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	Media Initiative


	Summary
	Timeline

	Vietnamese Market


	SDG&E sponsors a monthly radio show on TNTR, San Diego’s only subscriber-based Vietnamese station with over 20,000 listeners.  Topics vary but CARE is discussed almost every month since callers have questions about the program.  Also, SDG&E has developed an assistance packet for Vietnamese customers that includes the CARE ad.  The packet is mailed to customers who call our 800 number.

Vietnamese materials (fact sheet, brochure, and CARE application) available on SDG&E's Web site beginning in March 2002.

A four-week Spring run of our CARE ad is running in Tieng Viet beginning on April 12. 


	4-week run scheduled for 4/12/02 through 5/10/02).

CARE enrollments for 2001: 258

For April 2002: 11

	
	A new in-language print ad has been created and began running the week of July 29.  The ad will run in Tieng Viet and Nguoi Viet.  A new 60-second radio spot will air on TNT Radio in July and August.

SDG&E sponsors a monthly radio show on TNTR, San Diego’s only subscriber-based Vietnamese station with over 20,000 listeners.  Topics vary but CARE is discussed almost every month since callers have questions about the program.  Also, SDG&E has developed an assistance packet for Vietnamese customers which includes the CARE ad.  The packet is mailed to customers who call our 800 number.

Vietnamese materials (home energy survey, fact sheets, brochures, and CARE application) available on SDG&E's Web site beginning in March.


	Print:  3-week run scheduled for 10/14/02 through 11/11/02.

Radio:  Monthly

CARE enrollment through 2002: 305

For December: 12

	Korean Market


	Korea Times is the largest ethnic newspaper in the U.S.  The 2002 CARE ad was translated and formatted.  It ran three times in Korea Times beginning on April 17.

One hundred copies of the CARE application were distributed to two Korean Senior Centers.
	3-week run scheduled for 4/17/02, 5/1/02 and 5/15/02).

CARE enrollments for 2001: 42

For April 2002: 1

	
	A new in-language print ad has been created and began running the week of July 15.  Korea Times is the largest ethnic newspaper in the U.S. 


	2-week run scheduled for 10/7/02 and 10/28/02)

CARE enrollment for 2002:  42

For December: 1

	Filipino Market


	A new print ad ran in the Filipino Press, San Diego’s largest Filipino community newspaper, and Asian Journal, every other week in January through mid-February.  Additionally, we placed 60-second radio spots on KYXY/96.5FM, which is the #1 ranked radio station in San Diego among Filipinos.  The radio ad ran in early January through the middle of February, and is currently running through mid-May.


	6-week Winter run (1/7/02 through w/o 2/11/02)

6-week Spring run (4/8/02 through w/o 5/13/02).



	
	A new print ad began running in the Filipino Press, San Diego’s largest Filipino community newspaper, Asian Journal and the California Examiner the week of July 8.  Additionally, a new 60-second radio spot on KYXY/96.5FM, which is the #1 ranked radio station in San Diego among Filipinos will run for five weeks beginning the week of July 8.

Additional radio spots and print ads running in October and November. 


	Print - 3-week run from 10/7/02 through 11/11/02 (non-consecutive weeks)

Radio:  3-week run scheduled for 11/25/02 through 12/9/02.

CARE enrollments for July – Dec. 2002 – 17

	Chinese Market
	The 2002 CARE ad ran is running in two publications in April and May - American Chinese Times and We Chinese.


	4-week run scheduled for  4/12/02 through 5/10/02).  Appear in We Chinese in May 2002.

CARE enrollments for 2001: 67

For April 2002: 4

	
	A new in-language print ad will run in two publications in August, September, October & November - American Chinese Times and We Chinese.


	3-week run scheduled for  10/7/02 through 11/4/02 (non-consecutive weeks) in American Chinese Times.  Also to appear in We Chinese in October & November 2002.

CARE enrollment through 2002: 86

For December:  1 



	African American Market


	Voice & Viewpoint, the largest African-American newspaper in the San Diego region, ran the new print ad in early January through mid-February, as well as April through mid-May.  Additionally, XHRM/92.5, the #1 ranked radio station for the African-American adult market, ran the radio spot in early January through the middle of February, and is currently running through mid-May.


	6-week Winter run (1/7/02 through w/o 2/11/02)

6-week Spring run (4/8/02 through w/o 5/13/02).



	
	Voice & Viewpoint, the largest African-American newspaper in the San Diego region, will run the print ad in October and November.  Additionally, XHRM/92.5, the #1 ranked radio station for the African-American adult market, will run the new radio spot in October and November.


	Print:  3-week run from 7/8/02 through 8/5/02 (non-consecutive weeks).

Radio: 3-week run scheduled for 11/25/02 through 12/9/02. 

	Cambodian Market
	Union of Pan Asian Communities (UPAC) is providing information on CARE.
	Ongoing.

	Spanish Market


	El Latino (the largest weekly Hispanic paper in the San Diego region), La Prensa and El Sol, ran the new in-language print ad from early January through the middle of February, and is running again April through mid-May.  A new health publication for the Latino community also ran the CARE ad in April. La Nueva and K-Love, the two top Spanish language radio stations in San Diego, ran CARE spot during the same timeframe as well.

In addition, we ran the in-language CARE TV spot on Telemundo and Televisa, the two top-rated stations for our target market during the same time frame.


	6-week Winter run (1/7/02 through w/o 2/11/02)

6-week Spring run (4/8/02 through w/o 5/13/02).



	
	El Latino (the largest weekly Hispanic paper in the San Diego region), La Prensa and En Lace will run the new in-language print ad in October and November. La Nueva and K-Love, the two top Spanish language radio stations in San Diego, will run the Spanish CARE spot during the same timeframe as well.

In addition, we will run the in-language CARE TV spot on Telemundo, one of the top-rated stations for our target market during the same time frame.


	Print:  2-week run from 10/14/02 through 11/11/02 (alternating weeks).

Radio & TV:  3- and 4-week runs scheduled for 11/25/02 through 12/16/02.

CARE enrollment through 2002: 95

For December: 1

	Senior Market
	The print ad ran in Senior Life during the month of February and April. Also, KPOP/1360AM, the highest ranking non-news station among the senior market, ran the CARE spot from early January through the middle of February, and is running again April through mid-May.

The ads are also scheduled to run again for another 6 weeks in April and May.
	6-week Winter run (1/7/02 through w/o 2/11/02)

6-week Spring run (4/8/02 through w/o 5/13/02).

	
	The new print ad will run in Senior Life during the month of October. Also, KPOP/1360AM, the highest-ranking non-news station among the senior market, will run the new CARE spot from in October and November.
	Print: One-month run in October.

Radio: 3-week run scheduled for 11/25/02 through 12/9/02.

CARE enrollments from July – Dec. 2002 – 17

	General Market
	Targeting specific geographic communities in San Diego that have been ranked as having large low-income populations, we ran new page dominant print ads in local newspapers.  Targeted newspapers were:

· Union/Tribune – South Zone--run dates:  w/o 1/7, 1/21, 2/4, 4/8, 4/22, 5/6

· North County Times – Oceanside & Escondido Zones--run dates:  w/o 1/14, 1/28, 2/11, 4/15, 4/29, 5/13

· North Park News--run dates February and April issues

· Imperial Beach Eagle & Times--run dates w/o 1/14, 1/28, 2/11, 4/15, 4/29, 5/13

· Chula Vista Star News--run dates w/o 1/14, 1/28, 2/11, 4/15, 4/29, 5/13

      East County Californian—run dates w/o 1/14, 1/28, 2/11, 4/15, 4/29, 5/13
	6-week Winter run (1/7/02 through w/o 2/11/02)

6-week Spring run (4/8/02 through w/o 5/13/02).



	
	Targeting specific geographic communities in San Diego that have been ranked as having large low-income populations, we’ll run new page dominant print ads in local newspapers.  Targeted newspapers were:

· Union/Tribune – South Zone--run dates:  w/o 10/7, 10/21, 11/4

· North County Times – Oceanside & Escondido Zones--run dates:  w/o 10/14, 10/28 and 11/4

· North Park News--run dates October issue

· Imperial Beach Eagle & Times--run dates w/o 10/14, 10/28, and 11/11

· Chula Vista Star News--run dates w/o 10/14, 10/28 and 11/11

· East County Californian/Alpine Sun—run dates w/o 10/14, 10/28 and 11/11
	3-week run varies in October and November.

English CARE enrollment through 2002: 568

For December: 11

	English & Spanish Market


	New CARE posters were developed for all SDG&E office locations and pay stations.  The posters displayed in the office locations will direct customers to ask their customer service clerk for more information on the CARE program.  The posters for the pay stations will inform the customer of the discount and refer them to the SDG&E toll free number.

 
	Ongoing



	English & Spanish Market


	The CARE TV spot ran on local TV from early January through mid-February, and is running again April through mid-May.   The media schedule was bought based on high-ranking shows among our specific audience criteria (low-income, senior and ethnic).  A Spanish version was also developed.  Stations that the TV spot will be running on are:

English:                                          Spanish:

KFMB –8-CBS                              XHAS-33-Telemundo

KGTV-10-ABC                             XEWT-12Televisa

KUSI-9/51-IND                               

XETV-6-FOX

KSWB-6/59-WBAdditionally, dual language bus posters were posted on 100 San Diego buses through the entire month of March.
	6-week Winter run (1/7/02 through w/o 2/11/02)

6-week Spring run (4/8/02 through w/o 5/13/02).



	
	The revised CARE TV spot will run on local TV from early October through early November.   The media schedule was bought based on high-ranking shows among our specific audience criteria (low-income, senior and ethnic).  A Spanish version was also developed.  Stations that the TV spot will be running on are:

English:                                          Spanish:

KFMB –8-CBS                              XHAS-33-Telemundo

KGTV-10-ABC

KNSD-7/39-NBC                               

KUSI-9/51-IND   

XETV-6-FOX

KSWB-6/59-WB
	4-week run scheduled for 11/25/02 through 12/16/02.



	HR Market
	We ran a print ad in a monthly newsletter distributed to the Human Resource industry.  This promotes SDG&E’s low-income assistance programs, including CARE.  The ad ran in March, April and May 2001.
	March – May 2001

	Military
	The new print ad will run in At Ease/Navy Dispatch and the Scout for several weeks in October and November.  The papers are distributed at on-base locations.
	3-week run varies from 10/7/02 through 11/11/02 (non-consecutive weeks).

CARE enrollments from July – Dec. 2002 – 30
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