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ENERGY SAVINGS ASSISTANCE PROGRAM MONTHLY REPORT

Energy Savings Assistance Program Executive Surnmary
1.1. Energy Savings Assistance Program Overview

1.1.1. Provide a summary of the Energy Savings Assistance Program
elements as approved in Decision (D.) 12-08-044:

Program Summary through September 2013
Authorized / Planning
Assumptions* Actual to Date %

Budget ** $117,559,855 $70,836,941 57%
Homes Treated 136,836 71,573 52%
kWh Saved N/A N/A N/A
kw Demand

Reduced N/A N/A N/A
Therms Saved 2,417,480 *** 1,983,073 82%

* Program decision D.12-08-044 was issued August 30, 2012; table reflects updated budgets and goals.

** Reflects authorized levels; does not reflect fund shift transaction of July 2013, as noted below.

*** \Value shown represents the estimated energy savings for Program Year 2013 associated with the requested
funding in Application (A.) 11-05-018. Funding was increased pursuant to D.11-08-044, which did not contain an
associated upward energy savings estimate.

Treated enroliments in September were less than in August, and are well
below the pace necessary to reach SoCalGas’ 2013 goal of 136,836. During
September, SoCalGas shut down its HEAT database system for several days
late in the month while transitioning to an externally-hosted database server
that will allow SoCalGas to implement more robust reporting and joint utility
features. The shutdown may have contributed to a reduced number of
treated units reported in the month, although it is not expected to affect the
YTD total going forward. SoCalGas continues to work with its contractor
network to identify issues that may be preventing them from reaching their
annual goals. As summarized in this monthly report, SoCalGas continues to
utilize various customer outreach activities (including direct mailing and

outbound dialing) to increase customer enrollments.



1.2.

In September, 2013, SoCalGas performed a fund shift to increase its PY 2013
Energy Efficiency budget by $3,592,226 among the Domestic Hot Water,
Enclosure, HVAC, Maintenance, Customer Enrollment, and In Home
Education subcategories. The shift was required in order to fund contract
value increases for vendors providing Enroliment & Assessment,
Weatherization, and HVAC services. The shift is funded from the unspent
2012 balance of $27,991,278.

An earlier fund shift was performed in July 2013. SoCalGas shifted funds
totaling $7,436,002 into its PY2013 Appliances budget from unspent 2012
funds. This value is equal to the remaining unspent Appliances funds in the
entire 2012-2014 program cycle. The PY2013 budget for Appliances is thus
$13,885,790, and the amount of the fund shift is incremental to the total

budget for the program year shown above.

Combined with the September 2013 fund shift, the total ESA Program budget
for 2013 has been increased to $128,588,083 from $117,559,855.

Energy Savings Assistance Program Customer Outreach and
Enrollment Update

1.2.1. Provide a summary of the Energy Savings Assistance Program
outreach and enroliment strategies deployed this month.

Ethnic and Mass Media Campaign

SoCalGas launched an ethnic ESA Program awareness campaign on
September 16" which is scheduled to continue through mid-November. The
focus of the campaign is to raise awareness of no-cost energy-saving home
improvements through the ESA Program and drive qualified customers to the
socalgas.com website to fill out an online form for enrollment. The advertising
channels to communicate this message include digital media, billboards, print

ads, social media and mobile devices. The advertising campaign is: “Our own



team of contractors at no cost” and shows ESA Program contractors with

customers in order to reach SoCalGas’ cross cultural diverse audience.

For the digital element, banner ads were developed, displayed, and retargeted
customers that visited the socalgas.com landing page.

The social media component included creating mobile landing page ads of the
ESA Program, displaying on mobile phones and Facebook.com. The out-of-
home elements (i.e., billboards) included 1,500 rail interior posters and cards.
There were also 50 two-sheet ads and 30 dioramas which displayed the “team of

contractors” that were displayed at train stations.

For the print element, SoCalGas placed half page ads promoting the ESA
Program in the following ethnic print newspapers: Ngoui Viet Daily News, The
Korea Daily, The World Journal Los Angeles, Sing Tao, Epoch Times, Asian
Journal, CA Journal for Filipino Americans, The Los Angeles Sentinel, The Wave
Publication, Our Weekly, LA Watts Times, La Focus , Eastern Group
Publications, La Opinion, HOY, La Nueva, San Fernando Valley Sun/EL Sol and
El Aviso. The circulation reach for the ethnic community publications range from
25,500 to 750,000 readers.

Examples of the awareness campaign are provided below, including an ethnic

print advertisement.
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In the same time period, SoCalGas worked with the Phelps Agency to arrange
for complementary signs in selected grocery stores and pharmacies to further
enhance the ESA Program awareness campaign. Two outreach persons will be
available at each location on weekend days to educate customers on the ESA
Program and take customer leads. The following stores are targeted for
grassroots efforts in identified low-income areas: Albertsons, FOODA4LESS,
Dollar Tree, Ralphs, Kmart, Smart and Final, Fresco Community, Top Value
Market and Rite Aid. These locations were chosen because of the large number
of estimated eligible households in the selected Los Angeles county zip codes.

E- Newsletter

No E-Newsletter was deployed during the month of September.

Energy Savings Assistance Program - Bill inserts/onserts

No bill insert was deployed during the month of September.

Energy Savings Assistance Program - Direct Mailings

No direct mail campaign was deployed in the month of September.

Energy Savings Assistance Program - Outbound Dialing

Throughout the month of September, there were two automated voice
messaging (AVM) campaigns deployed to approximately 16,800 CARE
enrolled English and Spanish speaking ESA Program eligible customers.
One of the campaigns presented an option to put customers in direct contact
with an ESA Program contractor to make an appointment, while the other
campaign arranged for an ESA Program contractor to later contact interested
customers. As a result of these campaigns, 682 customer leads were

generated in the month of September.



Energy Savings Assistance Program - Web Activities

SoCalGas includes website links to its Customer Assistance Programs in all
of its communications that specifically promote the ESA Program to
customers. For the month of September, 133 customers completed the on-
line English language ESA Program request form. The email website link
encourages qualifying customers to apply for no-cost home improvements to

reduce their monthly gas bills through SoCalGas’ ESA Program.

1.2.2. Customer Assistance Events and Public Affairs/Public Relations
Activities for the CARE and ESA Program

September 3 — Doris Cantlay Center, Catholic Charities, Orange County
The Doris Cantlay Center, an extension of Catholic Charities of Orange
County, distributes bags of food to a maximum of 150 families per day every
Tuesday, Wednesday, and Thursday from 7:30-9:30 a.m. At the Septmber
3rd event, SoCalGas representatives spoke to 132 customers who had lined
up to receive tote bags of food. Each participant was individually educated
about CARE and the ESA Program. Many patrticipants of this event benefited
from one-on-one sessions with the SoCalGas representatives by gaining a
better understanding of the low-income programs.

September 4 — Weatherization Workshop with CPUC & SCE, Corona
In collaboration with Southern California Edison Company (SCE) and the
California Public Utilities Commission (CPUC), SoCalGas patrticipated in a
weatherization workshop held in Corona. Approximately 25 senior citizens
who attended the event visited SoCalGas’ booth to inquire about its low-
income programs. SoCalGas presented information on its CARE, ESA and
Medical Baseline Programs to interested customers. The information

provided to customers was in English and Spanish languages.



September 5 — Weatherization Workshop with CPUC & SCE, Riverside
SoCalGas also participated in a second weatherization workshop held in the
city of Highgrove in Riverside County. Approximately 25 people who
attended the event visited SoCalGas’ booth to inquire about its low-income
programs. SoCalGas presented information on its CARE, ESA and Medical
Baseline Programs to interested customers in English and Spanish

languages.

September 6 — Weatherization Workshop with CPUC & SCE, Riverside
SoCalGas participated in a third weatherization workshop held in Riverside.
Approximately 50 people who attended the event visited SoCalGas’ booth to
inquire about its programs. SoCalGas ran a booth and presented information
on its CARE, ESA and Medical Baseline Programs to interested customers.
The information provided to customers was in English and Spanish

languages.

September 9 — Santa Barbara Food Bank, Santa Barbara

SoCalGas employees attended the FoodBank of Santa Barbara County’s first
food distribution event. Approximately 40 residents lined up to receive food,
and at the end of the line, a SoCalGas representative was at a table to
distribute information on low-income programs. The attendees were mainly

senior citizens.

September 12 — Senior Lunch, Saint Barnabas Senior Center, Angelus
Plaza, Los Angeles

Saint Barnabas Senior Services sponsors reduced-price senior lunches at
facilities throughout the city. SoCalGas and Saint Barnabas are working
together to convey information on low-income programs to seniors in small,

comfortable settings. Before lunch SoCalGas provided information to



approximately 40 seniors regarding its programs and distributed in-language

material — mainly in Spanish and Chinese.

September 14 — Moon Festival, Garden Grove

The Moon Festival allowed SoCalGas to promote awareness of low-income
programs in Orange County to an ethnic (mainly Viethamese) audience.
Attendance was approximately 5,000; approximately 1,600 persons visited
the SoCalGas booth. Many of the visitors were reportedly already
participating in the CARE program, which suggests that this event extends to
the low-income audience. CARE program participants were given information

on the ESA Program.

September 14, 15 — Fiesta Patrias, Santa Ana

More than 300,000 persons visited the Fiesta Patrias in Santa Ana. The
Fiesta Patrias provided a platform for SoCalGas to engage with a variety of
local ethnic publications to facilitate low-income program awareness: El Aviso
(Orange County edition), Excelsior, Rumores, Para Todos Magazine, and
Somos Latinos. SoCalGas booth staff distributed more than 3,000 pieces of
collateral and informed visitors about its low-income programs. SoCalGas

used pre-event social media postings to encourage visits to the booth.

September 15 — El Grito Festival, Coachella

SoCalGas’ Customer Assistance Programs staff participated in the El Grito
Festival in Coachella. The event drew thousands from the Hispanic
community from all over the Riverside County. The SoCalGas booth was
placed centrally between the children’s activity area and the pathway to the
main stage. Approximately 4,000 community residents came to the event and
many customers stopped by the SoCalGas booth to receive information,
including CARE and ESA Program applications. At the festival, a SoCalGas
representative educated customers about CARE and the ESA Program.



Since the majority of customers spoke Spanish, the information at this event

was available in both English and Spanish languages.

September 19 — CalFresh Workshops, Catholic Charities Orange
County, Orange County

SoCalGas and Imprenta Communications continue to use the recurring
CalFresh workshops as a way to maintain a collaborative relationship with
Catholic Charities of Orange County. These events are small group
workshops (of approximately 20 persons) where low-income members of the
community learn about the CalFresh program and categorical eligibility with
the CARE program.

September 23 — Mercy House Life Skills, Utility Resources Workshop
with CPUC, Santa Ana

In collaboration with CPUC efforts to reach out to low-income residents, one
workshop was conducted at the Mercy House Life Skills in the city of Santa
Ana. Twelve customers were provided information regarding SoCalGas’
CARE and ESA Programs.

September 24 — Utility Resources Workshop with CPUC, Yucaipa Senior
Center, Yucaipa

In collaboration with CPUC efforts to assist in reaching out to low-income
residents, one workshop was conducted at the Yucaipa Senior Center in
Yucaipa. Four customers were provided information regarding SoCalGas’
CARE and ESA Programs.

September 25 — Senior Lunch, Saint Barnabas Senior Center, Steel
Plaza, Los Angeles

Saint Barnabas Senior Services sponsors reduced-price senior lunches at
facilities throughout the city. SoCalGas and Saint Barnabas are working

together to convey information on low-income programs to seniors in small,
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1.3.

comfortable settings. Before lunch SoCalGas provided information to
approximately 40 seniors on low-income programs and distributed in-

language material — mainly in Spanish and Korean.

September 28 — LA DEAF Festival, Los Angeles

SoCalGas hosted a booth at the 9" Annual Los Angeles DEAF festival held in
Los Angeles. The festival was held to generate greater public awareness of
the Southern California deaf community, and offered a venue for community
gathering and information for deaf children, adults, and their families.
SoCalGas had a bilingual American Sign Language interpreter at the event.
Approximately 6,000 people attended the event, with over 300 attendees
visiting SoCalGas’ booth to sign up and get information about the Medical
Baseline and the ESA Program.

September 28 — 2"4 Annual Banana Festival, Port Hueneme

SoCalGas’ Customer Assistance Programs staff participated in the 2" Annual
Banana Festival in Port Hueneme. The festival was a celebration of one of
America’s favorite fruit and a vital commercial trade gateway. Over 5,000
people came to enjoy the festival in Ventura County, and SoCalGas’
representatives educated interested customers about the CARE and ESA
Programs and energy conservation. SoCalGas’ information was available in

English and Spanish.

Leveraging Success Evaluation, Including CSD

1.3.1. Please provide a status of the leveraging effort with CSD. What new
steps or programs have been implemented? What was the result in
terms of new enroliments?

As directed by D.12-08-044, SoCalGas continues to work with the California
Services Department (CSD) on the deployment of leveraging pilots. In

September, SoCalGas sent over 4,200 direct mail letters to customers
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1.4.

previously served by the ESA Program, raising customer awareness on the
potential opportunity to receive a no-cost Solar Water Heater (SWH) through
CSD. To support the pilot, SoCalGas plans to mail a total of over 8,000
direct mail pieces to customers who are potentially eligible to receive
SWHs through the pilot program.

In late July, Park Water Company agreed to co-fund the ESA Program high
efficiency washers installed within the two utilities’ shared territory, which
includes the Compton/Willowbrook, Lynwood, and Bellflower/Norwalk water
systems. In September, SoCalGas worked with Park Water Company,
sending a list of customers to verify the number of shared customers and
appropriate co-funding. Based on the number of shared customers served
with high efficiency washers, SoCalGas ESA Program is estimated to receive
over $14,000 of co-funding cost. Currently, SoCalGas is in discussions with

other water utilities to establish similar leveraging agreements.

Workforce Education & Training

1.4.1. Please summarize efforts to improve and expand Energy Savings
Assistance Program workforce education and training. Describe steps
taken to hire and train low-income workers and how such efforts differ
from prior program years.

SoCalGas continued its internal training programs which contributes to the
goals of workforce development. SoCalGas provides two areas of training:
(1) Enrollment and Assessment (E&A); and (2) ESA Program Operations.

The Year-to-Date results are shown in the following tables:

SoCalGas Skill-Level Test Results

First Quarter | Second Quarter | Third Quarter YTD Total
Attended Testing 65 55 101 221
Passed Test 62 44 98 204

Pass Rate

95%

80%

97%

92%
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After successful completion of the Skill Level Test, the potential outreach
specialist attends a mandatory 5-day class which reviews the requirements

for enrollment, assessment and in-home education.

SoCalGas 5- Day Enrollment and Assessment Training
First Second Third
Quarter Quarter Quarter YTD Total
Attended Class 75 74 86 235
Tested 72 72 86 230
Passed Class 68 71 83 222
Badged 34 13 10 57
Census Attendees 0 0 0 0
Retention Rate* 94% 99% 97% 97%
*Retention Rate is Passed/Tested

The 5-day class covers utility-specific items related to policies, security
processes and overall customer service standards as well as leveraging
opportunities with other low-income programs. A final exam must be passed
for an outreach specialist to be registered and receive a SoCalGas
identification badge. The year-to-date total for badged outreach specialists
for SoCalGas is 57. The classes are held at SoCalGas’ Energy Resource

Center located in Downey, California.

SoCalGas field operations training includes initial individual or group training
for new participants in weatherization, inspections, Heating, Ventilation & Air
Conditioning (HVAC) and Natural Gas Appliance Testing (NGAT). SoCalGas
also provides refresher training primarily to address contractor issues and
discuss new measures and procedures that have been implemented into the
program. The class sizes typically range from 5 — 35 technicians. The table

below shows the number of students that have attended classes in 2013.
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2.

First Quarter Second Quarter Third Quarter YTD Total
No of No of No of No of No of No of No of No of
Class Type Classes Students Classes Students Classes Students Classes Students
Initial 3 22 4 10 1 9 8 41
Refreshers 2 9 4 9 3 16 9 34
NGAT 5-Day 2 21 2 13 0 0 4 34
Grand Total 7 52 10 32 4 25 21 109
CARE Executive Summary
2.1. CARE Program Summary - September
2.1.1. Please provide CARE program summary costs.
Actual % of
Expenses to Budget
CARE Budget Categories Authorized Budget Date Spent
Outreach (1) $3,845,745 $2,891,423 75%
Proc., Certification and
Verification $8,200,213 $963,411 12%
Information Tech./Programming $2,669,534 $336,386 13%
Pilots (1) $180,000 $90,000 50%
Measurement and Evaluation $51,484 $0 0%
Regulatory Compliance $234,962 $219,334 93%
General Administration $915,488 $596,883 65%
CPUC Energy Division Staff $60,000 $12,661 21%
Cooling Centers N/A N/A N/A
Total Expenses $16,157,426 $5,110,098 32%
Subsidies and Benefits $129,892,840 $86,910,355 67%
Total Program Costs and
Discounts $146,050,266 $92,020,453 63%

* D. 12-08-044 was issued on Aug. 30, 2012 and is reflected in this table. Values may not sum to totals due to

rounding.

(1) Outreach funds were reduced and recategorized as a Pilot for the SoCalGas share of the CHANGES program.
The $180,000 budget is a “not to exceed” 2013 allocation (SoCalGas 25% share of up to $60,000/month).
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SoCalGas has seen an increase in the Regulatory Compliance budget category during
2013 due to necessary labor management costs. SoCalGas will fund shift to cover

expenses based on fund shifting rules authorized in D.08-12-044.

2.1.2. Please provide the CARE program penetration rate to date.

CARE Penetration

Participants Enrolled Eligible Participants Penetration rate
1,618,685 1,795,429 90.2%
2.2  Outreach

2.2.1 Discuss utility outreach activities and those undertaken by third
parties on the utility’s behalf. (For additional CARE Outreach see
section 1.2.2.)

CARE Telephone Enrollments and Recertification

During September SoCalGas deployed an AVM campaign to approximately
15,200 customers whose eligibility in the CARE program was about to expire.
Approximately 2,900 customers have recertified their eligibility via the

interactive phone channel.

CARE Web Activity & Enrollments

SoCalGas references its website in virtually all communications.

SoCalGas has begun to send a welcome email to new customers who have a
likelihood of being eligible for the CARE program and who have an email
address on file. During September, SoCalGas sent out an email to 7,000 new
customers. Due to a one-month time lag in web metrics reporting, the August
web metrics for the socalgas.com website show that “Apply for CARE” and

“CARE” were the number one and number three search topics, respectively.

Approximately 22,000 customers were due to renew their CARE eligibility in
September 2013. As referenced above, SoCalGas called 15,200 of these

customers. SoCalGas also emailed 10,800 of these customers. Note that
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SoCalGas both calls and emails where possible for renewals, as customers

who only have cell phones cannot be called by an AVM.

During September, approximately 5,600 customers used the online CARE
applications. This online activity resulted in 1,940 new enroliments and 1,513

recertifications of enrollment.

CARE Third-Party Enrollments & Outreach
To reach customers who are missed by traditional outreach (such as bill

inserts, phone campaigns, direct mail, and mass media), SoCalGas works
with a variety of community-based organizations and also employs a third-
party contractor to canvass targeted neighborhoods to enroll customers in
CARE. The canvassers are bilingual (English and Spanish), and generated
4,712 applications in September; 4,022 customers were subsequently

approved for enrollment into the CARE Program.

SoCalGas also has an agreement with 211 LA County, which is a multilingual
referral number for Los Angeles County. Through events and inbound calls,

211 LA County directs needy customers to the CARE Program.

To assist in grassroots outreach in Orange County, Imprenta
Communications is continuing door-to-door canvassing. SoCalGas continued
its pilot campaign with FOOD Share, a food bank in Oxnard, Ventura County,
to distribute CARE applications as part of its CalFresh outreach efforts.
Beginning in August, SoCalGas also expanded this tactic to another foodbank

Santa Barbara County.

In addition, SoCalGas began work with Centro Latino for Literacy to create
awareness of low-income programs such as CARE. This organization works
with adults in Los Angeles who are Spanish-speaking, but lacking in literacy

skills. Because the literacy of hard-to-reach customers remains an ongoing
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concern for outreach efforts, this engagement allows SoCalGas to work with a
community-based organization that is specifically teaching literacy skills to
Spanish-speaking adults. The learning center shows an online advertisement
of the CARE program before the class begins. SoCalGas had created the ad
for a Spanish-language audience, and received feedback that the speed of
the ad was too fast for these beginning learners of the written Spanish
language. As a result, SoCalGas worked with its media partner and
developed a specific ad that tailored the speed so that the students could
more readily follow the message.

CARE Direct Mail Activity and Enrollments

During September SoCalGas sent a direct mail piece to 100,000 customers in
three northern counties (Ventura, Santa Barbara, and San Luis Obispo).
These are customers with a likelihood of being eligible for the CARE program.
In addition, because a new customer is possibly more attuned to
communication from the utility, SoCalGas has begun to send a direct mail
piece to all new customers who have a likelihood of being eligible for the
CARE program. SoCalGas sent out 26,000 such direct mail pieces during
September. Typically there is a time delay of one to several months from the
time a customer receives a direct mail application and the customer returns
the application. During September there were 945 returned applications and
496 processed enroliments.

CARE Bill Inserts
This past July, SoCalGas mailed out a bill insert to each residential customer

who is not currently on the CARE program. Approximately 2.9 million inserts
were sent out to customers. During September 4,184 customers returned the
bill insert and 2,085 customers were subsequently enrolled in the program.
Based on past experience, there is time delay of several months for

enrollments for bill inserts due to customer response timing.
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Outreach by Field Employees

As reported in the February report, field service employees distribute
Customer Assistance Programs flyers to customers when entering the
customer’s premises. Originally this distribution policy covered the “seasonal
light” period (October through February), but the distribution currently
continues year round. Bases with a high concentration of low-income
customers go through the flyers more quickly than others, and the outreach

group replenishes those field operating bases, as requested.

CARE Mass Media Campaign

SoCalGas has an ongoing advertising contract with Radio Campesina

(KMYX, Bakersfield & KUFW, Visalia) to enhance awareness of customer
assistance programs, especially among farmworkers with limited English
proficiency. The radio spots are short, 30 second Spanish language ads that
run several times a day. SoCalGas also has ongoing Spanish-language
newspaper ads in Visalia (Nuestro Tiempo) and Riverside (La Prensa
Hispana), and Los Angeles/Orange County (E/ Aviso). These ads are

ongoing.

During September SoCalGas rolled out a cash-jacket promotion at check
cashing facilities throughout Los Angeles County. (Cash jackets are the
paper envelope that contain the cash from a patron’s check-cashing
transaction.) Approximately 100,000 cash jackets were distributed. The cash
jackets are bilingual and provide information and an application on the CARE

program.

Disability Outreach

No disability outreach during the month of September.

18



2.2.2. Describe the efforts taken to reach and coordinate the CARE program
with other related programs to reach eligible customers
To ensure continued increases in CARE enrollments and to retain
customers already participating in CARE, SoCalGas shares customer
enrollment information with other utilities such as the Los Angeles
Department of Water and Power (LADWP), SCE, San Diego Gas &
Electric, and Pacific Gas and Electric. During the month of September,
6,287 customers were enrolled in SoCalGas’ CARE program as a
result of inter-utility data sharing activities. Additionally, CARE shares
data with internal programs such as SoCalGas’ ESA Program and the
Gas Assistance Fund. Intra-utility efforts in September generated
2,763 CARE enroliments.

Coordinating the CARE program with other related low-income
programs not only results in higher program participation rates, it also
helps increase Post Enrollment Verification (PEV) activities when
customer information is shared with programs such as the Low Income
Home Energy Assistance Program (LIHEAP). Since LIHEAP requires
upfront proof of income and is a qualifying Categorically Eligible
program, once CARE receives LIHEAP customer data, those
customers are considered automatically eligible and their “pre
enrollment verification* is used by SoCalGas to meet CARE’s PEV
requirements. As a result of leveraging activities during September,

183 LIHEAP customers were enrolled in SoCalGas’ CARE program.

2.3 CARE Recertification Complaints
There were no recertification complaints in September.
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3.

Appendix: Energy Savings Assistance Program Tables and CARE Tables

ESA Program - Table 1- Program Expenses

ESA Program - Table 2- Program Expenses & Energy Savings by Measures
Installed

ESA Program - Table 3- Average Bill Savings per Treated Home

ESA Program - Table 4a- Homes Treated

ESA Program - Table 4b- Homes Unwilling/Unable to Participate

ESA Program - Table 5- Program Customer Summary

ESA Program - Table 6- Expenditures for Pilots and Studies

CARE- Table 1- CARE Overall Program Expenses

CARE- Table 2- CARE Enrollment, Recertification, Attrition, and Penetration
CARE- Table 3a- CARE Post-Enrollment Verification Results (Model)
CARE- Table 3b- CARE Post-Enroliment Verification Results (High Useage)
CARE- Table 4- Self Certification and Re-Certification

CARE- Table 5- Enroliment by County

CARE- Table 6- Recertification Results

CARE- Table 7- Capitation Contractors

CARE- Table 8- Participants as of Month End

CARE- Table 9- Expenditures for the CHANGES Pilot

CARE- Table 10- CHANGES Individual Customer Assistance (detail)
CARE- Table 11- CHANGES Group Customer Assistance (detail)
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