R.04-01-006 Low Income Rulemaking 
Southwest Gas Corporation’s Responses to Expected High Gas Prices

New Information Request Issued by ALJ Wiessman on October 14, 2005

Revised Response Question No. 4
4. Provide the Commission with an exhibit comparing the anticipated impacts of winter bill or rate increases on 1) CARE customers, 2) FERA customers, 3) non-CARE residential customers 4) other customer classes.
Southwest is anticipating that average residential customer bills will increase from approximately 16 percent to 17 percent for both non-CARE and CARE customers in its Southern California Division this winter (November through March) as compared to the same period last winter.  Similar increases in Southwest’s Northern California Division range from 19 percent to 21 percent for non-CARE customers and 18 percent to 20 percent for CARE customers.

It is important to note that Decision 05-03-010 dated March 17, 2005, authorized Southwest’s acquisition of Avista’s natural gas properties located in California.  On April 29, 2005, Southwest consummated the acquisition of Avista’s natural gas properties and began serving customers in the South Lake Tahoe area.  That decision also directed Southwest to consolidate the gas cost rates of the South Lake Tahoe customers with Southwest’s other Northern California customers and begin applying monthly gas cost rate changes. The non-CARE and CARE customers in Southwest’s South Lake Tahoe District will have an increase of approximately 42 percent in the average customer bill as compared to the same period last winter.  The relatively higher bill impact for the South Lake Tahoe customers is partially a result of the conversion from Avista’s periodic gas cost rate changes to the monthly gas cost rate mechanism approved by the CPUC in Decision 05-03-010. 
	District
	Non-CARE

Bill Impact
	CARE

Bill Impact

	Victorville
	16 %
	17 %

	Barstow
	15 %
	17 %

	Big Bear
	16 %
	18 %

	North Lake Tahoe
	21 %
	20 %

	Truckee
	19 %
	18 %

	South Lake Tahoe1
	42 %
	42 %


In responding to this question, Southwest focused on impacts to residential customers which make up 94.7 percent of the total customer base.
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