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LOW INCOME ASSISTANCE PROGRAMS MONTHLY REPORT 

This monthly report complies with the low income reporting requirements established in 
Decision (D.)16-11-022/D.17-12-009, and with all reporting and program evaluation 
requirements established for the California Alternate Rates for Energy (CARE) and 
Energy Savings Assistance (ESA) Programs and provides information on CARE and 
ESA Program accomplishments and expenditures through 2019 to November29, 2019. 
 

1.       Energy Savings Assistance Program Executive Summary 

The objective of SCE's Energy Savings Assistance (ESA) Program is to help income-
qualified customers reduce their energy consumption and costs while increasing their 
health, comfort, and safety at no cost to them.  Through the ESA Program, SCE offers a 
number of energy-efficient appliances to income-qualified customers, including energy-
efficient refrigerators and air conditioners, and home efficiency solutions like 
weatherization that can help customers save energy and money.  The ESA Program is 
available to income-qualified customers living in single-family, multifamily, and mobile 
homes, including homeowners and renters. To be eligible for the program, customers 
must meet the program's income guidelines, which are established by the California 
Public Utilities Commission (CPUC) and updated annually.  Specific measures are 
authorized according to criteria observed in each home for existing appliances and 
feasibility of installation.  
 

1.1. Energy Savings Program Overview  

1.1.1. Provide a summary of the Energy Savings Assistance 
Program elements 

 
Program Summary for Month 

2019 
Authorized / Planning 

Assumptions1 
Year-to-Date 

Actual % 
Budget $63,616,662 $70,700,8952 111% 
Homes Treated 103,621 86,011 83% 
kWh Saved 32,300,000 49,496,710 153% 
kW Demand Reduced N/A 6,960 N/A 
Therms Saved N/A N/A N/A 

   
                                              
1 Reflects the authorized 2019 budget for unspent categories (i.e. new ESA program measures and 
directives) in D.16-11-022 and updated via Resolution E-4885 addressing conforming AL3824-E, AL 
3743-E, and supple AL 3824-E-A and 3743-E-A and 3743-E-B. Total authorized budget in 2019 is 
$83,272,261; the total amount of $63,616,662 excludes the total authorized unspent funds of $19,655,599 
captured in ESA Table 1A.   

2ESA YTD actual in October report was incorrect. ESA Table 1 included the correct YTD amount of 
$64,794,866.   
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1.2.     Energy Savings Assistance Program 
Customer Enrollment and Outreach 
Update 

SCE’s outreach efforts in conjunction with the ESA program contractors utilize numerous 
channels and innovative approaches to inform and enroll customers.  The following section 
describes some of the methods SCE implements on a monthly basis to enroll customers and 
conduct outreach activities to inform customers about the ESA program.     

 

 1.2.1     Provide a summary of the Energy Savings Assistance 
program enrollment and outreach strategies deployed this month. 

 
SCE’s ESA contractors continue to enroll customers through tablet PCs (aka paperless 
enrollment) during the assessment process resulting in streamlined and expedited 
enrollments. The tablet PC eliminates the need for paper copies ensuring protection of 
customer data and helping protect the environment. In November there were 312 
assessors, representing 22 contractors utilizing the paperless enrollment process, 
enrolling 9,703 households.  

 
Direct Mailers 
 
In November, SCE sent approximately 62,000 direct mailers to new and existing CARE 
customers. The letters targeted customers who have not participated in the ESA program 
and included messaging about the ESA program and directed customers to ESA program 
website.  Each letter also provides customers with the name and phone number for their 
local SCE ESA program contractor, allowing contractors to directly receive information 
for interested customers. This streamlined process creates efficiencies for both customer 
and contractor.  Additionally, SCE refreshed the content of the direct mail letter and 
deployed two versions of a redesigned outer envelope in the Q.3 direct mail marketing 
campaign. Revising the language in the letter provided more clarity to customers 
regarding the ESA enrollment process. SCE is tracking which version of the outer 
envelope performed best to test the success of the redesigned creative. The campaign’s 
creative is shown below.  
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(double-sided English/Spanish) 
 
During the month of November, 20,000 emails were deployed to customers with a “high 
probability” of being eligible for the ESA Program, which includes newly enrolled and 
existing CARE customers that had not previously participated in the ESA Program. The 
email featured ESA Program information and directs interested customers to the ESA 
Program website.  
 
Sample creative for the email: 
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Digital Media 
 
For the month of November, SCE targeted 413 unique zip codes as part of the digital and 
social mass media plan. Digital Banner and Social Media ads are utilized for their geo-
targeting capabilities to reinforce ESA messaging with eligible customers during key 
periods in specific zip codes when those areas will be serviced by ESA contractors.  
 
Outbound Calls 
 
In Q2 2019, SCE commenced a pilot outreach campaign to provide customer leads 
directly to the ESA Program contractors for outbound calls. SCE targets the customers 
that receive the direct mailers each month focusing on customers who have not 
previously participated in the ESA Program. For the month of November, SCE provided 
approximately 4,800 outbound calling leads to multiple ESA contractors who elected to 
participate in the pilot campaign. 
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Inbound Calls 
 
Customers who call SCE’s customer service center are informed and referred to the ESA 
Program. Customers are assigned to a contractor in their service territory. The ESA 
contractor will then follow up on the lead and contact the customer to assess eligibility 
and enrollment in the ESA Program. In the month of November SCE received 536 ESA 
related calls.  
 
Innovative Strategies 
  
SCE is cognizant about staying current to address the needs of our customers. When an 
unexpected event takes place such as an earthquake or wild fire SCE will develop disaster 
relief communication to SCE customers who may have been impacted. ESA contractors 
will also be provided with the disaster relief information to distribute to the community 
when conducting outreach.3      
       
Community Events 
 
ESA Program contractors participate in community events to interact with customers and 
provide them with information about the ESA program and other Low-Income programs 
available to them. ESA contractor will also assist the customer with the enrollment 
process.          
 
Specialized Efforts to Increase Participation  
 
SCE is currently implementing and enhancing the below on-going efforts to reach first 
touch homes that have not participated in the ESA program. These efforts will be mainly  
conducted in our hard to reach communities.  
 

 Additional ESA Enrollment contractors – These new contractors will either focus 
on non-English speaking communities or leverage Southern California Gas 
Company (SoCalGas) enrollments. SCE is also exploring working with lead 
generation companies to schedule enrollment appointments.  

 Additional SPOC to target hard to reach communities – SCE has added another 
Multifamily Common Area Measures (MF CAM) SPOC to focus on smaller or 
more remote properties located in SCE territory 

 Provide incentive payment for First Touch Households – SCE is working on an 
incentive payment structure so contractors can focus efforts on customers who 
have not previously participated and thereby helping SCE meet the 2020 strategic 
goal of offering the program to all eligible customers.  

 Implementing new contractor strategies to increase enrollment – Aligning SCE 
marketing efforts with contractors’ outreach schedule to better convert customer 
appointments to enrollments      

 Leverage other programs and identify co-marketing opportunities – SCE is 
partnering with other programs already assisting the low income population and 

                                              
3 See section 2.4 for more information on SCE disaster relief efforts.  
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finding ways to either streamline the enrollment process or create a referral 
process for ESA.  

 

1.3.     Leveraging Success Evaluation, Including CSD 

1.3.1. Please provide a status of the leveraging effort with CSD.  
What new steps or programs have been implemented?  What 
was the result in terms of new enrollments? 

 
SCE and the California Department of Community Services and Development (CSD) 
continue to employ a leveraging framework to increase participation from the Low 
Income Home Energy Assistance Program (LIHEAP) agencies that are also ESA 
Program providers and to record installations of measures common to both ESA and 
LIHEAP.  
 
A contract agreement with SCE and the CSD to leverage the ESA program funds with the 
Multifamily Low-Income Weatherization Program (MF LIWP) includes a list of projects 
within SCE’s territory that are currently reserved for CSD leveraging. In addition, SCE 
and the IOUs continue to meet with CSD staff regularly to discuss future leveraging 
efforts. 
 
SCE is also working with the SOMAH and DAC-SASH implementers to review 
enrollment process and collaborate when possible. A referral process is already in place 
for both programs. SCE is working with SOMAH and the DAC-SASH implementers to 
launch collaboration activities that will help increase program enrollments.      
 

1.4.     Workforce Education & Training  

1.4.1. Please summarize efforts to improve and expand Energy 
Savings Assistance Program workforce education and training.  
Describe steps taken to hire and train low income workers and 
how such efforts differ from prior program years. 

In November, SCE’s contractors continued to conduct self-guided training to new staff 
on the policies and procedures associated with ESA home assessment. The training 
provides participants with comprehensive instruction on income documentation, 
customer and measure eligibility, and hands-on exercises, plus an extensive discussion of 
energy education-related topics and demonstrations used to gauge the participants’ 
understanding of the material.  SCE conducts weekly online testing for prospective 
program representatives which they must pass with a score of 80% or higher prior to 
being authorized to conduct a home assessment. This month SCE successfully tested 33 
prospective representatives.  
  
SCE contracts with a mixture of local private contractors (LPCs), community-based 
organizations (CBOs) and faith-based organizations (FBOs) to provide ESA program 
services. The organizations, many of which are in low-income and disadvantaged 
communities, to date have provided 818 active jobs that support SCE’s ESA Program. In 
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November (20) new jobs were added of which (13) were SCE ESA Representatives and 
(7) Installers.  The table provides a list of active personnel that support the ESA Program.  
 

Active Personnel by Job Role Active # 
Electrician 1 
ESA Program Rep - SCE 202 
ES Program Rep - SCE and SoCalGas 215 
Inspector 23 
Installer 184 
Office Staff 128 
Program Manager 44 
Supervisor 15 
Total  818 

 

1.5.     Miscellaneous  

1.5.1.  Tribal Penetration and Outreach Efforts 

SCE continues to conduct its on-going outreach efforts to serve Tribal Communities and 
is committed to a new era of relationships with Tribal Nations to build stronger, more 
mutually rewarding relationships with the Tribal Nations in our service territory.   
 
Currently, two tribal communities have been treated, the Chemehuevi Indian Tribe and 
the Death Valley Timbisha Shoshone Tribe. Three tribes, Twenty-Nine Palms Band of 
Mission Indians, Agua Caliente Band of Cahuilla Indians and San Manuel Band of 
Mission Indians, advised their residents were not income qualified to participate in ESA 
per the Federal Poverty Guidelines.4  Pechanga no longer receives their electrical service 
from SCE. 
 
In the month of November SCE met with Morongo TANF Department to discuss ESA 
program. A interest list of categorically income qualified members will be provided to 
SCE to help increase ESA enrollments. ESA program marketing material was provided to 
TANF for distribution at their next tribal event.   
 
SCE will continue to offer the ESA program to the remaining tribes within SCE’s service 
territory and is committed to stay on track to meet the intent of D.17-12-009 to confer 
with every tribal community in SCE’s service territory by 2020 to inform them about the 
ESA program. 
 
Below is a list of the thirteen (13) tribes identified in SCE’s service territory and a current 
status of our efforts: 
 
 
 
 

                                              
4 Cal. Pub. Util. Code §739.1 (a). 
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Tribal Nations in SCE’s Territory:  
Outreach Status  Treated Ineligible 

No 
longer 
served by 
SCE 

In 
progress 

Timbisha Shoshone X       
Chemehuevi X       
San Manual Band of Mission Indians    X     
Agua Caliente Band of Cahuilla Indians   X     
Twenty-Nine Palms Band of Mission 
Indians   X     
Pechanga     X   
Benton Paiute       X 
Bishop Paiute       X 
Bridgeport Indian Colony        X 
CRIT       X 
Morongo       X 
Soboba       X 
Tule River        X 

 

1.5.2. Multifamily Common Area Measures (CAM) 

In the month of November SCE continued to see the benefits of the relaunch of Master 
Agreement that was implemented in September 2019 to streamline the enrollment 
process. With this improvement service providers no longer use paper forms to complete 
portions of the enrollment process and can now utilize ESA Mobile to complete the 
assessment, installation and inspection portions of an enrollment for In-Unit 
(IU).  Updated year to date CAM efforts are included below:  
 

No. of CAM 
Projects  

IU/CAM/Both* No. of In-Unit  Status  

33 Both  1759 In Progress 

1 Both  16 Completed5 

28 Both  TBD Pipeline 
*Whole building is being served 

 
Additionally, SCE continues to search for ways to improve the challenges of enrolling 
first-touch households into the program. To help address some of the enrollment 
challenges SCE added an additional Single Point of Contact (SPOC) to augment outreach 
by our contractors to increase enrollment and the number of projects for MF CAM. In 
November SCE SPOC’s presented ESA and MF CAM program to the County of Santa 
Barbara and Western Riverside Partnership Programs.  SCE’s SPOC also met with a 

                                              
5 All work and billing completed. 
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Multi Family complex in the Inland Empire to promote Multifamily Programs. An 
additional CAM Service Provider is being added to help further assist customers in the 
LA Basin that reside along the I-170 corridor.  
 
Non-CAM Service providers created 11 Master Agreements for market-rate (non-deed 
restricted) properties for a total of 693 in-unit to be served.  
 

1.5.3. Programmable Communication Thermostat Pilot 

D.17-12-009, Ordering Paragraph (OP) 147 directed the electric IOUs to implement a 
pilot with the goal of exploring and evaluating whether using Programmable 
Communicating Thermostat (PCT) paired with a mobile phone application will affect the 
behavior of low income, high-energy-usage customers in hot climate zones while on a 
Time Of Use (TOU) rate. In compliance with this directive, on March 1, 2018, SCE filed 
a Tier 2 Advice Letter (3753-E) proposing an implementation plan and supporting 
budget. On March 27, 2018, The Energy Division (ED) suspended the Advice Letter. On 
April 14, 2018, at the direction of the ED, SCE filed a supplement to the Advice Letter to 
clarify SCE’s proposed budget. The ED also directed the electric IOUs to jointly hire one 
consultant to evaluate the pilot. The IOUs requested an extension of time to implement 
the pilot which was approved, changing a June 2018 launch date to October 2018. In 
October the electric IOUs filed a request to extend the start of the Pilot from October 31, 
2018 to January 1, 2019 which was approved by the ED on November 1, 2018. 
 
In July 2018, on behalf of the electric IOUs Pacific Gas & Electric (PG&E) released a 
Request For Proposal (RFP) for the statewide evaluator who was successfully retained on 
October 2, 2018. SCE continued implementing the pilot plan and by the end of 2018 
completed all planned activities on time including identifying 172 initial customers who 
agreed to participate in the pilot as part of either a Treatment or Control group. All 
participants were switched to TOU on their meter read dates in January 2019.   
 
In Q3, the PCT vendor, Ecobee, notified the IOUs that the smart thermostats 
installed as part of the PCT pilot were not operating with the Peak Relief 
functionality designed to help customers optimize TOU rates.  While issues were 
identified during the installation of the thermostats, resolutions appeared to be 
identified and SCE believed the thermostats were operating with Peak Relief, as 
intended. However, in mid-July, Ecobee determined that there were additional 
issues and Ecobee pushed request to customers to update thermostat firmware to 
Eco+.  The notification occurred through the thermostats and through email 
notifications. Additional notifications were sent in August to customers who had 
not upgraded their devices with the new firmware. As of August, 35 of the 39 
thermostats installed for SCE Pilot participants had been updated with the Eco+ 
firmware, and 33 of those customers also approved the automated TOU rate 
functionality.  
 
SCE and the IOUs have been working with the pilot evaluator to make changes to the 
surveys and the research plan to adjust for this unexpected event.  Modifications to the 
survey are currently being developed and final in Q.1 2020.  
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 2.     California Alternate Rates for Energy Program Executive Summary  
 

The CARE program is a low-income energy rate program that provides a monthly 
discount to qualifying households in SCE’s service territory. To qualify for CARE 
household income must be at or below the 200% Federal Poverty Guidelines. Through 
CARE customers can save 30-35% a month on their electric bill.  Income qualified 
customers include residential single-family households and customers in sub-metered 
residential facilities, nonprofit group living facilities, agricultural employee housing 
facilities, and migrant housing farm workers. 
 

2.1.     CARE Program Summary     

2.1.1.   Please provide CARE program summary costs 

 

CARE Budget Categories  
Authorized 
Budget 

Expenses 
Year-to-Date 

% of 2019 
Budget 
Spent 

Outreach $2,684,843 $2,635,393 98% 
Processing / Certification Re-certification $800,000  $811,320 101% 
Post Enrollment Verification (PEV) $600,000  $522,748 87% 
IT Programming $600,000  $102,089 17% 
Cooling Centers $44,562 $17,676 40% 
Pilot (CHANGES) $525,000 $400,793 76% 
Studies $150,000 - 0% 
Regulatory Compliance $542,704  $298,600 55% 
General Administration $704,529  $663,310 94% 
CPUC Energy Division Staff $140,000  $122,234 87% 

Total Expenses $6,791,638  5,574,163 82% 

Subsidies and Benefits $487,221,423  $335,948,112 69% 

Total Program Costs & Discounts $494,013,061  $ 341,522,275 69% 
 

2.1.2. Please provide the CARE program penetration rate to 
date. 

CARE Penetration  

Participants  
Estimated Eligible 

Participants 
Year-to-Date 

Penetration Rate 

1,183,050 1,337,092 88.5% 
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2.2.     Outreach 

2.2.1. Discuss utility outreach activities and those undertaken 
by third parties on the utility’s behalf. 

 
The CARE and Family Electric Rate Assistance (FERA) outreach efforts and 
communications to SCE’s in-language and underpenetrated areas continue to be a 
priority.  SCE’s CARE/FERA programs partner with internal departments such as Local 
Public Affairs (LPA), Consumer Affairs, Marketing, Corporate Communications, 
Strategic Engagement, Business Solutions, and the Mobile Energy Unit (MEU). SCE also 
conducts external outreach efforts with various chambers, foundations, faith-based and 
community-based organizations in different activities that target SCE’s hard-to-reach 
customer base.  Below are some of the internal and external outreach efforts SCE 
conducts monthly. 
 
Internal Outreach 
 
SCE’s Customer Contact Center (CCC) continues to utilize various enrollment methods 
to directly enroll customers in the CARE Program during incoming calls to the center.  
CARE is offered on all new customer turn-on request and when a customer expresses a 
need for help with their bill or has expressed financial hardship. CARE representatives 
will first offer to take the enrollment over the phone or if requested by the customer, be 
directly transferred to the Information Voice Response (IVR) system. The IVR allows 
customers who prefer a self-service option to enroll via sce.com.  Additionally, if 
requested, the Customer Service Representative may alternately send a paper Rate 
Discount Application to the customer. These enrollment options provide customers with 
choices and maximize their opportunity to enroll in CARE program.  During the month 
of November, SCE enrolled 3,590 eligible customers through CCC outreach efforts 
including web, phone, and mail-in enrollments.  
 
In November, SCE implemented a “Rapid Results” initiative to: 
 

 Help increase CARE and FERA enrollment numbers  
 Reduce cost by $150,000 in Q.1 2020   
 Maintain CARE and FERA enrollments at 85% or better 
 Maintain and/or increase customer satisfaction scores - within a 100-day period 

 
During the first month of the initiative, SCE completed an analysis to improve identifying 
customers through propensity modeling and a cluster analysis that will help reduce the 
number of direct mailers and costs, implemented a new ‘on hold’ messaging to promote 
FERA and CARE program, and developed a hotline tracker to evaluate customers’ 
escalated calls.  Strategic planning and execution of the Rapid Results initiatives will 
continue through Q.1 2020. 
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Direct Mailers 
 
In November, SCE sent approximately 220,000 direct mailers and nearly 120,000 
targeted emails to non-CARE customers who may be eligible to enroll in the rate-
discount program.  
 
The letters targeted customers who, based on advanced customer data analytics of 
existing CARE participants, may be of higher likelihood to enroll in CARE.  Each 
targeted packet includes a letter showing the CARE income qualifications to enroll, a 
self-addressed, postage-paid return envelope, and a Rate Discount Application that has 
been pre-filled with the customer’s information to make applying easier. The current 
campaign’s creative is shown below.  
 
Sample Direct Mail (English/Spanish): 
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Digital Media 
 
For the month of November, SCE continued to target the unique zip codes where direct 
mail was sent to eligible households. As part of the digital and social mass media plan, 
Digital Banner and Social Media ads are utilized for their geo-targeting capabilities to 
reinforces CARE messaging with eligible customers during key periods in specific zip 
codes when those areas where the mailers will be received. 
 
During the month of November, approximately 120,000 emails were deployed to 
customers with a “high probability” of being eligible for CARE, consistent with Direct 
Mail recipient targeting. The email featured CARE program information and directed 
interested customers to the CARE pages of SCE.com to enroll.  
 
Capitation Fee Program 
 
The CARE/FERA Capitation Fee Program team is continuing its efforts to engage 
existing Capitation agencies while strategically registering additional contractors to 
overcome enrollment barriers, including language, culture, and special needs, to enroll 
the hardest-to-reach customers.  Because of these efforts, the Capitation Fee Program 
continues to show enrollments from agencies previously inactive.  
 
SCE currently has 61 CARE Capitation Agencies who help income qualified customer 
gain assistance through the CARE and FERA program. In November, capitation 
contractors and outbound calling efforts successfully enrolled 59 new customers in the 
CARE Program. Current and ongoing campaign strategies and efforts include: 

 Leveraging events sponsored by communities and cultural celebrations to reach 
populations that may be eligible to enroll in the CARE Program. 

 Partnering with SCE personnel to leverage existing SCE relationships with FBOs, 
CBOs, and local governments. 

 Utilizing existing channels to develop creative approaches for agencies to conduct 
CARE/FERA outreach, including community-based outreach events and fairs. 

 
External Outreach 
 
In November, SCE participated in the four community/outreach events listed below.  
These events are excellent opportunities for SCE to interact with attendees and provide 
them information about our ESA and CARE programs as well as ways to save on their 
electric bills. In total there were over 550 event attendees who learned about low income 
programs and other energy efficiency programs available to them.  
 

 Date Event Name City Estimated 
Interactions 

11/2/2019 AltCar Expo Santa Monica 175 
11/4/2019 Go Green Fair Irwindale 100 
11/16/2019 Discover Highland Highland 75 
11/22/2019 Senior House Expo Rosemead 200 
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2.2.2. Describe the efforts taken to reach and coordinate the 
CARE program with other related low-income 
programs to reach eligible customers. 

SCE’s enrolls new CARE customers through the Energy Assistance Fund (EAF) program 
which is an income-qualified program to help residential households pay their electric 
bill. EAF is funded through voluntary donations from SCE employees, shareholders and 
customers. EAF partners with the United Way of Greater Los Angeles and community-
based organizations to process EAF assistance request and donations.  

SCE coordinates CARE enrollment with other income-qualified programs, such as ESA, 
LIHEAP, and other low income-qualified programs offered through SoCalGas and 
certain water utilities.  ESA participants are automatically enrolled in CARE each month, 
and LIHEAP participants are automatically enrolled in CARE quarterly.  In November, 
SCE enrolled 4,577 eligible customers in CARE through data sharing with LIHEAP, 
ESA, SoCalGas, and water utilities.   
 
As described in this report, the CARE Program continuously makes efforts to integrate 
messaging with the ESA Program at outreach events, communications, and marketing 
campaigns to inform attendees about the ESA and CARE program that are available to 
qualifying customers.   
 

2.3.     Recertification Complaints 

SCE received one recertification complaint in November 2019.  
 
A customer called concerned he/she would be removed from the CARE program due to 
receiving multiple letters requesting customer to recertify for CARE program. SCE 
investigated and confirmed account was active and no action from the customer was 
needed. Customer was notified and satisfied with the outcome.  

2.4 Miscellaneous 

CPUC Resolution M-4835 and D.19-07-0156 established a permanent set of emergency 
disaster customer protection measures that the utilities are mandated to implement in the 
event of a declared emergency. In response to the mandated customer protections, SCE 
has implemented a CARE post-enrollment (PEV) freeze to low income customers 
impacted by the California emergencies/events for a period of one year commencing 
from the date the Governor of California issued an emergency proclamation due to a 
disaster.    
 
Per Resolution M-3835 and D.19-07-015 below is a list of affected counties currently 
under emergency protections.  
 
 

                                              
6 Decision Adopting An Emergency Disaster Relief Program for Electric, Natural Gas, Water and Sewer 
Utility Customers   
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Date of Proclamation Disaster Name Affected County  

7/4/2019 Ridgecrest Earthquake Kern 
10/11/2019 Saddleridge, Eagle, 

Sandalwood, Reche, and Wolf Fires 
Los Angeles and 
Riverside 

10/25/2019 Tick Fire Los Angeles 
10/27/2019 Easy, 46, Hill and Maria Fires All California  

 
 

Appendix A: Energy Savings Assistance Program and CARE Tables 
 

Program Table Title 
ESA – Intensified 
Efforts in Response to 
the Aliso Canyon 
Natural Gas Leak 
Emergency 

Table 1 
Intensified ESA Activity in the Impacted 
Area Pursuant to D.16-04-040 

ESA  Table 1 ESA Program Expenses 

ESA  Table 1A 
Expenses Funded From 2009-2016 Unspent 
ESA Program Funds 

ESA  Table 2, 2A & 2B 
Expenses and Energy Savings by Measures 
Installed 

ESA  Table 3 Average Bill Savings per Treated Home 

ESA  Table 4A Homes Treated 

ESA  Table 4B Homes Unwilling/Unable to Participate 

ESA  Table 5 Customer Summary 

ESA  Table 6 Expenditures for Pilots and Studies 

ESA  Table 7 
Measures (Refrigerators and In Home 
Energy Education) 

CARE Table 1 CARE Program Expenses 

CARE Table 2 
CARE Enrollment, Recertification, 
Attrition, and Penetration 

CARE Table 3A&B CARE Post-Enrollment Verification Results 

CARE Table 4 
CARE Self-Certification and Re-
Certification Applications 

CARE Table 5 Enrollment by County 
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CARE Table 6 Recertification Results 

CARE Table 7 Capitation Contractors 

CARE Table 8 Participants as of Month End 

CARE Table 9 CHANGES Expenditures 

CARE Table 10 CHANGES One-On-One Assistance  

CARE  Table 11 CHANGES Group Assistance Sessions  
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Table 1: Intensified ESA Activity in the Impacted Area Pursuant to D.16-04-040  
 

Reporting Month/Year – November 2019 
1. Total Homes Eligible:         1,322,388 
2. Total Homes Visited in Aliso Canyon Territory:                278,550 

            2a. “Go-Back” Homes:     176,968 
            2b. First Touch Homes:    101,582 

3. Percent of treated homes prioritized due to “High Usage”:        1.60% 
4. Percent of treated “Multi-Family” units prioritized:                   36.61% 
5. Percent of homes jointly treated by SCE and SoCalGas:            48.58% 
6. Average Per Home Savings for Homes Treated as a result of 

suspended program rules:   
315.18 kWh / 

0.042 kW 
7. Number of homes in the pipeline:                   1514 
8. Installed Measures by SoCalGas 9. Installed Measures by SCE 

HE Clothes Washers: N/A CFLs: 416,616 
Water Heater Blankets: N/A Fluorescent Torchiere 

Lamps: 
10,334 

Low Flow Showerheads N/A LED A-Lamps: 478,393 
Water Heater Pipe 
Insulation: 

N/A LED Torchiere and LED 
Reflector Lamps: 

59,257 

Faucet Aerator: N/A Tier 1 and Tier 2 Smart 
Power Strips:  

259,254 

Thermostatic Shower Valve: N/A Energy Education 229,094 
Air Sealing/Envelope: N/A Refrigerator Replacement: 23,578 
Attic Insulation: N/A Room A/C Replacement: 725 
Duct Testing & Sealing: N/A Evaporative Cooler 

Installation: 
14,750 

Furnace Clean & Tune: N/A Pool Pump Replacement: 2,951 
  Central A/C & Heat Pump 

Replacement: 
261 

Therms Saved: N/A kWh Saved: 87,793,032 
  kW Saved: 11,791 
Total Expenses: N/A Total Expenses: $169,531,712 

 
 

10. SCE and SoCalGas are to prioritize near-term electric and natural gas savings 
respectively. 
 

a. Which measures have been identified as providing the highest near-term savings, 
and how are they being prioritized?  

 
SCE has identified refrigerator replacements and pool pump replacements as “Go Back” 
targets due to their large near term, and enduring long term, energy savings.  SCE 
analyzed data from assessed homes that did not previously qualify for replacement of 
these measures to identify homes most likely to qualify for replacement of these two 
high impact and cost-effective measures.  
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11. SCE and SoCalGas should target a minimum average energy savings increase of 10 

percent in the affected region as compared to pre-emergency savings for the duration 
of the emergency time period. 
 

a. Please provide your methodology for establishing pre-emergency baselines and 
comparing average energy savings achieved in the affected regions indicate and 
whether any automated measurement and verification tools are being utilized or 
considered.  

 
A pre-emergency baseline was established from the 2015 program year.  The 2015 total 
kWh and kW savings in the affected region was divided by 12 to obtain an average 
monthly savings number of 704,000 kWh and 97kW.  From this baseline, the monthly 
savings goal in the Aliso Canyon area will be approximately 774,000 kWh and 107 kW.  
The estimated monthly targets are based on previous metered consumption analysis of 
an average treated home. 
 
SCE may validate the achieved savings using a bill comparison methodology as is 
consistently used for the ESA program for all IOUs.  The pre- and post-treatment 
comparison of AMI consumption data for treated homes is based on the standard 
metered data-based measurement and verification protocols for measuring savings for 
ESA treated homes.  The validation of achieved savings may use a combination of 
automated metered consumption and/or planned impact evaluation depending on the 
timing of data needs.  The needed lag in metered consumption data analysis 
necessitates use of existing estimates for the required monthly reporting of program 
accomplishments. 
 

b. Please also discuss your progress in achieving the 10 percent savings increase. 
Since April 28, 2016, 76,881,005 kWh and 10,310 kW have been saved in the Aliso 
Canyon area, for an average of 20,078,872 kWh and 273 kW per month, which 
continues to exceed the 10 percent savings.   
 

12. SCE’s and SoCalGas’ suspension of the “3MM” and “Go-Back” rules should help 
capture significant savings of at least 4 and 3 percent respectively on average. 
 

a. Please provide your methodology for calculating average kWh saved for homes 
made eligible through the aforementioned rule-suspensions and indicate whether 
any automated measurement and verification tools are being utilized or 
considered.  

 
SCE has determined 501 kWh per month baseline kWh usage of homes in the impacted 
area by averaging a sample of homes on CARE in Los Angeles, Orange, Riverside, San 
Bernardino, and Ventura counties, an area which approximates the impacted area.  
SCE will strive to attain 4% savings over this baseline, while still providing all eligible 
and feasible measures to qualified homes in the identified impacted area. 
 
See response to #11a above regarding automated measurement and verification tools. 
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13. SCE and SoCalGas should provide the treatment of the most energy-intensive single- 

and multi-family properties and target high energy using households first. 
 

a. Please explain your strategy and progress identifying and targeting multi-family 
and high-usage homes. 

 
SCE continues to leverage information determined via the CARE High Usage 
Verification process to identify and target energy intensive single-family, multi-family 
and mobile home households in the impacted area. Letters are sent to customers with 
the name and contact phone number for their local-area ESA program contractor, 
allowing interested customers to receive program information and a more direct ESA 
enrollment. Approximately 2% of the homes treated in Aliso Canyon area are CARE 
high usage customers. 

 
14. SCE and SoCalGas are to leverage program offerings outside of the ESA Program 

portfolio that could also achieve energy savings (such as demand response or 
deployment of solar thermal water heaters). 
 

a. Please discuss your strategy for encouraging customer participation in other 
demand response programs. 

 
The CSI Thermal program had low participation rates and no longer has funding.     
SCE has ceased marketing the program. 
 
In addition, SCE’s contractor’s Program Representatives continue to review the ESA 
Program Customer Energy Education and Resource Guide with each program enrollee 
at time of in-home enrollment.  This Energy Education focuses on no-cost actions these 
low income customers can take to save energy and reduce their bills.  Included in this 
education is instruction on how to sign up for My Account, which provides them with 
additional time and money savings tools and opportunities to participate in residential 
energy efficiency rebate programs. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 











<<Includes measures costs






































