~

13,817

0.00

High Energy Burden

22,556

40

0%

28,359

0%

3,983

0.15

60

$ 13,268.58

0.00

SEVI [4]

Low

10,245

18

0%

8,978

0%

3,661

0.17

67

14,619

0.04

Medium

32,436

77

0%

28,217

0%

3,360

0.17

61

13,266

0.01

High

25,942

47

0%

23,279

0%

3,017

0.18

87

14,412

0.01

Affordability Ratio

53,796

32

0%

50,955

0%

3,923

0.17

64

LA A A A

13,357

0.01

Health Condition

Medical Baseline

1,275

0%

1,178

0%

4,144

0.184

41.

38

$ 12,371

0.11

Respiratory

Low

N/A|

N/A|

0%

N/A|

0%

N/A|

N/A|

N/A

N/A|

N/A|

N/A]

N/A

Medium

N/A

N/A

0%

N/A]

0%

N/A]

N/A

N/A

N/A]

N/A

N/A]

N/A

High

N/A|

N/A|

0%

N/A

0%

N/A

N/A|

N/A]

N/A

N/A|

N/A

N/A

Disabled

N/A]

N/A]

0%

N/A]

0%

N/A]

N/A]

N/A]

N/A]

N/A]

N/A]

N/A]

[ Based on entire Program Customer List
) Homes with missing Rent vs Own data is not included in the total homes treated
B) Previous (ESA Enrolled / ESA Treated) vs New (Not ESA Enrolled)

I Homes with missing SEVI data is not included in the total homes treated

ESA Table 16E - Building Electrification (SCE Only)

Customer Segments

# of Households
Eligible [1]

# of Households
Treated

Enrollment Rate
= (C/B)

# of Households
Contacted [2]

Rate of Uptake
= (C/E)

Avg. Energy Savings
(kWh) Per Treated
Households (Energy
Saving and HCS
Measures) [3]

Avg. Energy Savings

(kWh) Per Treated

Households (Energy
Saving Measures

only)[3]

Avg. Peak Demand
Savings (kW) Per
Treated Households

Avg. Energy Savings

(Therms) Per Treated

Households (Energy
Saving and HCS
Measures)

Avg. Energy Savings
(Therms) Per Treated
Households (Energy
Saving Measures only)

Avg. Cost Per
Treated Households

Avg. HH Energy
Savings (kWh) /
Total Annual
Energy Use (kWh)

Demographic

Housing Type

0%

SF

350

0%

8,280

8,280

0.13

345

345

$ 30,848

0.005

MH

0%

MF In-Unit

0%

Rent vs. Own

Own

316

0%

8,322

8,322

348

348

$ 30,792

0.006

Rent

34

0%

7,898

7,898

320

320

$ 31,371

0.049

Previous vs. New Participant

Previous

0%

New Participant

350

0%

8,280

8,280

345

345

$ 30,848

0.005

Seniors

0%

Veterans

0%

Hard-to-Reach

0%

Vulnerable

0%

Location

DAC

0%

Rural

0%

Tribal

0%

PSPS Zone

0%

Wildfire Zone

0%

Climate Zone 06

0%

5,601

5,601

225

225

34,774

0.171

Climate Zone 08

28

0%

6,905

6,905

276

276

29,824

0.050

Climate Zone 09

33

0%

7,132

7,132

286

286

32,172

0.032

Climate Zone 10

34

0%

6,707

6,707

299

299

28,981

0.018

Climate Zone 13

173

0%

9,560

9,560

392

392

31,903

0.013

Climate Zone 14

15

0%

9,206

9,206

403

403

28,652

0.223

Climate Zone 15

12

0%

6,548

6,548

246

246

29,791

0.109

Climate Zone 16

0%

9,339

9,339

451

451

A | A | 2| | | A

27,450

0.416

CARB Communities

0%

Financial

CARE

293

0%

8,134

8,134

340

340

$ 30,652

0.006

FERA

0%

7,683

7,683

3

34

334

30,470

0.309

Disconnected

0%

Arrearages

0%

High Usage

0%

High Energy Burden

0%

SEVI

Low

0%

Medium

0%

High

0%

Affordability Ratio

0%

Health Condition

Medical Baseline

35

0%

8,736

8,736

0.09

370

370

31,562

0.046

Respiratory

Low

0%

Medium

0%

High

0%

Disabled

0%

[1] Eligible households not applicable to BE Pilot.
[2] Number of customers contacted will be updated in future reporting.
[3] The kWh Savings are based on the Claimable Savings from ESA Table 2C.
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ESA Table 17 - Contractor Advanced Funding and Repayment
Southern California Edison
Program Year 2025 Annual Report

A b C D C+D=E b-E=F
Expected Total Contractor Total Electronic | Total Payments | Total Advances

Total Advanced Monthly Invoices Applied for| Payments Applied | Received for the |Outstanding for
Month Year Amount Collection " the Month *! for the Month ! Month the Month !
May 2024 1§ 8,000,000
June 2024 [ $ 1,000,000
July 2024 | $ -
August 2024 |'$ -
September 2024 $ 321,429 | $ - $ 322,143 | $ 322,143 | $ (714)
October 2024 $ 321,429 | $ - $ 322,168 | $ 322,168 | $ (739)
November 2024 $ 321,429 | $ - $ 347,143 | $ 347,143 | § (25,714)
December 2024 $ 321,429 | $ - $ 307,857 | $ 307,857 | $ 13,571
January 2025 $ 321,429 | $ R E 336,429 | $ 336,429 | $ (15,000)
February 2025 $ 321,429 | $ - $ 322,143 | $ 322,143 | $ (714)
March 2025 $ 321,429 | $ - $ 322,143 | $ 322,143 | $ (714)
April 2025 $ 321,429 | $ - $ 297,143 | $ 297,143 | § 24,286
May 2025 $ 321,429 | $ - $ 286,429 | $ 286,429 | $ 35,000
June 2025 $ 321,429 | $ - $ 357,857 | $ 357,857 | § (36,428)
July 2025 $ 321,429 | $ - $ 236,429 | $ 236,429 | $ 85,000
August 2025 $ 321,429 | $ - $ 357,857 | $ 357,857 | $ (36,429)
September 2025 $ 321,429 | $ - $ 297,143 | $ 297,143 | $ 24,286
October 2025 $ 321,429 | $ - $ 282,857 | $ 282,857 | $ 38,571
November 2025 $ 321,429 | $ - $ 211429 | $ 211429 | $ 110,000
December 2025 $ 321,429 $ 325,714 | $ 325,714 | $ (4,285)
Total $ 9,000,000 | $ 5,142,858 | $ - $ 4,932,882 | $ 4,932,882 [ $§ (4,067,118)

™ The amount of repayments expected to be collected each month, calculated by dividing the total Advance Payment into 28 monthly
installments. The first repayment is due on September 3, 2024, with subsequent repayments due on the first business day of each month. The
Prime Contractor must repay the full Advance Payment by December 1, 2026.

I Prime Contractor may fulfill its Repayment Obligation by invoice reduction, allowing SCE to withhold payments due for an outstanding
invoice. SCE will credit the Repayment Obligation amount to reduce the unpaid balance of the Advance Payment and pay the remaining invoice
amount to Prime Contractor.

B prime Contractor may fulfill its Repayment Obligation through electronic payments, such as via Automated Clearing House (ACH) or wire.

U SCE will track payments, outstanding balances, and the remaining balance of the Advanced Payment on a monthly basis. The May payment

for two Prime Contractors was received in June 2025 and is reflected on this report.
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Southern California Edison
Program Year 2025 Annual Report

CARE Table 1 - CARE Overall Program Expenses

Overall Expenditures 1 Total .
Cat Total i % of Budget Spent Shifted to/fi ?
ategory Electric Gas ota Authorized Budget o of Budget Spen Shifted? ifted to/from
Outreach Shifted to Processing, Certification, Recertification, Measurement & Evaluation,
$ 1,731,404 $ 1,731,404] $ 3,794,128 46%)| $(1,426,029)|Regulatory Compliance, General Administration, and CPUC Energy Division Staff
Processing, Certification, Recertification $ 1,982,343 $ 1,982,343 § 1,660,211 119% $322,132]Shifted from Outreach
Post Enrollment Verification $ 162,061 $ 162,061 $ 524,278 31%)
IT Programming $ 154,616 $ 154,616] $ 570,000] 27%
CHANGES $ 486,962 $ 486,962] $ 525,000' 93%
Measurement & Evaluation $ 75,091 $ 75,0911 $ 36,000] 209%| $  39,091]Shifted from Outreach
Regulatory Compliance $ 634,634 $ 634,634] $ 597,354 106%] $  37,280]Shifted from Outreach
General Administration $ 2,423,028 $ 2,423,028 $ 1,459,095 166% $963,933|Shifted from Outreach
CPUC Energy Division $ 199,218 $ 199,218] $ 135,625 147%| $  63,593|Shifted from Outreach
TOTAL Program Costs $ 7,849,358 189 7,849,358] $ 9,301,691 84% $0}
CARE Rate Discount $ 867,781,311 $ 867,781,311] $ 421,034,721 206%| $ -
Service Establishment Charge Discount $ - 1 8 1 8 - 0%] $ -
TOTAL PROGRAM COSTS & CUSTOMER
DISCOUNTS $ 875,630,669 19 875,630,669 $ 430,336,412 203% (50)

1. Reflects total authorized funding approved in AL-4536.
2. Reflects fund shift in accordance with the rules set forth in D. 08-11-031 as modified by D. 10-10-008, D. 10-16-11-022, D 17-12-009 and D.21-06-015, which granted the IOUs authority to shift funds between the CARE program
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CARE Table 2 - CARE Enrollment, Recertification, Attrition, and Penetration

Southern California Edison
Program Year 2025 Annual Report

New Enrollment Recertification Attrition (Drop Offs) Enrollment ..
Total CARE Participants by .
Automatic Enrollment Self-Certification (Income or Categorical) Total New Non- Total Total Net Dwelling Type6 Total Fstimated Enrolln(:ent
Enrollment | Scheduled Scheduled | Automatic |Recertification No 4 Failed Fa.iled . Other”> Attrition Gross Adjusted CARE CARE 7 Rate 7o
Inter-Utility' | Intra-Utility” i on P Ph Capitation | COMPined | ) (Duplicates) (L+mN) | Respomse | PEV ) Recertification @rorss)| €O ey [ g | owr | owm | rene | Fheblen ) GV
- ty ntra-Utility Leveraging (B+C+D) nline aper one apitation (F+G+H-+1)

January 773 475 244 1,492 14,328 2,507 6,981 42 23,858 25,350 10,412 1,229 12,295 23,936 17,225 10 74 8,703 26,012 49,286 -662 1,353,319 1,284,448 105%
February 5 95 222 322 12,602 3,912 6,135 71 22,720 23,042 4,911 205 10,624 15,740 13,953 10 52 12,330 26,345 38,782 -3,303 1,350,016 1,284,448 105%
March 0 628 159 787 16,034 2,841 6,959 42 25,876 26,663 4,733 188 6,953 11,874 30,249 1 49 9,133 39,432 38,537 -12,769 1,337,247 1,284,448 104%
April 0 446 266 712 12,165 2,371 5,989 43 20,568 21,280 7,080 178 387 7,645 8,337 3 56 11,995 20,391 28,925 889 1,338,136 1,284,448 104%
May 0 479 308 787 11,450 1,987 5,208 77 18,722 19,509 8,941 175 1,323 10,439 11,508 0 109 13,923 25,540 29,948 -6,031 1,332,105 1,284,448 104%
June 102 322 292 716 6,027 2,937 7,804 111 16,879 17,595 22,449 3,023 7,371 32,843 7,132 2 82 14,239 21,455 50,438 -3,860 1,328,245 1,284,448 103%
July 0 438 324 762 6,184 5,124 8,696 87 20,091 20,853 17,759 11,020 3,984 32,763 6,240 3 73 12,793 19,109 53,616 1,744 1,329,989 1,284,448 104%
August 0 373 233 606 10,588 4,122 8,198 92 23,000 23,606 21,763 4,400 4,246 30,409 7,012 7 60 10,687 17,766 54,015 5,840 1,335,829 1,284,448 104%
September 28 302 212 542 22,708 5,486 7,880 130 36,204 36,746 9,621 6,135 13,353 29,109 7,925 2 54 13,815 21,796 65,855 14,950 1,350,779 1,284,448 105%
October 39 269 170 478 15,221 2,798 6,498 103 24,620 25,098 7,148 504 10,822 18,474 7,694 2 34 14,505 22,235 43,572 2,863 1,353,642 1,284,448 105%
November 1 515 4 520 12,608 1,698 3,977 29 18,312 18,832 4,311 366 7,459 12,136 5,329 3 19 8,621 13,972 30,968 4,860 1,358,502 1,284,448 106%
December 63 409 247 719 13,089 1,800 5,225 20 20,134 20,853 4,195 208 2,244 6,647 3,168 2 12 12,066 15,248 27,500 5,605 1,364,107 1,284,448 106%
YTD Total 1,011 4,751 2,681 8,443 153,004 37,583 79,550 847 270,984 279,427 123,323 27,631 81,061 232,015 125,772 45 674 142,810 269,301 511,442 10,126 | 838,908 | 348,063 | 32,262 1,364,107 1,284,448 106%

! Enrollments via data sharing between the IOUs.

2 Enrollments via data sharing between departments and/or programs within the utility.

B Enrollments via data sharing with programs outside the IOU that serve low-income customers.
“No response includes no response to both Recertification and Verification.

Blncludes customers who requested to be removed, deceased, and customers who moved out.
[6] Dwelling type is extrapolated from Axle. Only accounts that can be tied back to a customer contract number in the Axle data is included. Other property types outside of SF, MF, and MH are excluded.
" Based on the Annual Estimates of CARE and FERA Eligible Customers and Related Information filed on April 15, 2025.
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CARE Table 3 - CARE Post-Enrollment Verification Results
Southern California Edison
Program Year 2025 Annual Report

CARE Table 3A - Post-Enrollment Verification Results (Model)

CARE
) ) o o, - )
Total CARE Households % of CARE % of Scheduled | % of Scheduled CARE Households De- Total % De-enrolled % of Total
Enrolled Customers not | PEV Customers | Households De- through Post CARE
Month Households Requested to . . enrolled Households De-
1 Requested to | Responsive to | later verified as | enrolled (Due to . 3 Enrollment | Households De-
Enrolled Verify . . . (Verified as enrolled ) . 4
Verify Total |the PEV Process| Income Eligible no response) L. ) Verification enrolled
Ineligible)

January 1,353,319 1,201 0.1% 77.1% 22.9% 926 113 1,039 87% 0.1%
February 1,350,016 131 0.0% 15.3% 84.7% 20 30 50 38% 0.0%
March 1,337,247 4,383 0.3% 3.8% 96.2% 166 600 766 17% 0.1%
April 1,338,136 388 0.0% 69.1% 30.9% 268 412 680 175% 0.1%
May 1,332,105 894 0.1% 15.9% 84.1% 142 399 541 61% 0.0%
June 1,328,245 962 0.1% 17.5% 82.5% 168 317 485 50% 0.0%
July 1,329,989 833 0.1% 27.3% 72.7% 227 245 472 57% 0.0%
August 1,335,829 578 0.0% 16.6% 83.4% 96 227 323 56% 0.0%
September 1,350,779 110 0.0% 55.5% 44.5% 61 151 212 193% 0.0%
October 1,353,642 158 0.0% 19.6% 80.4% 31 129 160 101% 0.0%
November 1,358,502 73 0.0% 1.4% 98.6% 1 15 16 22% 0.0%
December 1,364,107 46 0.0% 47.8% 52.2% 22 58 80 174% 0.0%
YTD Total 1,364,107 9,757 0.7% 21.8% 78.2% 2,128 2,696 4,824 49% 0.4%

" Includes all customers who failed SCE's CARE eligibility probability model.
? Includes customers verified as over income or who requested to be de-enrolled.
3 Verification results are tied to the month initiated and the verification process allows customers 90 days to respond to the verification request. Results may be pending due to the time permitted for a

! Percentage of customers dropped compared to the total participants requested to provide verification in that month.

CARE Table 3B Post-Enrollment Verification Results (Electric only High Usage)

% of o o CARE CARE % De-enrolled o
Total CARE Households | CARE Enrolled /Couostt‘(?r:ll:;(sh:ll(ﬁ:l P/;:{)]f Csfllslf:;teri Households Households Total through /()CozilTl(]zltal
R ted _ De- lled H hold
Month Households eque.s ‘ Reques.t ed to Responsive to | later verified as De-enrolled ° efll‘O © OUSEROTES HUV Post Households De-
1 p 3
Enrolled to Verify Verify . . (Due to no (Verified as De-enrolled Enrollment
the PEV Process | Income Eligible . . 2 . . enrolled
Total response) Ineligible) Verification
January 1,353,319 157 0.0% 79.0% 21.0% 124 17 141 90% 0.0%
February 1,350,016 55 0.0% 10.9% 89.1% 6 14 20 36% 0.0%
March 1,337,247 48 0.0% 31.3% 68.8% 15 5 20 42% 0.0%
April 1,338,136 1,119 0.1% 79.0% 21.0% 884 123 1,007 90% 0.1%
May 1,332,105 437 0.0% 85.6% 14.4% 374 29 403 92% 0.0%
June 1,328,245 477 0.0% 11.7% 88.3% 56 101 157 33% 0.0%
July 1,329,989 581 0.0% 14.3% 85.7% 83 113 196 34% 0.0%
August 1,335,829 626 0.0% 89.5% 10.5% 560 37 597 95% 0.0%
September 1,350,779 572 0.0% 87.8% 12.2% 502 32 534 93% 0.0%
October 1,353,642 724 0.1% 84.0% 16.0% 608 49 657 91% 0.0%
November 1,358,502 1,333 0.1% 83.9% 16.1% 1,118 79 1,197 90% 0.1%
December 1,364,107 1,390 0.1% 16.3% 83.7% 226 142 368 26% 0.0%
YTD Total 1,364,107 7,519 0.6% 60.6% 39.4% 4,556 741 5,297 70% 0.4%

"Includes all participants who were selected for high usage verification process.

* Includes customers verified as over income, who requested to be de-enrolled, did not reduce usage, or did not agree to be weatherized.

> Medium (400%) and high usage (600%) customers are dropped at 60 days (2 or 3 bill cycles) for non-response to HUV (high usage income verification request). Additionally, 600% + users that have not

reduced usage within the 60 day window (2 or 3 bill cycles) are removed from the program. Results may be pending due to the time permitted for a participant to respond.

CARE Table 3C Post-Enrollment Verification Re-Enrollment Rates (Model) 2025

Month Total Customers|Re-Enrolled by 6 6 Month Re- | Re-Enrolled by | 12 Month Re-
Removed , Removed Months Enrollment Rate| 12 Months, [Enrollment Rate
January 2024 954 171 18% 258 27%
February 2024 3 1 33% 2 67%
March 2024 723 94 13% 143 20%
April 2024 0 0 0% 0 0%
May 2024 1 1 100% 1 100%
June 2024 3 0 0% 0 0%
July 2024 0 0 0% 0 0%
August 2024 0 0 0% 0 0%
September 2024 0 0 0% 0 0%
October 2024 93 38 41% 44 47%
November 2024 9 0 0% 0 0%
December 2024 3 1 33% 1 33%
YTD Total 1,789 306 17% 449 25%

1 Reflects customers removed in the previous year to allow for the 12 month re-enrollment period
» Includes customers re-enrolled by 6 months. Counts may include customers de-enrolled again being initially re-

enrolled.
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CARE Table 3D Post-Enrollment Verification Re-Enrollment Rates (High Usage) 2025
Month Total Customers |Re-Enrolled by 6 6 Month Re- | Re-Enrolled by | 12 Month Re-
Removed ; Removed Months Enrollment Rate| 12 Months, [Enrollment Rate

January 2024 703 655 93% 661 94%
February 2024 73 71 97% 71 97%
March 2024 109 109 100% 109 100%
April 2024 215 209 97% 211 98%
May 2024 52 52 100% 52 100%
June 2024 70 53 76% 60 86%
July 2024 18 18 100% 18 100%
August 2024 2 2 100% 2 100%
September 2024 3 3 100% 3 100%
October 2024 1,515 257 17% 358 24%
November 2024 361 46 13% 74 20%
December 2024 0 0 0% 0 0%

YTD Total 3,121 1,475 47% 1,619 52%

[ Reflects customers removed in the previous year to allow for the 12 month re-enrollment period
M ncludes customers re-enrolled by 6 months. Counts may include customers de-enrolled again being initially re-

enrolled.
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CARE Table 4 - CARE Self-Certifications, Self-Recertification Applications and Post-Enrollment Verificiations
Southern California Edison
Program Year 2025 Annual Report

. . . Pending/Never .
Provided Received Approved Denied Completed Duplicates
Total (Y-T-D) 1,640,000 440,139 356,559 78,522 5,058 0
Percentage 100% 81% 18% 1% 0%
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CARE Table S - CARE Enrollment by County

Southern California Edison

Program Year 2025 Annual Report

County Estimated Eligiblem Total Participantslz] Enrollment Rate
Urban Rural Total Urban Rural Total Urban Rural Total

Fresno 694 0 694 45 0 45 6% 0% 6%
Imperial 1 296 297 0 35 35 0% 12% 12%
Inyo 10 1,619 1,629 24 959 983 240% 59% 60%
Kern 13,285 17,079 30,364 10,564 15,003 25,567 80% 88% 84%
Kings 0 9,195 9,195 198 10,060 10,258 0% 109% 112%
Los Angeles 506,838 3,237] 510,075 558,484 2,702] 561,186 110% 83% 110%
Madera 2 0 2 0 0 0 0% 0% 0%
Mariposa 0 1 1 0 0 0 0% 0% 0%
Mono 0 2,642 2,642 12 871 883 0% 33% 33%
Orange 192,585 1] 192,586 177,075 0| 177,075 92% 0% 92%
Riverside 91,190 91,433 182,623 97,035 107,485] 204,520 106% 118% 112%
San Bernardino 180,922 39,934 220,856] 209,608 42,521 252,129 116% 106% 114%
San Diego 0 1 1 0 1 1 0% 100% 100%
Santa Barbara 17,383 0 17,383 9,210 0 9,210 53% 0% 53%
Tulare 12,887 40,654 53,541 14,548 48,455 63,003 113% 119% 118%
Ventura 60,008 2,551 62,559 57,131 2,081 59,212 95% 82% 95%

Total| 1,075,805| 208,643 1,284,448| 1,133,934 230,173 1,364,107 105% 110% 106%

[1] Based on the Annual Estimates of CARE and FERA Eligible Customers and Related Information filed on April 15, 2025.

[2] Total Households Enrolled includes submeter tenants.
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CARE Table 6 - CARE Recertification Results
Southern California Edison

Program Year 2025 Annual Report

% of . . % of Total
Households Recertification
Total CARE Households | Households | Households s+ |Households De
2025 Requested to 5 s 3 Rate %
Households Recertify | Total Recertified ”” | De-enrolled E/C enrolled
ST (C/B) 124G (F/B)
January 1,353,319 21,029 1.6% 3,959 7,542 19% 0.56%
February 1,350,016 12,975 1.0% 3,945 10,646 30% 0.79%
March 1,337,247 44,866 3.4% 5,348 7,678 12% 0.57%
April 1,338,136 35,128 2.6% 6,684 5,883 19% 0.44%
May 1,332,105 35,480 2.7% 7,468 7,465 21% 0.56%
June 1,328,245 56,172 4.2% 8,461 8,128 15% 0.61%
July 1,329,989 46,716 3.5% 5,761 7,084 12% 0.53%
August 1,335,829 14,488 1.1% 2,666 4,517 18% 0.34%
September 1,350,779 6,798 0.5% 1,866 2,834 27% 0.21%
October 1,353,642 8,399 0.6% 2,196 4,559 26% 0.34%
November 1,358,502 8,527 0.6% 1,629 4,024 19% 0.30%
December 1,364,107 7,932 0.6% 1,415 928 18% 0.07%
YTD 1,364,107 298,510 21.88% 51,398 71,288 17% 5.23%

' Excludes count of customers recertified through the probability model.

(2] Recertification results are tied to the month initiated and the recertification process allows customers 90 days (3 or 4 bill cycles) to
respond to the recertification request. Results may be pending due to the time permitted for a participant to respond.

B Includes customers who did not respond or who requested to be de-enrolled.

(4] Percentage of customers recertified compared to the total participants requested to recertify in that month.
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CARE Table 7 - CARE Capitation Contractors
Southern California Edison
Program Year 2025 Annual Report

Contractor Type
P Enrollments’

Total

(Check one or more if applicable) Expenditures

Contractor Name '
Private CBO | WMDVBE | LIHEAP | Rural | Urban | Total

2-1-1 ORANGE COUNTY X - 10 10

300

ALPHA ENTERPRISES X - - -

APAC SERVICE CENTER - 26 26

780

ARMENIAN RELIEF SOCIETY - - -

ASIAN AMERICAN DRUG ABUSE PROG

ASIAN AMERICAN RESOURCE CENTER

1,200

ASIAN YOUTH CENTER

BEST PARTNERS

18,840

BETHEL BAPTIST CHURCH

BISHOP PAIUTE TRIBE

[l Bl Kol o Kol ol Kol Ko Ko
1
1
1

C.0.R. COMM DEVELOPMENT CORP

CAREGIVERS VOLUNTEERS ELDERLY X - - -

CHINESE CHRISTIAN HERALD CRUS. X - - -

CHINO NEIGHBORHOOD HOUSE X - - -

CITIHOUSING REAL ESTATE SERVIC X - - -

CITY IMPACT X - - -

CITY OF BEAUMONT SENIOR CENTER X X - 1 1

COMMUNITY HEALTH INITIATIVE of OC X - - -

DELHI CENTER X - - -

DESERT COMMUNITY ENERGY X - - -

DESERT MANNA MINISTRIES INC X - - -

DESIGNATED EXCEPTIONAL SERVICES X - 2 2

DISABLED RESOURCES CTR, INC X X - 55 55

EL CONCILIO DEL CONDADO DE X X - - -

FAMILY SVC ASSOC OF REDLANDS X - - -

FOOD SHARE X - - -

GO THE CALENDAR X - - -

GRID ALTERNATIVES INLAND EMPIRE INC X 3 1 4

HELP OF OJAL INC.

HOUSING AUTHORITY OF KINGS CO

INLAND SOCAL 211+

KERNVILLE UNION SCHOOL DISTRIC

KINGS COMMUNTITY ACTION ORG

Ll IR IR I el ke
>
%)
w
[N
(o)
>

KINGS CTY COMMISSION ON AGING

LA COUNTY HOUSING AUTHORITY X - - -

LEAGUE OF CALIF HOMEOWNERS X - - -

LIFT TO RISE

>
1
1
1

LTSC COMM. DEVEL. CORP X - 5 5

MENIFEE VALLEY CHAMBER OF COMMERCE X - - -

MEXICAN AMERICAN OPPORTUNITY X X - - -

MTN COMM FAM RESOURCE CNTR X 1 - 1

NEW GREATER CIR. MISSION, INC X -

NEW HOPE VILLAGE, INC X - 1 1
NEW HORIZONS CAREGIVERS GROUP X - 1

OCCC

OPERATION GRACE

OUR COMMUNITY WORKS

PACIFIC ISLANDER HLTH (PIHP)

PACIFIC PRIDE FOUNDATION

Ll Il ol ol el ks
1
—
O
—
O

PRM CONSULTING, INC.

RIVERSIDE DEPT COMM ACTION X X X - - -

SALVATION ARMY SANTA FE SPGS

SALVATION ARMY VISALIA CORPS

SANTA ANITA FAMILY SERVICE

SENIOR ADVOCATES OF THE DESERT

SHARE OUR SELVES

SHIELDS FOR FAMILIES

Lol ol Kol Kol Kol Kol Ko
1
1
1

SMILES FOR SENIORS FOUND.

SOUTHEAST CITIES SERVICE CTR. X - - -

SOUTHEAST COMMUNITY DEVELOPMEN X - - -

ST VINCENT DE PAUL X - - -

THE CAMBODIAN FAMILY X - - -

UNITED CAMBODIAN COMMUNITY INC X - - -

VICTOR VALLEY COMM SVC COUNCIL X - - -

VIETNAMESE COMMUNITY OF OC INC X - - -

VOLUTNEERS OF EAST LOS ANGELES X X - - -

1
1
1

L2l RS2l Bl Bl Bl Rl Reel Reecll Bl Recll REch Recl ROl Recl Roel Rl Reoll RSN Recl RECN Recl RESl REcq Rool R0 Resl RECH Recq Reoll Recq Reol RECh Resl RECH REcl el REq Recl Ry Rl Rl Reel Recl BEcd Recl R0l Rl REq Rl Rl REq Rocd Read Recd REcy Recd Resl Recd REcq Rocd Resd Becd Rech Recd Reed Ry R

XFINITI SOLUTIONS, LLC X - - -

1 All capitation contractors with current contracts are listed regardless of whether they have signed up customers or
submitted invoices this year.

? Enrollments reflect new enrollments only.
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CARE Table 8 - CARE Participants as of Month-End
Southern California Edison
Program Year 2025 Annual Report

g;‘:c::i(cl Gas Only | Electric Only Total H(l:jlilsgell?;f ds Enr;::lltr:ent % Change

January 1,353,319 1,353,319 1,284,448 105%

February 1,350,016 1,350,016 1,284,448 105% -0.26%
March 1,337,247 1,337,247 1,284,448 104% -0.99%
April 1,338,136 1,338,136 1,284,448 104% 0.07%
May 1,332,105 1,332,105 1,284,448 104% -0.47%
June 1,328,245 1,328,245 1,284,448 103% -0.30%
July 1,329,989 1,329,989 1,284,448 104% 0.14%
August 1,335,829 1,335,829 1,284,448 104% 0.45%
September 1,350,779 1,350,779 1,284,448 105% 1.16%
October 1,353,642 1,353,642 1,284,448 105% 0.22%
November 1,358,502 1,358,502 1,284,448 106% 0.38%
December 1,364,107 1,364,107 1,284,448 106% 0.44%
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CARE Table 9 - CARE Average Monthly Usage and Bill
Southern California Edison
Program Year 2025 Annual Report

Average Monthly Gas / Electric Usage

Residential Non-CARE vs. CARE Customers

Gas Therms Gas Therms
Customer Tier 1 Tier 2 Total
Non-CARE 10.2 2.8 12.9
CARE 12.4 2.1 14.5
Electric KWh Electric KWh
Customer Tier 1 Tier 2 and Above Watel
Non-CARE 304 145 450
CARE 348 140 488

Average Monthly Gas / Electric Bill

Residential Non-CARE vs. CARE Customers’

(Dollars per Customer)

Customer Gas Electric
Non-CARE $136.47 $138.35
CARE $155.75 $90.44

1
Excludes master-meter usage.
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CARE Table 10 - CARE Surcharge and Revenue
Southern California Edison

Program Year 2025 Annual Report

CARE Table 10A

CARE Electric Surcharge and Revenue Collected by Customer Class

Total CARE Percentage of
Customer Average Monthly CARE Surcharge | Surcharge Revenue CARE Surcharge
Class CARE Surcharge' Monthly Bill as Percent of Bill Collected Revenue Collected
Residential $22,239,838 $557,273,907 4% $266,878,053 27.29%
Agricultural $1,732,042 $27,000,777 6% $20,784,506 2.13%
Commercial $49,869,318 $662,274,689 8% $598,412,597 61.19%
Industrial $3,819,934 $38,247,400 10% $45,839,212 4.69%
Public Authority $3,766,827 $46,436,003 8% $45,195,684 4.62%
Railroad and Railways $75,773 $1,170,367 6% $909,271 0.09%
Interdepartmental $894 $18,915 5% $10,722 0.00%
CARE Table 10B
CARE Gas Surcharge and Revenue Collected by Customer Class
Total CARE Percentage of
Customer Average Monthly CARE Surcharge  Surcharge Revenue CARE Surcharge
Class CARE Surcharge!"! Monthly Bill as Percent of Bill Collected Revenue Collected
Residential $19,337 $177,598 11% $232,049 20%
Commercial $75,570 $283,227 27% $906,843 80%

! Excludes CARE customers. Pursuant to D. 15-07-001, OP 4 and Section 11.1.1 authorizes adjustments to CARE to transition to the legislatively-
mandated CARE discount range in compliance with Section 739.1 were authorized. Effective 9/1/15 per AL 2783-E, CARE customers receive non-
CARE rates; therefore, there is no longer a CARE Rate subsidy.
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CARE Table 11 - CARE Capitation Applications1
Southern California Edison

Program Year 2025 Annual Report

Entity

Total Received

Approved2

Denied

Pending/
Never
Completed

Duplicate

2-1-1 ORANGE COUNTY

19

15

0

ALPHA ENTERPRISES

0

0

APAC SERVICE CENTER

36

31

ARMENIAN RELIEF SOCIETY

0

0

ASIAN AMERICAN DRUG ABUSE PROG

0

0

(=) Fan}l RO, Kl JEEN

ASIAN AMERICAN RESOURCE CENTER

D
=)

41

ASIAN YOUTH CENTER

0

BEST PARTNERS

\S)

956

146

BETHEL BAPTIST CHURCH

BISHOP PAIUTE TRIBE

C.0.R. COMM DEVELOPMENT CORP

CAREGIVERS VOLUNTEERS ELDERLY

CHINESE CHRISTIAN HERALD CRUS.

CHINO NEIGHBORHOOD HOUSE

CITIHOUSING REAL ESTATE SERVIC

CITY IMPACT

CITY OF BEAUMONT SENIOR CENTER

COMMUNITY HEALTH INITIATIVE of OC

DELHI CENTER

DESERT COMMUNITY ENERGY

DESERT MANNA MINISTRIES INC

DESIGNATED EXCEPTIONAL SERVICES

OOOOO'—‘OOOOOOOOSO

(=) (e o) [} fal o) (o) (o] o) fa) el fo) [a) fa)

(=) [}l [}l [}l fer)l [ell [e) Ferl fenl) ol fan)l Fanl fan ) Ran)

DISABLED RESOURCES CTR, INC

~
N

(@)}
—_—

o
4;

EL CONCILIO DEL CONDADO DE

FAMILY SVC ASSOC OF REDLANDS

FOOD SHARE

GO THE CALENDAR

GRID ALTERNATIVES INLAND EMPIRE INC

HELP OF OJAI INC.

HOUSING AUTHORITY OF KINGS CO

(=) [l [} [erll fall fenl fen}

(=) [} [l )l far) Fanl fan)

(=) [l [} [er)l fall farl fen}

INLAND SOCAL 211+

02]
\O

D
=)

\®}
O

KERNVILLE UNION SCHOOL DISTRIC

KINGS COMMUNTITY ACTION ORG

KINGS CTY COMMISSION ON AGING

LA COUNTY HOUSING AUTHORITY

LEAGUE OF CALIF HOMEOWNERS

LIFT TO RISE

LTSC COMM. DEVEL. CORP

MENIFEE VALLEY CHAMBER OF COMMERCE

MEXICAN AMERICAN OPPORTUNITY

MTN COMM FAM RESOURCE CNTR

NEW GREATER CIR. MISSION, INC

NEW HOPE VILLAGE, INC

NEW HORIZONS CAREGIVERS GROUP

OCCC

OPERATION GRACE

(=8 Eal el Ll ==l IOV ) Faoll Fen)l [V, Ferl ol Fen )l vl Fan) Ken]

(=N Ell Bl Ll Feoll Eull [l Fanl U, [l fenll el fan)l Ran) Kan)

OUR COMMUNITY WORKS

[\
o0

[\
(9]

WO ||| |IQO|IQO|IOo|o

(=) [}l [} [l [e) [l [e) [l [l fa) fa) o) o) fo) [} [} [l (e [w) [w) [w) [w) fa) fa) fo} o) e} [} [} fe) [w) (el [w) fe) [w) fe) [l fa) fa) o) o) fo) fe) (o) Fer) ]

=l o) o] (o) (e} (o] fo) [} jo) (e} (o] (o} (e} o) fo) ] jo) (e} o] fo) [} jo) [a) o] o) (e} (o) fo) [} o) (e} (o] jo) (e} o) (o} o] o) (e} o) fo) (o] o) [a) [a) o) )
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PACIFIC ISLANDER HLTH (PIHP)

PACIFIC PRIDE FOUNDATION

PRM CONSULTING, INC.

RIVERSIDE DEPT COMM ACTION

SALVATION ARMY SANTA FE SPGS

SALVATION ARMY VISALIA CORPS

SANTA ANITA FAMILY SERVICE

SENIOR ADVOCATES OF THE DESERT

SHARE OUR SELVES

SHIELDS FOR FAMILIES

SMILES FOR SENIORS FOUND.

SOUTHEAST CITIES SERVICE CTR.

SOUTHEAST COMMUNITY DEVELOPMEN

ST VINCENT DE PAUL

THE CAMBODIAN FAMILY

UNITED CAMBODIAN COMMUNITY INC

VIETNAMESE COMMUNITY OF OC INC

VOLUTNEERS OF EAST LOS ANGELES

XFINITI SOLUTIONS, LLC

(=) [l [l [l fe) o) o) fe) [l Ll [e) (e} [l (el el [el fel Fa) fan)

(=) [ [} (o] jo) (e} (o) fo) [a) o) [a} (o) fo) [w) o) [a) [l o) )

(=) [l [l [l fe) [} o) e} fo) L [e) (e} [l (e el [el fe) fa) fe)

Total

™S
N
[\

[
\o
o

223

(=3 (=) =} [} e} o} [} [} [} [er) [er) fer) [er) fe) ferl) [l fenll fen )l Fan) fan

(=] (=]} o) (e} [} [o) (=] fo] (e} o} o) (e} o) fo) [w) o) (o) fa) o) e

1 Includes sub-metered customers.

] Includes new enrollments and recertification applications approved.
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CARE Table 12 - CARE Expansion Program
Southern California Edison
Program Year 2025 Annual Report

CARE Table 12A

Gas Electric
2024 CARE CARE CARE CARE
Residential Commercial Total Gas Residential Commercial | Total Electric
Facilities Facilities Facilities Facilities
January N/A N/A N/A 362 133 495
February N/A N/A N/A 357 132 489
March N/A N/A N/A 358 134 492
April N/A N/A N/A 368 135 503
May| N/A N/A N/A 373 146 519
June N/A N/A N/A 372 146 518
July N/A N/A N/A 371 146 517
August| N/A N/A N/A 372 145 517
September N/A N/A N/A 382 145 527
October N/A N/A N/A 381 145 526
November N/A N/A N/A 383 146 529
December N/A N/A N/A 385 147 532
CARE Table 12B
Average Monthly Gas / Electric Usage[l]
Gas Electric
e Therms KWh
Residential
Facilities N/A 846
Commercial
Facilities N/A 9,544
CARE Table 12C
Expansion Self-Certification and Self-Recertification Applicationsm
Denied/ Pending/Never
Received Approved Canceled Completed Duplicates
Total 245 165 12 68 0
Percentage 67% 5% 28% 0%

1 Excludes master meter usage.

Bl per D.21-06-025, OP 6, Recertifications for the CARE Expansion program were extended from two years to four years.
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CARE Table 13 - CARE High Usage Verification Results’
Southern California Edison

Program Year 2025 Annual Report

Stage 1 - Income Documentation and ESA Agreement

Stage 2 - ESA Participation

Stage 3 - Usage Monitoring

Households Removed Income Verified .
Removed . Failed and e 3 / Appeals Appeals
Requested to (No Response) (Verified and Referred to R & Ineligible Completed Removed Denied Avproved
Verify P Ineligible)1 ESA emove PP
7,519 4,556 741 447 210 12 38 0 0 0

M ncludes customers who were verified as over income, requested to be removed, or did not agree to participate in ESA Program.

2 Includes customers who declined to participate in ESA Program, failed to respond to appointment requests, or missed multiple appointments or denied access to all rooms.
Bl Includes customers who previously participated in ESA Program, did not meet the three-measure minimum, landlord refused, etc. These customers move directly to Stage 3.

I Customers removed for exceeding 600% of baseline in any monthly billing cycle.

3] High usage is defined as a customer that exceeds 400% or 600% of baseline.
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CARE Table 14 - CARE Customer Usage and ESA Program Treatment
Southern California Edison
Program Year 2025 Annual Report

Energy Usage of Long-Term Tenancy CARE Customers

# of CARE customers at or above Percent of those CARE # of Enrollments led to | # of Long-Term tenancy CARE who Accept ESA Program Treatment [1] [3] Energy Usage of CARE
90th Percentile of Usage Not subject| customers Not served by ESA] ESA Program measure | customers who have Not applied . Energy Usage within | Energy Usage within |Energy Usage within 12-] customers who do Not accept
to High Usage PEV [1] Program [2] Installations for ESA Program [2] Energy Usage before 3-months of ESA 6-months of ESA | months of ESA Program| ESA Program treatment [3]
ESA Program treatment
Program treatment Program treatment treatment
141,992 85% 9,113 120,859 985 1,146 1,052 1,039 1,076

[1] Long-Term Tenancy CARE customers are those who have been enrolled in the program and stayed at the same meter for over 6 years.

[2] Customers who have not participated
[3] Reflects average monthly kWh usage

in ESA since 2020
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CARE Table 15 - CARE Categorical Enrollment

Southern California Edison
Program Year 2025 Annual Report

Number of Customer

Type of Enrollment 1
Enrollments
Bureau of Indian Affairs General Assistance 194
CalFresh/Supplemental Nutrition Assistance Program - Food Stamps 84,763
CalWORKSs/Temporary Assistance for Needy Families (TANF) :
Head Start Income Eligible - (Tribal Only) 448
Healthy Families A&B’
Low-income Home Energy Assistance Program (LIHEAP) 10,386
Medicaid/Medi-Cal 178,039
National School Lunch Program (NSLP) - Free Lunch 21,848
Supplemental Security Income (SSI) 22,871
Tribal TANF 10,993
Women, Infants, and Children Program (WIC) 24,734

' Number of customers enrolled reflects categorical programs selected by customer. Customers

may select more than one eligible program for a single account.

® CalWORKS and Tribal TANF are combined categorical programs with no distinction between

the two programs.
’ Healthy Families A&B are bundled with Medi-Cal for Families.
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CARE Table 16 - CARE and Disadvantaged Communities Enrollment Rate for Zip Codes
Southern California Edison
Program Year 2025 Annual Report

Total CARE Households Enrolled

CARE Enrollment Rate

CARE Enrollment | CARE Enrollment | CARE Enrollment | for DAC (Zip/Census

Rate for Zip Codes | Rate for Zip Codes | Rate for Zip Codes | Trac) Codes in High

that have 10% or in High Poverty in High Poverty Poverty (with 70% or
more disconnections | (Income Less than | (with 70% or Less | Less CARE Enrollment

Month [1] 100% FPG) [2] CARE Penetration) Rate) [3]

January 38% 95% 45% 58%
February 38% 95% 45% 58%
March 38% 94% 44% 57%
April 38% 93% 44% 57%
May 38% 93% 44% 57%
June 38% 93% 44% 57%
July 38% 93% 44% 57%
August 38% 93% 44% 57%
September 38% 94% 44% 58%
October 38% 94% 45% 58%
November 38% 94% 45% 58%
December 38% 95% 45% 58%
YTD 38% 95% 45% 58%

M Disconnections are based on previous calendar year.
? Includes zip codes with >25% of customers with incomes less than 100% FPG.

BIDACs are defined at the census tract level. Corresponding zip codes are provided for the purpose of this table;
however, the entire zip code listed may not be considered a DAC.
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FERA Table 1 - FERA Overall Program Expenses
Southern California Edison
Program Year 2025 Annual Report

Overall Expenditures Authorized 70 01
Category 3 Total 1 Budget |Total Shifted> Shifted to/from?
Electric Gas Budget Snent
Marketing, Education, & Outreach $ 779,716 $ 779,716 $ 877,766 89%
Processing, Certification, Recertification $ 121,246 $ 121,246 $ 415,053 29%| $ 20,454|Shifted to General Administration
Post Enrollment Verification $ 11,369 $ 11,369] $ 131,069 9%
IT Programming $ - $ -8 30,000 0%
Pilots $ - $ -1 $ - 0%,
Measurement & Evaluation $ - $ 1% 24,000 0%
Regulatory Compliance $ - $ -1 $ 19,270 0%
General Administration Shifted from Processing,
$ 67,522 $ 67,522] $ 47,068 143%)| $ (20,454)|Certification, Recertification
CPUC Energy Division $ - $ -1 $ 4,375 0%
TOTAL Program Costs $ 979,853| $ 18 979.853| $ 1,548,601 63% $0
FERA Rate Discount $ 14,937,883 $14,937,883[ § 51,506,652 29%]| S -
Service Establishment Charge Discount $ - 8 158 -l$ - 0%| $ -
TOTAL PROGRAM COSTS & CUSTOMER
DISCOUNTS $ 15917,736| $ 1 $15917,736| $ 53,055,253 30%| $ -

1. Reflects total authorized funding approved in AL-4536.
2. Reflects fund shift in accordance with the rules set forth in D.21-06-015, which granted the IOUs authority to shift funds between the FERA program categories.
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FERA Table 2 - FERA Enrollment, Recertification, Attrition, & Penetration
Southern California Edison
Program Year 2025 Annual Report

New Enrollment Recertification Attrition (Drop Offs) Enrollment Total FERA Participants by
: YT - . 161 Total Estimated | Enrollment

_ Autom.aflc Enrollmen.t Self-Certification (Income or Categorical) Total New Non- . T(.)tal - Failed Failed ; Total Gross Net Dwelling Type Y FERA Rate %

Inter-llll]tlllty Intra;ZIJJ ey Levegzllglng ((jl(;l_:lcb:_n;;i Online Paper Phone |Capitation (;52231;_?:) En;'l(;l_lj;ent Scheduled (ls);l;el?:;:::) Automatic Re(czl_;_tll\i;fl:;on Response M PEV Recertification Other (Pigia:)fS) (K+0) A?I‘](li,srt)e d SF MF MH Participants Eligiblel7l W/X)
January 0 45 0 45 604 39 95 0 738 783 169 47 0 216 929 0 5 166 1,100 999 -317 32,176 357,233 9%
February 0 8 0 8 563 53 104 0 720 728 108 36 0 144 649 0 5 265 919 872 -191 31,985 357,233 9%
March 0 139 0 139 744 30 92 1 867 1,006 86 18 0 104 1,181 0 7 126 1,314 1,110 -308 31,677 357,233 9%
April 0 58 0 58 526 24 79 0 629 687 306 15 20 341 372 0 5 217 594 1,028 93 31,770 357,233 9%
May 0 121 0 121 533 19 59 0 611 732 197 16 17 230 613 0 9 464 1,086 962 -354 31,416 357,233 9%
June 0 528 0 528 422 150 260 0 832 1,360 660 48 173 881 292 0 4 103 399 2,241 961 32,377 357,233 9%
July 0 480 0 480 461 313 330 1 1,105 1,585 493 185 115 793 288 0 5 104 397 2,378 1,188 33,565 357,233 9%
August 0 473 0 473 998 220 359 0 1,577 2,050 499 70 214 783 264 0 7 40 311 2,833 1,739 35,304 357,233 10%
September 0 336 0 336 2,901 288 347 0 3,536 3,872 233 109 295 637 313 1 4 -988 -670 4,509 4,542 39,846 357,233 11%
October 0 276 0 276 1,706 139 300 0 2,145 2,421 153 16 312 481 293 0 5 133 431 2,902 1,990 41,836 357,233 12%
November 0 673 0 673 1,385 84 160 0 1,629 2,302 112 10 234 356 263 0 2 142 407 2,658 1,895 43,731 357,233 12%
December 0 376 0 376 1,455 86 260 0 1,801 2,177 97 6 56 159 131 0 0 136 267 2,336 1,910 45,641 357,233 13%
YTD Total 0 3,513 0 3,513 12,298 1,445 2,445 2 16,190 19,703 3,113 576 1,436 5,125 5,588 1 58 908 6,555 24,828 13,148 | 33,253 9,272 526 45,641 357,233 13%

" Enrollments via data sharing between the IOUs.

) Enrollments via data sharing between departments and/or programs within the utility.

B) Enrollments via data sharing with programs outside the IOU that serve low-income customers.

[4

[5

'No response includes no response to both Recertification and Verification.

JIncludes customers who requested to be removed, deceased, and customers who moved out.

(I Based on the Annual Estimates of CARE and FERA Eligible Customers and Related Information filed on April 14, 2025.
7 Dwelling type is extrapolated from Axle. Only accounts that can be tied back to a customer contract number in the Axle data is included. Other property types outside of SF, MF, and MH are excluded.
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FERA Table 3 - FERA Post-Enrollment Verification Results
Southern California Edison
Program Year 2025 Annual Report

FERA Table 3A - Post-Enrollment Verification Results (Model)

FERA
Total FERA Households % of FERA | % of Scheduled | % of Scheduled FERA Households De- Total % De-enrolled % of Total
Enrolled Customers not | PEV Customers | Households De- through Post FERA
Month Households Requested to . : enrolled Households De-
. equested to esponsive to ater verified as | enrolle ue to . ouseholds De-
Enrolled Verify' Requested to | Resp to | lat fied lled (Due to | (yorified as lled® N L CL R
ertty Verify Total |the PEV Process| Income Eligible | no response) Inelicibl )2 enrofie Verification® enrolled
neligible
January 32,176 65 0.2% 90.8% 9.2% 59 5 64 98.5% 0.20%
Februar U7 U7 U7 U7 . (i}
y 31,985 10 0.0% 40.0% 60.0% 4 2 6 60.0% 0.02%
March 31,677 262 0.8% 15.6% 84.4% 41 47 88 33.6% 0.28%
April 31,770 49 0.2% 49.0% 51.0% 24 6 30 61.2% 0.09%
May 31,416 64 0.2% 18.8% 81.3% 12 9 21 32.8% 0.07%
June 32,377 69 0.2% 13.0% 87.0% 9 7 16 23.2% 0.05%
July 33,565 103 0.3% 24.3% 75.7% 25 12 37 35.9% 0.11%
August 35,304 80 0.2% 31.3% 68.8% 25 8 33 41.3% 0.09%
September 39,846 79 0.2% 10.1% 89.9% 8 5 13 16.5% 0.03%
October 41,836 164 0.4% 11.6% 88.4% 19 14 33 20.1% 0.08%
November 43,731 32 0.1% 15.6% 84.4% 5 16 21 65.6% 0.05%
December 45,641 54 0.1% 0.0% 100.0% 0 2 2 3.7% 0.00%
YTD Total 45,641 1,031 2.3% 22.4% 77.6% 231 133 364 35.3% 0.80%

M Includes all customers who failed SCE's FERA eligibility probability model.
™ Includes customers verified as over income or who requested to be de-enrolled.

BJ Verification results are tied to the month initiated and the verification process allows customers 90 days to respond to the verification request. Results may be pending due to the time permitted for a
participant to respond.
4] Percentage of customers dropped compared to the total participants requested to provide verification in that month.

FERA Table 3B - Post-Enrollment Verification Results (Electric only High Usage)

FERA
) o o (1) _ (1)
Total FERA Households % of FERA % of Scheduled | % of Scheduled FERA Households De- Total %0 De-enrolled % of Total
Enrolled Customers not | PEV Customers | Households De- through Post FERA
Month Households Requested to . ; enrolled Households De-
e 1 Requested to Responsive to | later verified as | enrolled (Due to ; 3 Enrollment | Households De-
Enrolled Verify . . (Verified as enrolled N
Verify Total |the PEV Process| Income Eligible | no response) Ineligibl )2 Verification enrolled
neligible
January 32,176 7 0.0% 100.0% 0.0% 7 0 7 100.0% 0.0%
February 31,985 2 0.0% 50.0% 50.0% 1 0 1 50.0% 0.0%
March 31,677 2 0.0% 0.0% 100.0% 0 1 1 50.0% 0.0%
April 31,770 13 0.0% 92.3% 7.7% 12 1 13 100.0% 0.0%
May 31,416 11 0.0% 81.8% 18.2% 9 1 10 90.9% 0.0%
June 32,377 12 0.0% 16.7% 83.3% 2 2 4 33.3% 0.0%
July 33,565 12 0.0% 16.7% 83.3% 2 2 4 33.3% 0.0%
August 35,304 14 0.0% 78.6% 21.4% 11 0 11 78.6% 0.0%
September 39,846 22 0.1% 86.4% 13.6% 19 0 19 86.4% 0.0%
October 41,836 37 0.1% 81.1% 18.9% 30 1 31 83.8% 0.1%
November 43,731 41 0.1% 75.6% 24.4% 31 5 36 87.8% 0.1%
December 45,641 21 0.0% 4.8% 95.2% 1 2 3 14.3% 0.0%
YTD Total 45,641 194 0.4% 64.4% 35.6% 125 15 140 72.2% 0.3%

M ncludes all participants who were selected for high usage verification process.

® Includes customers verified as over income, who requested to be de-enrolled, did not reduce usage, or did not agree to be weatherized.

B) Medium (400%) and high usage (600%) customers are dropped at 60 days (2 or 3 bill cycles) for non-response to HUV (high usage income verification request). Additionally, 600% + users that have not

reduced usage within the 60 day window (2 or 3 bill cycles) are removed from the program. Results may be pending due to the time permitted for a participant to respond.

FERA Table 3C Post-Enrollment Verification Re-Enrollment Rates (Model) 2025

Month Total Customers| Re-Enrolled 6 Month Re- | Re-Enrolled by | 12 Month Re-
Removed , Removed by 6 Months |Enrollment Rate| 12 Months, |Enrollment Rate
January 2024 30 4 13% 4 13%
February 2024 0 0 0% 0 0%
March 2024 40 0 0% 0 0%
April 2024 1 0 0% 0 0%
May 2024 0 0 0% 0 0%
June 2024 77 10 13% 15 19%
July 2024 0 0 0% 0 0%
August 2024 0 0 0% 0 0%
September 2024 0 0 0% 0 0%
October 2024 163 59 36% 66 40%
November 2024 0 0 0% 0 0%
December 2024 0 0 0% 0 0%
YTD Total 311 73 23% 85 27%

1 Reflects customers removed in the previous year to allow for the 12 month re-enrollment period
2 Includes customers re-enrolled by 6 months. Counts may include customers de-enrolled again being initially

re-enrolled.

FERA Table 3D Post-Enrollment Verification Re-Enrollment Rates (High Usage) 2025

Month

Total Customers

Re-Enrolled

6 Month Re-

Re-Enrolled by

12 Month Re-
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Removed Removed by 6 Months |Enrollment Rate| 12 Months, |Enrollment Rate
January 2024 2 1 50% 1 50%
February 2024 1 1 100% 1 100%
March 2024 3 3 100% 3 100%
April 2024 2 2 100% 2 100%
May 2024 0 0 0% 0 0%
June 2024 1 1 100% 1 100%
July 2024 0 0 0% 0 0%
August 2024 0 0 0% 0 0%
September 2024 0 0 0% 0 0%
October 2024 27 5 19% 8 30%
November 2024 3 1 33% 1 33%
December 2024 0 0 0% 0 0%
YTD Total 39 14 36% 17 44%

1 Reflects customers removed in the previous year to allow for the 12 month re-enrollment period
» Includes customers re-enrolled by 6 months. Counts may include customers de-enrolled again being initially

re-enrolled.
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Southern California Edison
Program Year 2025 Annual Report

FERA Table 4 - FERA Self-Certifications, Self-Recertification Applications and Post-Enrollment Verificiations

FERA Table 4A
FERA Self-Certification and Self-Recertification Applications1
. . . Pending/Never .
Provided Received Approved Denied Completed Duplicates
Total 30,992 30,992 28,021 2,690 281 0
Percentage 100% 90% 9% 1% 0%
FERA Table 4B
FERA Post-Enrollment Verification'
. . Pending/Never .
Requested Received Approved Denied Completed Duplicates
Total 1,225 776 263 504 9 0
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FERA Table 5 - FERA Enrollment by County
Southern California Edison
Program Year 2025 Annual Report

County Estimated Eligible Households'"! Total Participants'”! Enrollment Rate
Urban Rural Total Urban Rural Total Urban Rural Total

Fresno 186 0 186 1 0 1 1% 0% 1%
Imperial 0 0 0 0 0 0 0% 0% 0%
Inyo 3 491 494 0 32 32 0% 7% 6%
Kern 3,087 3,969 7,056 357 327 684 12% 8% 107%
Kings 0 2,549 2,549 1 308 309 0% 12% 12%
Los Angeles 138,791 887| 139,678 18,363 138 18,501 13% 16% 13%
Madera 0 0 0 0 0 0 0% 0% 0%
Mariposa 0 0 0 0 0 0 0% 0% 0%
Mono 0 841 841 0 45 45 0% 5% 5%
Orange 53,476 0 53,476 6,832 0 6,832 13% 0% 13%
Riverside 26,197 26,267 52,464 3,428 4,192 7,620 13% 16% 15%
San Bernardino 50,948 11,245 62,193 6,567 1,099 7,666 13% 10% 12%
San Diego 0 0 0 0 0 0 0% 0% 0%
Santa Barbara 4,846 0 4,846 296 0 296 6% 0% 6%
Tulare 3,286 10,365 13,651 381 1,122 1,503 12% 11% 11%
Ventura 18,991 807 19,798 2,064 88 2,152 11% 11% 11%

Total] 299,811 57,421 357,232 38,290 7,351 45,641 13% 13% 13%

I Based on the Annual Estimates of CARE and FERA Eligible Customers and Related Information filed on April 15, 2025.

2] Total Households Enrolled includes submeter tenants.
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FERA Table 6 - FERA Recertification Results
Southern California Edison

Program Year 2025 Annual Report

Households ! Recertification o 1L
Total FERA Requested to Households | Households | Households Rate % * Households De
Households Recertify 1 Total Recertified >° | De-enrolled > (E/C) enrolled

(C/B) (F/B)
January 32,176 967 3.0% 89 342 9.2% 1.06%
February 31,985 635 2.0% 95 587 15.0% 1.84%
March 31,677 1,610 5.1% 118 319 7.3% 1.01%
April 31,770 1,167 3.7% 121 288 10.4% 0.91%
May 31,416 1,099 3.5% 93 296 8.5% 0.94%
June 32,377 1,476 4.6% 115 320 7.8% 0.99%
July 33,565 1,299 3.9% 74 277 5.7% 0.83%
August 35,304 460 1.3% 45 231 9.8% 0.65%
September 39,846 215 0.5% 22 122 10.2% 0.31%
October 41,836 236 0.6% 29 176 12.3% 0.42%
November 43,731 231 0.5% 14 161 6.1% 0.37%
December 45,641 214 0.5% 15 29 7.0% 0.06%
YTD 45,641 9,609 21.05% 830 3,148 8.6% 6.90%

" Excludes count of customers recertified through the probability model.

(2] Recertification results are tied to the month initiated and the recertification process allows customers 90 days (3 or 4 bill cycles) to
respond to the recertification request. Results may be pending due to the time permitted for a participant to respond.

Bl Includes customers who did not respond or who requested to be de-enrolled.

I Percentage of customers recertified compared to the total participants requested to recertify in that month.
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FERA Table 7 - FERA Capitation Contractors
Southern California Edison
Program Year 2025 Annual Report

Contractor Type 2 Total
. . Enroll .
Contractor Name ! (Check one or more if applicable) nrollments Expenditures

Private | CBO | WMDVBE | LIHEAP | Rural | Urban | Total

2-1-1 ORANGE COUNTY X - - R

ALPHA ENTERPRISES X - - -

APAC SERVICE CENTER

ARMENIAN RELIEF SOCIETY

ASIAN AMERICAN DRUG ABUSE PROG

ASIAN AMERICAN RESOURCE CENTER

ASIAN YOUTH CENTER

BEST PARTNERS

BETHEL BAPTIST CHURCH

BISHOP PAIUTE TRIBE

ol B IsH N ol e ol I ke
1
'
1

C.0.R. COMM DEVELOPMENT CORP

CAREGIVERS VOLUNTEERS ELDERLY X - - -

CHINESE CHRISTIAN HERALD CRUS. X - - -

CHINO NEIGHBORHOOD HOUSE X - - -

CITIHOUSING REAL ESTATE SERVIC X - - -

CITY IMPACT X - - -

CITY OF BEAUMONT SENIOR CENTER X X - - -

COMMUNITY HEALTH INITIATIVE of OC X - - -

DELHI CENTER X - - -

DESERT COMMUNITY ENERGY X - - -

DESERT MANNA MINISTRIES INC X - - -

DISABLED RESOURCES CTR, INC X X - - -

EL CONCILIO DEL CONDADO DE X X - - -

FAMILY SVC ASSOC OF REDLANDS

>
1
1
1

FOOD SHARE X - - -

GO THE CALENDAR X - - -

GRID ALTERNATIVES INLAND EMPIRE INC X 1 - 1 30

HELP OF OJAI INC.

HOUSING AUTHORITY OF KINGS CO

INLAND SOCAL 211+ 30

KERNVILLE UNION SCHOOL DISTRIC

KINGS COMMUNTITY ACTION ORG

R N RN R
1
1
1

KINGS CTY COMMISSION ON AGING

LA COUNTY HOUSING AUTHORITY X - - -

LEAGUE OF CALIF HOMEOWNERS

>
1
'
1

LIFT TO RISE

>
1
1
1

LTSC COMM. DEVEL. CORP X - - -

MENIFEE VALLEY CHAMBER OF COMMERCE X - - -

MEXICAN AMERICAN OPPORTUNITY X X - - -

MTN COMM FAM RESOURCE CNTR X - - -

NEW GREATER CIR. MISSION, INC

>
1
1
1

NEW HOPE VILLAGE, INC

>
1
1
1

NEW HORIZONS CAREGIVERS GROUP X - - -

OCCC

OPERATION GRACE

OUR COMMUNITY WORKS

PACIFIC ISLANDER HLTH (PIHP)

PACIFIC PRIDE FOUNDATION

PP e e
1
1
1

PRM CONSULTING, INC.

RIVERSIDE DEPT COMM ACTION X X X - - -

SALVATION ARMY SANTA FE SPGS

SALVATION ARMY VISALIA CORPS

SANTA ANITA FAMILY SERVICE

SENIOR ADVOCATES OF THE DESERT

SHARE OUR SELVES

SHIELDS FOR FAMILIES

SH Ll I R R el ke
1
'
1

SMILES FOR SENIORS FOUND.

SOUTHEAST CITIES SERVICE CTR. X - - -

SOUTHEAST COMMUNITY DEVELOPMEN X - - -

ST VINCENT DE PAUL X - - -

THE CAMBODIAN FAMILY X - - -

UNITED CAMBODIAN COMMUNITY INC X - - -

VICTOR VALLEY COMM SVC COUNCIL X - - -

VIETNAMESE COMMUNITY OF OC INC X - - -

VOLUTNEERS OF EAST LOS ANGELES X X - - -

XFINITI SOLUTIONS, LLC X - - -

L2 R R Rl Rl Rl R B2l Real Bl Rl Road Rl Recd Rod Roey Roch Rosd Boey Reeod Ry Rersd REel Recd Reod Rocd el Beey Reed Rl Reed Roed Reed Rl Resd Reed Ros) Recd Rl Recd Rosd Roel Rood Rzl Recd REe) Reod REsd Beed Rl Reed Beed Rerod Reel Resd RECH Resd Reeod REod ool Boed Reel Ry Resd Ry Recd Rl
1

Total Enrollments and Expenditures 1 1 2 60

Al capitation contractors with current contracts are listed regardless of whether they have signed up customers or submitted invoices this
year.

] Enrollments reflect new enrollments only.
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FERA Table 8 - FERA Average Monthly Usage and Bill
Southern California Edison
Program Year 2025 Annual Report

Average Monthly Electric Usage

Residential Non-FERA vs. FERA Customers

Electric KWh Electric KWh
Customer Tier 1 Tier 2 and Above Total
Non-FERA 317 143 460
FERA 369 230 598

Average Monthly Electric Bill

Residential Non-FERA vs. FERA Customers’

(Dollars per Customer)

Customer Electric
Non-FERA $125.14
FERA $136.82

1
Excludes master-meter usage.
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2024 CARE/FERA/ESA PROGRAM
ANNUAL REPORT

PG&E - SCE (20 min)

Overview

In today's Annual Report presentation, the IOUs will highlight key outcomes and
takeaways from PY 2024, including lessons learned, and how those lessons learned
are informing current year activities. Questions and discussion from participants are
welcome and encouraged.

Desired Qutcomes

- Broad stakeholder engagement into program learnings and planning

= Highlights of program successes, and challenges, and help to inform framework
for the next program cycle

= Robust opportunity for dialogue and thought partnership among IOU and non-10U
participants




CARE Program

wi PG&E CARE Program — 2024 Highlights

Auto-Enrollments from Other Assistance Programs

* In 2024, 8% of new enrollments were 2024 CARE Auto-Enrollments

Enrollment Rate: 95% (vs 93% goal)

# of Customers Enrolled:

» 1.4M total from auto-enrollments from other DAC-SASH 64
= =296k new enrollments programs: PG&E leverages information REACH 8,935
A Monthlv Bill Di . from data sharing with other programs LIHEAP 4,734
verage Monthly Bl Discount: that verify customer’s income. ESA 9,436

= Electric $64.39

* Gas$13.38 Retooling PEV Communication to Improve Customer Experience and Retention

+ Improved the look-and-feel and messaging of forms based on prior customer
feedback encouraged customers to respond

+ Enhanced email system capacity to enable email communication with customers

Program Costs at different touchpoints (e.g., confirming document submission upon upload)

Improved back-end PEV processes such as increasing the upload size for

Discounts: customers’ files

» 2024 Discount Actual: $1,105,773,253

*  D.21-06-015 Amount: $696,394,000 Net Results:

* % Budget Spent: 159% = Anincrease in PEV online documents submitted (44% in 2023; 60% in 2024)

= Areduction of incomplete PEV (7.9% in 2023; 6.1% in 2024)
= Adecrease of approximately 11K CARE/FERA-related calls




= Continue (and explore expanding where possible) auto-enrollments from other programs that
verify customers’ income to support customers

= Continue to reduce attribution through improving PEV process/experience for customer
o Develop/Release a PEV how-to video and visual guides to support customers through the
PEV process
o Continue outbound calls for customers who submitted incomplete PEVs as thisis a
strategy that has proven successful with this segment of customers

= Expand CARE to include Homekey properties

EDISON
SCE CAREProgra ml 2024 Highlights —I ¢ Whar Ahead

Noteworthy Activities

Enhanced Marketing & Outreach

Program Performance

Number of Customers Enrolled Co-Marketing Partnershifisunched co-marketing partnerships with AFN, PSPS, E-Maobility, and Residential Energy Efficiency programs

* 1,353,981 customers (104% to enhance outreach efforts. Developed Social Media Toolkits for Community-Based Organizations (CBOs) to improve outreach to hard-
Penetration) to-reach communities.

* 54K new enroliments InterAgency Par ifEnhanced collaborations with state and federal agencies, including State In-Home Support Services.

Partnered with schoeol districts to use Parent Square for sharing information about cur income-qualified programs, with over 400

Average Monthly Discount schools participating. Additionally, signed up three tribes for our Mini Tribal Grant Program.

+  Gas$ 18

+  Electric 553 Process Improvements

* Applies only to Catzlina Residents.

ployed ys O il ks ited outbound calls to reduce non-response rates for CARE/FERA verifications
and recertifications.
Increased Sefferve Optionsmproved VR and 3CE.com channels, leading 1o 3 40% rise in self-serve enrollments.
Progra m Cost Initiated Post Enrollment Verification Exemplitnisaized income verification redundancies for ESA enrclled custemers, with plans to
extend this to other eguity programs.

Budget
= Authorized Administrative Budget: 590
= % Admin Budgst Spent: 36%

Energy Management

Launched disaggregation reporfsstomers received reports illustrating household usage by end use over ime. These reports are
Subsidies accessible to ESA program contractors and customers via My Account.
* 2024 Forecasted Subsidies 54150
» Annual subsidy of $855M

= % of Subsidy Spent 206%

Expanded Data Sharing Opportunities

Refreshed agreements and processes for data siasimg-and confirmed data exchange with various water agencies and other
utilifies. Inifizted new data sharing with non-regulated water agencies and established new parameters 1o start 3 streamlined data
sharing process.

Joint Utility | Public Meeting — 2024 1QP Programs Highlights& Accomplishments Energy for What's Ahefd




SCE CARE Program | Lessons Learned

Joint Utility | Public Meeting — 2024 IQP Programs Highlights & Accomplishments

S evison

Focus on Selberve Options

SCE has successfully enhanced self-serve options, significantly increased enrollments and demonstrating that low-income customers
are now comfortable using IVR and online channels. SCE will continue to promote these alternative channels for new enrollments,
recertifications, and verifications, thereby improving customer experience and creating time and resource efficiencies.

Limitations in Issuing Verifications and Recertifications

SCE faces ongoing challenges in implementing verification and recertification processes due to Emergency Protection Orders (EPO)
impacting numerous zip codes within its service territory. These EPOs require 10Us to suspend verification and recertificati on for
affected customers, hindering our ability to filter out ineligible participants. SCE is exploring ways to expand future income
verification activities within the new program cycle application.

Opportunity to Reduce Redundancies in Income Verifications

SCE has identified opportunities to streamline income verification processes across programs, enhancing efficiency and improving
customer experience. By reducing redundancies, we can save time, increase participation, optimize resource use, and ensure
consistent data integrity.

Enhancing Customer Understanding Using InteractRewsdred Training Videos
SCE plans to explore using Al technology to create interactive training and videos for internal processors and customers, enhancing

their understanding of various CARE program processes.

Energy for What's Ahedd*
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FERA Program

wi PG&E FERA Program — 2024 Highlights

Enrollment Rate: 25% (vs 60% goal) In addition to improving customer experience and retention through enhanced PEV
# of Customers Enrolled: communication/process, PG&E also implemented the following to increase customer
» 397262 total participation in FERA:

= 13,289 new enrollments

Continued Key Outreach Strategies to Broaden FERA Awareness
Average Monthly Bill Discount: *»  Continued execution of data-driven marketing and multi-touch outreach approaches,
* Electric $45.81 utilizing data and research to customize campaigns for specific targeted zip codes
»  Orchestrated multiple enrollment and retention outreach campaigns including the
Welcome campaign, Never Targeted campaign, and Recertification Reminder
campaign, Digital campaign, etc.

Program Costs = Utilized multicultural media channels to amplify the FERA program message to a

diverse audience

Discount:

* 2024 Discount Spent: 518,273,000 Innovative Approaches and Continued Community-Based Organization (CBO)
= D.21-06-015 Amount: $21,280,262 Partnership to Improve Enroliment Outcome

= % Budget Spent: 116% = launched a new social media influencer marketing campaign

» launched new CBO initiative designed to increase customers’ program awareness
ME&O Expenditure: = Continued with the FERA Barriers Study
= 2024 Spent: $1,964,527
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.4 Lessons Learned from 2024 Applicable to 2025

= The 2025 marketing plan builds on previous successes and lessons learned to continue testing new
tactics and partners to enhance the FERA marketing mix
- Continue to leverage insights from the Hard-to-Reach customer profiles to improve targeting,
testing and creative development
- ZIP code level media targeting will be expanded and spend weighting increased
- Social media Influencer Marketing campaign will be expanded in 2025
= Development of new tools to help customers complete re-enroliment and post-enrollment verification
- Further testing of recertification reminder emails to increase engagement and drive higher
recertification rates
- Develop/Release a PEV how-to video and visual guides to support customers through the PEV
process
= Integration of SB 1130 and the Base Services Charge:
- Update program forms/applications and outreach materials/campaigns to target newly eligible
households
- Work will begin in late 2025 to integrate Base Services Charge messages in FERA acquisition and
retention materials
= FERA Barriers Study Recommendations
Review study for recommendations actionable in 2025, and what can be included in the next IQP
Application

EDISON
SCE FERAProgramI 2024 Highlights _I Whats A

Noteworthy Acti s

Enhanced Marketing & Qutreach

Program Performance

Number of Customers Enrolled
= 32,793 customers {15% Penetration)
+ 2K new enrolliments

Direct C ication Cl 024, 3CE sent one million emails, achieving 3 55% open rate and a 5.3% Click to Open Rate. The Q4
campaign tested new messaging, with a 43% open rate and a 5.8% Click to Open Rate. This demonstrates 3CE's dedication to
continucusly enhancing its communication strategies to encourage more customers to enroll in and benefit from the FERA program.

Average Monthly Discount Digital MedidEERA s top marketing tool is social media, accounting for 88% of its budget, with over 20 million impressions and 104,000
Electric 533 clicks. Banner ads, paid search, radio, and digital audio also contributed significantly, with Facebook being the bestperforming platform.
3CE.com saw over one million visits to the CARE/FERA page, with high engagement and application rates.

d Targeting 5t 4, 3CE developed a new propensity model for FERA, leveraging data from various sources as it
continuously improves Targeting accuracy.

I Agency Par il anced collaborations with state and federal agencies, including 3tate In-Home Support Services.
Progra m Cost Partnerad with over 400 schools via Parent Sguare, and signed up three tribes for the Mini Tribal Grant Program.
Budget Community Engagement
= Authorized Administrative Budget: 51.5M
= % Admin Budgst Spent: 41% Focus on Hard to Reaélif focuses on cutreach and communication for FERA programs, especially in underserved and linguistically
diverse communities. By collaborating across internal departments and parinering with external organizations, SCE has participated in
Subsidies over 206 community engagement activities, reaching approximately 40,000 customers, with 56.6% of events targeting disadvantaged
* 2024 Forecasted Subsidies S46M communities.
= Annual subsidy of $15M
= % of Subsidy Spent 32% Process Improvements
ployed ys O il Tl ited outbound calls to reduce non-response rates for CARE/FERA verifications
and recertifications.
Joint Utility | Public Meeting — 2024 1QP Programs Highlights& Accomplishments Energy for What's Ahead" | 12
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SCE FERA Program | Lessons Learned

Joint Utility | Public Meeting — 2024 IQP Programs Highlights & Accomplishments

FERA Enrollment Challenges

Several factors continue to contribute to the challenges in increasing FERA program participation:

*  Combined Enrollment Forms: Using a single form for both CARE and FERA often leads FERA-eligible individuals to opt for the
higher CARE discount.

*  Income Misreporting: Some customers may intentionally misreport their income to qualify for the 32.5% CARE discount instead
of the 18% FERA discount.

FERA Nurture Pilot

In D.21-06-015, the Commission approved SCE's telemarketing pilot to reach out to customers who received direct mail but did not
enroll. In 2024, 3,105 calls were made, resulting in 4 FERA and 11 CARE enrollments, with 560 calls unsuccessful due to incorrect or
disconnected numbers. In 2025, SCE plans to reinstate the pilot, focusing on customers who did not qualify because of household
size prior to implementation of 581130. Additionally, improving contact information to boost call conversion rates.

Continue Enhancing Multhannel Marketing and Outreach Strategy

Implement and test the enhanced multi-channel marketing and outreach strategies to improve participation numbers for the FERA
program. This involves leveraging various communication platforms such as social media, email campaigns, community events, and
partnerships with local organizations to reach a broader audience. By analyzing the effectivenass of these channels and continuously
refining our approach, we aim to increase awareness and engagement, ultimately boosting program participation rates.

Energy for What's Ahiad*

S evison

SCE FERA Program | Lessons Learned

Joint Utility | Public Meeting — 2024 IQP Programs Highlights & Accomplishments

SCE’s MultChannel Marketing Strategy

SCE uses a multi-channel approach to reach potential FERA customers, including email, direct mail, digital platforms, social media, search, and radio.
This strategy boosts awareness, consideration, and enrollment while reducing costs. Although conversion rates are tracked, pinpointing which efforts
lead to enrallmants is challenging dus to multiple touchpaints needed befare customers enrcll. This comprehensive approach ensures broad outreach
and maximizes marketing impact.

SB1130 Expansion Initiatives

= Separate information flyers for CARE and FERA will continus to be used for all marketing and outreach activities, except for the Annual Solicitation,
which will feature a joint CARE/FERA trifold to be included or linked in customer billing statements.

= Aspecial communication targeting 1-2 person households previously ineligible for CARE but not qualifying for FERA due to household size
restrictions will be issued, advising them of new eligibility rules.

= SCE will alsc leverage its existing FERA Nurture pilot to make outbound calls encouraging newly eligible individuals to participate and enroll.

= Reprocassing of cur ESA to FERA enrollments to enroll those previously denied

FERA Propensity Model Updates
SCE plans to revise the FERA propensity targeting model to incorporate the remaoval of household size limitations. This update will ensure the medel
accurately reflects the new eligibility criteria and improves the efficiency of targeting high-potential audiences.

CARE to FERA Transition

Back-end systems are configurad to automatically enroll customers into FERA if they do not meet CARE requirements during enrollments,
recertifications, and verification transactions. Verification processes ensure that customers are correctly enrolled in the appropriate program.

Energy for What's Ahéad*




FERA PROGRAM
QUESTIONS & DISCUSSION

ESA Main Program

B-8



o] ESA Main — 2024 Highlights

Energy Savings Marketing, Education & Outreach

» 11,364 kW (386% Goal) ®* Continued data-driven targeting and segmentation to identify key markets, highest
* 29,479,564 KWh (86% Goal) needs states, and households with higher energy savings potential. Utilizing proven
* 1,359,246 Therms (98% Goal) customer targeting methods, PG&E's ME&O initiatives generated more program

Homes Treated applications for ESA contractors, exceeding the internal application goal.

= 50,797 (93% Goal
( ) Sustained Focus on Customer Satisfaction

Average 1% Year Bill Savings ®*  PGEE transitioned its ESA Customer Satisfaction Survey to a new platform to enable a
= ~3176 more timely and user-friendly interaction with ESA customers upon completion of
treatment. As a result, PG&E saw a seven percent increase in survey response. The
overall customer satisfaction increased by two percent, to an overall score of 86%,
compared to the prior year.

Program Costs

Continuing Leveraging Partnerships and ESA Measure Modification Process to Maximize

Expenditure Benefits Customers

= 2024 Actual: $112,518,356 ®  28% of heat pump water heaters upgrades were made possible due to remediation

*  Authorized Amount: $120,139,102 costs being covered by the TECH Clean CA Program

" % Budget Spent: 94% ®* |n 2024, PG&E further adopted two new measures with high savings potential--Smart
Fan Controller (SFC) and Lifecycle Refrigerant Management (LRM)—in its ESA

Avg. Measure Costs Per Home: ~$1,914 measures offering through the ESA Measure Modification process.

.4 Lessons Learned from 2024 Applicable to 2025

Lesson Learned: Data Driven Program Management

= ESA Main’s Marketing, Education, and Outreach (ME&Q) initiatives utilized proven customer
targeting methods and generated more program applications for ESA contractors, exceeding the
internal application goal

= (Continue data-driven targeting and segmentation to identify key markets, highest needs states, and
households with higher energy savings potential

Leason Learned: Measure Mix Optimization; Improved Cost-Effectiveness

= The introduction of the ESA measure modification process has provided an efficient process to
introduce new measures to increase energy savings potential for ESA customers

= (Continue to utilize the protocol to fine tune ESA offerings to achieving deeper energy savings per
home

Strategy Adjustments for 2025

Shift: Move from general outreach to targeted, high-savings ME&O strategies
Drop: Long-duration campaigns; focus on Q1/Q2 pipeline frontloading
Refine: Seek opportunity to optimize measure mix via the ESA measure modification process
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SCE ESAPrograml 2024 Highlights
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Noteworthy Activities

Program Performance

*  Homes Treated was 73% of goal/target:
o 64,922 poalftarget
o 47,587 actual
= ESA Savings was 18.33M kEWh
= Spent 80% of Authorized Budget:
o 559,458,992 authorized
o 553,451,456 actual
= Committed remaining 10% of the Authorized
Budget eguivalent to 56M
| v Average First Year Bill Savings was 588

Implementation f@024

*  Continued program design focused on deeper
energy savings

*  Expanded eligibility by adjusting usage
threshalds and increasing measure availability
BCross CUstomer segments

*  Introduced advance payment cptions for ESA
contractors to support financial stability and
enable ramp-up of service delivery

*  Completed migration to the new system,
iEnergy.

Joint Utility | Public Meeting — 202410P Programs Hi

Mitigatiorto Momentum

Treated 47,587 homes in 2024 —more than
triple the 2023 total

Achieved 73% of the annual homes treated
target, up from 35% in 2023

Delivered 18.3 GWh in energy savings, a 3x
increase over 2023

Spent 20% of unspent and uncommitted
funds, demonstrating strong fiscal
execution

Pilots Driving Deeper Savings

ESA Building Electrification pilot treated 116
homes in 2024, up from 4 in 2023

Enhanced measure mix and eligibility
threshaolds to broaden access to high-impact
technologies

E Accompli:

-
Contractor and System Support

*  Launched 59M in advance payments
0 sUppOrt contractor ramp-up and
cash flow

= Transitioned from EMAPS to iEnergy to
modernize program operations

= Held cadenced partner forums and
office hours to improve contractor
engagement and training

Precision Qutreach \

Over 50,000 leads generated by contractors
and 18,000 from SCE marketing

Delivered 24M+ social media impressions and
579K ESA webpage visits

Used predictive analytics to prioritize high-
usage, high-need households

Partnered with community-based
organizations and tribal leaders to expand
reach

Energy for What's Ahédd*

SCE ESAProgramI Lessons Learned

SUSTAIN strategi

financial

=Ji5ioN

; that promote

ty, broaden program

operational agility,

and build long-term wor

IMPROVE strat

s by increasing

© SUSTAIN:
* Adh pay to to stabilize
program delivery.
* Lowering high-usage thresholds expands program access.
-G |
responsiveness and agility,
= Workf: d PP long-term prog
resilience.
o IMROVE:
* System transitions require robust contingency planning.
* Targ g and P h
efficiency.
* Ci in savings
methodologies is essential.
* Cross i) R h

loint Utility | Public Meeting — 20241QP Programs Highlights & Accomplishments

contingency planning, refining outreach

analytics, enhancing ings
methodologies, and deepening program
integration.
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ESA MAIN PROGRAM
QUESTIONS & DISCUSSION

ESA PG&E MFWB Program
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m N. MFWB Program - 2024 Highlights

Program Outcomes Noteworthy Activities/Outcomes

Energy Savings

: ;:;gigi KWh * During the year, the N.MFWB program continued its ramp-up efforts

= 200,719 Therms through proactively collaborating with external program partners, such
Homes Treated as the California Department of Community Services and Development
= 17,771 in-units (CSD)'s Low-Income Weatherization Program (LIWP), TECH Clean

* 25 Whole Building (WB) California and the Solar on Multifamily Affordable Housing (SOMAH)
Average 1st Bill Savings program, to identify leveraging opportunities that streamlined cross-

= ~$69 (in-unit)

. ~3$410 (WB) program referrals and reduced measure costs for N. MFWB program

participants, thereby making the program more attractive to property
Program Costs owners. Additionally, the program actively engaged in reaching
affordable housing communities and building the N. MFWB program

Expenditure pipeline through various outreach efforts.
* 2024 Actual: $22,151,948

s Authorized Amount: 570,332,846

= % Budget Spent: 31% * The program also completed its first whole building electrification
Avg Treatment Costs per home project (common area high efficiency heat pump HVAC system).
or building:

= ~$822 perin-unit
= ~$32,266 per WB

m Lessons Learned from 2024 Applicable to 2025

Establish performance metrics base on realistic expectations for whole builidng projects
= Whole building projects have longer project timeline due to administrative complexity such as
coordination with property owners on decisions, schedule on-site work, permitting process, etc.
= The market for whole building projects appears to be saturated with competing programs
= Many propertie already received treatment within 12 the past twelve months, which limited the
number of measures received

Property level enrollment is time-consuming as the program needs to review rent and other income
document to confirm the income eligibility
= Explore opportunities for streamlining, partnering with other programs verifying income at the
property level, etc. to reduce administrative time and cost.




ESA MULTIFAMILY
QUESTIONS & DISCUSSION

ESA Whole Home Pilots (Plus/Deep)
SCE’s Electrification Pilots




m PG&E ESA Pilot Plus/Pilot Deep (PP/PD) — 2024 Highlights

Program Outcomes Noteworthy Activities/Outcomes

Energy Savings™ * Pilot operations reached full capacity, following ramp-up from 2022-2023.
= kW: 120 (Plus), 159 (Deep)

= KWh: 84,709 (P), 132,197 (D)

®* Therms: 8,865 (P), 17,978 (D)

® % savings: 10% (P), 26% (D), 18%

*  Over 600 advanced home energy assessments completed.
*  Over 400 installations initiated.
* 295 fully completed projects by year's end.

Combined

(Combined) *  Pilot Evaluation Team selected and onboarded.
Homes Treated

= 295 Homes * RFP(Q2-Q3 2024.

Average Monthly Bill Savings* * Onboarding Q4 2024.

= Plus: $22.01 * Early evaluation efforts kicked off by EOY 2024.
= Deep: $39.10

= Combined: $30.59 * Measure package diversification:

* Cool roofs added to enable partnerships with solar providers.
*  Heat Pump Water Heater, Central HVAC Heat Pump measures installed at a
significantly higher rate than 2023.

Program Costs
Expenditure
+ 2024 Actual: $9,821,489
*  Authorized Amount: $8,782,607
* % Budget Spent: 112%

*  Roll-Over: 511,459,367 (2022-2023)
Avg Treatment Costs per Home
+ ~§33,293

*Energy and bill savings are reported based on the best available information at the time of reporting.
Pre- and post-installation savings are derived from energy modeling software. Meter-based savings
estimates are not available until approximately 15 months after the installation end date.

.4 Lessons Learned from 2024 Applicable to 2025

Pilot Evaluator began generating lessons learned in 2024:

= Qverall satisfaction remains high at 85%, with 81% likely to recommend the Pilot to family
or friends

= Conversion rates and the time between steps have steadily improved over the course of
the Pilot

= A significant portion of Pilot leads (30%) are disqualified due to income level after
customers respond to marketing, meaning there is actionable feedback to improve
targeting based on income level

= (Gas measures are performing lower than expected at the meter, whereas electric
measures are performing reasonably well

2025: Utilize evaluator to collect, analyze and generate findings for ESA Applications and ongoing
Pilot operations, particularly regarding measure mixes and performance criteria.

[ ]
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SCE/SoCalGas ESA Whole Home Program | 2024 Highlights

Program Performance

26 pilot Plus Pilot Deep
Homes
Treated
Projected 11,641 26,708 kwh
Zavings kwh

ESA Main

{sce)

18,333,809
kwrh

_|H_)|S()i

Noteworthy Activities ‘

481 therms | 2,085 therms

55.533 therms

AVE. 070 kwh 1,808 kwh 385 kwh
Zavings N
Per Home | 40 therms 148 therms 1.2 therms
Avg. Cost | 511,380 516,547 5 85

per Home

Program Costs

2024 Authorized:  $ 10,395,409
2024 Actual: $ 1,631,552 16%

Pipeline Status

In Progress: 3
Pending Approval: 341
Enrolled/Installed: 116

Completed: 28 (1% of overall pilot

target)
De-Enrolled: 117

“Expansion of eligible population

Outreach Activities

Adjustments to marketing collateral, launched email cutreach campaigns, medifications to
customer segmeantation approach and increasad frequency of customer target list. Since
inception, 605 customers expressed interest.

Evaluation

lllume Advising has conducted several activities during 2024, including:

Bill analysis to understand progress towards program geoals, conducted nonparticipant surveys,
contractor interviews to assess process and recommeand improvements.

Implementation
SCE has established an agreemeant with Maroma Energy Services to facilitate bulk purchases

of equipment. SCE has also agreed and implemeanted revised paymeant terms to a Net 10. Maroma
Energy Services launched an Energy Auditor model to allow contractors to focus solely on
installations while another party will focus on performing the energy audits.

Best Practices

Bi-Weekly Meeting with the Evaluator, Implementer, and Inspections teams to kesp everyone
apprised on pilot updates.
Co-branded marketing materials to land more credibility to implementer.
Digital customer marketing instead of all direct mailers. /

il
Joint Utility | Public Mesting—20241QP Programs Highlights & Accomplishments Energy for What's Ahead*

SCE/SoCalGas ESA Whole Home Program | Lessons Learned
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+ Cost Cap thresholds to include flexibility when it comes to new measure installation and the requirements
needed to install the measures. For Example, solar water heater/ tankless water heater requires ¥ inch
piping and older homes typically don't have existing capacity for these pipes, additional remediation is
required to install them.

+ Implementing an invoicing structure to ease financial burden on contractors make for ease of program
participation. Most Whole Home Program projects require a building permit; however, local Building
Departments lack sufficient inspection capacity, leading to significant delays in project closeout and

reporting.

Joint Utility | Public Meeting — 20241QF Programs Highlights & Accomplishments
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‘ Noteworthy Activities ‘

SCE ESA Building Electriﬁcatidhograml 2024 Highlights

Overview — ~
Implementation AW, Outreach & Marketing
SCE-only pilot targeting income-gualified ||
customers in single-family homes, By the end of 2024, BE Program treated a * Multi-touch marketing campaigns,
focusing on converting space and water tc;tal of 120 homes. with 116 being engaging over 28,000 customers,
heating systems from natural gas to completed in 2024. The momentum through emails, letters, postcards, and
electric heat pumps to reduce energy significantly increased from the previous printed materials. )
costs. A limited number of homes may year and had about 355 homes still in . Crc?ss-Promohon: (.:olltaborateq w|th
also receive induction cooking and energy progress. Building Decarbonization Coalition to
efficient clothes dryars. promote the BE program through the
! \ Switch-Is-On website.
Budget / Savings . ~
Leveraging Y
Authorized Actuals % Actual. |
|zu$5] (202:2024) . = TECH Clean CA funds were exhausted by end of 2024, having been used for electrical
Budgst s40E32.683 | 23675415 2% upgrades (2.g., new circuit runs, main and sub panels), and minor home repairs [2.g., wall
kwh saved (2,380,211 [311,522) 3% furnace removal and patch wark). This allowed SCE to serve mare customers without
kw Reduced 1,298 o o3 increasing BE budget.
Therms Saved — 15783 5% = Toenhance bill savings potential for participants, BE leveraged an internal process and
Clsimable savings | 11746257 | 1088122 - updated customer profiles based on heat pumps installed under the program. This update
+ Mg project Claimable savings: 5,526 enables eligible customers to receive baseline allowance zllocations without needing to
*  AvE project cost [Fully burden): $30,637 \ contact SCE's call center.
JointUtility | Public Meeting — 202410F Pragrams Highlights & Accomplishments Energy for What's Ahead” | 31
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SCE ESA Building Electrificatidttogram| Lessons Learned

Effective Targeting Strategies

While the program primarily targets customers in disadvantaged communities (DACs), it is available to all incomequalified customers

within the SCE service area.

+ Customer Targetingesidential enargy meter data is analyzed to identify customers most likely to benefit from specific building
electrification interventions based on their metered consumption characteristics, such as households with high coocling loads.

+ Utilization of Customer Insigltedictive models are employed to identify customers based on geographic and demographic
profiles, including financial status, homeownership, and location.

+  Future OpportunitiesCE will continue to explore additional oppeortunities, such as expanding the program to include mobils
homes, also referrad to as manufactured homes.

Collaborative Efforts

+ Efforts to streamline the BE program continue, while identifying opportunities to add additional initiatives (e.g., measures|rather
than establishing a new program or pilot could improve customer access to electrification and energyefficient solutions and
increase program participation.

Program Management

+  SCE continued to work closely with the implementer to identify process improvements opportunities, including the intreduction
of the contractor advance payment initiative. This initiative aims to enhance cash flow of installation contractors by providng a
milestons payment upon project approval and permit acquisition. By bolstering contractors’ capacity to undertake and deliver
more projects, this initiative is expected to accelerate project starts.
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SCE ESA Clean Energy Homé’ﬁrograml 2024 Highlights

Overview
SCE-only program targeting builders' low-
income residential new construction
cutside of the BUILD Area. Program
offerings include Technical design
assistance, GHG driven financial
incentives, tenant education & outreach to
affordable housing developars. Program
launched in Q2-2023.

Budget
+  2022-2027 Pilot Budget: $8.5M
+  Expenditures: $1.34M
+  Percentage of Budget Spent: 15.65%

*ITD as of April 2025

S evison

Noteworthy Activities

Implementation

« Initial recruitment through trade

arganization engagement, website
development, and informaticnal webinars.

= Strategic Plan revamped with targeted

recruitment through collaboration with SCE
account managers and engagement of
BUILD participants for tenant education.

Outreach Activities
SCE Account Managers (AM) engaged with

Government and Institution representatives

AM, will meet with city leaders monthly to
provide program details and status.
Hasted several program webinars

Joint Utility | Public Meeting — 20221QF Programs Highlights & Accomplishments

Evaluation

Shiftad the evaluation plan to focus on a
lessons learned report from the
program lifecycle.

Best Practices

Leverage programs such as BUILD far
best practices and lessons learnad.
SCE and Implementer maintain 2
regular meeting cadence meeting, bi-
weekly and ad-hoc a5 needed.

Met with CEC for program eligibility
expansion

Energy for What's Ahad*

SCE ESA Clean Energy Homd¥rogram| Lessons Learned

CEH Program Update and Closure Plans

Program Challenges & Barriers:

= Geographic Limitations: Limitad to Long Beach, Catalina Island, and parts of Mono and Inyo countias.

S evison

= Builder Preferances: Builders may prefer later stages of permitting, showing lass interest in early design assistance.
= Mismatched Market Conditions: Equity requirements conflict with current market conditions for new construction.

= Local Equity Unit Discrepancies: Long Beach requires 12% Equity units, while the program demands 80%.

= Lack of New Construction: Minimal new construction in Catalina and Mono and Inyo countias limits program participation.

Low Enrollmentnly 8 applications received for incentives; program will close in 2025.

Engagement with the Energy DivisiBmyvided program status updates and SCE recommendations for program

closure, which were agreed upon by ED.

Pending Incentivest Design Incentive, 4 Tenant Education Incentives. Completion of activities by August 2025
Marketing & Outreaclktompleted; CEH Program website has contact info but lacks enrollment links.

Ramp Down PlanBPeveloped by SCE and the Implementer for 2025. Slated ramp down is for August 2025
Incentive Paymentstll incentives to be paid pending final eligibility. The Implementer has budgeted for ramp-

down activities and final application reviews.
Budget ReallocationRemaining CEH budget to be transferred to ESA Programs.

Program EvaluatioriCE initiated evaluation process and will compile a report on lessons learned.

Joint Utility | Public Meeting — 20221QF Programs Highlights & Accomplishments
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PILOT PROGRAMS
QUESTIONS & DISCUSSION

2024 ESA Unspent Funds




evison
ESA Unspent Funds - PY2024

Programs

SCE will use the balance of the PY2024 committed funds to complete
SCE spent 90% {$53.5M) of authorized budget {559.5M) in 2024. projects in PY2025.

PPPD 10Us will carry over approximately {~58.7M) 2024 authorized budget
The Pilot spent 16% {$1.6M) of authorized funds (510.4M) in 2024 into PY2025 as allowed in D.21-06-015.
(SCE/SCG)

M/A — Will be reported by SDG&E for the Southern MFWE Program MN/A

. . - SCE will carry over approximately 71% of 2024 authorized budget
The Pilot spent 29% {$3.0M) of authorized funds (510.3M) in 2024. {~57.2M) into PY2025 as allowed in D.21-06-015.

Carry over PY2024 unspent uncommitted funds into PY2025 as allowed
The Pilot spent 29% ($0.5M) of authorized funds (51.8M) in 2024, in D.21-06-015. The balance of the funds are being used for close out
activities in PY2025.

[1] Committed Funds — Funds that are committed to a specific ESA Program contract or customer project.

[2] Unspent Funds — Authorized yet P and unc itted to & specific E3A Program contract or customer project.
[3] Fund shifting — Maving funds withing a program budget category or program as allowed in D.21-06-015.

[4] Carryover — Moving unspent uncommitted funds to the next program year as allowed in D.21-06-015

. SCE UNSPENT FUNDS
QUESTIONS & DISCUSSION




Pacific Gas and

ESA Unspent Funds - PY2024

2024 Unspent Dollars($) Funds Handling mmemem

The Program expended more than 98% of its program budget. The remaining funds were returned to ratepayers as directed in D.21-06-015.

PG&E plans to use the $11.5M shifted from PY 2022-2023 to maintain operating the

PPPD The Pilot spent 112% of authorized funds in 2024. Bilot at the large scale in PY 2025-2026.

Per D.21-06-016, unspent MFWB funds could be rolled over into future program years to
sSupport prog p ion. The i roll-over amount from 2023-2024 to 2025 is
550.4M.

The N.MFWEB had 522M in unspent 2024 authorized budget.

PG&E is actively monitoring program expenditure and seeking opportunities to utilize
authorized funding as the program continues to ramp up.

PG&E UNSPENT FUNDS
QUESTIONS & DISCUSSION
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	EXECUTIVE SUMMARY
	1. ENERGY SAVINGS ASSISTANCE PROGRAM EXECUTIVE SUMMARY
	1.1 Energy Savings Assistance Program Overview
	1.1.1 Provide a summary of the Energy Savings Assistance Program elements as approved in D.21-06-015.

	1.2 Marketing, Education, and Outreach (ME&O)
	1.2.1 Provide a summary of the segmentation strategy employed (i.e., tools and analysis used to segment households and prioritized for treatment, and how this information is communicated to the contractor/CBO).
	1.2.2 Provide summary of how customers are targeted/referred to implementation Pilots (Pilot Plus and Pilot Deep, Building Electrification and CEH Pilot)
	1.2.3 Provide a summary of the customer segmentation strategies employed (i.e., tools and analysis used to identify customers based on energy usage, and other factors) and how these customer segments are targeted in program outreach.
	1.2.4 Describe how the current program delivery strategy differs from previous years, specifically relating to Identification, Outreach, Enrollment, Assessment, energy Audit/Measure Installation, and Inspections.
	1.2.5 Describe Tribal outreach activities, including a summary of the biannual Tribal meetings, and an up-to-date list of Tribal contacts, including progress towards meeting goal for relationships with non-federally recognized tribes.
	1.2.6 Track Costs of Assembly Bill (AB) 793 related Energy Management Technologies programs (identify all of the programs or initiatives that will be able to benefit from the availability of the end-use and electric usage profiles, and to coordinate w...
	1.2.7 Managing Energy Use
	1.2.8 Services to Reduce Energy Bills

	1.3 Energy Savings Assistance Program Customer Enrollment
	1.3.1 Report the number of customers or households treated, the IOU specific 2025 household treatment target, and the percentage of households treated. If the IOU was not able to reach the total household target, please explain.
	1.3.2 Please summarize new efforts to streamline customer enrollment strategies, including efforts to incorporate categorical eligibility and self-certification.
	1.3.3 If the IOU has failed to meet its annual energy savings goal, please provide an explanation of why the goal was not met. Explain the programmatic modifications that will be implemented in order to accomplish future annual energy savings goals.

	1.4 Disability Enrollment Efforts
	1.4.1 Provide a summary of efforts to which the IOU is meeting the 15% enrollment goal.
	1.4.2 Describe how the Energy Savings Assistance Program customer segmentation for ME&O and program delivery takes into account the needs of persons with disabilities.
	1.4.3 Identify the various resources the IOUs utilize to target the disabled community and the enrollments as a result.
	1.4.4 If participation from the disabled community is below the 15% goal, provide an explanation why.

	1.5 Leveraging Success, Including Low-Income Home Energy Assistance Program (LIHEAP)
	1.5.1 Describe the efforts taken to reach out to low-income customers and coordinate the Energy Savings Assistance Program with other related low-income programs offered outside the IOU.
	1.5.2 In addition to tracking and reporting whether each leveraging effort meets the above criteria in order to measure the level of success, please describe the Other Benefits resulting from this particular partnership not captured under the 3 criter...
	1.5.3 Please provide a status of the leveraging effort with CSD. What new steps or programs have been implemented for this program year? What was the result in terms of new enrollments?
	1.5.4 Describe the coordination efforts with water agencies or companies (wholesalers or retailers).

	1.6 Integration Success
	1.6.1 Describe the new efforts in program year to integrate and coordinate the Energy Savings Assistance Program with the California Alternate Rates for Energy (CARE) Program.
	1.6.2 Describe the new efforts in program year to integrate and coordinate the Energy Savings Assistance Program with the Energy Efficiency Residential Program.
	1.6.3 Describe the new efforts in program year to integrate and coordinate the Energy Savings Assistance Program with the Energy Efficiency Government Partnerships Program.
	1.6.4 Describe the new efforts in program year to integrate and coordinate the Energy Savings Assistance Program with any additional Energy Efficiency Programs.
	1.6.5 Describe the new efforts in program year to integrate and coordinate the Energy Savings Assistance Program with the Demand Response programs, including successes in Air Conditioning Cycling or other Demand Response programs, including the new Su...
	1.6.6 Describe the new efforts in program year to integrate and coordinate the Energy Savings Assistance Program with the California Solar Initiative Programs.
	1.6.7 Provide the number of referrals to the Single Family and Multi-Family Affordable Solar Homes Program Administrator.
	1.6.8 Report annually the number of referrals provided to other PAs and the number of leads they successfully acted on by program type.

	1.7 Workforce Education & Training
	1.7.1 Please summarize efforts to improve and expand Energy Savings Assistance Program workforce education and training. Describe steps taken to hire and train low-income workers and how such efforts differ from prior program years.
	1.7.2 Please list the different types of training conducted and the various recruitment efforts employed to train and hire from the low-income energy efficiency workforce.
	1.7.3 For the ESA Program - Provide the following metrics related to WE&T in support of Commission’s effort to increase workforce opportunities for workers in disadvantaged areas.

	1.8 Studies
	1.8.1 For each Study, provide (1) a summary describing the activities undertaken in the study since its inception; (2) the study progress, problems encountered, ideas on solutions; and (3) the activities anticipated in the next quarter and the next year.
	1.8.2 For studies that concluded in 2025, submit a Final Study Report describing: (1) overview of study; (2) budget spent vs. authorized budget; (3) final results of study; and (4) recommendations.

	1.9 Pilots
	1.9.1 For each active Pilot, provide 1) a summary describing the activities undertaken in the study since its inception; 2) the study progress, problems encountered, ideas on solutions; 3) the activities anticipated in the next program quarter and the...
	1.9.2 If applicable, submit Final Pilot Report describing: 1) Overview of pilot; 2) Description of Pilot Evaluation Plan (PEP); 3) Budget spent vs. authorized budget; 4) Final results of pilot (including effectiveness of the program, increased custome...

	1.10 ESA Working Group (WG) and Sub-Working Groups (SWG)
	1.10.1 Please provide a brief background on each WG and SWG.
	1.10.2 What were the accomplishments of each WG and SWG in the 2025 PY?

	1.11 Annual Public Meeting of ESA and CARE Program Prior Year Results
	1.12 Multifamily Properties
	1.12.1 The IOUs shall conduct and report an annual analysis of the square footage, energy consumption, and ESA Program participation. Please include the breakdown of market rate and deed restricted properties treated.
	1.12.2 The IOUs shall describe the activities conducted in multifamily properties for multifamily common area measures under the ESA Program.
	1.12.3 Normalized Metered Energy Consumption (NMEC) Analysis of Multi-family Common Area Measures (MF-CAM) Initiative.


	2. CARE Program EXECUTIVE SUMMARY
	2.1 Participant Information
	2.1.1 Provide the total number of residential CARE customers for the reporting period, including sub-metered tenants, by month, by energy source, and explain any variances of 5% or more in the number of participants.
	2.1.2 Describe the methodology, sources of data, and key computations used to estimate the utility’s CARE enrollment rates by energy source.
	2.1.2.1 Describe how the estimates of current demographic CARE-eligibility rates, by energy source for the pre-June 1st periods, were derived.
	2.1.2.2 Describe how the estimates of current CARE-eligible meters were derived. Explain how total residential meters were adjusted to reflect CARE-eligible meters (i.e., master meters that are not sub-metered or other residential meter configurations...
	2.1.2.3 Discuss how the estimates of current CARE-eligible households were developed.
	2.1.2.4 Describe how current CARE customers were counted.
	2.1.2.5 Discuss how the elements above were used to derive the utility’s CARE participation rates by energy source.

	2.1.3 Provide the estimates of current demographic CARE-eligibility rates by energy source at year-end.
	2.1.4 Provide the estimates of current CARE-eligible sub-metered tenants of master-meter customers by energy source at year-end.
	2.1.5 Provide the current CARE sub-metered tenant counts by energy source at year-end.
	2.1.6 Provide the current CARE sub-metered enrollment rates by energy source at year-end.
	2.1.7 Discuss any problems encountered administering the CARE Program for sub-metered tenants and/or master-meter customers during the reporting period and how they were addressed to resolve them.
	2.1.8 Discuss the steps taken towards Marketing CARE to Mobile Home customers and converting Mobile Home Sub-metering to direct utility served customers.

	2.2 CARE Budget Summary
	2.2.1 Please provide CARE Program summary costs.
	2.2.2 Please provide the CARE Program enrollment rate to date.
	2.2.3 Discuss any issues or challenges to maintain enrollment goals, including enrollment, recertification, and post-enrollment verification, how those issues or challenges were addressed, and why goals were not met (if applicable).
	2.2.4 Report the number of customer complaints received (formal or informal, however, and wherever received) about their CARE re-certification efforts, the nature of the complaints.

	2.3 CARE Program Costs
	2.3.1 Discount Cost
	2.3.1.1 State the average monthly CARE discount received, in dollars, per CARE customer by energy source.
	2.3.1.2 State the annual subsidy (discount) for all CARE customers by energy source.

	2.3.2 Administrative Cost
	2.3.2.1 Show the CARE Residential Program’s administrative cost by category.
	2.3.2.2 Explain what is included in each administrative cost category.
	Outreach

	2.3.3 Provide the year-end December 31 balance for the CARE balancing account.
	2.3.4 Describe which cost categories are recorded to the CARE balancing account and which are included in base rates.
	2.3.5 Provide a table showing, by customer class, the CARE surcharge paid, the average bill paid, the percentage of CARE surcharge paid relative to the average bill, the total CARE surcharge collected, and the percentage of total CARE revenues paid.

	2.4 Marketing, Education and Outreach
	2.4.1 Discuss utility outreach activities and those undertaken by third parties on the utility’s behalf including Lifeline coordination.
	2.4.1.1 Discuss outreach to CARE customers for the Home Energy Report (HER), including percentage participation.

	2.4.2 Discuss the most effective outreach method, including a discussion of how success is measured.
	2.4.3 Discuss barriers to participation encountered during the reporting period and steps taken to mitigate them.
	2.4.4 Discuss how CARE customer data and other relevant program information is shared by the utility with other utilities sharing its service territory.
	2.4.5 Discuss how CARE customer data and other relevant program information is shared within the utility, for example, between its Energy Savings Assistance Program and other appropriate low-income programs.
	2.4.6 Describe the efforts taken to reach and coordinate the CARE Program with other related low-income programs to reach eligible customers.
	2.4.7 Track Costs of AB 793 related Energy Management Technologies programs (Identify all of the programs or initiatives that will be able to benefit from the availability of the end-use and electric usage profiles, and to coordinate with the relevant...
	2.4.8 Describe the process for cross-referral of low-income customers between the utility and Department of Community Services and Development (CSD). Describe how the utility’s CARE customer discount information is provided to CSD for inclusion in its...
	2.4.9 Discuss any recommendations to improve cost-effectiveness, processing of applications, or program delivery. Discuss methods investigated or implemented by the utility or third parties under contract to the utility to improve outreach and enrollm...
	2.4.10 Low CARE Enrollment Rate Zip Codes: Identify the low CARE enrollment zip codes, including the names of the cities, and discuss the strategies that were effective or not effective in targeting and enrolling these hard-to-reach households. Includ...

	2.5 Processing CARE Applications
	2.5.1 Describe the utility’s process for recertifying sub-metered tenants of master-meter customers.
	2.5.2 Describe any contracts the utility has with third parties to conduct certification, re-certification and/or verification on the utility’s behalf. Describe how these third-party efforts compare to the utility’s efforts in comparable customer segm...

	2.6 Program Management
	2.6.1 Discuss issues and/or events that significantly affected program management in the reporting period and how these were addressed.

	2.7 Pilots
	2.8 Studies
	2.9 CARE Working Groups and Sub-working Groups (SWG)
	2.9.1 Identify recommendations provided by the working group to improve program performance that were adopted by the IOU.

	2.10 Miscellaneous
	2.10.1 Describe outreach efforts contained in Attachment 6 of the Joint Stipulation adopted in D.21-06-015.


	3. CARE EXPANSION PROGRAM
	3.1 Participant Information
	3.1.1 Provide the total number of residential and/or commercial facilities by energy source by month for the reporting period.
	3.1.2  State the total number of residents (excluding caregivers) for residential facilities, and for commercial facilities, by energy source, at year-end.

	3.2 Usage Information
	3.2.1 Provide the average monthly usage by energy source per residential facility and per commercial facility.

	3.3 Program Cost
	3.3.1 Administrative Cost (Show the CARE Expansion Program’s administrative cost by category).
	3.3.2 Discount Information
	3.3.1.1 State the average annual CARE discount received per residential facility by energy source.
	3.3.1.2 State the average annual CARE discount received per commercial facility by energy source.


	3.4 Outreach
	3.4.1 Discuss utility outreach activities and those undertaken by third parties on the utility’s behalf.
	3.4.2  Discuss the most effective outreach method including a discussion of how success is measured.
	3.4.3  Discuss how the CARE facility data and relevant program information is shared by the utility with other utilities sharing service territory.
	3.4.4  Discuss barriers to participation encountered in the prior year and steps taken to mitigate these, if feasible, or not, if infeasible.
	3.4.5  Discuss any recommendations to improve the cost-effectiveness, application processing, or program delivery. Discuss methods investigated or implemented by the utility or third parties on the utility’s behalf to improve outreach and enrollment s...

	3.5 Program Management
	3.5.1 Discuss issues and/or events that significantly affected program management in the reporting period and how these were addressed.


	4. FERA PROGRAM EXECUTIVE SUMMARY
	5. FUND SHIFTING
	5.1 Report ESA Program fund shifting activity that falls within rules laid out in Section 10.5.8.2 of D.21-06-015.
	5.2 Report CARE Program fund shifting activity that falls within rules laid out in Section 10.5.8.2 of D.21-06-015.
	5.3 Was there any ESA Program, CARE Program or FERA Program fund shifting activity that occurred that falls OUTSIDE the rules laid out in Section 10.5.8.2 of D.21-06-015?

	6. COMMONLY USED ACRONYMS
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